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This research  was aimed a t  study ing  the form and con ten t of ta lk  
programs on cu rren t a f f a i r s  on te le v is io n  and ra d io , as w ell as a d v e rtis in g  
sp o ts  in  order to  analyze the  ro le  o f th e  Thai media as a p ub lic  forum 
during the  General E le c tio n  in  1996. The study , in  p a r t ic u la r ,  
in v e s tig a te s  the pub lic  sphere usage of p o l i t i c a l  a c to rs  who had d if fe re n t  
p o l i t i c a l  power and s ta tu s  in  the  1996 General E lec tio n  campaign.

I t  was found th a t the  form of ta lk  programs on te le v is io n  and rad io 
was more opened to  p o l i t i c i a n s  than o th e r p o l i t i c a l  a c to rs . However, 
p o l i t i c i a n s  were not ab le  to  t o t a l ly  s e t the  agenda because th e i r  p o l ic ie s  
were examined by the mass media. The in te r e s t in g  po in t was th a t  te le v is io n  
ta lk  progams had a tendency to  become a n a tio n a l p ub lic  forum. Secondly, 
the  programme i s  more opened to  audience p a r t ic ip a t io n .  T h ird ly , i t  is  
opened to  reg iona l audiences and reg io n a l fo ra  fo r p a r t ic ip a n ts  in  various 
reg ions of the  country .

The study of a d v e r t is in g  sp o ts  of major p o l i t i c a l  p a r t ie s  showed 
th a t  p o l i t i c a l  p a r t ie s  pa id  a t te n t io n  to  the campaign in th e  form of spot 
promoting th e i r  p o l ic ie s ,  works and images. The campaigns r e f le c te d  the 
attem pt of la rg e  p a r t ie s  to  c re a te  a n a tio n a l image as w ell as a 
d iv e r s i f ie d  image to  appeal to  reg io n a l v o te rs .

Furtherm ore, the a d v e r t is in g  sp o ts  of major p o l i t i c a l  p a r t ie s  
c h a ra c te r iz e d  a one-way communication w ith  the  p a r t ie s  as th e  so le  agenda 
s e t t e r  of i t s  conten t, Consequently, th e  p ub lic  sphere was not equally
opened to  a l l  p o l i t i c a l  a c to r s .  However, p o l i t i c a l  ta lk  programs on 
te le v is io n  and rad io  during the  1996 General E lec tio n  campaign dem onstrated 
a somewhat two-way communication and t h i s  produced more open forum which 
many p o l i t i c a l  a c to rs  have an o p p o rtu n ity  to  take  p a rt in , a lthough sen io r 
p o l i t i c i a n s  and p a rty  lead er have more chance in the forum than  o rd inary  
c i t i z e n s .  So, th i s  c h a r a c te r i s t ic  should be fu r th e r  promoted by
the  s ta t io n s  and a l l  concerned in  the  way th a t c i t iz e n s  could have more 
p a r t ic ip a t io n  and equal access in  the mass media pub lic  forum.
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