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KEY WORDS : MESSAGE STRATEGY / PSA TELEVISION COMMERCIAL / RESPONSES.
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This research aimed 1) to compare the application of message strategy in each
type of PSA television commercial, and 2) to study consumers’ responses to each type
of PSA television commercials with different appeal types. This qualitative research used
two methodologies : content analysis of 124 PSA television commercial and focus group

discussion with 40 male and female respondents, age between 18 and 35 years old.

The results of the content analysis revealed that the highest number of PSA
television commercials were intended for behavior change. The message strategies that
were highly used were social issues in health, general aspects, emotional appeal and
the story presentation technique. The majority of television commercials were advertised

by the government sector.

The results of the group discussion showed that public service advertising for
cognitive change, for behavior change, for value change and for corporate and brand
image received a positive response whereas the public service advertising for action

change received a negative response.
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Determine a Problem or Opportunity

v

Analyze The Social Marketing Environment

v

Determine Social Marketing Objectives

v

Segment Social Market and

Select of Target Adoptors

v

Analyze Consumer Behavior

v

Promote Differential Advantage (Select the Message Strategy)

v

Select Social Marketing Strategies & Tactics

+

Implement the Strategy
And

Evaluate the Results

i1 Kotler, P, & Roberto E. L. (1989). Social marketing.: Strategies for chaning public

behavior. New York : FreePress, p. 56
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11. 3a3aaLaty (Satire)
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15. Maldniuneillus/doydnsnl (Analogy/Symbolism)
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4. WUIRALNEINUNTADURUAIIDIHUSINASBNTNE UAS I EAN (Consumer

Response to Advertising)
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siuuunisnausuadsalausuIrasluzina (Consumer Response Profile to
Advertising)
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Belch & Belch (2001) leinanaqn mimfaumumfﬁi@‘llmmmmmQ’u??‘ﬂmﬁﬁfmﬁuméu
3 guiiuma 1. NMIRaLALBIAIUALINE (Cognitive Response) 2. NNIAALIAUAIAIUANTNAT
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Attitude Components and Manifestations

Initiation Component Component manifestation Attitude

Emotions or feelings

Stimuli Aot about spectific attributes
or overall obect toward

Products, situations, retail object

outlets,sales personnel, > Cognitive Beliefs about specific

advertisement, and other attributes or overall

attitude objects object

— Bchaviors —_— Behavioral intentions —p

with respect to specific
attributes or.overall object

overall orientation

11 Hawkins, D. L., Best, R J. & Coney, K. A. (1995). Consumer behavior : Implication

for marketing strategy (6th ed.)..Chicago: Irwin.
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ANHOUTNITABIDFL (Active Response) (Wells, Burnett & Moriarty, 1989)

Imﬂmimumuméfmmmi’mmﬁ’gu?Tnﬂﬁ@xLﬂuiﬂiuﬁmmﬂmﬁu %um;jﬁummﬁ@
(Beliefs) A3N3 (Knowledge) uazisvaunisal (Experience) 193fUsInALsazyARaLy
wAn (Hawkins, Best uaz Coney ,1995) dnnsmauaussdiuannaiaesiiilnafidse
Tl Belch was Belch (2001) HHuLNgULLINI9RRUALANE D THHDINIAIBAIINAR

aan 1Ay 3 Uszinn FeupunIng 2.8

v
Y o

LLNucﬂ’TWﬁ 2.8 memmmmumﬁmmfmgm 3 dszinm

A model of cognitive response

Cognitive response Attitude Purchase intent
— Product/message ___ | grand attitudes
thoughts /
Exposure to Source - oriented \ Eurchase
advertisement thoughts \ / intention
—» Ad execution —— Attitude toward
thoughts the AD

N Belch, G. E. & Belch, M. A. (2001). Advertising and promotion : An integrated

marketing communications perspective (5th ed.). New York : McGraw-Hill.
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(Specific Feeling) 3. anazneansinl (Mood) WAy 4. n19Usuiiuea  (Evaluation)

FOLLEUNING 2.9

WHUNINT 2.9 UAAINNIABLAUBINNANUBTNOIG 4 T26L

Type of Affective Responses

Level of
Type of Affective physiological Intensity or Example of positive
Responses arousal strength and negative affect
Emotions i * joy, love
Bl Stronger *fear, guilt, anger
and activation
A A *warmth, appreciation
Specific feelings *satisfaction

*disgust, boredom
*alert, relaxed, calm
Moods *blue, listless

\ 4 A 4
Lower arousal

*like, good, favorable

Evaluations Weaker *dislike, bad, unfavorable

and activation

N Peter, J. P. & Olson, J. C. (1990). Consumer behavior and marketing strategy (2nd

ed.). Homewood, IIl : Irwin.
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WAL 2.9 BULIANA8a89NainNINsReuauasalarnaesdising

Models
Stage AIDA Hierarchy of effects Innovation Information
model model adoption model processing model
Attention Awareness Awareness Presentation
Cognitive Attention
stage d Knowledge Comprehension
P
! :
Inteyest Liki}yg Interest Yielding
] T
Affective -
stage |
Prefeténce
Desire Conviction Evaluation Retention
Trial
Behavioral
stage Action Purchase Adoption Behavior

#i31 Belch, G. E. & Belch, M. A. (2001). Advertising and promotion : An integrated

marketing communications perspective (5th ed.). New York : McGraw-Hill.
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(Emotional Quotient Scale (EQ) and Reaction Profile)
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PRI I INAINeLAT N (Global Emotional Reaction to Ad) 91 149a1n
Tl sunTuiugY aansouenivarnxian (ansund) Teasuifaaulsd
ateleting | daulasadadeniiyg ilianaauiTautas HANAIAA
| o o ey oy @ , A A \ =< = @ v =
Unasluaviradiuldla aru1snananleiduetinanvidasnnuinisiinde dusu
Tudouusnil Azununesnufaziiiunisg e NteLvsaligey (Favorable) Nl

AUl TUTL Wile s

2. 9¥fUT 2 (38N97 Reaction Profile @I UN199ANARNEN19D1THOINNANNRNE
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1. lslti@edae / Y@eda (Unbelievable / Believable)
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3. ldgmsamlideld / aunsannlfidenals (Not Convincing / Convincing)
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WHUATAT 2.11 WAPINITIANNTARLANBNIANHLT INAN AN Tu BN ANaTNAIAN

[ 2 A ala
n191 ﬂﬂﬁ?ﬁlﬂu’&u’ﬂﬁ‘ﬂ'ﬂﬂﬂu’a‘iﬂﬂﬂuﬂ'ﬂ

NS LU RWFINAIAN

Cognitive Response

1. Product/Message
Thoughts

2. Source - oriented
Thoughts

3. Ad Execution Thoughts

Presentation

Attention

Comprehension

Affective Response
1. Emotion

2. Specific Feeling
3. Mood

4.  Evaluation

Yielding

Retention

Behavioral Response
1. Behavioral Intention
2. Conscious Behavior

3. Unconscious Behavior

Behavior

\l

Emotional Quotient : EQ

Specific Emotional
Reaction to Ad %38

Reaction Profile

TV Advertising
Believability

HANNSABLAURIRNHLFInANTAaMsTanuduaTNIAN
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(Interesting Aspects of Public Service Advertising)
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(Public Service Advertising for Cognitive Change)
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(Social Issues Presentation of Public Service Advertising )
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(Interesting Aspects of Public Service Advertising)
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