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CHAPTER |

INTRODUCTION

1.1 Background and problem statement

Lottery is one kind of gambling that involves drawing random numbers to win
prizes. Nowadays, lotteries operate in several countries around the world (Levi and
Humphreys Brad R 2012). There are many countries that have agreed to legalise the
lottery, and some consider it illegal. At present, the International Lottery Organization
has formed a World Lottery Association (WLA) with 124 members from 77 countries
around the world. and Thailand is also a member (Ratchaneeboon, 2021), lotteries
include many different formats and may be known by different names. There are
three main types of lottery: The conventional lottery (passive), where players will not
be able to select the desired number and have to buy a lot of numbers to have a
chance to win, or LOTTO (Active), where players have the opportunity to purchase
tickets of any number or any amount, depending on the wish that they want to buy,
but the probability of winning the prize will be more or less depending on how many
numbers are played; and instant lotteries or scratch cards, where the player
scratches a latex-based play surface to determine if the ticket is a winner or a winner

or a winner or loser instantly (The Government Lottery Office 2019)



Buying lottery tickets has always been identified with Thai society, and it
continues to be so today. This reflects the fact that Thais rely on luck to get money
and property. Therefore, the government lottery is like an opportunity and shortcut
that will lead to a better life(Phue Thai Party 2015)

The government lottery has been a part of Thai culture for a long time, both
historically and currently. It is comparable to the way individuals live in a society.
Those in Thai society pay attention to it and it has an impact on the way people
who enjoy gambling live their lives. Nowadays, the country is very competitive on all
levels: economically, socially, politically, and technologically in the globalization era.
On the other hand, the government lottery is an option that provides individuals in
society with the chance of becoming wealthy through this channel. Especially the
group of trade professionals who like to buy government lottery tickets for various
reasons, such as being easy to buy. Buying the government lottery is a hope for low-
income earners who want to change their position by gambling in hopes of becoming
rich. Buying gsovernment lottery tickets has been widely popular. As observed from
the current economic downturn, in contrast the government lottery sales are
massive (Chaiwat Wongsena n.d.)

According to a 2017 survey, the number of Thai lottery buyers increased by
2.36 million from 2015. Almost one-fifth of them were 434,000 new gamblers. In the

past, new gamblers may never have bought a lottery before, but they may hear



stories about lucky numbers, know who won the big prize, or be persuaded to buy
by small merchants (Center for Gambling Studies 2018).

Overall, the number of Thai lottery buyers has grown steadily to 4.5%. In
2019, there are 22.75 million lottery buyers. The 50-59 year old group make up the
largest group of lottery purchases (25%). Most lottery buyers spend 201-500 baht
buying the lottery per time.

As a result of the growth in the number of lottery buyers, the government
lottery market has doubled in size over from year 2015 to year 2017. The Gambling
Education Center estimated the income from the government lottery market. They
discovered that the income in 2015 was 77,143 million baht, and that the income
increased to 140,549 million baht in 2017.The Government Lottery has become
Thailand's number one gambling market (Center for Gambling Studies 2018).

The report of gambling in Thai society in 2017 by the Gambling Study Center
Disclosure of survey results from the collection of general ID cards aged 15 or over in
25 provinces nationwide, the lottery is the type of gambling that Thai people have
experienced, played the highest 79% (Social Development Research Center 2017).
Many Thais purchase lottery tickets in the hopes of winning. Koreans, too, enjoy
purchasing lottery tickets in the hopes of winning large sums of money.

In South Korea, lottery ticket sales reached an 11-year high in 2015, primarily
due to an increase in the number of sales outlets. According to the lottery

commission of the finance ministry, Lotto sales increased 6.8 percent to 3.26 trillion



won ($2.71 billion) from 2014 (The Korea Times 2016) In South Korea society,
teenagers aged from 18 to 26, as the age of transitioning to adulthood, are at a
special stage of developmental life; usually influenced by greater independence, less
social influence, introduction and achievement of the duties and tasks of adults. In
spite of the improved availability and accessibility of gambling venues to this age
group, problem gambling remains (Mi, Seunghye et al. 2019)

Lotto was the most popular type of lottery in South Korea, according to a
poll on lottery attitudes in South Korea released by Statista (2020) in October 2018,
with 55.2 percent of those surveyed participating.

