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CHAPTERI I

INTRODUCTION

Consumerism can be see

tlce of equatlng personal happiness with
the purchasing of materia mptlon This act of consuming
y any means; consumerism

- —ﬂ——’
has occurred since- ! ili . HoWwewegzeonsumerism in the twentieth

gl represent critics holding a

positive attitude tow. nstmerism. Y Buglasidhd Baron Isherwood in their

book The World of Goods: ' J;--f-,-fm ----- T pgy of Consumption (1996) argue
."-’v o) .
for consur‘r@m it, from an ar orlﬂjc point of view,
e e,
people use §c 1 gher. Mary
Douglas, in pa@ular, m ratlona tor using goods as

markers of ratlonak:ategorles and maklng visiple statements about the values to

\‘uﬂ ? nEjjﬂe] ittt lifestyle
chom and the 1dentity of a consumer. Extending her argument in “In Defence of
Shopping” in The Shopping Ex erlgce (1997), Dou I@gues that consumers ke’

WA A NN Y

maintains that retailers alter themselves to take account of consumer preferences,

rather than the other way round. Daniel Miller in A Theory of Shopping (1997)



similarly offers a positive view towards consumerism, further suggesting that the act
of consumption expresses more than just identity or position. His ethnography of a
shopping street in north London describes ways in which “shoppers develop and

hey most care about through the medium of

imagine those social relationship

selecting goods” (5). He a§ .il: // used to constitute the
complexity of contermpeEaRLSt ions-@jects the idea of passive
Ea A% i

Theory of the Leisure: (1994) C riticiz MEulture by arguing that the
is a higher status than others

and g .V
[ Jﬁ?jurces ance

cjnsumer

emerging ruling class or thes

through CO@_C . et SN

Packard, in .

—

motivational r%

jt
Iques, inMding depth psychology

and subliminal ta@gd he argues that adve&iyrs manipulate consumers’

ARYINUNINYING

postw era. In this way, people become the passive victims of advertisers. Packard

TSN E Y

consumerist world, Richard Hoggart believes that marketing and advertising strategies

constantly legitimize people’s false need to consume more. Hoggart in The Uses of


http://en.wikipedia.org/wiki/Thorstein_Veblen
http://www.amazon.com/Paul-L.-Wachtel/e/B001H6NL8E/ref=ntt_athr_dp_pel_1
http://www.amazon.com/Paul-L.-Wachtel/e/B001H6NL8E/ref=ntt_athr_dp_pel_1
http://en.wikipedia.org/wiki/Thorstein_Veblen
http://en.wikipedia.org/w/index.php?title=Motivational_research&action=edit&redlink=1
http://en.wikipedia.org/wiki/Subliminal_message

Literacy (1998) further argues that commodities cannot fulfill people’s needs because
they lack authenticity. This belief argues that people are manipulated to buy products

without ever actually having the chance to gain a sense of fulfillment through those

A Psychological Portrait i , AmeE ica Jfe” (1985) discusses the
psychological and ermes al ism¥ He strongly maintains that
- : ‘ 3

the consumeriStW o / sealoqic

as*eaused individuals to be

flawed. Specifically,

" 'x,
unhappy becaus it itations efiai “7.‘\_ Bulinwlation and the use of

competition as the gfiving fofcg'behind-absessiye'gray : the accumulation of

L \'. W

goods. MoreoVer, h g TURhBRDarmS our environment.
L\ \".
Interesti ¢ _ als ’:_ i St “pestmodern” with the term

“consumerism”. Dg¥id in, Go sut : n: I St pe(lessness) of Things to
Come?” in PostmodegMty (1998)al oues flbe p@Btmodern is rightly associated
§s_consumption dominate the waking

ptigh,“and its focus on the
B "}

oj]modified and TV

with a society where :ff}_ﬁ
lives of its ... RN
production k)

A
-

=
advertising reiMrces this

and Postmoderni? g)l) also points out so&e)parallels between consumerism and

FUHINUNINEINT

qlEven amongst the postmodern critics themselves, many different views on the

QRIRSASEINEIVRIAY

Jean Baudrillard portrays the postmodern condition as powerful and inescapable.

© e

ne in hiﬁok Consumer Culture

According to Jameson in Postmodernism, or, the Cultural Logic of Late Capitalism


http://www.amazon.com/Paul-L.-Wachtel/e/B001H6NL8E/ref=ntt_athr_dp_pel_1

(1992), postmodernism is the cultural logic of the third stage of capitalism. He sees
postmodern culture as the culture of the consumer society and argues that capitalist

thinking has dominated all other forms of thought. Jameson pinpoints a humber of

]stmodern condition. For example, the

: ///)es of syntax or syntagmatic

e , suffers from a “breakdown

———

to an experience Qi 18r8\0f, INLhEMiRIds, a series of pure and

unrelated presen i : ! en chi iCthere is a breakdown of

‘ioUSfless” to some deeper truth; we
are left instead with “multiple=suriacs In addition, Jameson aligns the

i ‘rDWhich can give, as

Q}y or hallucinogenic

A
-

—
intensity” (28-@0 consu
Furthermo‘, H\ Baudrillard depicts thodem hyperreal world as

AUHANBNTRIINT
can Wefined as the copy without the original. Images in the media can be seen as
e form of simulacta. B :ﬁﬂ(ﬁt'tt stv'r Ityge s cgnsti
L aERERhIb Vot kY
q consumption has dominated our ways of thinking so much that all reality is filtered

through the media channels such as advertising. As Baudrillard writes in The


http://www.cla.purdue.edu/english/theory/postmodernism/notes/jamesonpostmodernism.html
http://www.cla.purdue.edu/english/theory/postmodernism/notes/jamesonpostmodernism.html
http://www.cla.purdue.edu/english/theory/postmodernism/terms/simulacrum.html
http://www.cla.purdue.edu/english/theory/postmodernism/notes/jamesonpostmodernism.html
http://www.cla.purdue.edu/english/theory/postmodernism/notes/jamesonpostmodernism.html

Consumer Society: Myths and Structures (1998), “Our society thinks itself and speaks
itself as a consumer society. As much as it consumes anything, it consumes itself as
consumer society, as idea. Advertising is the triumphal paean to that idea” (193).

Consumption in the postmodern wo

orltl s inyolved with the active manipulation of
signs in the media. This bged} es ke }f list society where sign value is
to f %ﬁw objects and are available
‘ et

here is an endless

hedia (Featherstone 15).
Consequently, p | ' e | }‘._ rea fe idless signs with no
fixed meaniné. v
As the h many American
writers are intern | “Consumerism and the
‘Great American Nj ‘ ), Holly H #"; examines, low American writers from

the early to the late i f-’ ury-addr lissued@f consumerism. Hassel argues

that modern American aut -""”?’g," cize e |sm and portray it as destructive,

,‘_.n!

alienating, @ mple he @Jse of Mirth (1905)
Yimtsen deheltmes o h i)

Jegative effect of

A
-

=
consumerism. Eﬂtraying

is both a social gﬁt & of the shallownessothe New York social group and a

AR MNUNINEING~

laterﬂ the age of excess of the 1920s, F. Scott Fitzgerald’s The Great Gatsby (1925)

QHARSASIIwIINgIRY

which at first referred to the discovery of the American continent, individualism, and

poor WOMn The House of Mirth

the pursuit of happiness but later became transformed into consumerism and greed,



pointing out that the idealism that Gatsby represents can no longer exist in a world
dominated by consumerism (qtd. in Hassel). Another great American novel attacking
consumerism is Jack Kerouac’s On the Road (1957). As a celebration of anti-

' rsjwho choose a life on the road rather than

consumerism, this novel capture
living a life conformin ) (qtd. in Hassel). Finally, Don

consumer culture and the

American writer ) : l‘;':,. veef sumerism. Hassel also

further suggests / - 0 soblegmpay lie in literature that
serves as a tool for, _ e-gleadening, off 0 "qu culture.
In BI y Imenism \ d heg€ontemporary American
- - "N

ohtenihor ¥ novels can be read as
critiques of a mode e =" e ' 3, ana ! ing Patric Bateman who
is the psychotic killergfd s er in ton Bllis’s American Psycho

(1991), Annesley malntlns f...f’ AE efiyeen mass consumption and the
the surface, I ' @iveless, but in
e = J

protagoniss Bt
mdmt differentiate

reality consﬁ

o
between commﬁﬂities an

As a result, he buy‘\men in the same way awi does cameras and treats these

AUHINHENINYING

possﬂmg things he does not have, he impulsively reacts by wanting to commit a

eV ahRE It bt b]

and a drug addict named Billy Mudd who has a violent sex life, and Dennis Cooper’s

|
imited d{ﬁ[e to consume more.

Try (1994), the story of Ziggy McCauley who is adopted and sexually abused by a



gay father, Annesley sees the tendency towards the depiction of extreme sexual acts
as a commentary on the objectification of the human body in the commodification of

late consumer capitalism (gtd. in Annesley).

Furthermore, some critic d in analyzing the theme of
consumerism in chick I|t f/e giction written for and marketed
to primarily single y%and yorkl helr twenties and thirties.
For example, Caroli ' 0 olitan.Ce teikezand. Consumerism in Chick

Lit (2007) focus : Fiy ‘ TN ‘~ esalith magazines, self-help

books, romantic " g and 0 Ao % Jou Sl his recent trend in

novel BridgetJones g h_ : : | -. p on narration to

chronicle the rop#entics ,' g, \ [ l.' eterosexual, urban

iG 4 k |t | 5 the consume and achieve

promise offered by ady ‘.w"r?.;--.—- . dsWmen, a promise guaranteeing
,-? . ’

that if women consume, the achieve dgeals. Smith maintains that many

other chlclim_] ALY It%;I‘)expectatlons of

A
-

e
As oneﬂqj the atte

consumerism, th‘f*ﬂ s focuses mainly on DeL1110 s works. His work is very

FUHINERTHEANT

1nﬂ1mced by the arts, music, and film cultures of New York, DeLillo’s novels

. SKhpGitiawbiiabt]

relevant to the contemporary world. In 1985, DeLillo received the National Book

ical exa@]pation of the theme of

Award for White Noise and a nomination in 1988 for his novel Libra. Mao Il (1991)



brought DeLillo the coveted PEN/Faulkner Award. In a recent novel, Underworld,
DeLillo conjures up a dazzling picture of cold-war America. His latest play,
Valparaiso, was premiered in January of 1999. The Body Artist, a novel, was

published in February 2001 and
He is also the recipient ual \

hIS latest novel, was published in 2007.

es Prize, and is a member of the

hostlodern culturel. Critics have
analyzed various topics ins=E S : ugh the lens of postmodernism.
y P y. _{f’:ﬂ’ OUZ p

T Kel ’¢"works with the id
amara @ gv)or s wi e ideas

of Jean Batir iﬂsues that DeLillo’s

o
fiction relates IiHJhe idea 0

Tamara Ktlg)tes in “Information rload and a Supermarket?” (2007)

AUNIRINTRYINT -

Bauqlard s theories. Firstly, in his Simulacra and Simulation (2006) which contains

VLR e LI by (1]

For more examples, see Leonard Wilcox’s “Baudrillard, Don DeLillo’s White Noise, and the End of
Heroic Narrative” (1991), Laura Barrett’s “How the dead speak to the living: Intertextuality and the
Postmodern Sublime in White Noise” (2002), and Jesse Kavadlo’s “Recycling Authority: Don
DeLillo’s Waste Management” (2001).

=0




what once was called reality. As a result, in postmodern culture, there are only copies
without the original (gtd. in Kempt). Kemp claims that this state matches the
environment in White Noise. Kemp also points out that in “Hypermarket and

gue it the ity center shifts to the supermarket or
the university. Today’s 3} { / ly hyperreal models of a city.
Similarly, DeLillo , i @wn in White Noise, around

the supermarkeW Mk er, SRR Osion of Meaning in the

Media” Baudrillgse / o\ 8 dce, Ofsginformation leads to the

disappearance 80 pcople face too much

,
"

information, the e ' hias oi-themn detres osh, | % same way, the Gladney

»

- - ; . 4 7 'h'bb - 1 1
family in WHite N «faced -v pemMBardment Of information cannot

accurately judg i . i 3 0f Wh "\ earing. As a result, the
characters cannot g Ji fe b tweenwvaltiable infg .H‘ Bn and advertising phrases.
In White Noise, inf ’. : toMhe extent that the power of
suggestion becomes ever.li,v ""’“ 7

Mo@ ettberg argu Si @ra: Don DelLillo’s
Yiteasimadttaal el o 5 4

Fiction in Itg oj} White Noise, there
i

are aspects of pastmodern

ans’ own direct experiences.

|
s Lyotarfl.|He mentions the ideas

of Jean-Francois W(Ej who notes that we ” in a time when metanarratives and

grﬂcﬁsﬂhﬁaﬂﬂ ﬁi%aﬁew ﬂoﬁcﬂ Iﬁll aspects

of hman experience. Rettberg claims that in White Noise consumerism is considered

be.“‘a mgtanagratiye of enfie : A aivr ag.science, and relf$ToUs
QRIS RAI IR

q that DeL.illo examines the symptoms of post-modernism in his works without taking a

political stance in regard to the contemporary culture.



10

Whereas most critics see the relationship between DeLillo’s works and
postmodernism, Cornel Bonca differently contends in “Don DeLillo’s White Noise:

The Natural Language of the Species” (1996) that the white noise described in White

’f}of simulacra and also that DeLillo’s idea

Noise does not match Baudrill_ar

exemplify critics : el ols ‘afflack consumerism. David

deteil in “Material Encoding and

neath Don DeLillo’s Underworld”

A pgStmodernity in which

(1999). He(rmi

certainty arﬂ V, \Me assign to products

A
-

=
are not steadylfﬂ real.

American culture‘Ha)ncludes that Amerlcu this novel, is not a land of peace

AUHINHRINYING

W|tr‘q,he capitalist culture that cannot be quenched (79-91)
: o issenters Are NEver
q w:f]:a ﬁoﬁ mﬂw‘mng ' tﬂrﬁf cogs ‘SEJ

She maintains that in Baudrillard’s world of media and simulation, DeL.illo suggests a

|
pitalism.p ases the spirituality in

possible way out. In this novel there are some humane qualities such as the human



"

death fear and the presence of human relationships. These humane qualities offer us
some hope to live in the consumerist world.

Whereas Rene sees some possible way out, Marx Osteen sees that people

cannot escape the consumerist mg 7 in DeLillo’s novels. Osteen chooses to

(6)
/%ﬁ; on that consumerism is very

@Hildren of Godard and Coca-
e

examine his notiof ion ‘insthe-confe: pra
' 1"; ~ A '

DeLillo in the contexjpof -f,—.-;e__hu 'y At ath@licism within her essay “Don
hat DelLillo transfers a version of

'the f f the Lati
g;x:‘hj orm of the Latin

sdandence. Her essay

DeLillo’s Latin Mass” N_j,_jr“’ 3

mysticism @ 0

mass. DeLUo

describes how‘lﬁigion,
literary form. Spefiﬂ/, Hungerford’s arguw is that DeLillo’s novels employ the

AUUNHNTNEMNT

Lati"wass in which most people do not really understand the Latin of the mass but

QRIaNASalIngaae

that a kind of language that we do not understand can transcend the ordinary and

'; - - -
respec‘wﬂff life, can persist in a

make us able to gain access to raptures. Therefore, the Latin mass is a way for DeL.illo
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to use fiction as a religious meditation.
Mikko Kallionsivu also examines the topic of religion or spirituality in “We

Simply Walk Toward the Sliding Doors” (2007) maintaining that White Noise is a

postmodern Ars Moriendi or a _bogk ingtructs people to die as good Christians in

the postmodern world. y / ey tries to solve his sense of
emptiness and fear ofisde T isr- ’ se of trouble but rather a
— . 3

reaction to troubl i : : atheJICkssidCanef death has changed and

evolved over timgg®® fi cathis Al eat, Tatkfeeds a solution. Later, he
begins to see d fear death following
Murray’s dic‘;atio the Tibetans 1a8, ofile? ' ‘. Kk iQnsivu argues that if we
stop denying ' | . i é; ) ‘ Ne attachments to things

and attain the Ju
. . FH Y. %
The next tgj e grities s is&Maltucci and David B. Morris
examine in DeLillo’s g8 the envi of probi bm in the contemporary word.

