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CHAPTER |

Introduction

1. Background

Nowadays, people can easily connectito each other and learning a lot of thing

from media. Many kinds of media, such as television, radio, books, magazine, internet,

)
etc, have an influence to the sogiety in many ways. Sometimes it is good and sometimes

it is bad for society but ikdepend on'what we used the media in which way.

\

Korea is one of theexgellent examples for applying the creative presentation of

Korean tourism through media. And that lis the starting point in grasping attention of
= 3

people around the world throtgh _“Hallyﬂj—’{'vyhich mean “Korean wave” in English.

“Hallyu” or “Korean wave’ the firsbiwas called by Chinese mass media which is a
s 22k
phenomenon of South Korean pop culture that popular among Asian countries by using

- == -

media as a tool to publicize. Eépééially, Koréan dramas and movies have shown the

beautiful scenery of Ko"kea; including the interesting culture;«such as food, language, life
style, etc. And that is the starting point in grasping attention of people around the world

through Koreamwave!

Korean wave also gain the popularity in Thailand. It was fitst hit in Thailand in
2001 from the drama “Autumniinimy’ heart” and! “Winter love song™ in-2003. After that,

many kinds of media flow to Thailand in form of songs, movies, games, books, etc

As the domination of Korean wave in Thai society, unavoidably, Thai people
want to get closer to Korea. Many Thai people turn to try Korean food, study Korean
language, use Korean product, or even inspire many to visit Korea. With these

increasing demands on Korean trend, those behaviors were a plus to Korea’s tourism,



especially the new style of tourism called “Drama Tour”. Drama Tour is a program tour,
visiting the place that used as the location on drama or T.V. series. Therefore, Korean

wave can benefit in many ways to Korea, especially in term of tourism.

Unsurprisingly, there is the increasing trend of Thai tourists to Korea (graph1)

and this trend will be more increasing.

Figure 1: Outgoing Thai touri

iEEZ 7)/%
A
S/

person

Source: Tourism Atmority of Thailand. Statistic RepO/@Q% - 2007. Annual report

From fﬂr%f}ﬁaﬁﬁﬂ@%’ weﬂfﬁ ﬂ\?,ooo Thai tourists per

year who visit Korea. However, aft%; 2000, the growth of the number of Thai tourist
wsﬂmg%)wg.}@mﬂﬁﬁwgﬂ:%ﬂ ’%J%t&lqﬁ n&]e than 100,000
of Thai t&msts per year visiting Korea. The marked increasing traveling trend to Korea
was a very interesting case study. Moreover, the primary data collect from Osotho
magazine, Thai travel magazine edited by Tourism authority of Thailand (TAT), and
Bangkok business newspaper found that most of advertisement on Korea program tour
since 2008 onwards all provided Hallyu trip or drama tour. Nami Island was one of the

famous visiting places from well-known Korean drama, “Winter Love song”.



However, the visiting places will be adjusted to fit with the popular trend of
those hit drama during that period. Also, different seasons led to changing in activities,
for example, visiting ski resort, ice fishing, visiting snow festival and strawberry orchard
during winter, visiting grape orchard sightseeing beautiful flowers and trees during

summer and spring.

In addition, the increasing number of four agent in Thailand and increasing of
many activities in program_tour that facilitate_traveler life by planning all of places that
they interested or interesting«plages. There are alsc many related tour program linked
with Korean wave in ordeg'to attract more"i demand, such as, visiting the restaurant that
superstar of Korea is an owner, visitiriég; on:*_—:éir studio, ete. So media consider one of the

factors that influence for Thai travelers’ dec}sié;n to travel in Korea.

i

2. Research Problem </

4 o

¥

As we know that tourism was played af_;éifjﬁificant role in stimulating economic

growth, so many countries over the world try their best torattract tourists to visit their

countries. Korea wés: one of an interesting case stuq;‘/'_.-'in obtaining the short-cut
reputation from exporting Korean cultures, especially=the benefit of entertainment
industry in form=of Karean drama/series threugh,varioussmedia<known as Korean wave
or Hallyu. With the plus of the good image created through Korean drama both in form of
the charmingractor/actress, ithe interéstingtplot"addedwithi the “bedutifull scenery, these
altogether can easily motivate more tourists to experience Korea. In Thailand, the
statistic obviously showed the increasing trend of traveling to Korea. Moreover, the
Korean products all enjoy gaining more market share. Offering the free trip to Korea as
the winning prizes are still the working strategies for many companies to stimulate their

sales volumes. Even Korean wave have been in Thailand for almost 10 years, does



Korean wave still the main factor in attracting Thai tourists? Therefore, this study will

investigate the factors that attract the increasing trend of Thai tourists to Korea.

3. Objectives

3.1 To gain insight into the factors that attracts Thai tourists to Korea.

3.2 To study the influence ve on tourists’ decisions to travel to
Korea.
3.3 To study abo

3.4 To understan

4. Hypothesis
4.1 Demogra

occupation affect the rise of

o travel to Korea.

® |ncom he rise ai tourists who travel to

-

'E- -“
Ofed .m
4.3 Korean wave relating factors:

ﬂ ﬂﬂ@%ﬂ%ﬁwm §6|0emand on Tha touriss

who travel to Kore@
A W ARRBHRHAR AR $derarson
tourists who travel to Korea.
® Channel absorbing Korean wave, such as watching Korean
dramas/movies, listening Korean songs, Reading Korean

novels/magazines, Having Korean food, Using Korean cosmetics



and studying Korean language, affects the rise of demand on Thai

tourists who travel to Korea.

5. Research Scope

The scope of this study is restricted on response to question about the

6. Expected Res

6.1 To know a ‘ al ‘Q}&{ or Thai travelers’ decision.

6.2 To predict € ) OUi . orea destination.

6.3 This reseat ' fitlfor adopt ,\ ategy in order to plan

ol ‘
6.4 To inform about i n;.'.;’?i"-"F."::; in tourism business.
.r I{. “-il

oA

AU INENTNEINS
ARIANTAUNIINGIAE



7. Conceptual Framework

/Demographic factors \

® (Gender

® Age
® Marital status

Economic factor

® |ncome

Korean wave relating factors /
\ ® | ength of stay

® Positive attitude about Koréa i
4 ® Expenditure

\ 4

® Korean culture’s absorbing ;oeriod
L 4 ® Frequency of

® Channel Absorbing Koréean ‘;}va\'/e

travel
- Watching Korean 'drama'sf'i«' k /
- Watching Korean movies"“:ﬂ‘__“_ _
- Listening Korean ‘songs T“
- ReadingKorean novels
- Reading Korean magazines
- HaVing Korean food

- Using Korean cosmetics
\ ~. | Studying Koreanilanguage /

From diagram shows the averview picture of factors affesting demand for

travel to Korea of Thai tourists. There are three parts of independent variables including

demographic factors, economic factor and Korean wave relating factors. Demographic
factors compose of gender, age, and marital status. Economic factor is income. Korean
wave relating factors compose of positive attitude about Korea, Korean culture’s

absorbing period, and channel absorbing Korean wave such as watching Korean



dramas/movies, listening Korean songs, reading Korea novels/magazine, having Korean
food, using Korean cosmetics, studying Korean language. Dependent variables are

tourism demand of Thai tourists which are length of stay, expenditure, and frequency of travel.

8. Definition

popular among Asian cou 7 S by S edia as a tool to publicize. Such as

P T ITe]
Korean dramas, Korearn- '

8.6) Tour Agent 7 ~offering for sale * products and services
created by tourﬁverato se lines oa IeBer extent today, tickets for

airline, train and fefrrmperators. Traveliagencies may also, on request, design

LTINS
RINNIUUNIININY



CHAPTER I

Theories and Literature Reviews

A study of “Factors affecting the traveling trend to Korea: A case study of Thai tourist
to Korea, review of related literature and research included theories and concepts, and

past researches are following:

1. Tourism demand

i
Tourism demand hasibeenidefined in numerous ways, including ‘the total

number of persons whe trayel joriwish to travel, to use tourist facilities and services at
’ :II ']

places away from their places of work and residence’ (Mathieson and Wall, 1982: 1) and

‘the relationship between individug_lg’ moti'-\}g‘tion [to travel] and their ability to do so’

(Pearce, 1995: 18). It is not on"ly' apout hov@}ﬁé why people decide to participate in

tourism, but also about how théy‘beﬁave as tourists, why they choose particular types of

tourism, what tourisrﬁ_%neans to them, why their ‘taste’ in tc,)f‘g_r-i.sm may change over time,
and so on (Sharpley, 2,-006: 25). In contrast, more econ_émic — focused definitions of
demand are more concerned with ‘the schedule of the amount of any product or service
which people are willing and able™to buy at each Specific "price in a set of possible

prices duringsasspecified peried-oftime’y (Coaperetal.11998:115).

There are three principal elements to tourism demand:

1) Effective or actual demand, which is the number of people participating in
tourism, commonly expressed as the number of traveler. It is normally measured
by tourism statistics — typically, departures from countries and arrivals at

destination.



2) Suppressed demand, which consist of the proportion of the population who are
unable to travel because of, circumstances (e.g. lack of purchasing power or
limited holiday entitlement). It is sometimes referred to as ‘potential demand’.
Potential demand can be converted to effective demand if the circumstances
change. There is also ‘deferred demand’ where constraints (e.g. lack of tourism
supply such as a shortage of bed spages) can also be converted to effective
demand if a destination.or Iocalitz}can accemmodate the demand.

3) No demand or katent demand is a distinct category for those members of the
population who have'no.desire td'ltravel and those who are unable to travel due

to family commitments or illness. — ©

— —

An interesting study by Ryaﬁ (1994 ‘.84) concluded that the demand for tourism is

determined by a number of economic, psychological and social factors. These
o . ]
ald vl
include the factors suchras ncome, taxafion, interested rates, attitudes to saving,

available time, price of ho_l_iq_ays and o_tFie,r— factors. In consequence, the potential

holidaymaker hasé discretionary income that permits{_‘.holidaying behavior, but the
type of holiday to‘-be taken is decided not in isolatioﬁ;_but within a set of behavior

patterns which reflect allotted values to competing demands upon leisure time.
People may‘wish.to;use holidays*as a means of escape, ar of fulfillment, but in many
cases holidays are prompted byimore than one motive, whilsty being subjected to

income canstraints and thegdemand of aother family members.

A study by Uysal (1998:87) also summarized the three main determinants of
demand (Figure 2): economic, social — psychological and exogenous factors (i.e.

the business environment).
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Economic determinants

Social-psychological

determinants

Exogenous determinants

(business environment)

® Disposable income

® GNP per capita income

®  Private consumption

®  Cost of living (CPI)

®  Tourism prices

®  Transportation cost

®  Cost of living in relation to

destinations

® Relative prices among

competing destinations
®  Promotional expenditure
®  Marketing effectiveness

®  Physical distance

®  Exchange rate differentials

Demographic factors
Motivations (AQl)

Travel preferences

Benefit

Affiliations

Availability of supply resources
Economic growth and stability
Political and social environment
Recession

Technological advancement
Accessibility

Levels of development-
infrastructure and superstructure
Natural disaster

Epidemics

War, terrorism

Social and cultural attractions
Degree of urbanization

Special factors (Olympic Games,
mega events)

Barriers and obstacles

Restrictions, rules and laws

Figure 2 Determ‘uants of tourism derg.and source; Uysal 1998: 87

LI AN 30U AN Y

The pervious theory is about tourism demand but tourism demand cannot happen

without tourist motivation. Motivation is ‘felt need’ and the action needed or chosen to

satisfy that need (Sharpley, 2006: 31-33). However, Graham Dann, which summaries

that there are two key ways of looking at motivation which reflect two disciplinary

perspectives on the subject:




1

1) Motivation as a psychological phenomenon (intrinsic motivation)

Every individual has deep-rooted needs and desires. This approach is concerned
with establishing a link between such psychological needs and identified goal-
oriented touristic behavior.

