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(Yuppies)” L
Y - Young - /
- Urban -
P - Professional -
(Pies) -

(quality of life)

“Health food”
8§ C Coca-Cola
Computer Cellular

Club

(

“Fast Food”

Credit Card
Condominium

2519

2537)

Car

Condom



| 2535)



5 (2525-2529)
5 ( . 2535)

(family life cycle)



?)
?)
(Social control) (Socialization)
(Time use)
(interaction)
(Cognitive change)
(Opinion and Attitude) (Behavior and Action)
5
( , 2534) Global Village
(
2537)
5-10
(direct  experience)
(mediated
experience)

( 1 2537)



(channel)
(media)

( , 2538) (Roper;
1967)
( , 2538)

(sponsors)

(2526)
(Wells, 1995: 12-16)
1. Brand Advertising

2. Retail Advertising

3. Political Advertising

14



4. Directory Advertising
“Yellow Pages” ‘ "
5. Direct - Response Advertising

6. Business-to-Business Advertising

7. Institutional Advertising

“Corporate Advertising”
8. Public Service Advertising

. .2520

(Product Advertising)

(Public Service Advertising)

1 2533)"



. .2539 . 2540 19



(Beliefs)

22-40

25,000
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