David B. Morris realizes that:-floWadays ive in a new kind of environment, a
Zi= BN T

. -‘ Y
g

man-made@ir suri echDics, and advanced
S — = J

weapons. Pt g V_iionment: The White

-

=
Noise of Heal‘t‘tﬂ (1996

environment knovvv “the white noise of h%” in White Noise, a threat from the

AUBINENINUNT -

cre’aqlcome to destroy us in the form of toxic waste. The unstable relationship

S SiETaY

environment and strongly argues that consumer culture cannot exist in tandem with

i
harmi;]i;J'human health and the

health.
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In addition, Elise Martucci offers an ecocritical reading of DeLillo’s novels
and asserts in her book, The Environmental Unconscious in the Fiction of Don
DeLillo (2007), that DeLillo’s fiction explores how new technologies change

perception and mediate reality. H k discusses the influence of postmodernism

and environmentalism th - € i &ricana, The Names, White Noise,
and Underworld, aswiellzas tiscussi :&st and ecocritical theories.?
! - d

conflict betwee / sature ) that " Ipcarsygim, traditional American

Yardley represent, itics who & Lill %\ ofks. Dale Peck in his book

(

2) criticizes DeLillo’s novels

as “the white man’s ivory 5_,‘*;_; even t shesome people consider them as “the
008

highest off ostmode ataigs “that DeLillo uses
Ny el oo P

incompreh@a J dstupid — just plain

=
stupid — tomiﬁﬁ)f DeLi

anything, Peck alvzﬂes that he expresses w/erwhelming sense of despair at the

AUHNBRININT

protqr. Jonathan Yardley in the Washington Post also attacks DeLillo for his

WHngat

? Similarly, in “Don DeLillo & Diane Ackerman White Noise & A Natural History of the Senses”
(2007), Nadine Murray analyses the theme of environment in White Noise and maintains that the novel
makes us understand our environment. The environment in White Noise is produced by advanced
technology such as holographic scanners at the supermarket, computers, stereo sets and radios which
all determine characters’ lives. Nature in this novel is reduced to being on cable and is available to
those who have access to a television.

0 lacks gﬂ‘ability to comment on
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Names on October 10, 1982 postulates that the novel is incoherent as it attempts to
address too many issues. In his review of White Noise on January 13, 1985, Yardley
characterizes this novel as monotonously apocalyptic. Similarly, Yardley reviews

Libra on July 31, 1988 and stat t Libra will be lavishly praised in those

quarters where DeLillo’ of American life and culture is

oo
u = AR
Jameson and“have. conclusions -\s":g proaching DeLillo’s work
| i . ] ‘ .h‘"-.

1’ .
DeCi . ‘n‘\w 8litrates on examining the
%
ways consumerism . r W8, coM§umers to the influence of
impact on both humans and the

@ interpretations in
= J 3

r_rﬂ)dern world. Some

regard to [k

critics attack [‘]ﬂ,illo for

way out. This the# margue that DeL.illo cr&yzes consumerism in the postmodern

AUHINENTNHANT

in Amricana, portraying the effects of consumerism on postmodern consumer health

ARIRSAS LIV Y

Focusing on the role of the media in Americana, the second chapter analyzes

|
em WiMUt offering a means or

ways in which consumerism uses the media in the form of films and advertisements to
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influence people. People are constantly bombarded by advertised information that
reaches them through the media and this information is typically geared solely at
selling products. As the sign values or the images attached to them are not fixed, the

efbf cultural associations and illusions. People

products are free to take on a wide

no longer care about the als //}we products. They desire only the
[ ' nted-i &tising in particular is able to
‘ — 3

toothpastes and ananipulated through the
floating signifier; sis of Americana will
also expose the tr ce people to buy certain
products and Simultgieously ,“_ _‘ ‘,. ' \ 'f-{\ -.,_\ nas become a necessary

i \'i .
‘ atlve cctsiof consumerism on people

in White Noise. This Sr argues nat ¢ is ysically and mentally affects
consumers. On the phyS|c img. in the consumerist society cannot
avoid envifohipent en sim s chifWing gum, can harm

(Jmation, consumers

A
-

=
relentlessly buﬂroducts

The characters rewﬁe on the media than do on their own perceptions. They

AULINHAINH AT -

relatq,shlps Although consumers are surrounded by many products, they never

PRIl N TR Y

consumers who are in a desperate search for something but are offered no real sense

=)
ey bu;lﬂftermine their identity.

of fulfillment through the act of consumption.
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While the second chapter and the third chapter discuss the media as a
necessary tool of consumerism and the influence of consumerism on people

respectively, the fourth chapter analyzes the theme of waste as an inevitable product

of consumerism in Underwqu. ‘ illojpoints out that the hyperreality of the
consumer culture encou . , %/ sumption and makes the waste
problem unsolvabl Beeahli é@’believed to exist only in
advertised prodW /ing preducts-and therefore continuously

create more and (@ . /waste Juad aadibecomes a reality of life,

characters in the ; /16 \Wvaysite copehwith the waste problem.

Waste manageme he respe hses empl ' the waste as the attempt

w
u 0

Vaste managers in the

\ j‘-'-"-_ _r!
novel are so copéti by 0gic ’ \ 5 d : trapped in hyperreality
:' & - "'..
that they do not segfthat ¥-culturens the ro \ 48k of the waste problem. In

consumer culture an crreality, it seer ie is @ realistic way to confront the

waste problem.

It ’, i A  beffer understanding of

<
_&yocusing on the full

=
rned int@ostmodem consumers,

consumerisb

=
circle of consuw;rism, t

consumerism’s i‘lme on people, and gvyste as the ultimate product of

AUNINENINGINT

cohﬂer’ism and instill in them a desire to avoid its negative influence.

AR TN INGIAE



CHAPTER I

MEDIA AS A TOOL OF CONSUMERISM IN AMERICANA

“All media exist to inve with artificial perceptions and arbitrary
values.” .\\ /
‘*—‘ ‘

Marshall McLuhan

Media nay

large number €F vi ' in o Js : ways. For example,
TV advertisem Sire t \ Wladvertised products by
di does not just give useful

information to view

Del ble to buy products for their

images that are not really d 1o the : yorse, the media can tremendously
BT
distort peoﬂﬁ e ﬁ mistake the act of
,,,,,,,,,,,,,,,, = ,J

buying bra dy way to gain true

A
—

happiness and W ntity. edia setmf as a useful tool for a

company to sell |t‘) &ct transforming wemﬁr)lnto consumers.

AUBINENINYANG

Infll.“:e on people. It illustrates the physical and mental aspects of David Bell’s life

QRENAS AT IHRFL]

consumerist life, rife with the most expensive and fashionable commodities, cannot

make him feel happy but it leads him to incessant restlessness. As a way of finding
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the source of his problem, Bell begins a journey and films his life as an attempt to find
his own “self”. Through his journey and the scripts he writes for filming, we can see
that David Bell’s problems actually arise from the consumerist postmodern condition

in which images or any other

}perflmallty rule supreme and that he is

ot go beyond that superficiality.

conditioned by the mediag _
Because the novel cndssig blhty___Me consumerist influence and

exploring th v sod dnd i firon ‘perspectives. In “For
W Cowart, for example,
examines the themg® offidentity, andjalienation and fpaiikins that David Bell has a

f,"S@hd becomes a pathetic man.

Exploring the theme of 1d
Third-to I@

inhis wish to|rid himse

a “Don DeLillo’s Americana: From

@hes the different

§ﬂ partially successful
lousness Mough Zen Buddhism’s

notion of no-self. ‘

SRR AATRLLE

speo@ally examine the relatlonshlp between the media and consumerism and the

UEIRIES Al AneIaY

relentless consumers but also depicts the devastating effects of the media on each

individual: hindering one from establishing healthy relationship with others, distorting
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one’s perception of oneself, and destroying one’s moral judgment. In “The Implosion
of Meaning in the Media” in Simulacra and Simulation (2006), Baudrillard argues in

the postmodern media-laden condition, we experience something called the death of

the real; in other words, we M ves in the realm of “hyperreality of
communication and ."--.___-- eﬁnes “[t]he hyperreality of

communication and ‘efsmigan ‘-u-, as g]or real, that is how the real is

as reality. In the

postmodern so f ceé Jmal anel replace all reality and

itself. Hence, the me é_’-‘ la machines which reproduce

images, signs, and codes Wh ,- alm. of hyperreality. Similar to the idea
}Ee}iistinction between

= 4

_!&d]dition can lead to

|
no Iongﬂthcare about reality and

of smulac& yp

the “real”

P

A
-

=
endless reprodkpﬂions 0

unavoidably mmf&amselves in the smu&tfn of reality created by signs in the

A UHINBRINY NG~

|m|tql)n of a simulacrum of reality.

qrasNASIII AN gt

Consumer Society: Myth and Structures (1998), “the system of consumption is in the

last stance based not on need and enjoyment but on a code of signs (signs/objects) and


http://en.wikipedia.org/wiki/Media_(communication)
http://en.wikipedia.org/wiki/Fulfillment
http://en.wikipedia.org/wiki/Happiness
http://en.wikipedia.org/wiki/Simulacrum
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differences” (79). Doug Mann further elaborates in “Jean Baudrillard: A Very Short
Introduction” that we no longer consume products just for their “use value” in Marxist

terms but for their symbolic value. That is, the products symbolize distinction, taste,

X8 as use value for driving and its exchange

n wever in the postmodern age, a

ode values and signifies social
et

t, i> “Th mptossatofaMeaning in the Media”,

information in the media
Bpse, of meaning and the

ity (75-86). Accordingly,
of “reality” and

people rely

simultaneously p#li i ""'1 : noke \; fBir own perception. As a

element that induces . f_ ent . seMfices and products. Moreover,

through the perspectives of-stFaetarali: gemiotics, this chapter will analyze

consumer @: () @ustrate why people

desire to bL& . 1 I}ature of the mythic
-~ o

meaning, the i}ﬂ\bolic m that ad)ﬂaj“tisers attach to simple

products.

ﬂummjmwmn‘s
Qﬁ“ﬁﬁﬁﬂ*ﬁ”ﬁw‘iﬁﬁﬁ“ UiNY

In Americana, the media in the forms of TV advertisements and films turns

people into consumers. As the media presents pleasant images of consumer products
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and movie characters, the image is central in the process of consumerism. The image

here refers to the impression that a product or a person gives to the public. People will

at is added to products. People in the

in the same way as the symb
postmodern world no lofger of their use value. Instead, the

identify with the good image in advertisements and films. This kind of image operates
s n roducts is the main factor
—-—

contributing to W ]

Americanas /a5 & 1t thatie people into passive

consumers. TV j aftisement A g e Yegto, buy products for their

oo Dhexamine the relationship
between TV &€ wel iif advesti "" ats add ¢ : he puts it, “The TV
set is a package; £¥ ulf of pre Jucts. Inis| 3\l ote - §, automobiles, cameras,
breakfast cereal, off#er Isior : alses o A televisio \ gt is an electronic form of
packaging. . . . Withg#t t ;?J:g‘_‘;, " iy in 9% :(270). TV is nothing but the
package of many ’)r"- gi e education or information as Bell

thinks that@d ( istors rf‘rjln

,,,,,,,,,,,,,,,, = ,J
support froh' : e }l TV program, like
-~
Bell’s prograni‘ﬁoliloquy -

When people watw '&they cannot avoid bovrdment by consumer products thrust

AUHINURTNEINT

t]lﬂ a commercial [comes] on, one [he] ha[s] seen and heard dozens of times” (43).

UTANTISE I8

. if it doesn’t move the merchandise off the shelves, it’s not doing the job; it has to

s exist because of

1ve cons;jﬁers it will be dropped.




22

move the merch” (85) also emphasizes the fact that that advertisements are created
mainly to provoke the desire to buy the advertised products.

We can employ semiotics to disclose how the media imposes artificial
perceptions and arbitrary values eyver. From a semiotic perspective, we can
see that advertisers empl wf tion to attach mythic meaning to
each product. To 11 omt

idea about how._siggs licate | meaning, Aeéaiding, to Saussure, a sign is

er Ferdinand de Saussure’s

signs within thy i systet eXample, far the word “rose”, the

this particular kind jer. An- additior fignifgr “rose” can communicate its
meaning because it is not W e”. This points to the fact that signs
ignffication process does

not exist atkh . _Iioland Barthes goes

-
beyond Saussuifﬁs notion

meaning attache(rt signs. On the lan level, the signifier “rose” can

FAUHINHNTHHINT

mgn@se can become a signifier whereas the signified is love or passion. Here, the

QTSRS AT

mythic meaning is socially constructed (Bignell 5-27).

I
sing the Mhic or the connotative
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Similarly, consumers buy products for their image or mythic meaning.
Advertisements enable the customers to identify with the image of a particular
advertised product by buying and consuming it. As Bell states, “The consumer never

identifies with the anti-image. Heyid@nti jes only with the image. The Marlboro man.

Frank Gifford and Bobb ‘ ' / g suits” (272). In the new era of
advertising, the mag% : ays give impressive images
without any real I it ple are tempted by pleasant

we wear JantZ8n bathing gUits! vie Willl as he ; . " k Gifford and Bobby
‘ ' Win viewers’ minds. The
image of a masculiy ‘ Ctiv " man-is-attached t0'ané, Jand of cigarette while the
| » . certain swimming suits. It is
0 each product in such a natural

'gm‘@ation process. This

_&j‘rariness of signs to

noticeable that the mythlc aning i
..-—_f'
manner thz{}&o

- (e

—
manipulate VieMrs’ minds: M

To |IIustr%e Rworklng of advertlwnts more clearly, we can analyze

AUBINENINGING

ellmgrandfather Harkavy Clinton Bell. By creating an effective image for the

Qﬁﬁ]ﬁiﬂfﬁmmﬁﬂﬂﬂﬁ i

pajamas, Bell’s grandfather draws a battle scene, ships, rockets, a fort, hundreds of

troops and a big flag flying on the battlements with a single line at the bottom of the
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layout, McHenry—the Star-Spangled Pajamas. He also suggests sewing forty-eight
stars on every pair of McHenry’s pajamas. After that, McHenry pajamas sell very
well and Harkavy Clinton Bell becomes famous (197). Actually, pajamas do not
really relate to the image of battl

owner’s name, Fort McH W‘y

“The Star-Spangle “=yyhich iefer

American flag. The only link is that, the

e where Francis Scott Key wrote

erlcan flag. Therefore, the

McHenry—the St S e notion of patriotism.

b

not simply b ' jahas, but e |-ha ey are patriotic. This
o, DUl R

association doe . 6, adViertis )g employs this kind of

Another example isstheradvertiser gvidsBell used to see when he was

young. In one advertiseme having an argument in the house

are interru@

look at the to |

=
understanding,‘l,‘p&rmth, a

has nothing to dwgthese abstract feellnﬁlmllarly in another ad, Madge is

FREINHNINE NG~

sourq completely absurd, people still believe that this drink can help them and buy

QWIsSAsalIw ey

advertisements, the media’s manipulation of signs is obvious. To explain, advertisers

pitlg’tothem. Both parents
LY

_& product represents

reas the"j,lljfl quality of this drink

can choose any sign value to attach to their products. For the same kind of drink, they
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can create the image of love, sex appeal, healthiness, or even intelligence. In the first
advertisement, a drink is the signifier added with the mythic meaning of warmth and
happiness in the family. For the second one, again, a drink is the signifier attached

aII kinds of depression and frustration.

in the postmodern age try to sell

, not their real material or

"y orld where the sign is
¢ dple are spellbound by the
visible and disregard i ;.,A : ' The is, the “real” has disappeared
and the only reality is thu‘s,v ;