2) Motivation as a social/sociological phenomenon (extrinsic motivation)

#r'sing from an individual’s social and
@her needs and motivation. Such

cultural environment
T —

external or extrinsi{ may ‘Mmily and friends, the work

There are a variety of forcq\

Victor T.C. Middleto J 0 s ': » resting point of the main

P2
e b Ji

® Travel = ____________T________ _____ d -purpose, including airline

2) Physical / physiolegical motives

@ L) ’l‘iﬂh&l m LTV recroston suon as
mjﬁi %iff“ﬁa:;mmpam

® Resting / relaxing / generally unwinding from stress of everyday life.
® F[inding warmth / sunshine / relaxation on a beach.
3) Cultural / psychological / personal education motives
® Participation in festivals, theatre, music, museums — as spectator, player,

or volunteer.
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® Participation in personal interests, including intellectual, craft and other
leisure — time pursuits.
® \/isiting destinations for the sake of their cultural and or natural heritage

(including ecotourism).

4) Social / interpersonal and ethni tives

® Fnjoying the co - ( relatives.
\‘ . /

® Undertaki aldt @weddingstofunerals.

® Accompanyi lling for other reasons, such as business or

[

 E T e
* P
There are many factors that can motivate Thai toufists, which later lead to tourist
o ¢ o o/
AW TN TEARTIVE 1A Y
9
3. Tourist behavior
Tourist behavior is an effect from tourism motivation. Without tourism motivation
tourists cannot be shown through their behavior. Moreover, Tourist behavior is one of the
most important stimulate of tourism demand. (Reisinger, 2009: 281-282) explained about

the tourism behavior that tourist experiences and their meanings vary from person to
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person. There are several reasons for this. First, there are many types of tourists, and
their characteristics come in many different categories: demographic (e.g. age, gender,
marital status, stage of life), social (e.g. social class), economic (e.g. income, spending
patterns, employment), cultural (e.g. values, norms, customs), geographic (e.g. origin,
trip destination), psychographic (e.g. personality, needs, attitudes, lifestyle, emotions,
preferences, benefits, sought), and behavioral (e.g. buyer status, buying rate, activities,
experiences). Each type of tourist hastifferent priorities, preferences and behavior.

Therefore, dealing with-multiple.types of tourists means dealing with their multiple and

diverse behaviors. \

Second, tourists tryto meet their multiple needs and wants in numerous

contexts: socially, culturally, geographic‘aalky, economically, and politically. These
contexts are very diverse in‘nature and pr(')__v,_i_,de_- many different opportunities for tourists

’ g
to express their behavior in multiple ways. .
i b a2y
Third, although many demographic, eeonomic, or socio — psychological

§ A" =

o

variables that are uséd to characterize tourists are cemmon to many tourists (e.g.

lifestyle, interests, énd_ income), the ways by which’_:fhdividual tourists express
themselves are very different. Tourists have a very large and diverse number of goals,
priorities, and [preferences’that determine how: they béhaveland why they behave the
way they do. Forrexample, although the backpacker traveling to exotic destinations and
the group of elderly*tolrists on a trip have a common motivation, sightseeing, both types
of travelers express different behaviors because they are influenced by differences in
age, social status, spending power, values, and interests. The backpacker might be
interested in outdoor recreation, live entertainment, and socializing with natives, whereas
elderly tourists might like to travel to destinations close to home and experience indoor

activities in a peaceful, relaxing atmosphere.
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4. Factors affecting demand for travel
4.1 Demographic factors
The demographic factors liked gender, age, and marital status played the varying
role affecting the traveling decision on each individual.

1) Gender

People’s buying behavior and consumption patterns depend upon their
gender. Women are known.for exhibiting different.shopping behavior from men. They
love shopping for clothessand aceessories, while menrare known for their interest in cars
and consumer electronics. Women usua}lly decide about grocery shopping and men

about the purchase of a gar (Reisinger, 2009:302). Men and women have a different

interest and different lif€ style. \ 4
/

2) Age

Age determines the Way_beople"'bébgve and the type of goods they
I il
purchase. For example, young peeple (less than 35 years of age) often download music

o

i

from the Internet, buy_fashionaBie dress an‘d'sports equipment, and seek excitement

and adventure. On the o_ther hand, seniors (people 65 yea(;-and over) still buy music on
CDs, usually demand«health and convenience produets, and extra medicine and
insurance (Reisinger, 2009:302): Rifferentage will have differentyperception.

3) Marital status

Marriedcouples'with ehildren tendsnotto travelibeCause aofithe family
responsiRility. Divorced also do not travel due to lack of partner. Obviously, the singles
tend to travel more than other status (Mclntosh & Goeldner, 1990:133 cite in Siyapan,
2002:8) and a youth single who does not stay with family loves outdoor life, adventure,
and travel. After they getting married, their travel trend will be decrease because of less

free time (Lumsdon, 1997:44 cite in Siyapan, 2002:9).
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4.2 Economic Factor
The economic factor is Income level played the varying role affecting the
traveling decision on each individual.
1) Income
A person’s economic status affects the choice the person makes and
products purchased. For example, people with low discretionary incomes have less
saving, do not eat out frequently atJ restadrants, and do not spend much on
entertainment and expensive vVacations. Those with higher discretionary incomes spend
more on luxury goods, sucheas jewelry, elxpensive wines and beers, luxury hotels, and

upgraded air travel (Reisinger, 2009:308).° &

- _—

4.3 Korean wave relating fa(jfgofs
The Korean wave relating facjtors aré J'i'r‘nfihenoe from media as the most important

add v ol
tools for promote a place’s image of Korean toufism. Many different factors influence a

place’s image or per_ception held by outsid',éjr-.-lMany people have images of different
places, and these var?%—dﬁfereai—e&mﬂ#es—aﬁd—ew%uresﬁ iIA(?"cording to Kunczik (1997),
the construction of |‘olé_ce’s image is a lengthy socialiéétion process with different
socialization agents, such ashe home environment, school, the literature and the media.
1) Attitudes
Attitudes describe people’s evaluationsgfeeling, and tendencies to perceive

and behave in a consistent way towardi.certain objettsi(e.g.-clothes; food, music), ideas
(e.g. religion, politics), or other people. Attitudes decide whether people are going to
like or dislike certain objects, ideas, or people. Attitudes are developed during
childhood and are formed and adjusted during adulthood. The degree of adjustment
depends upon what an individual learned from the environment, mainly social groups,

information received, and past experience. The strength of attitudes depends upon
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people’s motivation and personal characteristics. Attitudes influence product purchases,
as well as perceptions of a product's ability to meet needs, enhance self — image,
respond to cultural values, and give meanings to beliefs and experiences. Attitudes
predict people’s behavior. Those with negative attitudes behave differently from those
with positive attitudes. Negative attitudes are difficult to change (Reisinger, 2009:305).

2) Cultural tourism

In the past, culturaltourism was largelyassociated with high culture and with
-

high culture and with “culiured™ people. Today, culiural tourism includes many popular
cultural attractions (MckKeércher etal., 2004), sport, living heritage, recent nostalgia, and
1

the “everyday life” of “local’ Commun_ities;(h@owie, 2000). At a global level, for example,

cultural form have beeomeg globalized arde therefore accessible to tourist worldwide
: ) 4

through the growth of personal mobility, th"{e‘. travel industry, the Internet, and the media

(Richards,2007:2-3). d L

id -

A study by McKerGher and du:C'ch;s (2002) divided the type of cultural

4
e -

o

tourists are five typess,

1) Ti‘né purposeful cultural tourist (high Ceéﬁélity / deep experience), for
whem learning about and experiencig other cultures is the major
coneernycheoses adestination.

2)1 The sightseeing cultural tourist (high centrality / shallow experience)
IS} less’.concerned with: experiencing (the” athck Culture and more
interested in visiting the cultural highlights.

3) The casual cultural tourist (modest centrality / shallow experience)
sees culture as a less important element in the decision — making

process for the destination and does not get deeply involved while there.
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4) The incidental cultural tourist (low centrality / shallow experience)
does not choose a destination based upon culture, and once there
will only superficially be involved.

5) The serendipitous cultural tourist (low centrality / deep experience)
did not seek cultural involvement in the choice of the destination, but
while there gets really involved and has a deep experience.

From this study found-that most ojtourists was the sightseeing cultural tourist,
follow by the incidental eultural tedrist, the casual cultural tourist, the purposeful cultural
tourist, and the serendipitous cultural tofgrist. In group of the incidental cultural tourist
and the casual cultural toufistshad tourists in this group more than 50 percent. So the
cultural play only a secondary. role,-'inthei—"r,: choice of destination. Most tourists did not

consider themselves as the cultural ]_tourist's_.',tHo_-vvever, if we look at their travel activities

’ 4
such as sightseeing, visiting museun, etc., the study found that most of them were
i il

cultural tourists. Thus, cultural s-.till play-a sggﬂ[fi.cant role for tourism both directly and

] =

o

indirectly way.

3) Channel Abs_orbing Korean wave ot

3.1) T.V. drama series and movies

Theleffett of telévisionishows:and. films enythejimage of countries, cities
and tourist destinations. Most people have not visited many of places, so one of their
main seurces of knowledge of ithe world fis° what they' see insfilms| and television
(Weimann, 2000). Numerous examples exist of places that have been negatively
affected by television show, especially those that focus on police officers, homicide
detectives, violence, poverty and social problem.

Films, however, can also have a very positive influence on a place’s
image. For example, the New Zealand Tourism Board estimates the worldwide effect on

the first The Lord of the Rings movie as the equivalent of a $41 million promotional
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campaign. In addition to promoting the country’s image. Korean also grabs a good
opportunity on the popularity of T.V. drama series such as winter love songs; Jewel in
the palace, etc that shown among Asia countries. After that people among Asia
countries would like to visit Korea.

3.2) Songs

The successful of Korean T.V. drama series and movies are the most
important way to export thesether kinds_;)f Kerean-eulture. Most of the popular Korean
songs came from T.V. drama series and movies known as Original Soundtrack (OST).
Besides OST, many Kinds® of+ Korean ‘lpop songs also overflow to Thailand, too
(Kiatbaramee, 2008). 4 A

3.3) Novels and magazines

)
Novels can'show the idea:and f;)_e__,rsqnal characteristic of the author. So, the

: 4 4
reader can also absorb theif idea‘and their eultural prospective that author wrote on
i i a2y
their books. However, cultural are mere easily absorbed through magazines since those

§ A" =

o

attractive photo are mare potential than a thousand words./Also, Korean magazines that

sold in Thailand providéd some column recommending the inter_és‘fing place for travel in Korea.

3.4) Foods

Fodds can rfepreseni each country's identity, their way of life including
their belonging natural resources. Therefore, foods can be another way in reaching
culturen that country,“foriexample, whenever thinkingof Kimchi, people will always link
with Korea. Even many international restaurants are located in all in the big cities around
the world, but the taste of food always adjust to match with the people in that specific
cities which maybe different from the original food. Of course, nowhere else can provide
the original taste other than the original country. Therefore, the desire to taste the

original food might be one factor that motivates travel decision.
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3.5) Products

Products have an effect on tourist behavior in term of traveling expenditure.
While tourists travel, they must spend money for the product in that country for souvenir,
for example, cosmetic is the must buy products for most of Thai women’ tourists who
travel to Korea because of the cheaper price.

3.6) Language

Language is one of the most importaat'showing each countries’ culture. So,
)
studying foreign language._is-ihe best way to reach the culture of that country directly.

The leaner can seareh” dai@ about that country and learning their cultures by
themselves. The learner might want to pfac;iice their own skills or want to study more.