Figure 1 Share of respondents who purchased lottery in South Korea.

Share of respondents
55.20%

5.90% 6.40%
0.60%
[ [ .
Lotto Scratch-off ticket  Pension lottery  Eletronic lottery

Source: Statista, 2020.

And according to the Ministry of Economy and Finance, Lotto 6/45 sales in
2019 were estimated to be 4.32 trillion won, up 8.8% over 2018. Lottery sales
increase overall during economic downturns, according to ministry data. Increased
sales outlets and online services contributed to the growth as well. According to a

government study, 62.4 percent of people have played the lottery at least once(Lee



Ha-yeon 2020). The study claims that each Korean spent 134,000 won on lottery
tickets, demonstrating the game's popularity. The lottery is not only a successful
economic operation in South Korea, but also a healthy hobby for its citizens. For
example, a South Korean woman started buying lottery tickets to boost her spirits
after she was forced to close her souvenir shop due to the coronavirus pandemic.
She started buying the 1,000 won (85 cents) tickets to help lift her spirits as sales
plummeted amid the crisis. (Dong Hang Lottery 2019)

In fact, there are several factors that make the lottery players decide to buy
lottery tickets for each draw in this thesis study. Therefore, in this research, the focus
is on factors affecting the behavior of Thai and South Korean consumers in the
government lottery purchase decision-making process and the role of each factor on
the purchasing behavior of the government lottery of Thai and South Korean
consumers. This study provide the foundation for understanding consumer behavior
and the factors affecting consumption demand and the result will be useful for
understanding the behavior of Thai and South Korean consumers who believe in

making decisions about purchasing lottery.



1.2 Research Objectives

The research aims

1. To study the factors affecting Thai and South Korean consumers' behavior
and decision-making processes when buying sovernment lottery.

2. To Compare the behavior of the lottery buyers between Thai and Korean

consumers.

1.3 Hypothesis
1. Differences in personal factors (gender, age, status, educational level, average
monthly income) affect the purchasing decisions to buy the government
lottery of Thai and Korean consumers.

2. The buying behavior of Thais and Koreans is different.

1.4 Research Question
1. What are the factors that lead Thai people to buy lottery tickets? What about
the case of Korean people?
2. How do these factors affect the demand for the government lottery and the

behaviors of Thai and South Korean people?



1.5 Scope of Research

This research focuses on the factors affecting Thai and South Korean
consumers' behavior in purchasing lottery tickets, controlled by the government, that
affect the decisive choice of consumers. The data collection was conducted by a
sample group of buyers who have experience of purchasing lottery tickets, and a
sample group of never-buyers. This study was conducted through questionnaire
design, data collection and data analysis. Within the review, evaluation, and
interpretation, the researchers is able to identify the factors that influence the
purchase of lottery tickets and understand the consumer’s behavior towards these

factors.



CHAPTER Il
LITERATURE REVIEW

In this research on Factors Affecting Thai and South Korean Consumers'
Behavior and Decision-Making Process in Buying the Government Lottery, the
researchers studied concepts, theories, and related research as references for the
study as follows:

2.1 Lottery gambling theories

2.1.1 Theory of judgment under uncertainty
2.1.2 Cognitive theory of gambling
2.1.3 Theory of demand for gambles

2.2 Lottery in Thailand

2.3 Lottery in South Korea

2.4 Gambling behavior during the COVID-19 pandemic

2.5 Studies Related to lottery

2.6 Research Framework

Factors that Influence Decision Making
Recder (Urai Mannman 1996) constructed a social theory on the decision-
making of human behavior. He considered generally the psychosocial patterns of

decision-making that sociologists tend to look at in terms of Socioeconomic Status,



which is regarded as an external element that might affect decision-making, thus
explaining the reason for any human action that arises from the following factors:

1. Goals (Goas): Intent to achieve that, the actor must have set goals
in advance and make every effort to achieve them.

2. Believe (Beliet): Arises from the knowledge of the subject that
influences decision-making and social action choices.

3. Values (Yalue Standard): Are what people use to make decisions
and guide their own behavior. Values are a form of persistent belief that asserts that
some behaviors are preferable to others and should be followed.