Concepts i Qm S¢

have becone

sil) ulacra. As David Lyon in

he simulacra that

A
-

ﬂ: - -
Television

abwt Rproductlon of needs ants . Consumer objects are

AUBINUN IR

like TV ads, “float” freely, with only the loosest connection with actual

q ma&ﬁ%m UNAAINEIAY

the media and advertising, signifiers are able to float freely and thus are not fixedly

ng togegﬁ. ...And TVisall

tied to any meaning. This can lead to the endless reduplication of signs and images in


http://humanities.uchicago.edu/faculty/mitchell/glossary2004/sign.htm
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the media as well as the elimination of the distinction between the image and reality.
This condition is characteristic of the postmodern depthless society where people who
are trapped in a web of floating signifiers and the superficial no longer care for the
real or the deep beneath the surfagg: fvartisements entice consumers with image-
laden products and convi@ ' | ' ducts is equivalent to wearing
the images, it turns 0& @\

7cons$Jcte #in reality, illusions devoid

———.

therod gannotsprovide the consumers

clearly that the i afthe object itself. People
care most about th gl fhe a ppearancc, AS\Be ! ' M chemical firm was
trying to improve it <] & 1€ Aotk (1006). Here, the art work

I \ A

\
is bought not b fun. i the OWCE § realgappreciation of art.
Instead of improvil ' /iS:pe rformance, thela f§fbrk is used to show the
' Ly =t '

of KT

public that it is fashiol and foc Ks artis pph1§Bcated. Similarly, when Brand
~The theme is whatever you want it

)

@Jcan also transform

is asked about the theme o

to be beca '
AP0

=
people into peiﬁ'}tent con

the image. People‘dﬁed to films can be rewized as consumers. In this case, it is

AUHIMINTNENG

Actc“ or actresses with pleasing images can tremendously impress viewers and

QRSB IAY

meaning attached to each character is an important factor causing people to be

=)
ruction Mhe mythic meaning or

addicted to the movies. David Bell, as a very clear example, has always been
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fascinated by films and has frequently been to the movies since he was young. He
identifies with the appealing image of Burt Lancaster, a famous American actor. Burt

Lancaster himself was well known for his physical appearance as he has been referred

tics including Kate Buford, the author of

j?
r of action adventures and

me——l

to as “Mr. Muscles, Mr. Teeth”

the latest Lancaster biogiaplt red for his good looks, physical

static” (135). The gifiningf i@ FBustlbafcakiel sengraved on Bell’s mind,

W
"

and this kind€¥ i age | oressive)! Ivor f‘*ﬁ_lk. alWays to see it. We can

see that David Yueh ;' lot o haracterization of each

ftin FE@m Here to Eternity. He stood
. aijan beach and for the first time in

9,

j image to this day,

silike a city in which

|
ers, menjahd women for separate
rea@r&:’iurt in the moonllght‘)was a concept; it was the icon of a

AUYINenTNYING -

and how much of a dream is a dream. (12-3) (emphasis added)

9 TR CIEIs oy TTart]

man wants to identify with. From the quotation, David Bell remembers the scene in

From Here to Eternity in which Sergeant Warden, played by Lancaster, and the
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captain’'s wife are making love on the beach amidst the crashing waves. This scene is
even acknowledged by the American Film Institute as the “iconic” romantic scene.

Not only David Bell but also “millions of others” carry this image in their mind and

cannot let it go. The beautiful images racters and scenes impress such viewers
as David Bell, thereby makisoitiemike cmema

D@ot help but always relate

ause-in. Nypemedlity the “cinema produces

an image whiclsh s finate eéality Waproduces” (Bignell 30).
He thinks what i ,.-’ ok, Kir Biglgives him the real sense
of identity. Ther ed th R | esented + gupedia as even more real
than what he éan dig _ | ; OV g words, the experience

\
'l\‘»\ rotlgh the media. To some
extent, Bell even t : Cof'] et oricxisted only on videotape.

. We seemed to be q}f}f;-‘-?? ectre Hals 3 ‘- we moved through time and

a TV commercial” (23-4). This

eyflive in the media and
s
_&J This can also be

|
re visible or.ﬁrir identities exist only

space with the stutter angd*sha

£
implies th@l

interpreted as (Hé laring that pe

through the medI"hscene in which BeII ses his camera on seven women in

FUBIRINTABING ~

at they are being filmed because “[m]aybe they sensed that they were wavmg

QRTAN AYIRIInEnEy

existence.
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Interestingly, Bell also believes that in order to understand himself and solve
problems in his life, he has to examine his “self” through the lens of film. His attempt
to make an “autobiographical-type film” (205) signifies that in the postmodern
consumerist world only the im dia or life on the screen, such as in ads
and films, is considered N\H& belleve in the existence of our

originality since wi us through the media. All

activities can be ( epia fes@ilyathrough the media. Another

i | < MRy :
Pike want their chafictegg in the, Rovelstolrealize the drgém which will never come

true in real life. This -3 s that people je Metlia can confirm their sense of
.p - - '

being and that consumers USE some- a0 possess the image they want to
2258

wear.

A
-

e
Americana alsMresents the 1de

e

advertised procjiihts as dreaming. Bell’s

script for his movi§ rpeigtains that a successfm@ewsmn commercial makes a viewer

AUEINBRINEINT

It moves him from Jrst person conscmusness to third person. In this

q W’] AN IMEN TR Y

possibilities open to the consumer. To consume in America is not to

buy; it is to dream. Advertising is the suggestion that the dream of
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entering the third person singular might possibly be fulfilled.” (270)
(emphasis added)

To dream here is to crave to possess the attractive image presented in the media or

advertisements. As Mike F r ) states in Consumer Culture and
Postmodernism (1991), \@ %/ jplages, signs and symbolic goods
which summon up d%e _ i i

dvertisements make use of

want to be” (27 . Sorr 3¢ \ ¥es with Burt’s image and
gller lives his own life or

perceives the world t -5 - OWN UNME Perception.
.p - - '

When the act of bu g is not _si v ing commodities for basic use but

dreaming to ain r sign valu - t@eam to be fulfilled
@ _ = J

because it iLl' eiptive nature of this

;
dream: I
It Wﬂ)assed all those thlnwvhlch all people are said to want,

AUBIRERINEING

its complexities, its edges of illusion and self-deception, an implication

R  aAsal S YAy

Rosebuck catalog. Aunt Jemica. All the impulses of all the media were

fed into the circuitry of my dreams. (130) (emphasis added)
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The dream to gain the good life as presented in the media occurs as soon as Bell
knows the media and this dream is innocent on the surface; however, this dream or
this desire is illusory. It also implies self-deception. The act of buying products to

sg the image is not real. It does not really
1} gn value or the image assigned to

The statement, “The dream

gain the desirable image is usel

relate to the products people®

made no allowan )k ! 71 c-syllDolsnaalse reflects the fact that the
symbols or signgg /thug can i, COnslimer dreams. Eventually,

people have a dr infl gethatithe product Sifers, without any chance of

Ultim 'ely, | . : 8 -l-" urned into consumers
who have bough i otnded by an) -"‘.,\ s but never find actual
fulfillment becausegihe niedia ca offer o Rian iII e 5 pmise that cannot really be
fulfilled. David Bell lifies these s de ,:ription of himself reveals that
he is a consumer who is -,;..__J_ 1s _ v 8ing many commodities:

d food particles out
L L7

w} with the electric

|t )
wash. I:ijft on a pair of green

Chlpsﬂh slash pockets, my Wann opium-shirt and Tobruk desert

AUEINENTNRYANG

stud-coat I had just bought at Abercrombie’s.

q WIS Ny e Y

people are persuaded by advertisements to buy. As a faithful consumer with the power
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to buy, Bell also fills his apartment with very modern brand name furniture and
expensive commodities. As Bell recalls:
| visualized my apartment then, empty and dark and quiet, furniture

from John Widdi ftsjfrom F.R. Tripler and J. Press, art books

from Rlzz\ ' / , fireplace accessories from Wm.
. Jae y f : tal by Steuben, shoes by
= = i | . ‘—_’.

/stent bysGarrard, Stanton and Fisher, ties

with happiness om .' ) R "\.L’ guiet. The comfortable
-— “.— I . .
commodities canng ) ‘gain e a t iglironic that Bell’s room is

decorated with bran : ,-‘ FTItUre il congiders it as “empty”. It can be

inferred that Bell buys thes cts for fhi value attached to them but as this
sign vaIue@a lic meaning bnf:a'j'ly constructed and
thus iIIusivt . J/hich are empty of

meaning. ||| _
Moreover‘ Ahe media that contlnuwseduces people to buy products for

AUBINBNINBING

a fllqiontemplatmg the role of advertisements in the consumerist society. Chaos here

AN MURRIINEY

only a sense of restlessness and emptiness. Secondly, chaos can refer to the chaotic

chain of signifiers in the media that are supposed to signify abstract concepts, such as
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happiness and the good life, but actually signify nothing. Consumers are thus trapped
in this chaotic chain of empty signifiers. In the script Bell writes for other actors and
actresses, Bell reaches the conclusion that the media, especially advertisements, spell

chaos for people and he realizes manipulative power when he recognizes

that his life is surround om which he gains no sense of

Crest, swallow W i to fall asleep on my

Simmons Beautyg . Although Jot of expensive things,
he still feels un ' theslegpinghpills brand name mattress

which are suppos > Purchasess’ Nave'a Sléep cannot make him feel

relaxed or sl ptly. - ens to Bell fiere points to the manipulation of the
J ' \ N

In Americana, the.

people intc'@@

one’s mor%

g8 as a tool of consumerism turning

i‘:SJelf perception, and

O

— = ,J
Jvid Bell, who are
tremendously m Inipulate
with other peop'&ﬂl is the supreme Wple of a man with problematic
AULINININHANT:

coI'Imues. Bell has sexual affairs with many women at the network and those he

QraasAstlmIngIdY

his father, Bell repeats many times that he would prefer his father to be dead. As for

his relationship with his colleagues, he does not like his boss’s hypocrisy and has no
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genuine relationship with his friends. Bell complains that people at the network
always make vague invitations. They invite people to their places, but they do not
really mean it. This is a custom that people at the network know. Bell’s statement,
addressed to one of his colleagu i not married, that “[s]ay hello to your wife
for me” (28) suggests tn@ ' /the sake of being polite without
truly caring about o
—l

Readersw .» F withizaslot of women and has a

ildren of Godard and

problematic relatigs

Coca-Cola: Cin Fiction” (1996) and

Benjamin Bird W0y, Third- to  First-Person
Consciousnes® (20 Jexample itis Wi o'dhgue that Bell has an oedipal
encounter with I‘g\ ofi Whom Bell Tolls: Don

%

' — “.— F ! -
DelLillo’s Americag ] Icther; argu allioVes his own mother and hates
his own father. As a . 3S_Sex! g. i vitlinany women without serious

relationships with them be

Th]@ )

asentatives of his mother.

@ionship with other

people as *s ) ._&Lﬂadiated through the
e T
media. Bell haﬁﬂever live perceptipn without the mediation

of the media or Vnﬁer products. In othe rds, he always identifies with the

AUBINYRINYINT

Spelmventy-elght years in the m0V1es” (283). This signifies that the whole life of this

aﬁmmﬁmm YR Y

Firstly, Bell tries to construct his identity by identifying himself with the

heroes in movies or connecting himself with the attractive image of advertised
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products. The fact that Bell always imitates actors in films or quotes from his favorite
movies makes him unable to establish healthy relationships with others. To explain,
when he has the chance to get to know a new person in his life, he cannot go beyond

erjpeople cannot understand Bell’s thinking
J/ " fhasinfluence of media. For example,

him at a party, he does not

the media which conditions hi_s

and personality because

properly answer h ific line from some great

old Randolph S , this context. So, this

woman decides her scene, Bell tries to

impress B.G. Hal : iter with the intimacy of

a hero of the Resist ‘ 1§ ¢ should have talked

with his date t u\ t Wke a hero in the movie
"'-.

a role in distorting David Bell’s

S\t

Y,

gﬂ; sensually as in the

aking a bath cause

"
-

— '
advertisementﬂe asks your legj‘llﬁio you lift one leg way

up out the Water‘nanrt of scrub it slowlwd sensually like the models in TV

AU INBNTNBING -

out ﬂhe water and wash it sort of slowly and sensually?” (226). Neither a woman

RIRNA eI sl

film. To further illustrate this point, we can see that Bell tries to imitate the heroes in

movies in order to look masculinely attractive and he believes that his date will
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admire him. However, his attempt to identify with a handsome hero to impress
women is useless and even makes them want to stay away from him. Moreover, he is

so impressed with the sexy image of the models in advertisements that he simply

wants to have a sexual relationshig M ?/o en who wear this image. Finally, Bell is

%)ﬂ and conditioned by the media in
yeir xﬂém

such a way that h ag,_ ape @d cannot have an intimate
S ——— " | _— L‘—""
relationship witW P &

The seco

relationships wit ' perficial kel _ stems from the feeling

on the depth, which igffOst :;J;a;'_gw nod Uk on superficial aspects, which

are the only important t.i‘rJ -a., sgendition. Bell cannot have a fulfilling
e i€ likes and chooses to
S )

and Iong-lfmg e AN
ghble that the media

marry her ks .

=
shapes Bell’s Ltﬂerstandm

what the real relfoﬂip is like. For him, &e’relationship between lovers occurs

AUHINENTNEING

To ‘llerstand' this point more clearly, we can analyze Bell’s decision to marry

Vb RI eIk Ll

The image of this scene is like that presented in a romantic movie. Bell does not state

ore, he (Ms not really understand

that he marries his wife because of her admirable characteristics and his love for her.
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As a result, his marriage lasts only 3 years. Similarly, Bell’s extramarital affair with
Jennifer Fine does not last long because he just likes Fine’s image which is like “a
librarian-mystic” (38) in the movies.

Furthermore, those who ced by the media and always associate

e
other people with consu j/}ve a real relationship. When one
links other human be mo ities,mt they really are, one cannot
e — . ppmetie

develop a genuinez wi 1 U Bell has a problematic

relationship Wittt yalisel hel e meaning of a true
. . : - . A% o . e
relationship nor a1ty W ctalBmote that his description

of his father, whigh siéniffesf His=pereemtion \ar “him'\is, mediated by consumer

He holdht "~.,\~ ®hhis suits in England. He
€4 talianiadho BMitish automobiles. Most of
LOn on before the Great Fire and

e Bighorn. . . . He favored German

: Joked Dar @WO hundred dollars
_— - = J

-~
Instead of desohjing his fa

his father buys alv ws As Jonathan Blgnu states in Media Semiotics (2002),

AUBIMININBINT

conmlptlon” (37). To put 1t differently, advertisements proclaim the belief that “you

SV BTRRLRIE gV eV

with his father is defined only by products and that the media succeeds in shaping

abits, B I can only think of what

human understanding of relationships. If people watch TV too much, they will be
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brainwashed into believing that their identities and existences are recognized only
through products. Therefore, it is not surprising that Bell, a media addict, cannot think

of the warmth and intimate bond between father and son but conceives of his father

/y ally depends on the consumer

ther human beings but also

through the commodities he bu

The logic that

products one owns &

his perception of isthat.owning a very expensive

stereo reflects t a girl by telling her, “I

have almost a t ‘ - CTe0. f(53). In the same way,

Meredith’s new i nainkystal by » ereo system and E-type

W
»

Jaguar” (55)*This & cohsume (L -\"-1\'1""»4:1) fansforms people into

AN
materialists w i . ) ; "\0 #00k for intrinsic values

%
\

ipSiithe media alters consumers’

perception of the World an ~sense o i/hen the media makes the image or

appearanci[ g of the superficial.

—_— —r

David Bellte /7 .‘W-% his looks, his age,

=
and his positioﬂﬁfhe follo

I V\‘saextremely handsome Wg man. . . . Physical identity meant

ﬂumwﬁmwwmw

began to wonder who | was, | took the simple step of lathering my face

R  aSAsHfEATAR

Bell is very proud of his good looks and pays much attention to his clothes. At work

|
Iection’ﬂj[] illustrate this point:

Bell always dresses himself “in the establishment manner” (36). When he is still
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married, he and his wife always wears certain clothes to certain movies. Furthermore,
when he begins to doubt his “self” or “identity,” he shaves his face in order to see his
handsome face clearly. This indicates that his sense of “self” totally depends on his

%ﬂl )ﬁ\ce, Bell is very concerned about
his success at a YO oncei edly &a]lthough Carter was thirty

physical appearance.