So, this is one of factorthat ganiincrease dfe'mgnd for travel.
’ “;! ']

Finding from the past studies fQ't'jmd‘sthat Korean wave is one of main factor

g P ]
ald v ol ok
that effect on tourists’ deglsion travelling to Koréa such as a study by Fonthip

-t

Barameerattanachai (2008) fOL_J_nd_ that mostﬁbgqple who watched Korean T.V. series

)

interested to go travgl in_Korea and decide travelling |n Korea. This study using

questionnaire with pe‘)-c‘;;)ie who has an experience to go to’--"R_cl)rea and people who never
been to Korea. )

In @ddition, Nata Kiatbaramee (2008)studies theeffects of Korean wave on
Thai outbound tourists traveling to South Korea..The result of the, study found that
Korean*wayve has @a positives influence~on Thai tourists who travel to Korea. Although
dramas and movies is the most influence for conduct the tourists travelling to Korea but
drama tour was not the first reason to visit Korea. The tourists went to Korean for

shopping and taste Korean food. Most of tourists went to Korea with tour agent, had

length of stay about 3 — 5 days and enjoy travel to Korea in winter season.
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Moreover, Samuel Seongseop Kim, Jerome Agrusa, Heesung Lee and Kaye
Chone (2007) investigated Effects of Korean television dramas on the flow of Japanese
tourist. The result of this study found that Korean television dramas have an effect for
Japanese tourist decide travel to Korea. And Korean television dramas also have an

effect on relationship between Korean and Japan; have become more positive in term of

relation between people. “ ' W’

Although Kore i e@ant factor which attract tourists

but some of study foun( - also h ct for people to decide to travel

gh Korean TV miniseries by

Sutasinee Maskhao (2006). sxplain \ rean T.V. series make a good

image of Korea but mos «\ have not intend to travel to Korea.

F’TUEJ’JVIEWI?WEHH‘?
ammmm UA1AINYAY



Chapter Il

Research Methodology

This is a survey research, using questionnaire as a tool to collect data from sample

group, who were Thai tourists goin ea. This study is about factors affecting

demand for traveling to Korea '/otravel to Korea.

1. Target populati

The target population [ ! : the outgoing Thai tourist who went to
Korea with tour agent fro o Febrtiary 2010 every Monday — Sunday and none

airlines limit for covering t } tudy ccomplishing the research objective.

on outgoing of Thai tourlsts to Korea in 2007 TAT 2007)

ﬂﬂﬂ?ﬂ&l'ﬂﬁﬂﬂ'ﬂﬂ‘i
ammmm (ATINYa

When n = the number of samples or sample size

equation as follow:

N = the exactly number of population

e = allowable error sample size 5% or 0.05
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105,742
n =
14+105,742 (0.05)°

n =399.99

Therefore, this study collected data about 400 samples. However, it sometimes
quite difficult to collect the completed data from those who came to the airport late since
many of them cannot answer the entire questionnaire. That made those questionnaires
failed to use for further analysis: Moregver, due.to the limited of airport permission
period of 1 month (Janw=*Feb.); ine liimited of flight to Korea, and the limited and
fluctuated of group tour that departurf) every Wednesday, Thursday and Friday,

therefore, this study was conduct only 323 gquestionnaires.

— —
i

2. Personal data of'respondents ,.! .

-

In this study, the followihgfof per)éénél data respondents were investigated:

ald ol

gender, age, status, education;-eccupation and monthly income. The descriptive

statistics of demographics of the—reéponden%é-i'éne presented in Table1.The background

characteristics are s’u_rf_i;mas ized-as-foltow: -

2.1 The major ‘gric_)ups of respondent’s gender Wereif_emales (70.3%) and males
(29.7%) respectively.

2.2 The major.groups.of respondent’siage were betweeni30 — 39 years old
(35.0%) followed by 20 — 29 years old (82:5%), over 40 years old (26.3%),
and under 20 years'old (6.2%). The youngest of personal’ respondent is 13
years old and the oldest of personal respondent is 65 years old.

2.3 The major group of respondents’ status was single (61.6%), followed by
married (36.2%), divorce and widow (2.2%).

2.4 In term of educational level, the major groups of respondents were holding a

college diploma or bachelor's degree (61.3%), followed by holding higher
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than bachelor’'s degree (25.4%), having an educational level between high
school diploma (Grade 7 - 12) or vocational diploma, and having an
educational below Primary School or Grade 6 (2.2%).

2.5 The major occupation categories were private company employees (37.5%)
followed by working with government/state enterprise (25.7%), business
owner (19.8%), and none working,sueh as students, housewives, retired and
unemployed (17:0%).

2.6 The major greup of respondents has monthly income less than 20,001 baht
(31.0%), followed by has morljthly income more than 40,000 baht (29.1%),
has income begtwegen 20,001 ~ 40,000 baht (26.0%), and none monthly
income (13.9%). The!lowest r'r-n;on_thly income of personal respondent has
income 1,500 baht and the higﬁ'e_‘_st,..monthly income of personal respondent

)

has income 500,000 baht: "*‘:H,

a2 Ay

Table 1: The number of frequency and perceﬁfagje of personal data

=

Personal data ‘ Frequency Percentage

Gender y 1323 100.0
Male 7 96 29.7
Female 227 70.3

Age 328 100.0
Under 20 20 6.2
%Y 105 32,5
30439 113 35.0
Over 40 85 26.3
Minimum = 13 Maximum = 65

Mean = 34.13 S.D. =10.755

(To be continue)



Table 1: (Continue)
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Personal data Frequency Percentage
Status 323 100.0
Single 199 61.6
Married 117 36.2
Divorce and widow 7 2.2
Educational 323 100.0
Primary School (Grade 6) and under 7 29
High School (Grade7#1?2) opvocational diploma 36 111
College diploma or Bachelog's.degree 198 61.3
Higher than bachelor’'s degree 82 25 4
Occupation 323 100.0
None work 55 17.0
Work with government or State.enterprise 83 o5 7
Business owner 64 19.8
Company employee 121 375
Monthly |
onthly Income 323 100.0
None income
45 13.9
Less than THB 20,004
100 31.0
THB 20,001 + 40,000
84 26.0
More than THB 40,000
94 29.1

Minimum = O Maximum = 500,000

3. Research tool

This research used questionnaire as a tool. Literature review were synthesize as a

guideline for drafting questionnaire. This questionnaire consisted of 4 parts. Part 1 and 2

is close—ended question with multiple choices. Part 3 is 5-levels scale questions. Part 4
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is close—ended question with multiple choices and 5-levels scale questions.

Part 1: Demographic characteristics or demographic factors consisted of gender,
age, education, career and income.

Part 2: Information on traveling to Korea. This part consisted of traveling
characteristic (e.g. travel frequency, length of stay), travel expenses per trip, popular
visiting places, reasons affecting traveling degision to Korea.

Part 3: Attitude toward Kerea. This Bart consisted of opinion about Korea in many
parts, for example, questions abeuisightseeing places,; Korean wave, Korean product,

and Korean people. \

Part 4: Korean wave relating factors affecting traveling decide to Korea. This part

- _—
i

consisted of all about media factors: J
These questionnaires were pre-test wit'h__.';he_ﬂS respondents as the mean to find the
’ )
deficiency in order to make the final-correcti‘oﬁjnto the applicable questionnaires.

253k

4. Data analysis

The research will ‘analyze data through computer p’ro’g-gram. The findings will be

presented as follows:

1) Descriptive analysis

The @bject of thissstudy,was investigated personal data, Koreanwave relating factors
which effect on demand and attitude of Thai tourists toward Korea. Descriptive statistic
analysis was applied to summarize the characteristic of sample group by using
frequency, percentage, minimum and maximum. Tourist’s attitude used Likert Scale was
added in order to provide a clearer measure on the level of attitude toward Korea by

dividing into 5 points follow by:
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strongly agree = 5 points
agree = 4 points
neutral = 3 points
disagree = 2 points

ongly dis ”y/ 1 point.

str
Also, mean ( de V|a Were used to explain the level of

attitude by dividing into fi

esult of attitude

[rongly negative attitudes
€ } ative attitude

noderate attitude

3.41 #4.20.5 — : bositive attitude

strongly positive attitude

2) A multiple V "y

0

This study also apPhed multiple regressmns to test the hypothesis in order

o ne el 31 BRIATIHI AT o o

There af?some independentgvariables in this regression analysis that are not in

om oPpibrl G b lirarbi ke deth ) BB o wae

watching Korean dramas/movies, listening Korean songs, reading Korean

novels/magazines, having Korean food, using Korean cosmetics, study Korean
language which are different from the numeric variables liked age, income, Korean
culture’s absorbing period and attitude level toward Korea which can calculate by

score. Therefore, some dependent variables must change to the numeric value known
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as dummy variables by defining value as 1 and 0O for facilitating the calculation by

multiple regressions. Independent variables which adapt though dummy variable are

following:

Table 2: Dummy variables

Independent variables

Value of variables (Dummy variables)

Gender

® Female

Female=_1 Male = 0 (Reference group)

Marital status
® Married
® Divorce / widow

® Single (Reference group)

Married = 1 Other=0

Divorce /widow =1  Other =0

Channel Absorbing Korean activities

® \Watching Korean dramas

® \Watching Korean movies

® | istening Korean songs

® Reading Korean.novels

® Reading Korean magazines
® Having{Korean food

® Using Kdorean cosmetics

® /' Studying Koigan languagée

Watchzl1 Not watch = 0 (Reference group)
Wat‘clh_“z;j Not watch = 0 (Reference group)
Listen- :"1 Not listen = 0 (Reference group)
Read =1 Notread =0 (Reference group)
Read =1 Nofread =0 (Reference group)
Fat= =11 & Noteaty «== 0 (Reference group)
Use =1 Notuse =0 (Reference group)

Stddy =117 Not study = 0 (Reférence group)




Chapter IV

Research Results

This study gathered data by using questionnaire as a tool to interview the

sample group of Thai tourists

a 323 people. In order to fulfill the
objectives of the study, res N é follow by:

1. Characteristics(‘ € an we -

.

This part were i ' J are teristics of absorbing Korean wave of
respondents. Easily un i s : ;\-\_\; total score of 11 points for
absorbing Korean wave sorbing Korean wave such as
watching Korean dramas ing Al ' téning Korean songs, reading

Korean novels, reading an-ma aving Korean food, using Korean
cosmetics, using Korean mobile orean appliances, studying Korean
language, and playing 0. The study —gave -t s points upon what the

i

respondents’ answereﬂ

Figure 3: Score of absorbingsKorean wave @

AT IWEAT

¢

Score of absorbing Korean wave
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The findings showed that most tourists absorbed Korean wave through 4

channels (62 persons), followed by 3 channels (51 persons), 2 and 5 channels (42

persons), 6 channels (36 persons), 7 channels (30 persons), 8 channels (20 persons),

one channel (19 persons), not absorbed Korean wave and absorbed Korean wave 9

channel (9 persons), and 10 channels (3 persons).

Table 3: The effect of Korean wave on traveling.decision to Korea

Channel absorbing Korean

wave

Number of tourists who

absorbed Korean wave by

Number of tourists who
decide travel to Korea
because of absorbing

Korean wave by

Watching Korean dramas
Having Korean food
Listening Korean songs
Watching Korean movies
Using Korean cosmetics
Using Korean appliances
Using Korean mobile phones
Studying Korean language
Reading Korean magazines
Reading Korean novels

Playingilaekwondo

285
Vo A
198
188
164
145
78
60
57
39
10

202 (62.5)
88 (27.2)
109 (33.7)
143 (44.3)
76 (23.5)
28 (8.7)
18 (5.6)
34 (10.5)
40 (12.4)
22 (6.8)
£ (0.9)

Note: Number in () are percentage.

Result of the study found that most tourists absorbed Korean wave by watching

Korean dramas (78.9%). Subsequent group was absorbed Korean wave by having

Korean food, listening Korean songs, watching Korean movies, using Korean cosmetics,

using Korean appliances, using Korean mobiles phones, studying Korean language,
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reading Korean magazines, reading Korean novels and playing Taekwondo (67.2%,

61.3%, 58.2% ,50.8%, 44.9%, 24.1%, 18.6%, 17.6%, 12.1%, and 3.1% respectively).

