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The purposes of this thesis arc to study the causes of decision making to becoming the 13"
Asian Games Official Parmership of 12 business firms as well as their marketing activities, the
charucteristics of their TVCs and priated ads messages and problems or obstucleg of being the 13"
Asian Games Official Partnership.

The methodologies of this rescarch are in-depth interview, document analysis, content analysis
of TVCs and printed ads and supplemented dats by using Intemet resources and participated observation
at the 3 main Asian Games stadia as well. With in theoreticul concepts of Sport Marketing, Sport
Sponsorship, Sport Image and Sport Consuming.

Results of the research are as follow;

- The main fuctors of decision muking (o being the 13" Asian Games Official Partnership were
to increase corporate/brand image, to support the headquarters® policy, to build corporate/brand
awareness, to launch new product/.;,crvice and to support government policy.

- The main marketing activities in term of place were building own booths at Asian Games
plaza, In term of promotion, public nclatio‘ns, sales promotion, consisted of sales and sweepstakes were
set as main activities.

- TVCs and printed ads messages aimed to build image and to support sales promotion by
linking its content to well~known sports umong Thai people such as athletics, boxing, swimming,
football, etc. '

-~ The main problems or obstacies of being the 13" Asian. Games Official Partnership were
extemnal rather than internal factors. The external factors were economics crisis, consumer behaviorat
chunging, ambush murketing, coordinating between govemment officers and parmers’ staff, and
transgressing the Master Licensing Agent privilege. And the internal factors were fiscal flow and
administrutive changing during the preparation period of the program.
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