Apart from being

v——‘

years old, or WVW

irritated Wheﬁ he Deole-at the hebwo that Hodge looks like Paul
Newman, a v “yha, 36, THiS si 3 " 0 'merist society people
lusive attention to the
X b9 life. This is one reason
why David Bell feels o v ’“‘ ther s . essful. Moreover, Bell always
compares himself with oth ie;wan : ihe most handsome and is glad when

people Wh@s

social statuta

\his appearance and
A )
tdbe more handsome

"
-

e
and more succﬁéful, he
lead Bell to the trl‘rﬂlness

AUHINBNINIINT

percqlon the media can deprive people of the ability to think of morality and

L gb R RRIb T aloh iR Y]

From Here to Eternity in which Lancaster has a love affair with a married woman.

totally M‘the appearance cannot

For Bell, the scene in which Lancaster comes to see a married woman is SO
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impressively powerful that he feels moved by their love rather than criticizing them
for their immoral act. As a result, Bell visits Talbot, stands in the doorway of Talbot’s

room and imagines himself as Burt Lancaster in that particular scene of the movie.

can only think | ootis sim .t\,\- g g image he likes in the
movie and is unablgfto is ackof smmoiality. 8l IS8 always tries to match his
life of adultery with JF:,:_‘) S. V 8| eaVE ‘. his lover or breaks her heart,

Bu K er acted in an office film, one of

2

he can just wonder “whet

those dull @ i

HBuft-o

lltgries” (20). Similarly,
,,,,,,,,,,,,,,,, —r 4

Meredith, : mﬁ but sees only the
-~ ot

information thiﬂuedia 0 e much qM learning that her new

boyfriend is a ma‘lgglan who has three s ecause she reasons, “someone like

AUHINYNINEING -

fa\/ow actor, Lancaster, whom she thinks should have sons too. Actually, her act of

VAT NN

moral judgment because what dominates their mind is the image presented in movies

and advertisements.
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A Desperate Attempt to Flee Consumerist Manipulation
David Bell does not at first realize his problem with consumerist manipulation

and the media. On the surface, it seems that Bell feels upset with his life at the

network and is overwhelmed b ave because he is being pressured; as his

colleague, Carter, warns i ping to put your ass in a sling if

y, is dropped. However, the

- — ' - m— i.
real cause of hW " 1nOTress jeant than this and later he

sail to the Tasman/ga anlil a Copy W iter wifoone daylstarid to cry at lunch. Evidently,

he himself feels that h¥is gaie Jo | ’;_ Sthe <3 5, “I felt [ was going insane,”

(81) and wants to get out his norma at._the office. It seems that there is
-ff’q'r-

something \(\zm riness. & ‘ b@his two colleagues

%}, has a heart attack

"
-

e '_w.»
and dies at hisl;ﬂsk. The so coll ') es at his desk and dies

later. Bell’s staterfrﬂout Botway’s death “He is conventionally dead” (13) is

AUHINHRIREIAT

IS mq'ed that a lot of people die in this way at the office. Much more to the point, in

QLU b ik} sk itTab )]

manipulated by the media to the extent that they cannot even live their own lives but

only live a life mediated through the media is Bell’s remark that he wants to go out,
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“to smash [his] likeness, prism of all [his] images, and become finally a man who
lives by his own power and smell” (236). This shows that Bell realizes he has and
wears several images which do not really belong to him. Consequently, he wants to

Jitg or to live in this world through his own

eave“ife 3@ and set out on a journey to

- —ﬂ——’
: disthatscxamines his problem in

get rid of them in order to live

senses and free from the ‘

Although hl%
find his true self
relation to consy IBait seems that, at the end,
David Bell cann _ ' ONs i anip L: Ons, Bell tries to hitch-hike
instead of usihg a b o ticke '\\"L‘» % after having a ride
) crédit card to get a plane ticket

. \ "I"Li 1‘.\‘"

back to New YqiK. impl: f 1 life %6 h‘\ road’ free from consumerist

W
"

%

norms without usiglj m@hey. Themovelindls withihSentence, “[then, with my

) t irst flight to New York. Ten

minutes after we were airbes womar . or my autograph” (377). Ironically,

Bell’s jourpie$ytod he real caus s with his realization that
ey by

the manipuhtl . Q}IIS “chaos for all of

us” (274). We @s§ume tha ¢ his norgﬁ life and undergoes the

distress which he fﬂstruggled to run awayfrem. This is the plight of postmodern

AUBINENTNY NG

free q’m the power of consumerism seems unattainable.
eve ts th : Bt i whigh p
amamﬁmmm it

consumerist ecstasy is not a normal phenomenon that we cannot avoid. In fact, it is a

state that should be carefully scrutinized. In the postmodern condition, marketers and
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product advertisers can conveniently manipulate consumers through the play of
floating signifiers. Advertising in particular is able to attach a mythic meaning or the

image of fulfillment and the good life to ordinary consumer goods, such as soap,

pajamas, and drinks. Further r§people are enticed by the advertised
information into believi . d , ﬂ stence depend on the media and
have surrounded th __ K&y can never achieve a sense
of fulfillment W nyihicvaligzfer which they bought the
products is illusiygse : Y8 he effects of the media

unable to discover h ;f SONnect v ler pe@ple, and find a way to lead a

happy and meaningful Ilfe lges not criticize David Bell as much

as the pox de pipylates consumers and
deprives th

media offers. |||

ﬂUEJ’JVIEIVIﬁWEJ']ﬂi
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CHAPTER Il
CONSUMER CULTURE AND ENVIRONMENTAL THREATS IN WHITE

NOISE

| !
) /% fear are not as transparent as the

and Nagasaki in World

In the twenty-firstiged

nuclear bomb that wipedsou c
R — I

War I1. On theW

David B. Morris i

ind of threat, which

Lhe \White Noise of

gragdagion is less alien than total
8 eV ~ We cannot demonize
5 s as the target for our
eVielywhere and include us,
Pless? jut far from innocent,
consumers, avironment is gpmoticed, inescapable white noise that
. 1187
(¥ L7
Normally, \khl _ jwing sounds of all
-
different rangeﬁﬂf freque
defines white nms‘aﬁ: environmental threaayarlved from consumer culture.

FUyIMNENINEING

it ormt and the enemies are ourselves the relentless consumers. Perhaps, those who

WIS IRtk bt

of joining the endless consumerist cycle.

this qu@ion, David B. Morris
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White Noise, Don DeLillo’s 1985 novel which received the National Book
Award, further portrays white noise as the inescapable toxic environment. However, |
argue that white noise in this novel refers to environmental threats derived from the

kan be defined in two ways: firstly

postmodern consumerist condition

describing the toxicity of? fnnode / t environment from which no
one can escape; and seeonaly! ferri @MSUMerism that penetrates all
—— i | — L‘_‘_’

marriages: Hei i 119€%48 ' i ¥8\structured around two

ve-employe perspectives when examining

White Noisé 3hd h e farn Y ; 'r@retations. For
= 0 e reched veryciferentconlusios and 1

example, ink‘ I#Stmodernism”

-
(1999), Scott Fiﬁjberg ma
presents the storie‘ogaracters who face Iife@j post-modern, post-industrial,

AUBINHRINENT

Frar‘qs Lyotard and Jean Baudrillard. By contrast, in “Dissenters Are Never

cVarRiaptilbitigohitielt]

and death around the protagonists. In addition, some critics have chosen to focus on

Interestingly, criticsfa

|
istincthostmodern in that it

environmental issues in DeLillo’s fiction. For example, focusing on ecocriticism, risk
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theory, and narrative, Ursula K. Heise in “Toxins, Drugs, and Global System: Risk
and Narrative in the Contemporary Novel” (2002) chooses to explore a particular type
of risk, exposure to chemical substances, and postulates that White Noise is a

igty4 Moreover, in The Environmental
W. /ﬂ ise Martucci uses ecocritical

theories, partlcularl dlSCll 51on t between technology and

portrayal of a technologically at r,

Unconscious in the Ficti

nature found in traditi . { ife Ue=i0 explakghew technology changes

A S
\n\t\\ rmines human lives,

such as hologra at thesst i_ ket, GOR «‘x ors¥Gereo sets, and radios.

' 4 onsu bn consumer health and

the ways in which the #ns -é,_- 7S : Vhite ‘ p to these new kinds of

threats: the unav0|dabletox , desn_ consumerist society and the logic

of consum@] lates con tl}[_‘:aﬁnsumer’s ignorant

i _r.b environmental

A
-

hazards, Whichﬂﬂ turn ine mental nﬁﬂlth. Furthermore, this

chapter examines wegous cycle of consumw Firstly, people are enticed into

ﬂ He ﬂ“ﬁ B INES ﬂ‘%’"

perp“ally buy and surround themselves with many commodities generating

in m the t ft se roducts, Sinc de me
consolation from consumerist ecstasy. They are thus inextricably enmeshed in this

vicious circle. The interesting question raised here is whether this kind of response is
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really effective and if there isn’t any other more appropriate way of coping with the

situation.

Consumerism’s Effects on Con

Vﬁ/f buying advertised products in

0 the role of consumers by

mages. This chapter further

he inev =‘o"‘..\ i ty that prevails in the
e o L
postmodern consungeri itigngDeluillo’vividly '\1 Skt his toxicity as being
found in daily produ isting eve he i SO  ty, permeating existence,

v aable to avoid this kind of threat and

]
- In this eyent, a train car has

toxic event is eiJear exam

derailed and caugwqare releasing a pmsonWoxm substance into the air. The

ARBINHNINYING

|th As a result, people in this town have to leave their homes and are ordered

SV BE R ErIbTL Wik r ]

years” (131).
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This aforementioned toxicity lies in the consumer products themselves as all
the products contain chemical substances. For example, the fact that Babette’s

favorite chewing gum causes cancer in rats reflects the terrifying fact that toxicity

exists in foods. The Stovers, Jack's n€ig Bo , also inhale the spray mist from their

‘_\..

puts it, “I have 1 hat’ f people ons. Not to relax or
find excitement or§ / 05 ¥T0,escapoithe death thaflexists in routine things”
(248). The condition hiy 'E“‘“ St rout 7. 38101 eryday products in people’s

own homes can Kill them Prov ides po

from toxic @a

ppsumers with no place of refuge

|

invincible and irreversible ay to egﬂcate the toxic

substance. Durmg‘p&: event at the school, Wctors come to inspect the scene

AUHIRINTNHING -

and ur” (173). Even the inspectors with Mylex suits suspect the material itself of

QL EERLRGIET ek it Y]

inspector who wore this kind of suit dies following the event. It is implied that there is

no possible way of preventing or ending the toxic problem. In the toxic cloud event,
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microorganisms released in order to eat up the toxic cloud of Nyodene D are also
suspected of being toxic. Minnie Richards states that, “Some people think these

organisms, not Nyodene D, affect the environment” (173). Mylex materials cannot

r :

A
-

=
Although the sﬁﬁ)ol IS sup

unthinkable, it is r‘mﬁj here that all kinds o@‘usumer products and appliances in

AULINENTNEING

subsq'ces, the rays from computers could be dangerous, and the ventilation fumes

QIASAS NI

officers cannot exactly pinpoint the real source of this problem. It is possible that the

ere hagMul toxic threats are

students may have to continue living in this dangerous environment while the next
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toxic event could occur at any moment. In the same way, when Jack sees the
abnormal symptom of hair loss in his son, Heinrich, he tries to figure out the real

cause of the symptom. He wonders if Heinrich’s mother’s intake of toxic substances

e by choosing to raise his son near a

/, begins to consider all the
at'surround his life. The

i

Y
.\\. ollem or mysterious

somllHeinrich, his hairline is
alth"goblems as well. At first, he
in to begin to think about death.

e @vearing dark

LJE of a toxic leak and

Further, Ja@g

glasses. FinU

this exposure qﬂ'npts the

The toxic Wr(ﬁaffect people not onIWsically but also mentally. One

ﬂuﬁﬂ ww%wm K]

charqerlzed by excessive anxiety or fear, often to the point of irrationality. This term

pe o feng at.harfiiS'going tg,0ccurto ther: ‘
q w ﬁ i 5y % aﬁ:\l ; &J
a sense of uncertainty, deep concern for their health, and an irrational fear of death.

Steffie, Jack’s daughter, for example, routinely examines her chest for lumps because


http://en.wikipedia.org/wiki/Anxiety
http://en.wikipedia.org/wiki/Fear
http://en.wikipedia.org/wiki/Irrationality
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she fears that she is going to develop breast cancer after she realizes that toxic threat
is all around her. Although examing the breasts is a useful thing for health, being too
obsessed with or too worried about the threat can be seen as a symptom of paranoia.

h Stovers. After the airborne toxic event,

Paranoia is also seen in Jack’s neighlio

“the Stovers had been keejin : ‘j . % / ay instead of the garage, keeping
it facing the street, he Stovers believe that
harm could occur emselves ready for it.

Similarly, followjper / ginnich,) Sxt0 Wedpa. reflector vest as a way

radiation that surroun svery day. Y i OUR V/, your Microwave oven,
your power lines just outsiv c

Waves andt@ '

harm peoplts

( peed-trap on the highway ” (174).

: E&@ces can potentially
= J 3

cy:s. Much more

4]
-

=
interestingly, n;p[jonly the

and behavior. As?e&ch says, “Forget headWs and fatigue. . . . What about nerve

AULMHNINGINT

and m'ange and violent behaviors” that Heinrich refers to imply that the media

QHTANRISH

TV offers incredible amounts of psychic data. . . . Look at the wealth

]
- ';
noise caWect consumer mind

of data concealed in the grid, in the bright packaging, the jungles, the
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slice-of-life commercials, the products hurtling out of darkness, the
coded messages and endless repetitions, like chants, like mantras.

‘Coke is it, Coke is it, Coke is it.” (51)
/}

When people hearthg; ice of agvertisemigntspthey will then

The essence of white noise discu not simply its toxicity, but the noise of

consumerism mesmerizi ore. This quotation describes

nmg people into consumers.

actually perceive t _ ‘ Senses. i ;q :‘w‘; ing people’s identities,

L X,

eithat they can gain desirable
\-,

images or identi e 1'- ' adviertised preducts. Therefore, they

obediently listen t@ ite noise he n ela, whicl 3 pnsistently invites them to

2gple serious mental problems, leading

! @nla.
Jigug of psychotic

|

otions al;ﬂﬁ)ehavior causing a

"
-

=
disorders markfg by sever

patient to lose touihgh reality. Schlzophrenu postmodern theory, however, is

ARBINUNINYING

fmed by many postmodern critics but can be categorized into two main

Vb RLEGIE bt}

(1996) that schizophrenia is marked by the inability to see the proper boundaries

between meanings, or in other words, between signified and signifier. For the other
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characteristic, Mark Currie explains in his essay, “Culture and Schizophrenia” (1998),
that according to Jacques Lacan, schizophrenia is defined as a linguistic disorder and

is normally seen as disunity within the personality, where different states of mind

cannot be unified in the pronoun . IP

sonal. it Wi temporal union of the past
, ) >
and the future with ' iny the proeeess.ofisignification can occur.

e relationship between signified and

R . . | AL N t\-'\ i
However, with t ; the sign \\"»Z‘a{‘l‘\ cakgunable to unify the past,
NN N
\\ \'-. \""\ NE H
present, and futu aslahg \'\\ andiake thefely, deprived of an
ability to unite the sgntf/andfutere 0 a\‘\_w Mh\biBgraphical experiences or

b

an € peEience of pure material
"N

signifiers, a seri refate ol . i Jilarly, in terms of
consumerist practi isimand the media brainwash people into believing
by consuming the products,

present of consumerist ecstasy.