Table 4: Percentage of tourists classified by Korean culture’s absorbing period and age

Age Korean culture’s absorbing period

Less than 2 years 2 years More than 2 years Total
Under 20 3 (15.0) 5 P50 12 (60.0) 20 (100.0)
20 - 29 32 (30:5) 26 (24.8) 47 (44.8) 105  (100.0)
30-39 33 (29,2) - 7 (32.7) 43 (38.1) 113 (100.0)
Over 40 25 (201 21 (24.7) 39 (45.9) 85  (100.0)

Total 93 (28.8) c9 . (2_7.6) 141 (43.7) 323 (100.0)

From table 4 found" that the most group of tourist at age under 20 year old
(60.0%) absorbing Korean gulture,more thah‘__z years. Subsequent group were the group
of tourist at age between over 40 years old, H‘fe group of tourist at age 20 — 29 years old,

§d

and the group of tourist at age 30 =39 year or:d.'(.-45.9%, 44.8% and 38.1% respectively).

Result of the:study can conclude that Thai touristsswas absorb Korean wave in
many channels such as watching Korean dramas/movies, listening Korean songs,
reading Korean magazines/novels, having Korean food, using Korean products,
studying Korean language, .playing* Taekwando ‘especially, iwatching Korean dramas.
So, T.V. is the most influential media and plays=a crucial role in joromoting Korean
tourism*for ;Thai peoples With thesplusioef conveying bothlin formyaf picture and voice
which provide more understanding and feeling, T.V. can attract a large number of
audience. In addition, nowadays, T.V. became the first needed appliance product in
nearly all households. Beautiful scenery can save a hundred words and free T.V.
channel in Thailand also present Korean dramas; therefore, T.V. was the perfect media

in promoting tourism industry. As the plus of positive image of Korean dramas
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conveying through media, unsurprising, dramas/movies can fantasize, grasp more
attention including stimulate the significant growth of Korea's tourism. On the other
hand, most of tourists absorbed Korean wave by having Korean food but did not affect
much on traveling decision to Korea because they can easily having Korean food in
Thailand whenever they want. Moreoyer, the survey found that Thai tourists also decide

: ”egn foods, Korean novels/ magazines,

Korean language, Korean ts all e.rioy e outcomes from Korean wave. It

can conclude that Kor e t r_ '
] .

med / ongitime as e of study found that most Thai

traveling to Korea because of

many ways and Thai people

known Korean wave fro

tourists absorbed Korean gliltufe/rioi S ‘\- age group. The youngest

group was absorbed Kores ore than the other group. Korean

A

wave was effect on youngest iy ‘of Thai tourists. In summary, Korean wave can

A\

consider as an important factor metivating Thaittourists in traveling to Korea.

2. Attitude toward Korea -~
In this part shown attitude of Thai tourists who ire ‘ to Korea compose of
positive attitude and n%tive a y erst%j perception of Thai tourists

toward Korea.

ﬂ‘lJEJ’J‘VlEJ‘ﬂﬁWEJ’]ﬂ‘i
QW’]ﬂﬁﬂ‘iﬂJ UA1AINYAY



Table 5: Thai tourists’ aftitude toward Korea
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|ssue about attitude

Positive |ssue

Korasnis s good placs to trassl and hase besutiful

natural resourcss.

Koresn 155 techrology countny.

Korasn produces geod quality products.

Korezsn focd was tasty and varisty.

Koraan drames/movies have an interesting stony to
pursss:

kKoresn songs are besutiful songs and a5y to
remember:

Korsasn peonle are politesnd frisndhs.

Sum hiean 5.0. Level of
point (%) attitude
1257 388 0676 Positive
{1000

1204 373 0.696 Positve
[100.0)

11561 3.58 0634 Posithve
(1000

1082 3.38 0. Moderste
{1000y

1220 378 080T Positive
{10000

1064 328 0843 Modsrats
(1000

ace 3ar 0.785 hiodsrate

| 6¢8)

ce



Table 5: (Continue)

33

Izzue about attitude Surm Mean 5.0 Level of
peint (xy aftitucle

Megative ssue

Travel to Korea is expensive. 1014 344 0.r28 Moderate
(100.0)

Kaorean culturewas over-floan to Thailand. 1230 381 0815 Pasitive
(1000

Making plastic surgeny is a comman thing for Kaorsan 1267 38z 0810 Positive

people. (1000}

MNumber of respondents = 323

Mote: The number in (. ) are percentage.

AULINENTNEINS
RINNIUANINYA Y

ce
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Finding from table 5 revealed tourist's opinion toward Korea found that Most of
tourists have positive attitude about place for travel to Korea (X = 3.89), follow by
Korean dramas/movies, Korean’s technology, Korean products (X = 3.78, 3.73 and 3.56
respectively). Most of tourists have moderate attitude about Korean food (X = 3.38),

Korean songs ( X = 3.29), and Korean people ( X = 3.07).

In term of negative atti : that most of tourists have positive

Therefore, the stu ¢ ‘ de i at n hal tourists have a positive attitude
toward Korea because m ' ' ', ' rea so they decide to travel in

Korea. It is not surprise tha : ‘:- of me positive ways.

3. The reaction of absorb __ e on demand for travel to Korea

This part revealed perpgmagej,.ftg _j’__ vave relating factors that have effect on

3.1 The reactioH f Korean wav g factors @ length of stay

Korean wave relating.factors consist gf jpositive attitude about Korea, Korean

e aosofiho b ’Jd‘iﬂa&le‘iﬂ% s oked )
’QW'MNﬂ?ﬂJ UANAINYA Y
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3.1.1 Positive attitude about Korea

Table 6: Percentage of tourists classified by length of stay and positive attitude about

Korea
Score of attitude Length of stay
Less 5 days 5 days More 5 days Total
Lower than 22 points* 20 (25.3) 59 (74.7) 0 (0) 79  (100.0)
22 — 27 points 51 (28.0) 'S 428 #(67.6) 8 (4.4) 182 (100.0)

Higher than 27 points** 26 (41.9) 34 (54.8) 2 (3.2) 62 (100.0)

Total 9L (80.0)] 216.(66.9) 10 (3.1) 323 (100.0)

*Minimum score = 15
**Maximum score = 35

Result of study found thattourists who had good attitude about Korea at 22 — 27
points was the most group that had length of stay more than 5 days (4.4%), follow by the
good attitude of tourist group at-higher than 2‘7 points and the group at lower than 22

points. (3.2% and 0% respectively)

3.1.2 Korean:culture’s absorbing period
Table 7: Percentage of-tourists classified by length of stay-and Korean culture’s

absorbing period

Absorbing period Length of stay (days)

Less than 5 5 days More than 5 Total

Less than 2years 34 (36.8) 56 (5971 4 @3) 93 (100.0)

2 years 26 (29.2) 61 (68.5) 2 (2.2) 89 (100.0)
Over 2 years 37 (26.2) 100 (2.2) 4 (2.8) 141 (100.0)
Total 97 (30.0) 216 (66.9) 10 (3.1) 323 (100.0)

The study found that the group that absorbing Korean culture less than 2 years

were the group which is the most group travel to Korea more than 5 days (4.3%),
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followed by the group which absorb Korea culture more than 2 years and the group that

absorb Korea culture 2 Years (2.8 % ,2.2% respectively).

3.1.3 Channel absorbing Korean wave
3.1.3.1 Watching Korean dramas

Table 8: Percentage of tourists classified by length of stay and watching Korean

dramas
Watch Korean Length of stay
dramas Less than S5.days 5 days More than 5 days Total
Watch 78 (3076) 169 1, 1(66.3) 8 (3.1) 255 (100.0)
Not watch 19 (27 9) 27  (69.1) 2 (2.9) 68 (100.0)

Total 97 (8040) 216, (66.9) 10 (3.1) 323 (100.0)

Result of analysis found that fourists who watched Korean dramas will travel to
Korea more than 5 days higher than tourists_'vx}ho did not watch Korean dramas (3.1%

and 2.9% respectively).

- 44

3.1.3.2 Watching Korean-movies

Table 9: Percentage|of tourists-classified by length-of stay.and watching Korean

movies
Watch Korean Length of stay
movies Less than 5 days 5 days More than 5 days Total
Watch 59 (31.4) 120 (63.8) 9 (4.8) 188 (100.0)
Not waieh 68 (28.1) 96 " (71.1) 1 ©.7) 135 (100.0)
Total 97 (30.0) 216 (66.9) 10 (3.1) 323 (100.0)

From table 9 found that tourists who watched Korean movies will travel to Korea
more than 5 days higher than tourists who did not watch Korean movies (4.8% and 0.7%

respectively).
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3.1.3.3 Listening Korean songs

Table 10: Percentage of tourists classified by length of stay and listening Korean songs

Listen Korean Length of stay

songs Less than 5 days 5 days More than 5 days Total
Listen 60 (30.3) 131 (66.2) 7 (3.5) 198 (100.0)
Not listen 37 (29.6) 85 , (68.0) 3 (2.4) 125 (100.0)
Total 97 (30.0) 216 J £68"9) 10 (3.1) 323 (100.0)

The study found that tourists who listen Korean songs was more likely to travel to
Korea than tourists who did noiflisten Korean songs with the length of stay over 5 days
(3.5 % and 2.4 % respeetively).

3.1.3.4 Reading /Korean novels

Table 11: Percentage of tourists classified byllength of stay and reading Korean novels

Read Korean _ Length of stay

novels Less than 5 days 5 days More than 5 days Total
Read 13 (33.3) 24 (615) 2 (5.1) 39 (100.0)
Not read 84 (296) 192 (67.6) 8 (2.8) 284 (100.0)
Total 7% (30.0) 216 (66.9) 10 (3.1) 323 (100.0)

Result of study found that tourists who read Korean novels was more likely to
travel to Korealthan tourists wha!did.not read; Korean novels with the length of stay over

5 days (5.1 % and 2.8 % respectively).
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3.1.3.5 Reading Korean magazines

Table 12: Percentage of tourists classified by length of stay and reading Korean

magazines
Read Korean Length of stay
magazine Less than 5 days 5 days More than 5 days Total
Read 24 (42.1) 29 1(50.9) 4 (7.0) 57  (100.0)
Not read 73 (27.4) 187/ /(#0.3) 6 (2.3) 266 (100.0)
Total 97 (300 216 (669 10 (3.1) 323 (100.0)

Finding from table? found that tourists who read Korean magazines was more
likely to travel to Koreauthan iougisis who did not read Korean magazines with the length

of stay over 5 days (7.06% and 2.3% respectively).

3.1.3.6 Having Korean food

Table 13: Percentage of tourists classified by length of stay and having Korean food

Have Korean Ler‘i-gth of stay

food Less than 5 days 5 dayé’ ' Moresthan 5 days Total

Eat 62 (28.6) 146 (67.3) 9 4.1) 217 (100.0)
Not eat 35 (33.0) 70 (66.0) 1 (0.9) 106 (100.0)
Total 97 (30.0) 216 ¢66.9) 10 (3.1) 323 (100.0)

The studyifound those tourists who have Korean food was more likely to travel to
Korea than'tourists‘who'did hot-have Korean food with'the length of.stay over 5 days

(4.1 % and 0.9 % respectively).
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3.1.3.7 Using Korean cosmetics

Table 14: Percentage of tourists classified by length of stay and using Korean

cosmetics
Use Korean Length of stay
cosmetics Less than 5 days 5 days More than 5 days Total
Use 53 (32.3) 1058 4(64.0) 6 (3.7) 164 (100.0)
Not use 44 (27.7) 111/ /(8%.8) 4 (2.5) 159 (100.0)
Total 97 (300 216 (669 10 (3.1) 323 (100.0)

The study found.that todrists' who use Korean cosmetics was more likely to travel
to Korea than tourists who did potuse Korean cosmetics with the length of stay over 5

days (3.7 % and 2.5 % gespgctively).