4. Habits and Customs (Habits and Custons): Behavior patterns that
have been established by society and handed down via tradition.

5. Expectation (Expectation): When someone has an attitude toward
how someone linked to them behaves and expects or wants that person to do what
that person wants.

6. Commitment (Commiment): When someone commits, it means that
they feel compelled to act in a given way. Social decisions and behaviors are
influenced by commitments.

7. Force (Force): is a tool that helps people make decisions faster.

8. Opportunity (Opportunity): The actor's concept that is the

circumstance they think will arise and permits the choice of a course of action.
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9. Ability (Abiliry): The person who acts is aware of the skills he has
that will help him succeed. Realizing this ability triggers social activity and decision-
making.

10. Support (Suppor): is what the person doing something expects to
get from others.

According to Natphon Piyasuwandej (Piyasuwandej 2010), there are
three factors that influence people's decisions to purchase government lottery
tickets in the location of the Government Lottery Office: (1) Purchasing incentives, it
was discovered that individuals choose to purchase government lottery tickets on
special occasions, the number they want, assisting the underprivileged seller, the
prophecy, and a desire to try their luck, (2) The anticipation factor: People want to
win large, get wealthy quickly, and raise their family's standard of living. (3) Family
economy: It was discovered that people purchase government lottery tickets in order
to elevate their family's standing, consume less cash, and get rich rapidly. Therefore,
this study is consistent with Ratchaya Natthawaranon (Natthawaranon 2012) findings
on the factors influencing people's decisions to purchase government lottery tickets
in Nong Yai District, Chonburi Province. It was discovered that factors like buying
lottery tickets on special occasions, supporting underprivileged vendors, the products
being easily accessible for purchase, the desired number, the prediction, the
expectation of a big win, the likeliness of gambling, the desire to become wealthy

quickly, and the hope that it would improve the family economy all have an impact
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on people's decisions to play the government lottery. Additionally, it was shown that
individual characteristics such as gender, age, position, level of education, and
monthly income had little impact on people's decisions to acquire government

lottery tickets.

2.1 Lottery gambling theories

This sub-chapter will cover the existing theories about lottery gambling. The
theories of gambling can be divided in the following categories:

1. Theory of judgment under uncertainty (Tversky and Kahneman 1974)

2. Cognitive theory of gambling (Rogers 1998)

3. Theory of demand for gambles (Nyman 2004)

2.1.1 Theory of judgment under uncertainty

Tversky and Kahneman (1974, 1981, cited in (Ariyabuddhiphongs V 2011)
explain lottery participation in terms of the eambler’s perception of patterns of
numbers and probabilities of winning. Under this theory, lottery gamblers use
different heuristics such as representativeness, availability, anchoring, and adjustment
to select their lottery numbers. These heuristics and some examples are briefly

reviewed below.
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Table 1 Overview and explanations of the most important heuristics

Heuristic Field of application [Wustration/Example
Memory-based judgments | Overestimate of risk that are
Availability
of frequency or probability | easily available in memory
Birth order son-daughter-son-
Judgments of likelihood of
daughter more representative
Representativeness instances belonging to a
of random outcome than son-
category
SON-s0N-soN
Anchoring and Quantitative estimates on a | Cost calculations biased
adjustment unidimensional scale towards starting value

Source: Fiedler and Sydow, 2015.

Accessibility Heuristics are thinking shortcuts that happened in their
subconscious mind. They are founded on the idea that "what you think about at that
moment is essential" when confronted with an event. You'll utilize that knowledge to
assess, decide, and ask questions. People tend to make decisions based on
frequency, familiarity, and habit. We value the recentness of knowledge and reject
new information. You might hear about a second sun, or three at once. But you'll
deny it's fake news. You've never seen this before. But it is the Sun Dog that is a
natural phenomenon. So people will buy lottery tickets because it is easier to
imagine winning than to imagine the odds of winning (e.g., one in 14 million in the
case of lotto; Tversky and Kahneman, 1974, cited in (Ariyabuddhiphongs V 2011).