Consumers iighe rn world the ifj€d identity (96-114).
ot it o
e Ji rst characteristic

A
-

-y —
of schizophrenlpjresemb € ylar, th%perimental drug

which is introduc@t&ill fear of the death, fuwfons as a product providing only an

ALt ansInEInT

be nud that the side effect of this drug is confusing “words with the things they

QWIAASAINEIR YA

illustrating this point. He is a schizophrenic who sits in front of the TV, continually

consuming products in the form of Dylar, and seeing no difference between language
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and reality. Mink fixes his eyes on the flickering TV screen emitting no sound. The
way Mink unknowingly acts in response to what Jack says is indicative of the way
consumers blindly believe what the media tells them. When Jack says, “hail of

er as if he were really being shot. “He
V . showing real terror. . . . He tried

egs tight together” (311).

bullets,” and “fusillade,” Mink a

hit the floor, began crawli

to wriggle behind th&a

rms VETr
Here, Mink believ hers.say e agring.logic and his own senses.
In the same way, a1 ur feve gstiortmgly.in the media even more
so than their ow ) Sl ' \ w . \the real has disappeared,
the media as a for ifuldtignis. pheid as thel im ytant perspective. The
\ vv senses, do not
consider the ori are K' ' € “\ the media entrusts to
them. For instance, itht 7 schiz h ni e , Insists that “we have to

boil our water” just b oitsaid. 4)SIh fact, there is no need to boil

water at all, but Steffie Who kes;to ' ama. listens to the radio is convinced

she should fo K '@ society the media
@ =

has becomeb
ol I
clear example Mhown in radio fir%ys the symptoms

caused by the toxgﬂsﬂare skin irritation andUaty palms. As a result, Denise and

AUBINBNTHUING

th atq' information from the radio has changed, announcing that the actual symptoms

QWIANH SHRANEIAY

symptoms that are announced and confirmed by the media. They cannot differentiate

the signifier from the signified and therefore turn to the floating meaningless
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signifiers in the media. Even though the information in the media as the meaningless
signifier sounds senseless and signifies nothing, they totally believe it. These
characters are just like Willie Mink, who blindly believes what Jack says and becomes

rffor meaningless media information.

/% nia, consumerism causes a
f a real personal identity.
e

. Our images
.\ E.

W e alld chrome, on TV
.'W .

SeCUF
1

Jack feels that he himg€lf f‘E* .r cal M’* @ must buy products for the

images he wants to wea_ ;'.’:-;,,{: F:‘;W-f‘ ality. In White Noise, the way to

gain identi@ @splay products as
Mn odernism and

|
ostmodernism @OS) that:

Lifestyles” in ﬁrﬁ Routledge Co

Pe‘lmwely wish to join in ghdfactively desire the opportunities for

A UHINENIWEATS -

pink shopping malls . We like to |dent|fy with the style that best

q W’l AT INIANYNAY

a university professor, who attempts to boost his confidence and create his authority

by consuming products and altering his appearance. Jack admits, “I am the false
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character that follows the name around” (17). To become an effective teacher of
Hitler Studies, Jack has to invent an extra initial for himself as J. A. K. Gladney and
wears this name like “a borrowed suit” (17). He must gain weight and wear the

glasses with thick black heavy fr d rk lenses as well as a black gown in

order to create his i |mage Studles Likewise, Denise,

Jack’s daughter, fee

e ——
of products. Sh M

wearing a green yige C sex.something about the visor

as to depend on the images

no wﬁe

esar identity. She has been

seemed to speak reality, a visor’s
function is to prot owever, Denise does
not use it for iSkfashi | to wear it all the
time: in her roo " \.\ table, and even in the
toilet. In short, in t 7 j e J- e are II“ jbelieve that they need to

fulfill their identity :’r“"'""f' Produ ks and become schizophrenics

who have no stable or real identit
7230

Althouglp he peop st Jack Wney, seem to realize

that they are surro‘hﬂby the imminent deatvught upon them by the products

AHEINENIHIINT -

and q’*n to the 1llusive comfort that consumerism provides. In reality, deep down in

they desire a f slabjlity, ny.cl ters
pec a yjto wﬁ i Wﬁeel r |nt

fear of death. At the old burying ground in Blacksmith Village Jack feels he “was

beyond the traffic noise, the intermittent stir of factories across the river. ... |
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breathed deeply, remained in one spot, waiting to feel the peace that is supposed to

descend upon the dead” (97). Jack deeply wants a sense of peaceful that is beyond

“the traffic noise” and “the intermittent stir of factories” (97). In other words, he

wishes to experience peace that i noise of consumerism. The noise

described here reflects th “ V the toxic environment and the
ack 7

logic of consumerls oward Dunlop, teaches

meteorology becal ase of peace and security.
As he tells Jack, & : ; GO0l turned to meteorology
l0eking for all my life. It
brought me a sens _ | Fityol d n&yek : ged” (55). Dunlop can

'a.

obtain a sens v vorld of\ngérts % n gh the ability of

A\ . .
escape the white noise or
Milite Noise turn to ignorance,

consumerism, and romantlc on- Jack G eymasks himself, “Were we a fragile

. P ‘jjdice and
J‘ley, like other
consumers, is stiffounde iIr lives gj‘always at risk. As the
head of his famlly.GaKGladney is thus prom“to wonder if he can resort to

AUHINHRINEINT

the moundmg threat and its |neV|tabIe results of health problems.

RAANG SHTWA NI Y

point. He repeatedly denies that the toxic event is extremely dangerous for his family.

He comforts his children and himself by saying that the event is insignificant and
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cannot harm them. On numerous occasions Jack Gladney tells his children that “[it]
won’t come this way” (110) because “I just know™ (111). Here he simply tries to

convince himself and his children to ignore the threat without giving any plausible

reasons for his claims. Similarly, B rigs to promote ignorance to protect her
children. When the Iouds r asks / cuate to escape the clouds of

deadly chemicals, Balbeties ays=<1'm s re th f time . . . or they would
——— 1 ‘ . - —_—
have made a poW 5’& wolMaElizima noxious odor incident

in which there is v FiCiAl Relp, pet ‘:ﬁ_. ' lighas their defense
mechanism, refusi | lievethat thesthrea ethSome people convince
themselves that thegficigé ! ‘ . 2 _ 18, e »:n no officials have taken
ox‘n,‘_. 8y smell nothing at all.
 turn to consumerism
as a way of evadi' ir} f ohaihal yir ‘ iehtaltlireats. Consumerism
manufactures many pr@ducts _ omige of comfort and a solution to
s £
toxic problems to the desp ped.in the toxic and consumerist

7 h@hem in their

'J Dylar represents

A
-

P )
the ultimate foiyﬂ of cons ed to eIiWate the fear of death

itself. Although It‘% s ineffective with Babw Jack wants to take this drug to get

ARLINENINYING

that ulakes an illusive promise to fulfill consumers’ needs and relieve them from

oV ah eIt e iRy

the postmodern world where threats are ubiquitous. In the same way, Jack believes

that if he thinks Dylar will help him, it will help him no matter how strong or weak
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Dylar is. Jack tells Denise, his daughter, that “the power of suggestion could be more
important than side effects” (251). Although Denise thinks this sounds stupid, Jack
says, “I am eager to be humored, to be fooled. . . . This is what happens . . . to
desperate people” (251). This co igh ipdicates that the people are so hopeless

that they are eager to be % / lieve anything and indulge

themselves in consu
———————— |

Apart fro

promise in the toxie=Bciey” abloils o OricSthatelaim to relieve

future, with its me i ahopefi —f Wist t0,apo0a _. was perhaps not

i -.‘- ""-. e )
SO Very remo A0ut of'Some persistent sense
of large-scale rui s hor: \ “u.,\oo' s here function as a way

of turning disastroygfev into pleasurable o pallcviate people’s anxiety

in the presence of fat 8 }-’. ertainty. N tak -oids, such as star gossip and

the articles discussing mlra i@stelated diseases, can distract people

from their miser s ¢ - @been measured at
@ —— — = ,J

forty thouseﬁ ajes of mouse cries

-
to destroy tumﬁﬂ in the hu

points out that the‘ ﬂe Holy Shroud of Tur hich is famed for its sacred

FUHTHHI g

the \ﬂghtless environment of space and can cure anxiety, obesity, and mood

QliE et AN Y bt]

the hope that postmodern people are desperately searching for.

Ver, in aqﬂ*er tabloid, one story
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In addition to the stories about miracle drugs, tabloids also provide the

comforting idea of death. While escaping from the toxic cloud, Babette reads the

article “Life After Death Guaranteed with Bonus Coupons,” which deals with life

b T
.

te y bellevmg it. Jack

i ‘- plow found [him] in a

-M‘\

weakened and recej ! ndvadmits i to believe at least this

part of the tale” (145 ough for »"' I ' ry nbelievable, he does want to

believe that death is neither :ﬁ, 1 NO Moreover, this article also
attaches th@ - for other supe - Ij@fter death to
comfort thoke

A
-

o
Further“nﬂyre, ano

tabloids that is bel‘v&o relieve people’s fe uncertamty and death concerns

AUHINININYNT. -

its V\qlary grave in the Caribbean by telekinetic means and the help of powerful

QRIS S IIINE IR

in the tabloids. Another example stems from the rumor that the moon will explode

ry frequ Iy published in the

and dreadfully affect our planet. While this event would be catastrophic, the tabloid
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story claims that UFO cleanup crews “will help avert a worldwide disaster, signaling
an era of peace and harmony” (146). Again, when a disaster could occur at any time,
people hope and believe that some supernatural power will come to help them and

give peace and harmony to the tu rule

| Jogld.

rydltl them from facing
‘ ———

environmental hazargdssdee xamle, tr' eavinceshimself that the disaster

shafies get the hurricanes and

Jack believ@\ ZEElod - oci ‘Sjtus can protect

: f } department. |

don’t see mysemf fleeing an ). His @mption is that if he
has a strong hous@ﬂ?od location and the Wr to buy products, he will not be
AUBINENINGNS

' qlAIthough wealth and all the ideas of the good life represented through

nsumerprodugcts ae w. fﬂl inthi vt,r itQ anundesirabl

QRTINS Ng A Y
9

more environmental threats. Consumer products cannot truly provide them with

comfort and safety. In fact, they are the true cause of the toxic hazards. One example
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is in Babette’s words: “I have trouble imagining death at that income level” (6).
Believing that wealth and commodities can keep them away from death, the Gladneys
constantly buy consumer products. As a result, their house is filled with many

oom, Babette and Jack “regard the rest of

products. Except for the kitchen

the house as storage spac nused objects. . . . Things.

nsulfr pr@ supposed to help them
é
R TS

Boxes” (6). Interesti
v——‘

evade the fear of d

worst possibl igh. lowi seIfif, fallkinto Consumerist ecstasy is

in itself a form . ion.“Te elarify ' ) \ e 8 consider the scene in
which the Gladneys ! ing t @ s oloud. Jacks I ime people at a home
furnishing mart and t YN '_ : gt 'o. op for furniture while we sat
panicky in slowpoke trafﬁ = a SHOW Sic 20 This instance reflects that the

people in t@ Jnize that cﬁt)'buting to not only

a'lﬂy, exists in every

product. Anotliqﬂexamp e eople igl:]ﬂ‘antly turn to

consumerism Whe"fﬂg a miserable life is |Wated by the characters turning

FARYINBNTNEING-

bettmnd to confirm their sense of belng alive. The idea of consumption is

QWIENG Sl AngIay

keeps many things because in “a world of displacement” it is “a way of fastening

herself to a life” (103). Here, Denise uses products as a way of reminding herself that
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she is still alive in the world full of uncertainty. In another similar example, when the
deadly cloud is nearing her home, Steffie reads a coupon for Baby Lux and cries
softly. Strangely, this act “brought Denise to life” (119). This scene signifies that

death and is later relieved when she can

}Z/ coupon that she can use to get
1.di g situation, but in actuality,
- m— i.

iMthe consumerist society.

W
"

[ h avoid; thus, they accept
\ N

il \ Bih the way that they both

%

4 hent (G 'n This simple truth is hard
jal[ygor to death for that matter”

(38). For Tibetans, branq‘n —

die, we car'mmt ith us and are

bodies. HO\kCV

—
shop” (38). In ﬁj consume
by turning to cons‘mgroducts. People cannWsily accept death because death in

AUtNENINEING

my ch. It’s shallow, unfulfilling. I don’t belong to the earth or sky” (283). Jack’s

QRasNS I

illustrate, people can die any minute because of the toxic environment. This reality

al.important aspect of life. When we

: Iﬂ‘hjs, even our own
_?Ej'e don’t die, we

e}
eath anqilﬁy to run away from it

reflects the fact that death in the consumerist society is not natural but happens to
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consumers through their own act of relentless buying. Furthermore, consumerism
distorts the consumers’ ideas of existence. In Tibet, people learn that they can find
true happiness by letting go of everything. In contrast, in America, people are

brainwashed into believing that t e and happiness depend on consumer

and variety of our
) fded bags suggested, the
il package designs and vivid
bargain packs with Day-Glo sale

t@nse of well being,
= ,J I

ﬂ to some shug
|

achievegla fullness of being that
IS r'tﬂwn to people who neﬂiss expect less, who plan their lives

AUBRUNTNEINT

qs some critics, such as B. R Myers find this scene nonsensical and attack

RIENASH [wA3YEIay

argues that this portrayal of the supermarket where consumers seek comfort shows

that people rely on consumerism so much that in order to gain happiness they have to
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resort to the products which are provided by the supermarket. To Jack, the senses of
replenishment, security, and contentment come only from buying; furthermore, he

believes that those who neither need nor afford these products cannot achieve this

kind of feeling. Ironically, the truth i§ t Exact opposite. Actually, Jack and his

family have never derive //)éll-being from consumption. It

can be interpreted th&o ,@Who plan their lives around
d

— ; [ e ——————

spiritual teachi way that they use

{ \
Dylar and tabloidsy stance, the black man
with the tracts depend$®on @ s:Ir_'..' vay O andiclaims that he does not fear
ad other catastrophes, such as

e is ready and eager
D £

MLliisasters are
—

is role a{ﬁ‘consumer, and not

the toxic cloud. He believes:God sent this:
floods, ton@s
to “run intokh .

"
-

=
actually man-nll#e and may

God, is responsibl‘fﬂem. Moreover, postn@rn consumers try to attach the

AUHANBATHYINT -

verql'vhen Jack is in flight and sees the toxic cloud, he feels scared of the possibility

QTRYAS iy T

The enormous dark mass moved like some death ship in a Norse

legend, escorted across the night by armored creatures with spiral
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wings. . . . But it was also spectacular, part of the grandness of a
sweeping event. . . . Our fear was accompanied by a sense of awe that

bordered on the religious. (127-28)

Religion in a traditional sense hasy $ ip the postmodern world. Instead of

applying Christian teachi € r ay\Nhite Noise superficially use the
idea of God as a way-ekatiayigheir i !& the dark cloud with the

D

' —-— “.— ! ! -
An ATM isgllso @itachedywith.they G080 gl becomes an important
U ' 1

2l

refuge for consumers Jfor r{,_,__p ack-i Sihe ATM. After feeling worried that
Heinrich’s receding halrlm ty-be due tc . bstances, Jack tries to find a way

| .;w |
to comfort@s jstical thing:

=)
MI pssed my approvaLM . What a pleasing

mtgﬁ H\ I sensed that sometu of deep personal value, but not

AUSIRURINGING -

system was invisible, which made it all the more impressive, all the

R  aesEf SR

The ATM, with its invisible system as an integral part of the whole network of

consumerism, is described as possessing God-like omnipotent power. Jack believes
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that the system of the ATM confirms his existence and personal value. However, it is
revealed that turning to the consumerist system cannot really help Jack or any other
consumers. The scene right after the ATM scene, in which Jack wakes up at night and

|d|f|es the fact that an ATM cannot

feels overwhelmed with the fear
really help Jack feel ﬂ' . y in which consumerism lures

people into believing+hatall Kind s can offer them a good and

Apart fro rt ' onsunipt mmodification of
religion as ways i ' f de cons 5 BiIianticize the toxic events
as bringing a sens afindlity. Mhen Jack séesthur : of people fleeing the

b

cloud and m idge, 116 10m aflhi Ck s ¥h secne, thinking “they seemed
e \!

to be part of so i iny, 0 ’t_ i 8in'ahd ik to a whole history of

people trekking acr@®s ' ‘" ‘ ' B quality about them that

made me wonder for S ‘__‘ o at the s pur pedicament” (122). Seen in this

iel a number of sufferers, including
'n@\p during the toxic

&Qd just a couple of

ith an eii;ﬁrness of community

A
-

=
hours ago, becﬁﬂe an od

and voice” (129). Fﬂ:t that the toxic cloud ould loom at any time becomes

AUHTRUNTHEIRT

comq’nlty When death is approaching and threats are everywhere, people turn to

amamwwiﬁww’a

death. To break off from the crowd is to risk death as an individual, to face dying

alone” (73). This passage illustrates the belief that being part of a crowd can help



68

people evade death, or at least a lonely death, as there are many other people who
share the same fate. Likewise, Jack refers to the sunset, which is polluted by toxic
substances, as a “wholesome communal pleasure” (61) and appreciates its beauty,

stating that “the sunsets had beco %t nbearably beautiful” (170). It is obvious

that the sunset here is vie _ sauti ﬂ orting scene that all people in the
community can wat ate Esqeth an ominous and forbidding

———d

threat.