3.1.3.8 Studying Korean language

Table 15: Percentage of tourists classified By length of stay and studying Korean

- 44

language
Study Korean “Length of stay
language Less than 5 days 5 days Meore than 5 days Total
Study 17 (28.3) 39 (65.0) 4 (6.7) 60 (100.0)
Not study 80 (30.4) 177 (67.3) 6 (2.3) 263 (100.0)
Total 97 (80.0) = 1 216 "(66:9) 10 (3.1) 323 (100.0)

Result,of study found that tourists who studyKorean language was more likely to
travel to Korea than tourists'who did not 'study Korean'language with ‘the length of stay

over 5 days (6.7 % and 3.1 % respectively).

From result of cross tab can conclude that demographic characteristic of tourists
who travel to Korea more than 5 days were male with age between 30 — 39 years old,
had marital status and none income from work. In term of influence of Korean wave

found that tourists who traveled to Korea had good attitude with the range of 22 — 27
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points, absorbing Korean wave less than 2 years also gain Korean wave by watching
Korean dramas/movies, listening Korean songs, reading Korean novels/magazines,

having Korean food, using Korean cosmetics, and studying Korean language.

3.2 The reaction of Korean wave relating factors on expenditure per trip
3.2.1 Positive attitude about Korea
Table 16: Percentage of tourists classified by expenditure and positive attitude about

Korea ¥

Score of attitude Expenditure per trip (Baht)

Cess.40,000 40,~|OOO - 50,000 - Over Total
49,999 59,999 60,000

Lower 22 points 2132) [ w828 \24(304) 10(127)  79(1000)
22 — 27 points 50 of5)  Bo(@41) L 35(181) 37(203) 182 (100.0)
Higher 27 points 2544088)" 14(2'_'2?;3)’* 16(25.8) 7(11.3) 62 (100.0)

Total 102 (81.6)7 94 (291) 73 (22.6) 54 (16.7) 323 (100.0)

Result of study found that tourists wh"tl)"'h'éd‘positive attitude about Korea at 22 —
27 points was the mb:s’t"grb"t]pfth*éi Spend money more than 60,000 baht (20.3%), follow
by the positive attitude. of tourist group at lower than 22.points and the group at higher

than 27 points. (12.7 % .and 11.3 % respectively).
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3.2.2 Korean culture’s absorbing period
Table 17: Percentage of tourists classified by expenditure and Korean cultures

absorbing period

Absorbing period Expenditure per trip (Baht)

Less 40,000 40,000 - 50,000 - Over Total
49,999 59,999 60,000

Less than 2 years 32 (34.4) 27 (2910) 19 (20.4) 15(16.1) 93 (100.0)
2 years 28 (3115) 214(23.6)we257(28.1) 15 (16.9) 89 (100.0)
Over 2 years 42%29.8) 46 (32.6) . 29420.6) 24 (17.0) 141(100.0)

Total 102 (31.6) 94429.1)  73(22:6) 54 (16.7) 323 (100.0)

Whenever touriststabgorld more Korean culture, they will have more expenditure.
Tourists who absorb Korea culture more than 2 years had expenditure more than 60,000
baht (17.0%). Follow by tourists ‘who absorb Korean culture 2 years and less than 2

years (16.9 %, 16.1% respectively).

3.2.3 Channelabsorbing Korean ‘wave -
3.2.3.1 Watching Korean dramas

Table 18: Percentage of tourists classified by expenditure and watching Korean dramas

Watch Korean Expenditure per trip (Baht)

dramas Lless 40,000 [_ 40,000 - 50,000 - Over Total
49,999 59,999 60,000

Watch 81(81.8) 741(29.0) 58 (22.7). 42(16:5) 255 (100.0)
Not watch 21 (30.9) 20 (29.4) 15(22.1) 12(17.6) 68 (100.0)
Total 102 (31.6) 94 (29.1) 73(22.6) 54(16.7)  323(100.0)

Result of study found that tourists who did not watch Korean dramas will spend
money more than 60,000 baht higher than tourists who watched Korean dramas (17.6 %

and 16.5 %).
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Table 19: Percentage of tourists classified by expenditure and watching Korean movies

Watch Korean

Expenditure per trip (Baht)

movies Less 40,000 40,000 - 50,000 - Over Total
49,999 59,999 60,000
Watch 60 (31.9) 55(29.3) 40(21.3) 33(17.6) 188(100.0)
Not watch 42 (31.1) 39 (28/9)" 33 (24.4) 21(15.6) 135(100.0)
Total 102(31:6) 944(29.1) 73(22.6) 54 (16.7) 323 (100.0)

From table 19 found'thairtourists who watched Korean movies will spend money

per trip more than 60,000 baht higher than tourists who did not watch Korean movies

(17.6 % and 15.6 %).

3.2.3.3 Listening Korean songs

Table 20: Percentage of tourists classified by expenditure and listening Korean songs

Listen Korean

Expenditure per trip (Baht)

songs Less 40,000 = 40,000 - ~ 50,000 - Over Total
48,989 59,989 60,000
Listen 72 (36.4) 54 (27.3)  41(20:7) 31(15.7) 198(100.0)
Not listen 30 (24.0) 40(32.0) 32(25.6) 23(18.4) 125(100.0)
Total 102'(31°6) 94 (2941) 1 73(22.6) | "H4 (16.7) 323 (100.0)

The study found that tourists who did nétslisten Koreansongs spend more

money than tourists "who ‘listen’ Korean 'songs with' the "‘expenditure ‘oever 60,000 baht

(18.4 % and 15.7 % respectively).
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3.2.3.4 Reading Korean novels

Table 21: Percentage of tourists classified by expenditure and reading Korean novels

Read Korean Expenditure per trip (Baht)

novels Less 40,000 40,000 - 50,000 - Over Total
49,999 59,999 60,000

Read 15 (38.5) 121(30,8) 6 (15.4) 6 (15.4) 39 (100.0)
Not read 87 (30.6) 82 (28:9) .67 (23.6) 48(16.9) 284 (100.0)
Total 102(31:6) 944(29.1) 73 (22.6) 54 (16.7) 323 (100.0)

Result of study feundsthat touristis who did not read Korean novels were
spending more money_than toupisis who read Korean novels with the expenditure over

60,000 baht (16.9 % andf5.4 % respectively).

3.2.3.5 Reading Korean magazines.

Table 22: Percentage of tourists classified by expenditure and reading Korean

magazines
Read Korean Expendiiure per trip (Baht)
magazines less 40,000 40,000 - 50,000+ Over Total
49,999 59,999 60,000
Read 19 (33.3) 17 (29.8) 11 (19.3) 10 (17.5) 57 (100.0)
Not read 831(31.2) 71 (28:9) 1\ 621(23.3) 44 (16.5) 266 (100.0)
Total 102 (31.6) 94 (29.1) 73 (22.6) 54 (16.7) 323 (100.0)

From table 22 found'that tourists'who' read Korean-magazines-was spend more
money than tourists who did not read Korean magazines with the expenditure over

60,000 baht (17.5 % and 16.5 % respectively).
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3.2.3.6 Having Korean food

Table 23: Percentage of tourists classified by expenditure and having Korean food

Have Korean food Expenditure per trip (Baht)

Less 40,000 40,000 - 50,000 - Over Total
49,999 59,999 60,000

Have 73 (33.6) G128, 1) 46 (21.2) 37 (17.1) 217 (100.0)
Not have 29 (27.4) 33 (311" #27 (25.5) 17 (16.0) 106 (100.0)
Total 1021(31:6) 944(29.1) =73 (22.6) 54 (16.7) 323 (100.0)

Result of the study*found.those |tourists who have Korean food spend money
more than tourists who did not have Korean food with the expenditure over 60,000 baht

(17.1 % and 16.0 % respectively).

3.2.3.7 Using Korean cosmetics

Table 24: Percentage of tourists classified by expenditure and using Korean cosmetics

Using Korean Exp'-end'-iture per trip (Baht)

cosmetics Less 40,0007~ 40,000 - ~ 50,000 - Over Total
49,999 59,999 60,000

Use 92 (31°7) 50 (30.5) 38(23.2) 24 (14.6) 164 (100.0)
Not use 50 (31.4) 44 (27.7) 35(22.0) 30(18.9) 159 (100.0)
Total 102 (31.6) 94 (291)1L 73(22.6) | B4 (16.7) 323 (100.0)

The,study found.that tourists who did not,use ‘Korean cosmetiCs had expenditure
more than tourists who use Korean cosmetics with the expenditure over 60,000 baht

(18.9 % and 14.6 % respectively).
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3.2.3.8 Studying Korean language

Table 25: Percentage of tourists classified by expenditure and studying Korean

language
Studying Korean Expenditure per trip (Baht)
language Less 40,000 40,000 - 50,000 - Over Total
49,999 59,999 60,000
Study 21 (35.0) 18 (30/0)" # 13 (21.7) 8 (13.3) 60 (100.0)
Not study 81 (30:8) 764(28.9)==60'(22.8) 46 (17.5) 263 (100.0)
Total 1027316 o4 (29.1) 73%22.6) 54 (16.7) 323 (100.0)

Result of study feundsthat fourists who did-not study Korean language spend
much money more thandourists/who study. Korean language with the expenditure over

60,000 baht (17.5 % and 43.3 % respeotivé‘l}/)

From result of cross tab can conclude’.that demographic characteristic of tourists
who had expenditure per trip 10 Kearea over;.é(-j:fE)OO baht were male with age over 40
years old, had marital'status and‘had incomé ‘%%;rﬁrwork mere than 40,000 baht. In term
of influence of Korean Wave found that tourists who had expenditure per trip to Korea
had good attitude with“the range of 22 — 27 points, absorbing Korean wave more than 2
years also gainKorean waverhy watehing:movies, [reading «#Korean magazines, and
having Korean food but they did not gain Korean wave by watching Korean dramas,

listening Kareah songs, reading Karean novels, using Korean cosietics, and studying

Korean language.
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3.3 The reaction of Korean wave relating factors on frequency of travel
3.3.1 Positive attitude about Korea
Table 26: Percentage of tourists classified by frequency of travel and positive attitude

about Korea

Score of attitude Frequency of travel

First time More than 1 time Total
Lower than 22 points 69 (87.3) 10 (12.7) 79 (100.0)
22 — 27 points 156 (8547) 26 (14.3) 182 (100.0)
Higher than 27 points o1 (82.3) 4] (17.7) 62 (100.0)
Total 276 (854) 47 (14.6) 323 (100.0)

Result of study fetnd‘that those tourists who had positive attitude about Korea
higher than 27 points (1747 %) were the most group that had frequency of travel over 1
time than every group of tourists. Follow by thé-positive attitude of tourist group at 22 —

27 points and the group at lowerthan 22 points.‘(‘v_14.3 % and 12.7 % respectively).

3.3.2 Korean-gulture’s absorbing period
Table 27: Percentage "of tourists classified by frequency oftravel and Korean cultures

absorbing period

Absorbing period Frequency of travel

First time More ithan|1 itime Total
Less than 2 years 86 (92.5) 7 (7.5) 93 (100.0)
2 years 79 (88.8) 10 (11.2) 89 (100.0)
Over 2 years 111 (78.7) 30 (21.3) 141 (100.0)
Total 276 (85.4) 47 (14.6) 323 (100.0)

The study found that the group that absorbing Korean culture over than 2 years

were the group which is the most group travel to Korea more than 1 time (21.3 %),
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followed by the group which absorb Korea culture 2 years and the group that absorb

Korea culture less than 2 years (11.2 % ,7.5 % respectively).

3.3.3 Channel absorbing Korean wave

3.3.3.1 Watching Korean dramas

Table 28: Percentage of tourists classified by frequency of travel and watching Korean

dramas

Watch Korean Frequency of travel

dramas Firsttime More than 1 time Total

Watch 249 (85.9) 36 (14.1) 255 (100.0)
Not watch B/ (83.8) 11 (16.2) 68 (100.0)
Total 276 (854)" \ \ 47 (146) 323 (100.0)

Finding from table 28 found that tourists who did not watch Korean dramas will

travel to Korea more than 4 time higher than tourists who watch Korean dramas (16.2 %

and 14.1 %).