Representativeness heuristic The representativeness heuristic refers to a

tendency to judge the probability of an event based on the extent to which the
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event is similar to a parent population; the more similar the event is to the
population, the higher the perceived probability that it comes from that population.
This heuristic has been used to explain a number of biases, such as the tendency to
neglect base rate information (Kahneman and Tversky 1972)

One manifestation of the representativeness heuristic in lottery play is a
player's selection of numbers. In most lotteries, players select numbers on which
they will wager. Winning occurs when the numbers selected by the player match (at
least a portion of) the numbers selected by the lottery operator.

Although any number is as good as any other number-lotteries are, after all,
random-there may be a systematic bias in the numbers chosen for play.

According to the representativeness heuristic, there should be a tendency for
people to choose numbers that ‘appear’ to be random. Numbers that appear
random will be those that appear irregular and locally representative. Because
numbers with repeating digits appear to violate this belief about randomness, lottery
players should tend to avoid choosing them. Instead, players should show a
preference for numbers without repeating digits (Holtgraves and Skeel 1992)

Anchoring and adjustment heuristic People sometimes make a judgment
by starting with an initial estimate (based on salient features of the task, past
experience, etc.), and then adjust the initial estimate to arrive at a final judgment.

This heuristic can result in a biased judgment because too much weight may be
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placed on the initial anchor, and the subsequent adjustment is insufficient (Tversky

and Kahneman 1974)

2.1.2 Cognitive theory of gambling

The gambling cognitive theory emphasizes gamblers' irrational beliefs at
varying stages of their actions (Griffiths and Wood 2001); (Rogers 1998). The main
irrational beliefs are gamblers’ fallacy, entrapment, belief in hot and cold numbers,
unrealistic optimism, perceived luckiness, superstitious thinking, illusion of control,
near miss, and roll over effect. The following paragraphs will provide a brief review of
these beliefs and some examples.

The gambler's fallacy Gamblers have a strong belief that previous
experiences will not duplicate themselves. As a reason, gamblers always have the
belief that the lottery numbers will not be drawn again.

Entrapment is that the gambler will increase their time and money
investment in order to make a profit from their losses, believing that if they stop
gambling, they will lose the possibility of receiving a refund.

A belief in hot and cold numbers Hot numbers is the belief that these
numbers will be issued regularly and will be issued in the upcoming installments.
Cold numbers is believed that this number has been issued in the past and will not

be drawn again.
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Unrealistic optimism It's a high expectancy of something happening or not
happening. This is due to the fact that most people are unaware of the possibility of
an event occurring.

Perceived luckiness in the case of unforeseen events, most people tend to
believe that they are due to good luck or bad luck. Therefore, winning the lottery is
viewed as It's a mix of two events: where one of the numbers comes out is a matter
of opportunity. And winning is a matter of luck. Therefore, gamblers will gamble on a
regular basis with the belief that the buyer's number is a lucky number.

Superstitious thinking This is the common belief the two events are related.
In spite of the two incidents that have nothing to do with each other, such as
tapping the wood and buying a lottery ticket from either panel or from one of the
sellers.

IWusion of control It is the belief of lottery gamblers who think that they
have a part to play in controlling winning the lottery. And they will buy the number
that they want to issue, and gamblers often think the number they choose has a
higher chance of winning.

Near misses It is an event that occurs when a lottery gambler buys a number
that is close to the drawn number or the number that matches the number but does
not match the drawn number. This event leads the gambler to believe that their

luck is getting closer and closer.
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The rollover effects the addition of the prize money from one draw that has
no winners is rolled over to the next prize. Therefore, it is possible that rollovers
lead gamblers to buy more lotteries. For two reasons: the winning amount is
increasing, and the gambler's mistaken notion that the absence of lottery winners in

previous draws increases the chances of winning the lottery in this draw.

2.1.3 Theory of demand for gambles
The demand for gambling (Nyman 2004) is focused on the fact that the draw

of gambling isn't just the possibility of earning more profit; it's also the possibility of
getting "something for free." This personality motivation translates directly into
economic theory. It suggests that the labor market is the environment of gambling,
and that for many people, gambling is basically a source of achieving more cash
without having to work for it. As a result, the expected benefit from gambling is not
only the possibility of earning more money, but the possibility of earning more

money without having to work.