Character: hreat but also the act of
buying that help In the station
wagons scené in '.u 0 a university, Jack
Gladney stat: -one years and finds

va Pas Were - down with carefully
av lothing; with boxes of

blankets, bo and;shoes; ¢ eny and books, sheets, pillows, quilts:
i y@ skis, ruckbacks,

ll»| _ ’ every Se;']ﬁnber for twenty-one

ye@& a brilliant event. (3)

AU TNHANT

pareq, whose station wagons are full of a long list of commodities. Although Jack

QY Ak RGP LI ab (TP

of equipment, to junk food and sweets of certain brands. This scene suggests that both

the parents and students are relentless consumers. Even a normal car is not big enough
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to carry their belongings, and they all have to use station wagons, cars with a lot of
space behind the back seats and a door at the back for loading large items. Jack’s

observation that the parents see “images of themselves in every direction” indicates

that the images of all parents are igenti Phecause of what they own and display. In

addition, this kind of sce ,, ag // 9 minds the belief that “they are a

collection of the like-minded 3 ieapEople, a nation” (3). Parents
— mEL A

the same thing or the

for and cling to the

is repeated every i imphiesthat the p ="».,\ yeat
endless cycle of coy S aimeans.of belonging toithe community of

consumers.

Similarly, whe the words Toyota Celica, a

brand name.cdt, Jack-thinks the words have-a spiritu: ruAal power:

l. c q@s{ot with looming

vonder. It was like the name of an ancient povue!‘ in the sky, tablet-

AU zi AV WA

make me sense a me?nng a presence? She was only repeating s

q w18 NI E) MERIALE

the impact of a moment of splendid transcendence. (155)
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It should be noted that some critics feel uncomfortable with this scene. Especially,
Myers argues that DelL.illo tends to exaggerate the effects of advertising and that

“[t]here is so little apparent wonder in [Steffie]’s words that only a metaphor drawn

from recognizable human experience induce us to share Jack’s excitement.”

However, readers are notgaph o sha /ﬁcitemem. Instead, they should

recognize that J ack’on of the cg&actice or influence is rather

pathetic and inappropLiate of ing rusirated-with the fact that even in his
A0 % N

atgmiork, Jack feels that the
popular brand n i i) Dt Ol 15 gendence” and makes him
feel “selfless and spiTi ' s iska ‘- » as Jack derives a

W
»

i i 2 E L ,". H'\_b» ) 1
sense of securdty frc IS altséliymelts int0'the communal self,

in White Noise are not totally blind

to the truth@ s dangero Ie‘f;tjack seems to be

dc postmodern

A
-

e I
consumers, sui@s Willie , sees thir‘ﬁ[anew. When Jack is in

Mink’s room, he lw E ‘a noise, faint, monoto , white” (306). The white noise

AUHINHRTIRBNT

conﬂerlsm that lures people |mpuIS|ver to buy products causing mental and

QIIAN Al HE Y

Jack can only hear and see it clearly after seeing Mink immersed in the pathetic state

of consumerism. Jack as well as the reader begins to become aware of the ills of
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consumerism that cause consumers to inexorably consume products, represented by
Dylar, which transform them into schizophrenics who mindlessly believe all the
information furnished by the media.

illie Mink, it seems Jack recognizes that
the real cause of his chron _ A it fodiffies that surround him. There are
three scenes in whic ' £ ‘ @ and angrily throws away a

lot of his consumer produets. \\hij fee(T M™AiEriean Magic and Dread

Even prior to the scene of

(2000) interprets_Ja® i & flisk o - grchafdiSes as a divestment ritual
or the purgative i | aihing the | c fee that Tibetans obtain
from religioué pract 91) # is-seend can d .L'"'n_%o as the moment of
Jack’s possib “ disillgfsi +Jack begit 0 r¢ “""-'\‘ hu oblems, fear of death
and fatal diseas ‘ oroduct ops Jack cannot find
Dylar he feels veryy ‘ {sta _ ® ingthi ayh | is interesting that DeL.illo
describes what Jack t “ ¢  : f:r -. : ( . ings away not only to
simply release his frustra@i}v - 150 o7 : Degins to realize that these

f Silfiseay’or death. In th
consumer @u ‘ eath. In the

dns to throw things

"
-

=
away and see tgﬁ!ruth:

Thim thlngs | threw away, Wore | found. The house was a

AU SINHNT AT

of the house. | sat on the front steps alone, waiting for a sense of ease

e L avmsA Angasy

has acquired. The paradoxical sentence, “the more things I threw away, the more |

found” signifies that Jack begins to realize that only by throwing his consumer
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products away or symbolically turning away from consumerism can he possibly
escape the toxic threat and mental problems and regain a sense of peace.
In the last scene following Jack’s discussion of death with Murray, Jack again

begins throwing things away. Ja

himself that “I bore a personal grudge

against these things. So igftix. They’d dragged me down,

made escape imposst 208Y-Thi a;nﬂu/m)t Jack has acquired a hatred
— . pp———rd
for all of his com ims that.disnesa

potential escape

cause of his aff ¢ e fact that he Beun avay from it makes
him feel hopelegs® turns \w andiself-delusion as a
} ) \

means of evading tj Athe-dac .; know' 1z glasses cause his eye
problems, but he can p.using them b oS ,-dern man without
consumerist products becomes Aothing, & jihout identity. Jack and other
characters@/v the merc) s@'ist culture.

—_— = ,J
(# themselves that
everything Wi||‘| finei merism iilﬁ cosmic force do not
change. For them ‘uﬂnsumerlst system is vvrdered and can always be relied on.

AREINBNTNHING -~

oveI when the supermarket shelves have been rearranged, consumers feel

q RBRD R R TRET]

wandering now, an aimless and haunted mood. . . . In the alternated
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shelves, the ambient roar, in the plain and heartless fact of their
decline, they try to work their way through confusion. (325-26)

In a world of uncertainty, consumers try to seek a sense of certainty and reliability

| However, when the shelves are rearranged
/v/ i ar shelves they feel confused and

aphi ; gers, which decode the
\ S is where we wait

. rcarts ."x,\uﬂulf th the brightly colored
" e, sat i \ giving us time to glance at

the ta acks: The tales : atb'land the extraterrestrial. The

: ger, the remedies for obesity. The

7 _.x oose to revel in
the consumer VH Id becau various ‘E’Rducts it provides give
them hope and m@wlthough they are iIIu%/}and empty. Tabloids and
AUBINENTHEINT

for'(qlsumers that everything is fine. The scanners are described as a mystic entity

QRINNASAI IS NE A

stories and false advertisements of amazing drugs that can cure all kinds of diseases
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caused by consumerism. No matter how severe the confusion and the panic are,
consumers try to seek comfort in consumerism.

In White Noise, Don DeL.illo presents a vivid picture of the postmodern toxic

world that provides people with ng iéa inty, but rather a fear of death and fatal

diseases. It is a world whefi ¢’s il ‘ gaviors are manipulated by the

i i nsumer i pelproducts that can lethally
—— i - — —;

threaten people’ W i 3 e promise of escaping

soning postmodern
consumerist enyi A At I¢ ’ ange, ol 5 e, neither surrounding
ourselves with the gifeat; of-consu or supporting the

j -~
consumerist circle. T 3 ay have a glimpse of some solution

for this depressing souety ch individua gal. contribute to either more severe

‘F/‘-'_._l' il h
environmerit h restorati » P@ps, one possible
atgthe consumerist

answer to ﬂk

4]
-

=
threat is continﬂﬁly cause

acts of relentless lvy &We can help save th rld and our lives if we are fully

ﬁﬂ"ﬂﬁ%ﬁﬂﬁﬂﬂ']ﬂi
Q\W’mﬂﬂ‘iﬁuﬂﬂ'l’mmﬂﬂ

=
noranceﬂ‘j our irresponsible



CHAPTER IV
CONSUMERISM, HYPEREALITY, AND THE WASTE PROBLEM IN

UNDERWORLD

a major problem. In the

eople to buy and consume

mere waste we generate. Waste,

aflment and harm people’s

,‘,‘ ISlargaiZed to deal with waste

LS

N

and is believed e. aple t¢'han ' et /O 1d. gDon DeLillo’s 1997
novel, which was gminfited f thed ;.. Al Bo ‘\"o“‘ alyzes the topic of the
waste problem. The Ve 4 ogethe | 0C sasitha ‘-51- as its framework: the
A, the thieat of the atomic bomb, and

the proliferation of grbage ed by con ¥8t culture.

a@‘nany other
= J 3

. 'ﬂy critics. For

=
example, Jenni[ﬂ Pincott in

in DeLillo’s UndP’VHN’ (1999) chooses to e re the role of technology and

AUHMNENINEING

the Iq]an condition. Peter Knlght in “Everything is Connected: Underworld’s Secret

QUIaNASH 1Lk LISL]

over the last half-century. Knight also asserts that Underworld revises the

|

echnosqjﬂlce, Self, and Society

anatomizing of popular American paranoia that DeL.illo has conducted in his previous
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novels, pushing back the inquiry to the time before the assassination of President John
F. Kennedy and jumping to the world beyond the end of the Cold War. Similarly

interested in the theme of paranoia, Tony Tanner in “Afterthoughts on Don DeLillo’s

3 oyel there are many forms and
il / er states that this paranoia is

ves in everything,

ballizWallace in ““Venerated
lity” (2001) examines the

8, ['hings for Better

M an be read as a critique

b

On) :v but also of the

R !

\

f Vate, Ruth Helyer in
Digorder” (1999) discusses

5 a waste product and what is

borders as fluctuating, rather than

i %ste and the
= o
i

nnihilai;:]i)ﬂ: The Balance of

being flxecthor

problems otw
-
connect peopleﬂ%sse Kava

Underworld” (19&?) gerts that the novel offways of redemption, both in the

FAUHINBNTNENT

smg“aseball that comes to represent a shared moment in history. The connections

QL abRhe LIk gk (Tt (]

that the homerun ball acts as a comfort symbol of the collective experience and a

nostalgic remnant of an era in which no videotape was available for endless reruns,
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repeated news footage, or the sports instant replay. The ball represents life before the
aura of simulacra or the copy, and before the creation of the technology that leads to
the proliferation of hyperreal simulacra, as presented in the image of the most

photographed barns in White N0|

topic of the w ' 2| nodern ¢o : eality. It argues that

DeLillo criticiz sl threugh.thie i afiyas > afgdiwaste management and

~\\, duced to endlessly buy

perceived as a new ki )

7y sk
products for their Tllusiy# images, the was blemisfinevitable and cannot be
solved. As people endlessly rri::fm{{"é t acts in order to acquire the sense

AT

of happiness and fulfilla --""1 ch'adver laim to offer, consumer

products CQ uently lead to increasing w hat harms the e \Zifonment and

il 1 ]
people’s hea ‘;'b ongtmerism make the waste
1
problem insol .- : Caught in this inescapable condition, the Mracters in Underworld

GUERN Hy Swerns
awnmmmmqwmaa

Jean Baudrillard states in “The Procession of Simulacra” in Simulacra and

Simulation (2006) that “[s]imulation is . . . the generation by models of a real without
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origin or reality: a hyperreal” (1). He defines hyperreality as a condition in which
reality has been replaced by simulacra (the reproduction, the copy, the signs, or the

images in the media) or a phenomenon where one can no longer tell the difference

between the real and rep
than the real. Moreover,

roductio t feal. Reproductions even become more real

’@ /ﬁne third order of simulation. The

n& amages were clearly copies or
d

first stage of simulaties 7 7-m0q$rn e

he con stage ofsimulation is the industrial

-,
LR )

revolution, char Q and.me keprOBuCtion technologies of the
.,

nineteenth centu i€ sta0g! the image obscui) " the rBalland threatens to displace

,
b

the real. As for thegf » wilation the sipulacrifyprecedes the original and

the distinctior"betwegh refllityfand represént; dak S 11-40).
i e N

Signs in sali : inte st aradteristics WAccording to Ferdinand

)

'=_~ alllinguistics (1981), a sign

de Saussure in “Gegleral Brinciplesfin-Course in G

consists of the signifigffa ‘_‘ gnified ( e asS@rts that there is a form of

WniladBbh-tha ral:
9 . I

stability in S|gn|f|cat|0n.£\l i

ip.between the signified and the

00 @e differential

-
_&_@-72). However, as
—A

point OM ean Baudrillard’s

Raman SeldenPgter Wi

concept of signs ilihﬂreality differs from Sdujsure’s concept of signs. To

AUNIRHNTNMNT

refem the signified and there is a free-floating exchange of signifiers. Baudrillard

WA TSR (RE}

In the media world of hyperreality, where a sense of originality or an old kind

of reality disappears, simulacra or the images in the media are seen as the only reality.
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As a result, people in this condition care only about what is presented in the media.
For a specific example to clarify this point, Marian Shay, Nick’s wife, devotes all her
attention to what appears in the media, such as on TV and in magazines. While

watching TV, she fears that the fegpale t onist in the movie will be killed.

However, she thinks it is GineNRISIC / off camera, because the act of

ness it. She says, “Off
et

d landing, the

elcioa pites that the drivers of the
—al | ese were on the billboards

around h|m . E‘-',‘.:;":“ i some self-referring relationship

| . - o ﬂhjy, as if the

dthought of Marvin.

A
-

>

The idea of hyper'a&where only reality is ved from the media is evident in this

AUBINININEINT

ther, it means that people buy the products as they are advertised in the media.

QL abRLEGIL ok (HE]

only in the media as represented by the billboards in this quotation. As a result, people

cannot help turning to the consumer products presented in the media and consumption
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becomes a necessary action for them. Furthermore, according to postmodern theory,
in a sign which is believed to be composed of the signified and the signifier, the

signifier is not really related to the signified. Therefore, signs do not represent other

things but refer only to themselv dribed in DeLillo’s words as “some self-

referring relationship” (1 _ ' expensive brand name bag
because we expect tos

Ver, once we have

value. For anothé¥ i i th ' e, “a ki \ ctitptic tightness” (183) can

9\

refer to the momeng ‘ aple f4n hyp \

| such as Glassic, feel

confused as to what i 1Q gmati@n represented by the
billboards or the |mmed|ate experience the ate facing in everyday life.