3.3.3.2 Watching Korean movies

Table 29: Percentage of tourists classified by frequency of travel and watching Korean

movies

Watch Korean Frequency of travel

movies First time More'thani1 itime Total

Watch 158 (84.0) 30 (16.0) 188 (100.0)
Not watch 118 (874) (4 (12.6) 135 (100.0)
Total 276 (85.4) 47 (14.6) 323 (100.0)

Result of the study found that tourists who watched Korean movies will travel to

Korea more than 1 time higher than tourists who did not watch Korean movies (16.0 %

and 12.6 %).
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Table 30: Percentage of tourists classified by frequency of travel and listening Korean

songs
Listen Korean songs Frequency of travel

First time More than 1 time Total
Listen 171 (86.4) 27 (13.6) 198 (100.0)
Not listen 105 (84.0) 20 (16.0) 125 (100.0)
Total 276 (85#4) 47 (14.6) 323 (100.0)

The study from_table 30 found that tourists who did not listen Korean songs was

more likely to travel to.€oreasthan tourists who listen Korean songs with the frequency of

travel more than 1 time(16.0%% @nd 13.6 % respectively).

3.3.3.4 Reading Korean novels

Table 31: Percentage of tourists classified b‘yjffequency of travel and reading Korean

novels
Read Korean novels Fréquency of travel
First time More than-4'time Total
Read 31 (79.5) 8 (20.5) 39 (100.0)
Not read 245 (86.3) 39 (13.7) 284 (100.0)
Total 276 (85.4) 47 (14.6) 323 (100.0)

Result of 'study, found that tourists who read Korean navels was more likely to

travel to Korea than tourists who did not read Korean novels with the frequency of travel

more than 1 time (20.5 % and 13.7 % respectively).
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Table 32: Percentage of tourists classified by frequency of travel and reading Korean

magazines

Read Korean Frequency of travel

magazines First time More than 1 time Total

Read 46 (80.7) 11 (19.3) 57 (100.0)
Not read 230 (86.5) 36 (13.5) 266 (100.0)
Total 276 (85#4) 47 (14.6) 323 (100.0)

Finding from table®32 feund that tourists who read Korean magazines was more

likely to travel to Korega than tourists who did not read Korean magazines with the

frequency of travel more'than 1 time (19:3% and 13.5 % respectively).

3.3.3.6 Having Korean food

Table 33: Percentage of tourists classified by frequency of travel and having Korean

food

Have Korean food Frequency of travel

First time More than:1 time Total
Have 179 (82.5) 38 (17.5) 217 (100.0)
Not have 97 (91.5) 9 (8.5) 106 (100.0)
Total 276 (85.4) 47 (14.6) 323 (100.0)

The, study found.those tourists who have.Korean food was more likely to travel to

Korea than tourists Who did not'have Korean food with the frequency of travel more than

1 time (17.5 % and 8.5 % respectively).
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3.3.3.7 Using Korean cosmetics

Table 34: Percentage of tourists classified by frequency of travel and using Korean

cosmetics
Use Korean Frequency of travel
cosmetics First time More than 1 time Total
Use 134 (81.7) 30 (18.3) 164 (100.0)
Not use 142 (89.3) 17 (10.7) 159 (100.0)
Total 276 (85#4) 47 (14.6) 323 (100.0)

Compare with thestourists who used and not used Korean cosmetics found that
tourists who use Koream cosmetics was more likely to travel to Korea than tourists who
did not use Korean cosmetics with'the<frequency of travel more than 1 time (18.3 % and

10.7 % respectively).

3.3.3.8 Studying Korean language

Table 35: Percentage of touristsclassified by freduency of travel and studying Korean

language
Study Korean Frequency of travel
language First time More than 1 time Total
Study 47 (78.3) 13 (21.7) 60 (100.0)
Not study 229 (87.1) 34 (12.9) 263 (100.0)
Total 276 (85.4) 47 (14.6) 323 (100.0)

Result of study found that tourists ' who study Koreanlanguage was more likely to
travel to Korea than tourists who did not study Korean language with the frequency of

travel more than 1 time (21.7 % and 12.9 % respectively).

From result of cross tab can conclude that demographic characteristic of tourists
who travel to Korea more than 1 time were male with age between 30 — 39 years old,

had marital status and had income 20,001 — 40,000 baht. In term of, influence of Korean
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wave found that tourists who traveled to Korea had good attitude with the higher than 27
points, absorbing Korean wave more than 2 years also gain Korean wave by watching
Korean movies, reading Korean novels/magazines, having Korean food, using Korean
cosmetics, and studying Korean language excepted watching Korean dramas and

listening Korean songs.

4. Factors affecting d rea
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Table 36: Results of a multiple regression analysis to predict length of stay
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Independent Variables Coefficient (B) T
Constant 4.673 14.523*
Gender (female =1 , male=0) -0.060 -0.720
Age 0.001 0.254
Marital status ( Married = 1, Others = 0) -0.008 -0.090
Divorce/widow status (Divorce/Widow = 1,0ther =0) -0.680 -2.757*
Income 5.853E-7 0.677
Positive attitude about Korea -0.004 -0.325
Korean culture’s absorbing period 0.054 1.274
Watching Korean dramas(\Watch = 1, not vv_a’gch =\8) -0.055 -0.553
Watching Korean movies (Watch = 1, Aot vvétg_h =0) -0.022 -0.256
Listening Korean songs (Listen = 1, not Iistér_w =0) 0.038 0.477
Reading Korean novels (Read = T, not read :O) 0.055 0.466
Reading Korean magazines (Read =1, not r(::l-é—d_f 0) -0.165 -1.573
Having Korean food (Eat = 1, not eat= 0) 3 s 0.094 1.235
Using Korean cosmetiés (Use = 1, not use = Oj | -0.029 -0.373
Studying Korean language (Study = 1, not study =0) 0.087 0.888

R =0.245 R?=0.060

*o —value < 0.05

Finding from the result of multiple regressions can conclude that the average on

length of stay of talrists is about 5 days (B = 4.673)! Factars that affect the length of

stay in negative way compose of;

- Demographic factors

Gender factor found that female have effect on reduce of length of stay

(B = - 0.060). Marital status also have effect on reduce of length of stay (B = - 0.008).

Divorce/widow status is the most important factor that affect on decrease of length of

stay (B = - 0.680) which have a statistically significant at 0.05 level.
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- Korean wave relating factors
Positive attitude toward Korea effect on reduce the length of stay
(B = -0.004). Channel absorbing Korean wave such as watching Korea dramas
(B = - 0.055), watching Korean movies (B = - 0.022), reading Korean magazines
(B = - 0.165) and using Korean cosmetics (B = - 0.029) have effect on reduce of length
of stay.
However, finding~from the jable 36.-found some positive factors both

demographic factors andsKoreanwave relating factors'that effect on the rise of length of

stay such as: \

i

- Demographic factors

Age have effectonthe rise of | IJ gth of stay (B = 0.001) and income also
have effect on the rise of lengthof stay (B :'.__15__,853E—7 which mean 0.0000005853).

F o
- Korean wave relatingfactors * .
115 il
Channel absorbing Korean activities such as listen Korean songs, reading

o

Korean novels, having Korean food, studying Korean language, and Korean culture’s

absorbing period have effect on the rise of length of stay (B*= 0.038, 0.55, 0.094, 0.087,

0.054 respectively).

Finding from.the fegression to predict length of stay €an analyze that there
are some _factors that_affect reducing, of length™of .travel .to Korea, for example,
demographicfactors found ‘that the“shorter length*of 'stay~of female tourists might be
because female always think of safety of travel more than male. In term of status, the
single group is freer to travel due to less responsibility from family. Added with the late
marriage among the current generation, so, single tend to travel more than the others
marital status. There are some demographic factors that can extend the length of stay

such as age and income. The length of travel varies on age. Children may need shorter
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length of travel because they are easier to be tired and need more relax time than
adults. Due to length of stay was limited by tour agent because the sampling group was
the people who travel with tour agent. When they decide to travel, they might mainly
choose from length of stay that matches with their free time rather than other factors. In

term of Korean wave relating factors, it had both positive and negative ways affecting

11y
'%Emas/moves was shown the image of

the length of stay, for example

the places but tourists was i gth of s ram tour.
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Table 37: Results of a multiple regression analysis to predict expenditure per trip
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Independent Variables Coefficient (B) T
Constant 41656.606 5.831%
Gender (female =1 , male=0) -3278.034 -1.778
Age 155.603 1.623
Marital status ( Married = 1, Others =0) 5337.278 2.707*
Divorce/widow status (Divorce/Widow = 1,0thes=.0) -2024.293 -0.369
Income 0.102 5.318*
Positive attitude about Korea -25.205 -0.098
Korean culture’s absorbing period 122.389 0.131
Watching Korean dramas(Watch'="1, not v,va_.t_ch =\0) -695.509 -0.315
Watching Korean movies (Watch =1, aot V\Zajtch =) -96.650 -0.052
Listening Korean songs (kisten =1, not Iistép . 0) -1087.979 -0.617
Reading Korean novels (Read = 1, not read 5'0’)’ -479.219 -0.183
Reading Korean magazines (Read™= 1, not r'ééq = 0) 1960.029 0.840
Having Korean food (Eat = 1, not 8at=0) -964.558 -0.572
Using Korean cosmeties (Use = 1, not use ZIO)' p 879.680 0.504
Studying Korean language (Study = 1, not study =0) 1896.896 0.874

R =0474 R?=0.225

*o —value < 0.05

Finding from the result of multiple regressions can conclude that the average on

expenditure iper tripwas ‘about 42,000 baht (Bl = 41656.606).| Factors that affect the

expenditUre in positive way compose of;

- Demographic factors

Marital status and income factors was the most important factors that

effect on the rise of expenditure and have a statistically significant at 5 percent , with

coefficients of 5337.278 and 0.102 respectively. Age also have effect on rise of

expenditure with coefficients of 155.603.
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- Korean wave relating factors

Korean culture’s absorbing period have effect on the rise of expenditure
per trip (B = 122.389). In addition there are some of channel absorbing Korean wave
which are reading Korean magazines, using Korean cosmetics, and studying Korean
language, that effect on the rise of expenditure per trip (B = 1960.029, 879.680, and
1896.896 respectively)

Moreover, theresult of a nlultiple regression analysis to predict expenditure
also found there are somemegativefactors which reduce of the expenditure are:

- Demographiefagtors \

' |

Female andiDivoree/widow status have effect on reduce of expenditure
with coefficients of -3278.034 and —2-024.299. %
- Korean wave relating‘_factor!sj',:_,. d

' g
Positive attitude about Korea Jérn!d channel absorbing Korean wave by

# *ad

watching Korean dramas, watchifng Korean movies, listening Korean songs, reading

i

Korean novels and having Korean food (B = -695.509, -96.650, -1087.979, -479.219

and -964.558 respectively)

Finding from the result of regression to predict expenditure can analyze that there
are some factors. thati affect both paositive and negative factors.dn term of demographic
factors found that only two factors were negative faetors are gender-and divorce/widow
status. Female spend money less' than ' male, it might'be because 'of'men paid money
instead of women. Divorce status also spend money for trip less than other status
because they did not paid so much money for the souvenirs with their family while other
marital status spend more money for travel. In term of income found that the pocket
money also varied by income. Higher income tends to spend more money. As known

from the basic economic rule of demand tourists consider that how they can gain
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maximize benefits in the purchase for their goods and services (Reisinger, 2009 : 303).
Korean wave relating factors did not have much effect on expenditure. It might be
because some of Korean wave relating factor can found in Thailand such as watching
Korean dramas/movies, songs, or novels can download from internet or buying from

store. The people who use Korean cosmetics also spend money for buying Korean

cosmetics because of the chea | nditure also includes in tour such as

food, hotel, and airplane ti

1.1 Results of Sion.ana dict frequency of travel

The result of multiple regressi

1

travel (Table 38) found 3ll foffindepen t \i‘« explained 8 percents of the
variance of a dependent ontrol other independent variables,
there are four independent va ich ar can absorbing period, watching

Korean dramas, using Kore pShie — g Korean language status affect

on frequency of travel and have a sta . icant at 0.05 levels.