2.2 Lottery in Thailand

The Government Lottery (Lottery) of the Government Lottery Office is one of
Thailand's most popular and legal types of gambling. During King Chulalongkorn's
reign, Thailand's first official lottery was launched with an Englishman dubbed "Kru

Alabaster" leading the European-style lottery. It was originally published and was
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dubbed the "lottery" until recently. Every month on the 1st and 16th, the
Government Lottery Office holds a government lottery with a total of 24 draws. In
one year, the total number of lottery tickets was 72 million, divided into 50 million
government lottery tickets and 22 million Thai Red Cross Society special lottery

tickets (The Government Lottery Office 2019)

2.2.1 Types of Lottery Games

In Thailand, the only legal form of gambling is the government lottery, which
is controlled by the government. Briefly defined, the player will be unable to select
the desired number on his or her own. You'll need to purchase in quantity to
maximize your chances of saving money. However, because the numbers are limited
to the number of tickets printed, it is quite popular to play in Thailand, Japan, Spain,
and Germany according to the format of this sort of lottery's draw schedule. Each
country's release date varies. Each lottery draw might take up to six months in some

countries.

2.2.2 Prize money

The government lottery costs 80 baht per ticket, and rewards are picked on
the 1st and 16th of every month. Players can win minor amounts ranging from
thousands or even millions of baht. The prize money will be distributed in the

following manner:
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Table 2 Thai Lottery Prize money

Lottery tickets in each unit: 80 Baht per ticket

No. Award Quantity Value (THB)
1 1°" prize 1 6,000,000
2 2" prize 5 200,000
3 3" prize 10 80,000
q 4" prize 50 40,000
5 5™ prize 100 20,000

Extra prize that is related and the
6 2 100,000
numbers are closest to 1% prize

7 In first three digits: Draw 2 times 2000 4,000

8 In last three digits: Draw 2 times 2000 4,000

9 In two digits: Draw 1 times 2,000
10,000

1 unit of the lottery offers 14,168 prizes, which totals 48,000,000 Baht.
a) The prize will be paid to the lottery holder only.
b) If the lottery is not sold out, the prize must be reduced proportionally.
c) In order to claim the prize, the holder must claim it within 2 years starting

from the draw date.

Source: The Government Lottery Office (2019)

The most important requirement is that the lottery must be won within two
years following the winning draw. Furthermore, the prize money can be redeemed at
three bank branches: Krung Thai Bank, Government Savings Bank, and Bank for
Agriculture and Agricultural Cooperatives (BAAC), all of which have various terms and

conditions.
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2.2.3 Annual Lottery Sales
Figure 2 Operating results for the year 2015-2020

OPERATING RESULTS FOR THE YEAR 2015-2020
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Unit: Million Baht 2558 2559 2561 2562 2563
W Total income 65,016.06 92,222.79 113,725.60 136,725.87 154,879.52 144,883.74
W Total cost 64,203.66 89,527.96 109,770.32 132,927.34 148,816.36 139,133.80
W Net profit 812.4 2694.83 3955.28 3798.53 6063.16 5749.94

Source: The Government Lottery Office annual report (2020)

Note: Total revenue consists of revenue from the sale of government lottery
tickets. Proceeds from issuing charity lottery tickets. Income from printing jobs and
other income.

The total cost It comprises the cost of sales and services. Selling expenses
and administrative expenses.

The overall revenue of the Government Lottery Office for the year 2020 is
144,883.74 million baht, a decrease of 9,995.79 million baht from the previous year
(154,879.53 million baht). The main reason for the decrease in lottery ticket sales in
the year 2020 compared to the year 2019 was a decrease in lottery sales of 143

million copies. Because of the Coronavirus 2019 (Covid 19) crisis, the Government
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Lottery Office delayed the sale of lottery tickets for three draws. As a result, the
revenue from lottery sales decreased. Therefore, the cost of sales, service fees and
operating costs are reduced. Therefore, it corresponds to the volume of such lottery

sales.

2.2.4 Lottery Fund & Public Awareness

The Government Lottery Office was established to collect revenue from the
sale of government lottery tickets, to support government programs aimed at
developing the country, such as public utilities, and to contribute to the
improvement of society and the environment.

As a result, the Government Lottery Office always keeps in mind that the
money obtained from the sale of the government lottery is the money of the lottery
consumers.