InterestlngL i ds Glassic m@e who is obsessed
s amins Gl f Mo s

with the hohe M}ars in search of the

A
-

=
ball. It can be ilpﬂrprete

tightness, having ft &) desire to possess thw used in the memorable game that

FIUBINENINYING

conﬂer products with the illusive S|gn value. It similarly invokes the desire to

W CREb Tk Wiy (T[]

pOSSESSIOI’]

ped in t!']ﬁkind of neurotic
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DeL.illo plays with the constantly changing value of the baseball in
Underworld to indicate that the ball as a signifier does not refer to any signified. The
sign value is empty because we can attach any illusive signified (the sign value) to the

signifier (the baseball). The free-

ning of the ball is apparent; it can be
@ses an illusive value on it. This

can reflect that, in hypekke ..; i i yating signifiers, a signifier

Charlie Wainwrighg#thi ;. u p|r|tu alug and gives it to his son,
Chuckie Wainwright, ; i g frust, ped6g offering, a form of desperate
er, interestingly, some people do

e hel
|@ntcan elp

ejjoes not see the

love and a spiritual hand -me

not see the@ \

|
en awarejthat he accidentally lost
it in the trash or tt‘ BWIfe snatched it when@/ split. Likewise, Simeon Biggs

AUHINUNTINYIRG

worﬂss object” (9).

i etwgen od ctsa IsQpoi ‘
QW’] NS I N
seen as waste and waste can be seen as products. The status depends on the people

who attach value to them. A very expensive product can be seen as useless rubbish if
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its illogical sign value of luxury or happiness is stripped away. Likewise, a disgusting
product can be considered a valuable one when it is assigned a certain sign value. For
example, the baseball that many people spend years and a large sum of money

looking for is treated by others a ick, the ball is the most valuable item;

as he states, “it’s the onl _ utely had to own” (97).
However, at the sam& e [ 38eWaste due to the fact that

A — i " —
Charlie’s wife finds itsi hop i 1 Vermont, T plageawhere waste is collected and

sold.

g hel*they sat gleaming on

I\ L l1|"
'i_'
3

Ve didikt sa%, Wllat kind of casserole will

\ i g o Ba"o:'] ill that make? . . . First we

pIodUg s as food or lightbulbs or

dandruff sha ir_y_—---;—;

=1t

Normally, @e ducts 1 om as waste when
_ = J

the producttb %ager, sees
-~
products as Wam even as

hlg
e

. This igﬂfcause as a waste

manager Nick rea?gmat all products inevita&yllead to waste.

AU INRENTRYANG

and qbage can also prompt readers to relate products with useless waste. In the

QTSN

product and rubbish. For example, when Manx Martin sells the ball to Charlie, the
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sound imagery of waste is obvious as “[he] hears the rumble and grind of a garbage

truck around a corner somewhere” (655).

In addition, waste can be seen as the object of consumption. The following

rreality, or the world of
an | hing and a commodity

will become a sign th be'so _ lbes extiected from a testicle, which

5 igi or the object of consumption after

they are as@e T f‘?jmetic products.

}ge on the shelves

A
-

—
and disgustinngte here
value in the hyperraﬂ)rld

AUNINUNINGINT

The@nsumptlon of Signs and the Waste Problem

QRSN A

victimizes people and causes the waste problem. Not only are consumers affected in

ss and eMtiness of the sign

the way that they face the mental sense of “neurotic tightness” (183) but those who do
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not consume also have to suffer from this way of consumption. More specifically,
underprivileged people in impoverished areas fall victims to the waste problem which
is manifested in the form of the escalating waste in impoverished areas and in the

form of impoverished people wh ] ffom the waste.

The impoverished

pidses targi ﬂnstream society become the site
of waste disposal, espeeial / toxic . e&( society has the monetary

gl

W
"

A d8kapggf vaant lots filled with
"

agetf \‘\ seWarbage, the age of

%

0dis, the age of moldering
a i the dumped objects. . . .

There were networks-of ve

aters choked with plumping fixtures
V9
?Q_”]‘f disgusting waste
=)

e of Wqﬂﬁ to the extent that no

From this h

attracting vern!ﬂ. The no

place in the Bron@ﬁlly clear of the influewof waste. Waste is not properly kept

PSRN TNEING -

and G'esa, her daughter, walk in the streets of the Bronx, “[e]verywhere they walked

TR AN

whole body, pressing in like a weather system” (376). The waste is also encroaching

and pressing upon people to the point where it invades their personal space such as
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their cars. In Antonie’s car, Manx Martin “looks in the window at the rear seat and it
is filled with garbage™ (361). There is no place for Manx to sit. When Manx manages

to find a space to sit in the car he feels that he is uncomfortably being pressed upon by

7 ) 19\and mashi und and it has a life of its own, a
eething vé mshes up out of the cans and
- . ———

just the vermin moving

the trash around him:

Waste here is po i <and anpo N so uncomfortable and

frustrated that he g Otit-byAhrol it | e street or anywhere but

In additig B ‘ ’ O devie E ; ntries also become a
about how toxic waste is
dumped in these coungifes: ,?-;_'_r_ Lot

Those Ilttle es, it’s a nasty business that’s

e afee,amounting to four
LY

e_rﬁ of toxic waste.

i"-_'-"
ant to \c@ (278)

It is obvious that |‘[Wnsumerlst system thwjntrles with less monetary power

AUBIRENTHENT

ecorwlc oppression. With a sum of money in exchange, many less developed

q wiasas sl neay

large amount of waste, but a signifier of economic inequality. The richer countries
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send dangerous waste to the poorer ones which may not be involved in creating it at
all.

In this novel, the waste problem is presented not only in the form of decaying

materials dominating the landsca 80 jn the form of impoverished people who
/f t process. To illustrate, many

%:ou : aika, a company that
e

become victims of the w

———. -

people in Kazakhstam

blows up waste in ano suffer from the effects

of the nuclear expl@ pp.becoming frighteningly

deformed like ¢ v i€, ave | el eal ware below the chin, and

W
"

H'\_T i .
aithaaste business and overlook
‘ \

the following p in'Ni .' ont re .,‘ diM Victor Maltsev who

\

han®i8e nuclear explosions—using

safer methods«= pw; he is not blind to the consequences.

W
NIt ' : ith gkin where his eyes
(i v
._&qﬂjshroom cap,
-~ T
springing d-headgﬂlﬁhildren standing

alowﬂar in their underwear,ﬂ@fting to be examined. (800)

AUBMRINGINT -

are ﬂlerely criticized. Here, Maltsev claims that he is not blind to the consequence

QRAGNASHIN I Ay

safe way of processing the toxic waste. The best way to solve this problem is stop

buying and selling products or creating toxic waste. Ironically, Maltsev refuses to
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accept that he is blind to the consequences and therefore innocent people are forced to

become literally blind instead.

/f;dless and unavoidable. Notably,

##cal world in such a way that

t spafl andthg s :eannot deal with waste

hyperreal world. Ag# heoplo-inevitah aelmore products which, in

b

i . '.
turn, lead to v . Mloregy e ma 8hardgers Th Underworld do not
2 W\
see waste as a i blemscausingsevere € a0e tO%he environment and
LI, \ \
people’s health beg % asteiCan usefully beffeprocessed as products

and then sent again in ndeRworld, the people who live in

hyperreality try to find . and believe that they can use their

knowledgeﬁ ' r@ause they
' ; =
themselvestr _Kg}e unable to solve

|

-
the problem ofﬁﬂnstantly M

Firstly, ma‘/Rple involved in the Ww'& management business in this novel

AUHINENTNIINT

wasq'roblem. However, this process, in reality, perpetuates the cycle of

QARSI IETR

effect on health and the environment. According to Eva Pongracz, Paul S. Phillips and

Riitta L. Keiski in “Evolving the Theory of Waste Management: Implications to


http://en.wikipedia.org/wiki/Waste_collection
http://en.wikipedia.org/wiki/Transport
http://en.wikipedia.org/wiki/Waste_treatment
http://en.wikipedia.org/wiki/Recycling
http://en.wikipedia.org/wiki/Waste
http://en.wikipedia.org/wiki/Health
http://en.wikipedia.org/wiki/Environment_(biophysical)
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Waste Minimization” (2004), waste management can prevent waste from causing
harm to human health and the environment through waste minimization measures
such as the reduction of waste by the application of more efficient production

( r s should get most of their needed

technologies and re-use of productsy
materials through recyclingsst -,-_ 8 / gh raw materials. However, these

measures do not reaHlyssi 'l.:.. ore S UI’CG —consumerlsm constantly

depicting Nick’ Harat ;f ori R before disposing of it
&l aste. To illustrate, Nick
carefully separates w. into-glass; " | . progucts, then clear glass versus

colored glass, and then tln

into the mz@

6 they can be reprocessed and sent

- tifies even the minor
#moved the crinkly
paper from ouqH: real box

D araohfﬂlj‘pr his death and

burial. We Wante(v) Khe small things rlghtw 9). The act of separating waste in

ﬁuﬂfé“ﬂ B’ﬂﬁ%ﬁﬂ ﬂﬁ““

it shms that this act requires very careful and delicate attention.
efo 7 ds as

and fed into the consumerist chain again.
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The tin, the paper, the plastics, the styrofoam. It all flies down the
conveyor belts, four hundred tons a day assembly lines of garbage,
sorted, compressed and baled, transformed in the end to square-edged
units, products a nd and smartly stacked and ready to be
marketed. w Zy‘ ce for waste, for the redemptive

quall gs % use (801)
————— —a

Proud of the effici lick further believes that the

waste products cgpst ' san.bcBeitieyproducts “ready to be
marketed” (801) i ‘ swhste anid vast 3, ar @gement points to the fact
4 1 R "-._ 5

that the process of AgeMentitsel™s an i % ent in the whole chain

One sce i ntemy be \ Waste and waste
management at the Jéndfil ests that his foct 38hsumerist aspect alone
deprives him of the ¢ torealize 7 leseffeots this process has on the

. the five hundred foot deep hole in

aﬁﬁi of plastic, and is
! \J

= ol

Me sight 0 gouged gl;ﬁvr lined with artful

pla‘gmdeur was the first I]Wlal sign I’d had that this was a

AUBINUNINEING

the red-tailed hawks transparent in the setting sun and the spring stalks

q ORIt Tok TP

control system, and the crater it layered that would accept thousands of

the earth, vJLﬁ:ae

covered by ts .

tons of garbage a day, your trash and mine, for desert burial. I listened
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to Sims recite the numbers, how much methane we would recover to
light how many homes, and | felt a weird elation, a loyalty to the
company and the cause. (285)

scene is obvious and the usefulness of
I] phing in the scene is romantically

ents the color of the

In this quotation, the beautiful i

as wands, and the
ig hole. Nick highly
M@works for and his work
h. 8hio produce methane
1 ‘ a ste, a substance

) hine which turns it

\ .
ane plays an important

at thi [is the way of efficiently

coping with the waste probl it-actuall Sl ore damage to the environment. It
should be notéd th 1 @ stopping to
_1 = ,J

consider thtl :

-~
environment. ﬁﬁvough it

prevalent in the S(vg&ecause the root of th r blem, the logic of consumerism and

AUBINENINBMNT-

t 1nﬂ“We design these organlzed bodles to respond to the market, face four square

QRIALA saluwdanedy

chain.

g}e on the

age, theMste problem is still
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As for Jess Detwiler, another character who works in the waste business and
whom Nick calls a garbage archeologist, he not only sees waste as beneficial, but his

attitude towards waste further indicates that he is trapped in the consumerist chain.

Detwiler is impressed with waste t practices because they show the power

i B 18 /environment as well as offer
another possibility forteuSTan additi ﬁ&’hctivity:
—— 7 ‘ - i

and expense a tourist

g'site. . . . Isolate the most

isYi8comes a remote landscape of
guarantee it. (286)

Here Detw@ e value of w: i@achines with their
| 4

ability to tr@s eﬂst mindset, does

A
-

= e
not consider toi;ﬂ waste a consideyglit as a tool for

attracting tourists 'hﬂill spend large sums o&ry)ney in order to see it.

AUHINBNTHENT

becaﬂ they want to consume the experience of the past represented by the nuclear

avaste. As Detwiler puts if,peo 1L1o 1. the bafflied materials of clyili ‘
QAN AR NI
q , :

refer to the cold war conflicts between the Soviet Union and America who competed

S

to acquire nuclear weapons. Even though the past here is a ruined one, it is
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99 ¢c

nevertheless able to provide a sense of “totality,” “originality,” and “stability.”
Whereas it is claimed that in the postmodern world people have no nostalgia for a
sense of totality that has disappeared, this passage can be interpreted as offering the
atisfied with the presence of
fij er still gropes after the deep and

Y, itﬁln b d that tourists who visit this
——

image of postmodern consumers

hyperreality and its supe

the stable. Much m&
——

place cannot fulfill

the time before thgss a aUSe, X aStesite is merely an arbitrary

aStEAbUSHless seem to be aware
a4 | y \
that the waste prob ‘ om the-endles ire'ef G@hsumers to consume, they
are so trapped in the § 5 stworld th 0 NnGMhink of consumerism as a

grave problem. DeLillo sat - ﬁ" cha - the waste business who believe

that they fLILm aste probler ‘ y@ot. Brian Glassic,
wﬂe Fresh Kills

|
aste prgmfm comes from an

A
-

e
landfill on Staﬂlsland,

endless desire to (‘h Re but he still romantlajs this desire to consume as

FAUYINURINEINT

He imagined he was watchmg the construction of the Great Pyramid at

cli a&:ﬁ%mmwma

inspiring. All this ingenuity and labor, this delicate effort to fit

maximum waste into diminishing space. . . . Brian felt a sting of
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enlightenment. He looked at all that soaring garbage and knew for the
first time what his job was all about. Not engineering or transportation
or source reduction. He dealt in human behavior, people’s habits and

blg needs and innocent wishes, maybe their

%f ¥indulgences . . . and the question
e ——

impulses, their uncgnt

than perceiving @fd ¢ i "{ te is 4 "1.,\ 3o a consumerist society.
. . FH Y. %
He compares a largg¥ar waste ' 1 the Gre ramlid at Giza. This analogy

implies a sense of gr --7 d-an-elemer IstiqUgto the waste. Moreover,

instead of looking at Waste ﬂ. ;_ }w am, he believes in the efficiency of
waste man{gﬁ]e ble task of fitting
the enormo@' sj proud that he is a

A
-

1
l—’l

e presUe of the mountains of

=
member of an ﬁﬂteric gro

garbage:

ﬂ U PJ’WIEi RN EJﬂEﬂﬁ“"

residents ... and no one talked about it but the men and women who

city planners, the waste managers, the compost technicians. (185)
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Despite his possession of the knowledge unknown to most people, Glassic does not
learn that waste is a severe problem. Glassic’s knowledge does not make him any
different from most people who do not have this knowledge. In the latter case, they
dte problem. The consumers do not realize
4{ low themselves to be driven by
encgrag@t of consumerism.

unr thes

are unaware of their complicity i

that they are creating mo

their unlimited desi&
A i

It is obviousihai=E

behavior illustra i { ic-eal St ¥ iCayse in hyperreality the

a movie he wanted [ ; . ‘ . hought it made [them] better

]d, the desire to consume is

O@the only reality
_w}diated through

|
sence of Wte and consumers’

and all fornﬁ

=
products. Alth(l[l&h Glassic

desire to consume‘uﬂnself cannot extricatemlself from the logic of consumerism

AUUINYNINEING

' qlThe idea of the false enlightenment of waste managers under the consumerist

QL GERLEGIEE aub ]

sees waste everywhere. “From the first day I find that everything I see is garbage.”

Nicks says, “You are enlightened now. Be grateful” (283). Nick means that Sims
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should be happy to know a truth that few people know; garbage is everywhere and
every product contributes to more and more garbage. However, it is interesting to note
that Nick is not really enlightened. Although he seems to know that products make

waste, he does not realize that w

rp( ent is not the real answer to the
problem. Nick, a consume ' //ﬁ//materially, says boastfully to his
brother, “We can’t buildigny ] @’mg caverns” (205) as a

- - — — = —‘——i

is.careemsiiccess. Actually, it can be
{tent that waste managers
he.ramidigrowth of escalating

waste due to the fagf e £ onsemenis oIk e ) » constantly encouraged

Not onl ield'of wa A efit oMBusiness but also those in
the field of art fall y ‘ IsUmerist: uhgble to find a way out to
solve the waste probleflf. KlaraSax iy csthiat her art projects, in which

war waste such as old planes-isfepainted e
p i ;

considered;as¥ g caping the c : 'r@erreality and

gill trapped in the

esented as valuable art, can be

At first, Wfﬂterpret that Sax’s art wect is used as a critique of the
AUBANHNTNHANT
ide’n@l products. Firstly, Sax points out that aircraft come off the assembly line in

e way as,ot roducts,She claim: S n  le try.to_give

AWIRIHST AT Ta Y
q , :

See, we’re painting, hand-painting in some cases, putting our puny

hands to great weapon systems, to systems that came out of the
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factories and assembly halls as near alike as possible, millions of
components stamped out, repeated endlessly, and we’re trying to
unrepeat, to find an element of felt life, and maybe there’s sort of

3t instinct—to trespass and declare

survival |nst|ncth eL L O

In the consumerist worldaafs ' odities are a part of mass

--------- YUFV jier this young woman, after the men

song that inspired them to
—— J.j
jnter or the crew

-I‘
|

'ill'l at flew t . a Waitresalijl an airman’s bar. Or

sor‘lﬂ s hometown girl. Org0 ebody s first love. But this is an

A UHINENTHEANT

Thlm'craft with the “Long Tall Sally” painting is different from other aircraft that

QLB RLEGTE ey PY]

simulacra of consumerism by stopping the process of endless simulations and giving

an individual name and meaning to waste that is considered useless and meaningless.
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In this aspect, Sax not only recycles the ignored waste by making it into valuable art
but also challenges the consumerist paradigm of simulacra without originals.