]

§
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Table 38: Results of a multiple regression analysis to predict frequency of travel to
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Korea

Independent Variables B T
Constant 0.867 2.350"
Gender (female =1 , male=0) -0.171 -1.799
Age 0.006 1.271
Marital status ( Married = 1, Others = 0) -0.089 -0.871
Divorce/widow status (Divoree/\Widow = 17,Other =i -0.321 -1.134
Income -9.925E-7 -1.000
Positive attitude about iKerea 0.004 0.309
Korean culture’s absorbing péeriod 0.106 2.187*
Watching Korean dramas(Watch =1, not V\;aich =39 -0.259 -2.271*
Watching Korean movies (Watch'= 1, mot Wétoh = 10)) 0.008 0.081
Listening Korean songs (Listen = 4, not Iisteﬁ'-'i"O) -0.015 -0.167
Reading Korean novels (Read = 1, not read'i'i'O) . 0.022 0.165
Reading Korean magazines (Read =1, not re'_:a‘drn.-:: 0) -0.002 -0.014
Having Korean food (Eat = 1, not eat = 0) - 0.092 1.055
Using Korean cosmetigs (Use = 1, not use = 0) 0.177 1.964*
Studying Korean language (Study = 1, not study =0) 0.246 2.194*

R =0.296 R*=0.087

*o —value < 0.05

Findingsfromtheiresultzof multipleregressions can concludeythatithe average on

frequency of travel was about one time (B = 0.867). Factors that affect the frequency of

travel compose of;
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- Demographic factors
From the table 38 found that most of demographic factors affect frequency of

travel in negative way expect age that effect frequency of travel in positive (B = 0.006).
Negative demographic factors consist of gender (B = - 0.171), marital status
(B = - 0.089), divorce/widow status (B = - 0.321), and income (B = - 9.925E-7 which
mean - 0.0000009925)

- Korean wave relating fact_t}ars

Result ofmultiple.regression found that'mest of Korean wave relating

factors affect frequency of travel in positi‘l/e way consists of Korean culture’s absorbing
period, using Korean cosmeétigs, @nd' studying Korean language (B = 0.106, 0.177 and
0.246 respectively) and have a statistical[yT';signiﬁcant at level 0.05. In addition, watching
Korean movies, reading Kogean novels, anéj?gav_ing Korean food also are positive factors
that effect on frequency of travek-(B = 0608 0.022, 0.092 respectively). However,

ik

watching Korean dramas affect Em decrease?ﬁfequency of travel to Korea (B =

o

- 0.259, p — value < 0.05). Listening Korean songs and reading Korean magazines also

affect on decrease of frequency of travel to Korea (B = - 0.015 and - 0.002 respectively).

Finding from the fesult of regressionito predict frequency of travel can analyze
those demographic+factors didnot'have much effect' onifrequéncy of travel in positive
way. It_might, depend on._the _personal  interest ‘in* Korean, rather+than demographic
factors. Age is the only demographic factor that effect on frequency'oftravel to Korea in
positive way because younger people have more energy to travel than the aging
people. Most of Korean wave relating factors have influence on frequency of travel
except watching Korean dramas, listening Korean songs and reading Korean magazine.
As known that Korean dramas was play significant role in promoting Korean tourism, but

finding from the study contrast with what we perceived. Only Korean dramas did not
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play enough roles for revisiting. Besides watching Korean dramas, there are other
factors such as good attitudes watching Korean movies, reading Korean novels, and
having Korean food. Using Korean cosmetics, learning Korean language, absorbing
Korean culture for long time also have an effect on frequency of travel. Therefore, it can

conclude that Korean wave relating factors play a significant role that effect on length of stay.

AU INENTNEINS
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Chapter V

Conclusion and Recommendations

This chapter will present conclude finding of the study, including research

limitation and recommendation for futur:

1. Conclusion

This study ai

ecting demand for travel to
on ftourists’ decisions to travel to
Korea. Survey questionnai dse _ ) ent to collect data from Thai

tourists who travel to Kor i ' : uestionnaires at Suvarnabhumi

bachelor's degree (61%_) mpaﬂes (37.5%) and have income

less than 20,001 baht (31¢0%).

AUNINENINYINT

1.2 Thai‘tourist attitude toward Korea

RN TRH AT TE RS o

attitude &bout place for travel to Korea , follow by Korean dramas/movies, Korean's
technology, Korean products. Most of tourists have moderate attitude about Korean
food, Korean songs, and Korean people.

In term of, negative attitude issue found that most of tourists have positive
attitude about Korean people with making plastic surgery and over flow of Korean

culture to Thailand. And have moderate attitude about expenditure to Korea.



62

1.3 Factors affecting demand for travel to Korea

In this study used only three main factors for analyzed the data which are

demographic factors economic factor and Korean wave relating factors.

1.3.1 Demographic factors

1) Gender

The statistic foun

u%or that affects the travelling demand.

e, grprr@ finding showed that male has

Even most respondents W

higher demand for trave

2) Age
Age did not ; Bffec € ' travel due to varying interest
of different age. However a factor that affects the rise of
demand. Most of tourists s, the number of holidays was limited
That is the reason why they They decided to travel with tour

3) Marital

Different Nfljn‘

lead to reduce the Iength‘pf stay due to lack of partner while marital status can stimulate

higher expenoﬂ' loedal ’}hw ﬂ%‘}r‘wh&d éir|fgniy Single status has high

chance for revisiting due 1o less respansibility from family.
mmnjm IAINYNa Y

Income

réﬂt demand. Divorce status

The higher income range tends to buy the higher tour package in order to
buy more convenience, more luxury ftraveling, no matter in form of airlines,
accommodation, foods, etc. However, those with no income (unemployed, students,

housewives) also travel with the family support. However, the pocket money also varied
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by income. Higher income tends to spend more money. As known from the basic
economic rule of demand tourists consider that how they can gain maximize benefits in

the purchase for their goods and services (Reisinger, 2009:303).

1.3.3 Korean wave relating factors

1) Positive attitude about Korea
Statistic findings revealed that'thespositive attitude toward Korea have an
effect on the frequency of travel sincelattitudes. can predict people’s behavior and
decided what people should«d0.-S0, if tourists have a good attitude toward Korea, the

future trend for travel to Kerea .may increage.
2) Korean culture’s absorbihg périb

Korean culture’s absor‘bing pe}io‘c;j effected on demand for travel to Korea

-

in term of frequency of travel. The person who absorb Korean culture for long time were
- .-' ‘l-
add v ol ok
interested in Korean more than the other groups, On the other hand, if they did not like

Korean culture, they might not o absorb Kgrgag culture. Absorbing Korean culture

might drive their motiv_é to travel more than other groups.

3) Channei Absorbing Korean wave
Korean waQe is the most important factor Whi;:h promotes Thai tourists to

revisit Korea. [Tourists;'who,abbsorb Korean wayve by using [Korean cosmetics and
studying Korean language have mare tendencieg=to revisit to Karea. While watching
Korean'dramas haveia negative effect since it mightireach the maturity point in Thailand.
People are not anymore excited watching Korean dramas because many Korean drama
also prevailing on air on free TV in Thailand. In addition, Korean dramas can easily
down load from internet added with there are no more Korean dramas which are boom

in Thailand as the past. However, Korean dramas can promote the good image of
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Korean tourism supported by the finding that most groups of tourists who watched

Korean dramas answer that Korean drama is one of the reason for travel to Korea.

2. Limitation of the study
There are some limitations of the study that may affect the accuracy of the
results. These are due to:
1) The limited of airport permission‘peériod of 1 month, the limited of flight to
Korea, and the limited and fluctuated oTrgroup tour that departure every Wednesday,
Thursday and Friday. Assabove reason, this study. cannot collect complete all of

A
questionnaire which caletifateat 400, people

2) Some of tousists game o ihe ai;:.port late since many of them cannot answer

the entire questionnaire. Moreover,‘-.some ‘ch {ourist did not have much concentrate on
questionnaire. Some tourists weré v:;/aiting--_%é;‘r_ ‘t;heir friends, take photo, fill immigration
form and listen to airport and gUidé annouﬁé{hent. Especially, many female tourists
always answered the questionnaire and tailgé@with their_ friends that could interrupt

doing questionnaire.| Fus; the-answers might notgetthereal information.

3. Recommendations for the future research
Thissstudy was mastly focus'on demographic factorssand Korean wave
relating factors that affecting demand on travel to Korea. The researcher provides the
following recommendation as follow:

1) Future study should study other factors such as economic factor in term of
exchange rate, public policy of Korean tourism organization or how Korea's marketing
help to promote the rise of travelling demand to Korea.

2) Future study should study other kinds of tourist. For example self-tourists,

backpacker, tourists who had been to Korea before and technical visit group tour.
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Different groups of tourists might gain different results. Of course, this data can be used
to compare characteristic in different type of tourists.

3) Future study might study longer period because study longer period will gain
more information and different data such as the tourists who travel to Korea in different

season by extend more time in doing questionnaire because different seasons result in

different expenditure, for example ir ,.tour price is higher than low season.
In addition different length of study may &t results.

AULINENINYINS
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Appendix A

The reaction of demographic factors on length of stay

Table 1: Percentage of tourists classified by length of stay and gender

Gender Length of stay

Less than 5 days 5 days More than 5 days Total
Male 24 (25.0) 68 (r0.8) 4 (4.2) 96 (100.0)
Female 73 (32.2) 148 (65.2) 6 (2.6) 227 (100.0)
Total 97 (30:0) 246 (66:9) 10 (3.1) 323 (100.0)

Table 2: Percentage oftourists classified by length of stay and age

Age Length of stay

Less than 5/days 5days More than 5 days Total
Under 20 3 (1540) 17 (85.0) 0 (0) 20  (100.0)
20-29 33 (31.4) 68 (64.8) 4 (3.8) 105  (100.0)
30-39 38 (33.6) 70 (61.9) .5 (4.4) 113 (100.0)
Over 40 23 (27.1) 61 (71.8) 1 (1.2) 85  (100.0)
Total 97 (30.0) 216 (66.9) 10 (3.1) 323  (100.0)

Table 3: Percentage of tourists classified by length of stay and marital status

Marital Length of stay

status Less than 5 days 5 days More than 5 days Total
Single 59 (29.6) 139 (67.8) 5 (2.5) 199  (100.0)
Married 32 (27.4) 80 (68.4) 5 (4.3) 117 (100.0)
Divorce 6 (85.7) 1 (14.3) 0 (0) 7 (100.0)
and widow

Total 97 (30.0) 216 (66.9) 10 (3.1) 323 (100.0)
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Appendix B

The reaction of economic factor on length of stay

Table 1: Percentage of tourists classified by length of stay and income

74

Income Length of stay

Less 5 day . 5days More 5 days Total
None income 10 3 (6.7) 45 (100.0)
Less THB 20,001 2 (2.0) 100 (100.0)
THB 20,001-40,000 3 (3.6) 84 (100.0)
Over THB 40,000 ‘ 2 (2.1) 94 (100.0)
Total (3.1) 323 (100.0)

A/a&!;\\ L
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Appendix C

The reaction of demographic factors on expenditure per trip to Korea

Table 1: Percentage of tourists classified by expenditure and gender

Gender Expenditure per trip

Less than THB 40,000 - + THB 50,000 — More than Total
THB 40,000 THB 49,999 THB 59,999 THB 60,000

Male 20 (20.8) 28(29.2) 25 (26+0) 23 (24.0) 96 (100.0)
Female 82 (36.1) 667(29.1) 48+(21.1) 31(13.7) 227(100.0)
Total 102 (31.6) 94 (294) 73(22.6) 54 (16.7) 323 (100.0)

Table 2: Percentage of tourists classified by expenditure and age

Age Expehditure per trip

Less than THB -40,000-~..THB 50,000 — More than Total
THB 40,000 THB 49,999 THB 59,999 THB 60,000

