3-5

4-5

21-35

(2537)

80



(2536) (Steps in Persuasion)

3

1. Cognition ( )

2. Affection ( )

3. Conation ( )

(2537)
(2538)
ckhard H. Mark
(Facts) (Idea) (insight)



(Bloom, 1971 : 271)

- 2526: 16)
( - 2523)
5

1. (Recall)

2. (Comprehension)

3. (Application)

(Abstrach)
4, (Analysis)
5. (Evaluation)

(Criteria)



“APTUS”
(Gardon . Allport,1976)

(Newcomb, 1954: 128-221)

(2529)



(2533)

14



| 2538)






3.

4.

L (Demonstration)

2. (Problem/Solution)

(mainstay)



11.

12.

(Product as star)

(Musical)

(Spokeperson)
( )

(Vignette)

(Animation)

(Interview)

(Slice of life)

(Testimonial)

(Competition)”

(Symbolism)



13. (Special Effect)

Hoebel (1966)
Carol  Ember Melvin  Ember (1977)

Murdock (1949)

" | . 2539)
1
2.
3.
( . 2538)

2 (pattern) (structure)



, 2524)
2 ?)
3.
4,
Murdock
1 2522)

(Nuclear Family)

2. (Extended Family)

1 2509)

20



(2532)

2



22



23

(2531)

400 15-60

(2538)

28



13

(2532)
. .2519-2531

. .251 9-2531

200

24
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