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The purpose of this reserch was to conolct a comparative stucy on the utilization of New
Communication Technology among Thai Men and Women in Business Enterprises. Questionnaires were
Usedl to collect data from a total of 400 samples working in the Stock Market listed company.
Percentage, t-test were employed for the analysis of the data. SPSS for M5 Window was used for ceta

processing,

The results of the study are as follows :
1 The Utilization of New Conmrunication Technology.
Ven and wormen have significantly cifferent utilization of New Communication Technology, when classified
by sex.Men use CD-Rom/Mutirmecia and Intermet more than women. And women use fax mechine more
than men. For other equipments, men and women do nat have significartly cifferent utilization
Ven and women have significantly cifferent utilization of New Communication Technplogy, when classified
by position.Ven use CO-RomMiitimecia more than women.And women use cable tv., mobile phone and
fax machine more than men. For ather equipments, men and women do not have significantly cifferent
Utilization,
Ven and women have significantly different utilization of New Comunication Technology, when classified
by enterprises. Men use CD-Rom/Multimediia and Intermet more then women. \Women use
email 1cable tv., and fax machine more than men. For other equipments, men and women do not have
significartly cfferent utilization
2. Ven and women do not have significantly different attitucks towards New Conmrunication Technology 1
when classifed by sex, position and enterprises.
3. Inforration Needs of men and wormen are not significantly cifferent when classifed by sex, position and
enterprises.
4. Men and women * acoessibility to the utilization of New Conmrunication Technology are not significantly
dlifferent when classifedl by sex, position and enterprises.
5. Men and women " problens andl cifficulties in using New Communication Technology are not significantly
dlifferent when classifed by sex, position and enterprises.
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