Therefore, the project was carried out by donations and financial support for
the benefit of the general public, specifically 1. Education and sports 2. Public health
3. Religion 4. Social work 5. Arts culture and the environment

From supporting various operations, the objective outcomes of the funded

projects are as follows:



Table 3 Fund Projects
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The number | The number
The total The number
of projects of projects Cancel
number of of projects
Fund Projects that have that have the
approved in progress
products resulted project
projects (Outcome)
(Output) (Outcome)
Public health 14 14 - 14 -
Education a1 a1 6 35 -
Sports 9 9 2 7 -
Social work 66 64 21 aq 2
Arts culture,
the
12 12 - 12 -
environment
and Religion
Total 142 140 28 112 2

Source: Center for gambling studies report 2020 (2020)

According to the Lottery Office's satisfaction study on social assistance, the

overall satisfaction with social support from lottery buyers, dealers, and partners in

2020 was found to be very high. A study of buyers and suppliers was conducted in

2019. Buyers had an average overall satisfaction score of 3.68 (high), while suppliers

had an average satisfaction score of 3.18. (moderate). Overall supplier satisfaction in

2020 was greater than in 2019. The table below shows the results:
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Table 4 Satisfaction with social assistance from the Government Lottery Office

Buyer Dealer Collaboration
Satisfaction with social assistance
(customer) (Partner) partner
from the Government Lottery Office
2562 | 2563 | 2562 | 2563 | 2562 | 2563
There are more sales, expanding
opportunities by continually giving 369 | 364 | 308 | 384 - 3.70
scholarships.
There are activities to help society,
373 | 365 | 319 | 381 - 3.73
such as food and donations.
Have the opportunity to care for and
help people with disabilities to have | 3.74 | 3.67 | 3.22 | 3.83 - 3.74
a career and well-being.
Donations and contributions for the
public benefit have been given to 370 | 3.6 316 | 3.75 - 3.71
other agencies.
Overall Average 3.68 | 3.64 | 3.18 | 3.81 - 3.72
Satisfaction Summary great | great | middle | great - great

Source: The Government Lottery Office annual report (2020)

Note: Year 2019 did not survey the satisfaction of social assistance of the

Lottery Office. from cooperation partners

Satisfaction level

4.21 - 5.00 Strongly agree

2.61 - 3.40 Neutral/Uncertain

1.00 - 1.80 Strongly disagree

3.41 - 4.20 Agree

1.81 - 2.60 Disagree
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And from the results of the Social and Environmental Responsibility Survey in

2020, it was found that the social and environmental responsibility of the Lottery

Office of lottery buyers, lottery dealers, and cooperation partners are at a high level.

The overall perceived mean scores were 3.69, 3.88 and 3.77, respectively.

Table 5 Awareness of Social and Environmental Responsibility

Awareness of Social and Environmental Buyer Dealer | Collaboration
Responsibility (Customer) | (Partner) partner

The use of part of the proceeds from the
sale is used in activities to help in various
fields such as education, sports, society, 3.70 3.86 3.75
public health, arts and culture, environment,
religion.
The Government Lottery Office opens up

3.63 3.86 3.69
opportunities to create careers for people.
Bringing a portion of the proceeds from the
sale of government lottery tickets to donate

3.71 3.82 3.82
and support the public benefit to various
agencies.
The income from the Government Lottery
Office plays an important role in the 3.72 3.97 3.83
development of the country.
Overall Average 3.69 3.88 3.77
Summary of social and environmental

great great great

responsibility awareness

Source: The Government Lottery Office annual report (2020)
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Satisfaction level

4.21 - 5.00 Strongly agree 3.41 - 4.20 Agree

2.61 - 3.40 Neutral/Uncertain 1.81 - 2.60 Disagree

1.00 - 1.80 Strongly disagree

Overall, the number of gamblers is likely to increase by an average of 2.7%,
from 27.39 million in 2015 to 30.42 million in 2019 for the gsambling category. The
government lottery has the largest percentage of gamblers at 42.1%.

