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This study are to study com petitive situation, marketing strategies,
consumers’ ljehavior and motivations, consumers’ attitudes and marketing
problems. The study was conducted by collecting data from three groups ot
people entrepreneurs, users of domestic tour agencies and non-user

consumers.

The result shows that the most important marketing strategy of
domestic tour agencies is business reputation and image. The customers’
main reason for using tour agencies is the convenience while they travel.
Most customers were satisfied with services. The major reason for selecting
a particular domestic four agency is its reputation and image. For those who
are not currently using the service from the tour agency are interested
in this service. However, there is no association between consumer interest
and the level of income. These potential consumers are not positive whether

or not they want to buy service the next, .year.

Problems and obstacles for the tour agencies are lack of govermental
support , seasonal characteristic of customer demand, no standardization of

other parties involved in domestic tour service rendered and personnel

problem.
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