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The objectives of this research were: 1 to study the facilitator's characteristics 2. to
study the communication process and strategies of facilitator 3. to study the factors which
effect communication success. A documentary analysis, in-depth interviews for 17 facilitators
and informal interviews for 32 local people who had been involved with development projects
were used to complete the study.

The findings were as the followings:

1) The facilitator's characteristics could be divided into two dimensions: 1) verbal
language abilities which were made up of environment knowledge and appropriate language
level 2) non-verbal language abilities which were made up of community dressing style,
exclusive speaking style, courteous, and joyous.

2) The communication process could be divided into three steps: self-introduction,
planning, and implementing.

3) The communication strategies used by facilitators in development projects in
Rattanakiri were: creating a confident relationship py repeated visits, setting up appropriate
seat and meeting places, preparing an interactive and pro-active equipments and tools, using
local languages, generating atmosphere and opportunity for opinion sharing, setting small
groups, utilizing a flipchart, allocating incentive reward, using pro-active games and role
playing, employing translator.

4) There were six factors which effected communication success: 1) outstanding
relationship, 2) facilitator  characteristics, 3) comprehensible language  use,
4) appropriateness, comprehension and compatibility with the socio-cultural environment,
5) communities expectations for local development, aspiration for new consumer goods (TV,
radio, motorcycle...), transition to the market economy, and 6) government policy.
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