Figure 3 Trends in the number of gamblers in 2015-2019

million Trends in the number of gamblers in 2015-2019

31
30.5

30.42

30

29.5
28.93

29
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28

27.29
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27
26.5
26

255
2558 2560 2562

W number of gamblers

Source: Center for gambling studies report 2020 (2020)

Overall, the number of lottery buyers is still growing steadily, accounting for
4.5%. In 2019, there were 22.75 million lottery buyers. The 50-59year group had the
largest share of lottery buyers (25.0%), with 60.2% of the population in the age range

reporting that they bought lotteries.
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Figure 4 The proportion of people who buy lottery tickets is classified by age.

Proportion of lottery buyer classified by age in 2015-2019
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0% W 50-59 years old 5.5%

2558 2560 2562

Source: Center for gambling studies report 2020 (2020)
In 2019, lottery buyers spend an average of 314 baht per period, with the
most buying behavior per period at 201-500 baht, representing 37.0%, followed by

101-200 baht, representing 30.4%.

Figure 5 Buying behavior of Government Lottery

Buying behavior of Government Lottery

1.40%

6.40%
¥ 24.80%

37.00%

30.40%

m no more than 100 baht m 101-200 baht m 201-500 baht m 501-1,000 baht m More than 1,000 baht

Source: Center for gambling studies report 2020 (2020)
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2.3 Lottery in South Korea

The Korean lottery, first launched in 2002 and has been the country's most
popular game, is known for its high jackpot reward. The average winning reward is
about $1.9 million, with the highest award ever being over $37 million. The Korean
government used lotteries to fund a variety of humanitarian programs, including
assistance to low-income families.

Lottery items and prices are defined by the Korea Lottery Commission, but
commercial lottery operators are in charge of issuing, controlling, and selling
lotteries. There is currently a contract in place with DongHang Lottery Co. Ltd., the
third consigned lottery licensee in Korea, to integrate and run four lotteries until
December 1, 2023 (including the Lotto, Scratch-off Lottery, Pension Lottery, and
Internet Lottery). For the first time, the operations of 4 lotteries were combined with
the Korean lottery system.

Table 6 Types of Lottery Game & business Model

Industrial Structure Operators Government Agency

Online Lottery
Lottery Commission /

Scratch off Lottery

Dong Haeng Lottery The Ministry of Strategy
Pension Lottery
& Finance

Internet Lottery

Source : The Korea Lottery Commission
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Types of Lottery Games

Lotteries are nothing new in South Korea. For more than two decades, South
Korea's House Lotto (Jutaekbokgwon) was the country's only legal lottery. In 1990,
the first Korean Instant Lottery Scratch Cards were sold. In 2002, we launched our
current 6/45 online lottery. Legal gaming is available in several forms in South Korea.
The next section is a list of some of the most well-liked ones.

The Korean 6/45 Lottery draws seven balls from a bucket with 45 numbers
ranging from 1 to 45. There are just six numbers on the gambling tickets that must be
picked. A bonus number is selected as the seventh number in the random selection
process. This is a 1,000-won-per-ticket draw held on Saturday evenings once a week.
Even if you don't know Korean, the official 6/45 Lotto Results should serve. Last
week's results table (from lottorich, 2016) shows how many first-place winners there
were in the third-to-last column, and the second-to-last column tells how many
second-place winners there were in that week. In an average drawing, there are 6.96
first-place winners and 39.59 second-place winners.

In recent years, the Pension 520 Lottery, often referred to as the Bok-Kwon,
has received much attention and media interest. Every Wednesday, since it began in
July of last year, this lottery gets chosen. However, there is a significant difference
between the prize payouts of this lottery and our largest. This lottery accepts pre-
printed tickets. With 6,300,000 tickets sold each week, the majority of tickets are sold

out in the first four days. In this lottery, the greatest payment is 1.2 billion won,
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distributed over 20 years in 5 million won installments. The odds are fixed, and the

maximum payoff is 1.2 billion won. Another oddity is that the tax rate cap is always

22%, never the 33% top rate.

Table 7 Types of Lottery Game & business Model

numbers.