However, Sax is not much different from the waste managers in that she is still

\ ';\.s' Sax’s art project is also

a simulacrum in a signifying signs without originality or

individuality. As a re thef@ostmodern condition is

unfulfilled. v T ‘
Fur Sf her | B{@ality influences
Lr—d y
her tremen@u : _mjre the deep and

A

=
care only abouﬂﬂe super

signified, does novxgn the hyperreal Worlqujing mesmerized by the simulacra in

AUHINHNINENG

to amarance, fame, and material advancement and disregard the deep such as real

CUeERBEGIU a6 pil]

support Albert Bronzini, her ex-husband, to advance in his career to become a

ot
elief tha;i%e deep, or the

department head or even a dean while, in actuality, he would prefer to live a simple
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life. Although the will to support her husband’s career advancement may not be
considered a bad thing, Sax pays too much attention to the social status to realize that

Bronzini will not be happy to do the thing against his nature. This reflects that she

cares only about the superficial angd 0¥ §oks Bronzini’s feelings. Similarly, Sax tries

% ||
’ sing her to feel uncomfortable

and think that her mot ,Xg&@r for who she is.
— 7 -a ;

"

. 4 ‘ - AN I'-_ II-‘\__ .
life is concer sfie ey simple fe IMthe Bronx and
/ 4 F y ¢ %\ 'n!‘.-
always tries to f 10 leavedt-Adthough the x,,\r ot clearly depict Sax’s
luxurious life, it cagie. ‘that Sax i ade Wil revel in the superficiality

of her fame for the ar *r -her life. After considering these

points, it is clear that her attemptto-6veret Bsconsumerist hyperreality is
- ’j

A Glimpse oth pe M
Although wl‘grreality and the conswist world the waste problem cannot
AUYINBRINGNG: -
conmerism through the charécter’of Albert Bronzini, a science teacher and Klara
XS eX- sba , WhoO liyes i
QTN
9

luxurious products to gain the sign value of happiness and a good life. Therefore, they

pay no attention to simulacra, images, signs, or advertised products. Marginalized in a
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poor area overwhelmed with waste, people turn to find happiness in everyday
experiences and good relationships with other people which can be interpreted as the
deep that is lost in hyperreality. Bronzini is a clear example of this type of person.
ifsfvay of life is beyond the influence of
9]/% to the simulacra, images, or
aﬁ\hm he does not want a car

et

It should be noted that Br

hgs Wit give comfort. Actually,

f8and thinking that does not
I"\nl- ing that happiness can
%

i) . .
d¥f@shionable lives surrounded

at ships with people. He can be
happy with his life 5|mply erving fi nd himself and having good

relatlonshl@l i}[}ﬁjart and liver

: # on him, regularly

—
visits Eddie R(i]%s, his fr1

with his beloved @%r Teresa, who lives |Urmont and joins the social club

AUBINBNITNEING -

that qlen Bronzini was younger, he also lived with his mother, who suffered from a

QTR R Y

Bronzini also believes that his life gains meaning through walking, which can

die’s hqili always keeps in touch

provide him with thee opportunity to meet many people. He even thinks, “Stop
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walking . . . and you die” (662). This does not only refer to the fact that walking is
good for his physical health and thus can make him live longer; actually, his walking

also helps him to see the world and interact with many people, and this is considered

hich if he were deprived of it, he would

i @e was out nearly everyday

——

ing gV .":.i life plong the street and
A0 A \
ralks, e ties to g aghance to talk to others. For

example, he stops to .,’? orge the' bout game the children are

playing in the street and about-MaFthew St @@y to whom Bronzini used to teach
chess. Aﬁimi nversation, | \@ing across the
street “so htc _'E#ts the butcher as

—
usual. Bronziniﬂwalking 1 ¢ walks cg]ilhcwusly and happily.

People in the city 'hgmmds are overwheannth work, money, and material

AUHINERINHINT

wﬂf‘lople Is also emphasized when Matthew asks Bronzini in his old age why he

Vb Riae kiU nd HaE (]

notice, because who comes here to see?” (214). The highest human qualities here can

refer to the generosity and friendship that people in this area give to one another.
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However, people outside this area cannot notice these good characteristics because
they never set foot in, nor realize, the existence of such an area as the Bronx. Bronzini

also advises Matthew to refresh his sprit through appreciating every delicate aspect of

\Jjﬂ;the shops and the people

life and scenes in the area:
Go to Art €

and cutting the meat. This

Brinto the pork store to show

Mhexceiling covered

\ “1; ot ""wx athedral of pork. (214)

b

The things that caus fegain t 8re o Censurmer products, but the
. N\

\\- ess in a simple way of

living. Although thj is alsg ,; it bple ‘_‘ Jhthe products are basic food

ot DUY products for their sign value

s.for their use value and find

t@preciate the simple
=

e }an find beauty in

or to gain happiness. They

happiness @I 1

A
-

everything. Foﬂ&hers, thi
beautiful as a qu@oﬂ decorated cathedral

AUHINEN TNHNG

oth eqi\mgs than advertised products in the media, Nick Shay’s mother can show that

VbR LRIk ek T}

the humidifier, the hangers, the good hard bed and the dresser” (119). Nick believes

y and d|r but for him, it is as

that he is helping his mother be happy by taking her out of the Bronx and giving her
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comfortable facilities like an air conditioner, a good bed, and a TV. It should be noted
that the way Nick buys these products as a means of gaining a sense of happiness is
like consuming signs with an illusive value. We learn that in actuality, Rosemary

Shay, Nick’s mother, is not happyywi rrounded by these luxurious products at

all. She consistently refusgssl ! B\t Bhaloves her neighbors, the church,

otiomof death is very different
from Bronzini’s. To Bronz| K
f_“’z
In contrast@'
consumerisLW

—
;Hﬂnsume 0)

in We Emp We makes stupenw amounts of garbage, then we react

AUYINURINEING -

shape us. We let it control our thinking. Garbage comes first, then we

%2 eSS nen sy

we have, the more we participate in the consumerist system and the more civilized we

s ith the lack of good relationships.

,. Jﬁj‘lat in the
'\

of the cjﬂrre And it all ends up

prove to be. The mandate of the consumer culture that one must either consume or die
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points to Detwiler’s belief that those who do not join in the consumerist ecstasy are
considered to be dead in terms of their socio-economic status. Underprivileged

people, like those living in the Bronx or the underdeveloped world, are alienated from

i 0 Cizes|co | pthrough the issue of waste in
hyperreality. In the Streal con > as reality is gained only
: —

through advertised: : eAsSUmption are inevitable.

X : L s 1Y .l"'- .
meaningless un A influegce.of rreality and
alent, it not only affects
gill als e victimized.

Interestingly, althoug {_ ity and fsLInTellst world the waste problem

cannot be solved, the novel

. ppe and life beyond hyperreality
. -‘_'_.p h‘; e

i, hi le life.
@npele

through Br@ ni
Jrism, the novel

Demonstralb

thus urges reaqjﬂ to stop

of the waste probI‘m E ming themselves, oth ople and their environment.

ﬂUEJ’JVIEIVIﬁWEJ']ﬂi
Q\W’mﬂﬂ‘iﬁuﬂﬂ'l’mmﬂﬂ

sumeristjagts as the direct cause



CHAPTER V

CONCLUSION

( igana, White Noise, and Underworld

demonstrates that DeLillc ) 2 - / only by portraying

consumerism’s manipulati eopleind T e ects on their health and the
= — & | e ‘——’.

odern

s

environment but alsgljyset the gost hich makes an escape

from this consumgit iety ible. T Wi fiecicana shows the way
consumerism pr : ire onsune. The edia,.bccomes an
indispensable tool eople into-ee iMgSigate, the media, of which

b T
"

TV advertise “ents, 4y bombar ole Wi e app allng images or the
B 1 \ x_

sign values of agiferti . ‘"’ ple ‘\o Siively buy the products in
f " \

of, consuferdésire can never be fulfilled

because the sign valu r these :. Suis illugjve and arbitrary. Moreover,

the novel discloses the |IIs 'ﬂ‘ ..d’ arism ~ stmodern condition.

C : e of real Ha dia, distort
0?sumer@1 o@ media, distorts

e'I}es, and their moral

=)
judgment. Evuljtly, man cannot a‘ﬂlﬁeve good

relationships Wlth‘trgbecause of the hyperwondltlon where a new kind of

AUINENRINEING:

avqlaell for example, always mediates all kinds of relationship through consumer

QWA INYAY

Bell cannot maintain a healthy relationship with his father. Even with regard to his

own self-perception, the logic of consumerism and the media information blind him
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with the idea that his identity depends solely on his appearance that is derived from
the brand name products. As for the point about morality, Bell cannot think beyond
the superficiality the postmodern condition offers. When he commits adultery, he

haracter in one of his favorite movies.
/ in Americana, DeLillo portrays
the inevitable toxici 0 ‘ 7 ety and the logic of

consumerism thW on-dl siens’ physical and mental

aiin White Noise that all

thinks only about how his life is si

kinds of commodi xample, Ja aoneysin White Noise

experiences Vvisio : e-0f-his glasses As f mental aspect,

consumers be€ome sghi cs i the se tha th istinguish signifieds
\ \ )

fmod \ CORsumer, is a blatant

example. He unco /hat cOflle Sa@y and does not use critical

thinking to question tf ' ‘ of their st 1 en Jack Gladney says “a

bullet,” he reacts as if he were eatly shot et. Here the confusion between a
2BIR T
word (51gn signifi word “a bullet” does not
(2 et oo i i
really 5|gn|& | Henic like Mink

cannot realize this fact. , anoth@mﬁharacter in this novel,

also makes it cleawhg)nsumerlsm turns pewlnto schizophrenics in the sense that

UL INBNINYING

althmh she has no need to do so, S|mply because the radio tells her that it Is

q FIRNIRNBIINYIA Y

consumerism through the issue of the waste problem in the postmodern condition of

hyperreality in Underworld. In the hyperreal world, where only sign values or
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advertised images are perceived as a new kind of reality and where people are induced
to endlessly buy products for their illusive images, the waste problem is inevitable and
cannot be solved. Moreover, the waste problem is manifested in the form of the

escalating waste in the impoveris d in the form of impoverished people

,(/yple become severely deformed
%\o eliminate the toxic waste

who suffer from the wast

because of the nucl

—— " | . = L‘_‘_’
in Kazakhstan. W fsm \\ e in the hyperreal world in
such a way that t v - ste-hiop Xample, Nick Shay, a
2 ~,
._ e
waste manager i 0 anticize we Svaliehihe process of waste

management as an : 15 afsalwing thewaste problem. Specifically, he is

impressed bythe re ityjof Westgiwh N 6a g tranSformed into products

again. In fact, t e ! ngSkio the whole chain of

It should also | ed that in orde ey tbse ideas, some of DeLillo’s
novels are quite aggressivg “hat h pl@ys techniques of exaggeration,

rifics, For example,
v

i) April, 1985

"
-

P
asserts that moﬁ&f DeLillo

deterioration of cc'tggorary American sociegy: gthese novels . . . are tracts, designed

-AULIRUNTNYANG

ent“)mg dehumanized” (qtd. in Gardner) However, DeLillo’s exaggerated, or

JRIANAIN [T

consumerist society in the contemporary world. We, readers, like many characters in

g except MSingle theme of the

his novels, may not recognize the bad effects of consumerism on us in terms of our
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health and perception of the world. DeLillo’s novels can be seen as satire in which the
ills of the society are magnified and depicted as larger than life in order to jerk
readers’ minds out of their habitual consumerism.

Much more interestingl Lillo’s portrayal of the postmodern
world in the three novels ale ﬁr,j Jean Baudrillard, Frederic

Jameson, and Jean-Frangi i rnlty, DeL.illo offers some
- , il

ic GRaracteristics such as the fear

of death. She believes thatt lams.more humane and that one should

ae Whllbe able to
: ;ﬂ‘)

cannot simply ﬁp tept dea g in the § ermarket or tries to

find consumer prc'mauch as Dylar in orderyet rid of fear of death. As for Albert

AUHINENINBING -

ypmallty Bronzini considers the deep that are believed to be non-existent in

QRIRNASI AN Ia Y

happiness through materials. Because of this, Bronzini is the only character who is

able to gain real happiness. Through Bronzini’s good relationships with people around
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him and his life free of the consumerist norm, readers begin to question the
consumerist lifestyle that in reality cannot offer people sustainable happiness. It is

notable that DeL.illo disapproves of the hyperreal condition that negatively affects

people and makes an escape fro

inf bence of consumerism unattainable. In the
hyperreal world, people agsd HWAS / g that their identity depends on

to be out of his ; 5‘\ _ i_ ing, ¢ '5 r ndlessly takes Dylar, a
drug attached with jife i iv f reeo thle fear of death. This

character serves as a ionany exa mple e M8 of the postmodern

consumerist world that can tei# ple int ligephrenics.

s
s Ly ; f;ﬁ)ime, the concept
—

"
-

=
when confrontﬁﬂ great an

Yaeger and John I"OEJggest that the manife&zy’on of the postmodern sublime in

AUBINENTNENT

“Edm’s Column: The Death of Nature and the Apotheosis of Trash; or Rubbish

QeTaNAsHNI IngIa

technology and consumption, people cannot find uncontaminated nature and as a

|
eas somgjﬂiitics such as Patricia

result learn to accept the ubiquity of waste and even romanticize waste as sacred.
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Yaeger also cites Brian Glassic’s romanticization of the waste scenes in Underworld
as examples. However, this thesis reads Glassic’s romanticization of waste as
DeLillo’s attempt to criticize consumerism in the hyperreal world and to satirize
0ee that consumerism is the root cause of
y/ gepiction of Kazakhstans

rprss th catlng that waste can be

mindless waste managers who ar

the waste problem. Focu

victimized by Waste

h. Sif 1 ilary to. e seiggohn.Frow in “The Last Thing
unset caused by an

. . . AR S N .
airborne toxic ev; seart illustration'9f L yetard s notion of the

sublime. However id intet prets the contan : as a threat to
people’s heal v ich niany fnclud h he Gladneys, deem this

sunset to be spe iful ¢ f € he.despair of postmodern

\

%

consumers who can ‘ 1 foxie;postagodern ehvirghment. When they think

there seems to be no it they mp 7. ge@ their ignorance and

e pOstmodern age, it is

il "'1 .
very difficul i.t,uye : ; Ver, by showing the
|

disadvantages life in the postmodern consumerist world, Ifu‘;illo’s works can be

AugInanIwe g

cons erism. As DeL.illo stated |n‘1988 interview wi EE Ann Arensberg, the Ww is

QRIS IRANTIINHIN

influence. . . . There are so many temptations for American writers to become part o

the system and part of the structure that now, more than ever, we have to resist.”

Under the prevalent influence of consumerism and the incessant wave of media
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seducing us to buy more and more in order to gain pleasurable images, we may never
stop to think about the consequences of our consumption. DeLillo’s novels disclose

that the very act of consumption is not an individual’s innocent choice. His novels

stimulate them th

ﬂuﬂ'mamwmnﬁ
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