Types of Lottery First prize Odds of Sales
Name How to play
Games money winning prices
75% of the
total prize
money
Online Lottery Select 6 KRW
Lotto 6/45 (excluding 1:8,145,060
(lotto 6/45) out of 45 numbers. 1,000
4th and 5th
prize
money)
After purchasing lottery
Speetto
tickets, scratch the lottery | 200 million KRW
500 1:4,000,000
side immediately to see if won 500
Scratch off Lottery you are the winner.
(Three types of
scratch off Lottery) After purchasing lottery
Speetto
tickets, scratch the lottery | 500 million KRW
1000 1:5,000,000
side immediately to see if won 1,000
you are the winner.
After purchasing lottery
Scratch off Lottery Speetto
tickets, scratch the lottery 1 billion KRW
(Three types of 2000 1:5,000,000
side immediately to see if won 2,000
scratch off Lottery)
you are the winner.
Welfare The winners will be
Pension Lottery Lottery determined through 3.36 billion KRW
1:5,000,000
(Drawing lottery) 720+ lottery draw by serial won 1,000
Features number issue.
Select 5 out of 28
Power Ball 30 million KRW
Internet Lottery common balls and 1 out 1:982,800
won + O 1,000
(Three types of draw of 10 power balls.
lottery & four types Speed Select 10 numbers from 1
25 million KRW
of instant lottery) Keno to 70, drawn with 22 1:613,480
won + O 1,000
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Treasure
Match 3 or more of same 5 million KRW
HUNTER 1:548,305
symbols to win. won + 0l 500
The results can be
Triple Luck checked immediately 500 million KRW
1:3,750,000
after purchasing lottery won 1,000
Internet Lottery tickets.
(Three types of draw Select 24 numbers from 1
Mega Bingo 10 million KRW
lottery & four types to 75, drawn with 49 1:407,857
. won + O 1,000
of instant lottery) numbers.
Double Win according to the
20 million KRW
Jack Midas number of the same 1:500,000
won + 0l 1,000
symbols.
If you get 3 symbols of
Catch Me 10 million KRW
the same amount, you 1:500,000
won 500
win.

Source : DongHang Lottery

Annual Lottery Sales

Since the introduction of the online lottery in 2002, the Korean lottery market
has grown rapidly, posting sales of w4.23 trillion (US$3,527.6 million, US$1=w1,200) in
2003, with government policies to stabilize the market and curb reckless gambling.
However, lottery sales have remained at around W2.4 trillion in recent years.

Figure 6 Annual Lottery Sales

B Sales | Lottery Fund
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Source : The Korea Lottery Commission



Public Awareness

Table 8 Lottery related public awareness

Dec. ‘19 Dec. ‘20
Lottery related public awareness
Agree Disagree Agree Disagree
It’s good to have lottery system 70.3 % 29.7 % 66.5 % 335 %
Enjoyment / pleasure in life 73.5 % 26.5 % 72.5 % 275 %
The act of sharing 69.6 % 30.4 % 61.3 % 38.7 %
It’s still good even if | don’t win. 70.5 % 29.5 % 68.3 % 31.7 %
Transparent use of public fund 57.9 % 42.1 % 56.1 % 43.9 %

Source : The Korea Lottery Commission

Overall, 66.5 percent of people agree that having a lottery system is a good
idea.
Lottery purchase experience for the past year

Figure 7 Lottery purchase experience for the past year
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Among those surveyed, 56.9% said they'd purchased a lottery ticket at least
once in the previous year. The number is in line with what it was the year before.
According to a Lotto survey, the most common frequency of purchasing a lottery
ticket was "once a month," followed by "once a week" (21.8 percent) and "biweekly"
(15.9 percent). When it came to Pension Lottery and Instant Game, the largest

percentage of people said they played only once a month (23.4% versus 18.6%).

Amount of money spent in lottery purchase
Figure 8 Amount of money spent in lottery purchase
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Source : The Korea Lottery Commission
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For the most part, lottery ticket consumers spent no more than KRW 10,000
on average for every transaction for Lotto and Pension. Lotto and Pension Lottery

tickets cost, respectively, KRW 8,687 and KRW 8,000.

Priority of lottery fund use

Figure 9 Priority of lottery fund use
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Housing stability for low-income families (50.9 percent) and low-income
family scholarships (18.6 percent) are two areas where lottery funds are desperately

needed.

Lottery Fund
The lottery fund allows for transparent and efficient management and usage
of lottery business income. Remaining prize money and operational costs are

deducted from the fund's earnings.
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The fund's annual budget is USD 2.0 billion and it is utilized to improve public
health. Korea's Lo