Under 20 14 (70.0) sl 2" (10.0) 1 (5.0 20 (100.0)
20-29 42 (40.0) 417(39.0) 12 (11.4) 10 (9.5) 105 (100.0)
30-39 36 (3159 32—(28:3) 31+(274) 14 (12.4) 113 (100.0)
Over 40 10 (11.8) 18 (21.2) 28 (32.9) 29 (34.1) 85 (100.0)

Total 102 (31.6) 94 (29.1) 73 (22.6) 54 (16.7) 323 (100.0)

Table 3: Percentage of tourists classified by expenditure and marital status

Marital Expenditure per|trip

status Less than = THB 40,000 — THB 50,000 — More than Total
THB 40,000 THB 49,999 THB 59,999  THB 60,000

Single 83 (41.7) 60 (30.2) 38 (19.1) 18 (9.0) 199 (100.0)
Married 17 (14.5) 31 (26.5) 33 (28.2) 36 (30.8) 117 (100.0)
Divorce 2 (28.6) 3 (42.9) 2 (28.6) 0 (0) 7 (100.0)
and widow

Total 102 (31.6) 94 (29.1) 73 (22.6) 54 (16.7) 323 (100.0)
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Appendix D
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The reaction of economic factor on expenditure per trip to Korea

Table 1: Percentage of tourists classified by expenditure and income

Income Expenditure per trip (Baht)
Less 40,000 00 - 50,000 - Over Total
60,000

None income 26 1(2.2) 45 (100.0)
Less THB 20,001 4 4444001001000  5(50) 100 (100.0)
THB 20,001-40,000 $4286) 23274 17(202)  84(1000)
Over THB 40,000 a, \ ' 31 (33.0) 94 (100.0)

Total ﬂ/@ @1\\\ 6 54 (16.7) 323 (100.0)

éb*'
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The reaction of demographic factors on frequency of travel

Table 1: Percentage of tourists classified by frequency of travel and gender

Gender Frequency of travel

First time More than 1 time Total
Male 76 (79.:2) 20 (20.8) 96 (100.0)
Female 200 (88.1) 27 (11.9) 227 (100.0)
Total 276 (85.4) 47 (14.6) 323 (100.0)
Table 2: Percentage oftourists classified by frequency of travel and age
Age Frequency. of travel

First time More than 1 time Total
Under 20 19 (9380) 4 (5.0) 20 (100.0)
20-29 90 (85.7) 15 (14.3) 105 (100.0)
30-39 94 (83.2) 19 (16.8) 113 (100.0)
Over 40 73 (85.9) 12 (14 .4) 85 (100.0)
Total 276 (85.4) 47 (14:6) 323 (100.0)

Table 3: Percentage of tourists classified by frequency of travel and marital status

Status Frequency of travel
First time More than_1 time Total
Single 171 (8699) 28 (14.1) 199 (100.0)
Married 98 (83.8) 19 (16.2) 17 (100.0)
Divorce and widow 7 (100.0) 0 (0) 7 (100.0)
Total 276 (85.4) 47 (14.6) 323 (100.0)
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Appendix F

The reaction of economic factor on frequency of travel

Table 1: Percentage of tourists classified by frequency of travel and income

Income Frequency of travel

First time , More than 1 time Total

None income 8.9 £ (11.1) 45 (100.0)
Less THB 20,001 Vi . | (16.0) 100  (100.0)
THB 20,001-40,000 (8 3) “ (167) 84  (100.0)

Over THB 40,000 (12.8) 94 (100.0)

Total (14.6) 323 (100.0)
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Appendix G

Questionnaire in English Version

A study of “Factors affecting demand for | e study of Thai tourists to Korea”

The purpose of this questionnaire is to ¢ éts who travelling to Korea as part of the thesis
of Korean studies, Chulalongkorn University. nalyzed data will be present in general.
Please, answer this entire question this research. Thank you very much for your

cooperation.

Vocabulary definition: Korean wave is wav fin Korean , - €.g. tourism, language, songs, movies,

drama etc.

----------------------- propriate with your idea.

T2A0€ i, years old

@um ‘w@m NIRL. o
e A AN TN INAE

L] Never been to school Grade 1

[] Primary school (Grade6) [] Secondary school (Grade9)

] High school (Grade12) or Vocational diploma ] College diploma

[] Bachelor Degree ] Higher than Bachelor degree LOthers. e,

1.5 Do you work or not?

|:| Yes (career e.g. Government officer, Government employee/State enterprise, Business owner, Private company
employee etc.) Please SPECIfY......ccociiviiiiiiiiiceeee e
INCOME...ciiiiiiiii e Baht per month

] No work because of (e.g. student, retire, housewife, etc.) Please SPECIfy........c.ccociiiiiiiiiiiiiiiceeee e

In case of have income every month, please specify (e.g. pensioned government official)................. Baht per month
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Part 2: Information on traveling to Korea
2.1 How many times have you been to Korea (Include this time).........cc.ccooiiiiiiiicirine

2.2 Please fill in the trip to Korea in the past. (Exclude this time) In case you went to Korea more than once

Frequency | Travelling Trip characteristic e.g. The purpose of travel to | Length of stay Please estimate

year (e.g. Tour, Self-travel, Travel Korea. (please specify) | expenditure(Travelling
2001) with office to Korea only)

1 For Days Baht

2 Days Baht

3 Days Baht

4 Days Baht

5 Days Baht

[] Friends and relatives
L] Internet /P
[ Travel book guide Otidfs. ) N

228
L] Enough - |:| Not enough (ﬁv_ﬁo want to travel more .............. Days)

2.6 How much for package tour to Korea ir;ﬂi: trip? Price.... = TR Baht

2.7 How much for all expenditure in this tri g food, souvenir. (Exclude packag

Please estimate........cccoceeunnee.

placemouwou.dﬁiuéj.:;mw'1m

(] Natural resources ;D Dramas tracking

Qe QAR 113 S S0V 291 2 A%

[] Food sources q echnology sources

2.9 The reason that you choose or like traveling to Korea. (Please Rank 1 — 3)

] Interesting place for travel ] center of fashion

[ well known of plastic surgeon ] Safety country for travel

] Technology and modern country [] Food sources

[] Korean wave from dramas/movies [] Korean wave from singers/actors or actress
] Long Holiday [] Good time for travel

] Buying Korean wave products L Last trip is not enough



2.10 In this trip, who are you going with?

[ self- travel [ Travel with friend [ Travel with family L1 Travel with office  []Others

Part 3: Attitude toward Korea

Please read statements carefully and mark v only one in box that most appropriate with your idea.
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Attitude level

Issue Agree Neutral | Disagree | Strongly
disagree
3.1 | Korean is a good place to travel and h@w
resources. /|
3.2 | Travel to Korea is expensive.
3.3 | Korean is a technology country.
3.4 | Korean produces good quality products. ‘i
3.5 | Korean food was tasty and variety. v
3.6 | Korean dramas/movies have an interesting s y!t"(; égéug_‘rt‘ ‘
P i P |
3.7 | Korean songs are beautiful songs and easy to r;émémbe,r. ey
3.8 | Korean culture was over-flown to Thailand. .-/, L) /A if}*
3.9 | Making plastic surgery is a common‘thing for Korean —|
people. = 2
3.10 | Korean people are polite and frlendIU M

R — ﬁ“‘ﬁfﬁﬁ%ﬁtﬁ%’ NENT

4.1 When you began touching Koregﬁl culture?

Cuoeren QW) FRE T BHE ) e

4.2 How you touched to Korean culture at the first time? (Answer more than 1 answer)

] Watching Korean movies/drama ] Listening Korean songs

] Studying Taekwondo L] Having Korean food

] Studying Korean language
L] Others.m e
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4.3 KOREAN DRAMAS

4.4 KOREAN MOVIES

4.5 KOREAN SONGS

Do you watch Korean dramas?

D Yes

LI No (skip to section 4.4)

Do you watch Korean movies?

D Yes

[ No (skip to section'4.5)

Do you listen Korean songs?

D Yes

LI No (skip to section 4.6)

Which source you watch Korean dramas? (Answer more than 1

Which sourcewyoeuwatch Korgan movies?(Answer more than 1

Which source you listen Korean songs? (Answer more

answer)D T.V. program [ cable T.v. answer)D Intheater (] cablet than 1 answer)D T.V. program [ Radio

] Rent VCD/DVD from shop L] Internet (] Rent VGR/DVDRfrom sthID Internet ] Ringtone ] Waiting call

O] Buy VCD/DVD [] Rent VCD/DVD from relatives ] Buy VCD?bVD E Rent \/CD/ DVD. from relatives | [] Buy VCD/DVD [ internet

L Others.. .o, [] Others.._..-:..r ................ AT )\ L Others .o,

How long you began watching Korean dramas?................. Years | How Iongj;)u began watchmgzorean movies?...o.......... Years | How long you began listening Korean songs?......... Years

The frequency of watching Korean dramas.
L] Rarely L] Average 1-3 hours/week
L] Average 4 -10 hours/week[_] Average 11- 20 hours/week

] Average more than 20 hours/week

The frequency of watchmg Korean MOViES.

L] Rarely U’A&erage 1-8 hours/week

] Average 4 <10 hours/weekD /-\ve;age 11- 20 hours/week

] Average more tharr?O hours/wae’k

The frequency of listening Korean songs.
L] Rarely ] Average 1-3 hours/week
DAverageél -10 hours/weekDAverage1 1-20hours/week

] Average more than 20 hours/week

How do you decide to watch Korean dramas?

L] watched every dramas that on-air

L] watched only the interesting stories

L] watched only those with favorite actors/actress

[] watched only the popular stories L] others.. ..

How do you decide’ to watch Koréan mowes’? /

L] Wawheﬁevewmveﬁhafsﬁommg—

] Watched only the interesting stories

L] watched only those with favorite actors/actréss played

L] watched only the popularstories L] Others. . e oo

How do you decide to listen Korean songs?

[ Listened only sound track

[ Listened only those with favorite signers sang
[ Listened only popular songs

[ T

After watching Korean dramas, do you want to travel to Korea?

D Yes |:| No

Afterwatehing'Korean Imovies, do'you wantto travelto Korea?

D Yes |:| No

After listening Korean songs, do you want to travel to

L1 No

Korea? |:| Yes

Do you think that Korean dramas affecting traveling decision to
Korea?
L] Neutral

L] Strongly agree L] Agree

L] Disagree L] Strongly disagree

Do you think that Kofean movies affecting.traveling decision to
Korea?
L] Neutral

L] Strongly agree L] Agree

] Disagree ] Strongly disagree

Do you think that Korean songs affecting traveling
decision to Korea?
L] Neutral

L] Strongly agree L] Agree

] Disagree ] Strongly disagree
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4.6 KOREAN NOVELS

4.7 KOREAN MAGAZINES

4.8 KOREAN FOOD

Do you read Korean novels?

|:| Yes

1 No (skip to section 4.7)

Do you read Korean magazines?

[ ves L INo (skip to SthiOﬂ 4.8)

Do you have Korean food?

|:| Yes

L] No (skip to section 4.9)

Which source that you reach to the novels?
] Bought from book store ] Rent from book store
] Library L] internet

|:| Others....coooeeeeceeeceeecias

Which source.ihatyou.reach to the magazines?
] Bought fiem boek store L—Tl Rent from book-store

] Library [j Internet

')

L others... 4. 48 £ P e -

Why you have Korean food?
[] Korean food look delicious
[] Good taste ] Korean food has many kind to choose

] High nutrition food L] Others. oo,

The frequency of reading Korean novels.
] Rarely L] Average 1-3 hours/week
DAverage 4 -10 hours/week[_] Average 11- 20
hours/week

] Average more than 20 hours/week

The frequency of reading:.Koreanimagazines.

] Rarely L] Average 1-3 hours/week
DAverage 4 40 houré-/w:éekD é\fgrége -28

ald vl
hours/week ;

fia el
L] Average more than 28-hoursiweek

o

The frequency of having Korean food.
] Rarely ] Average 1-3 meals/week
] Average 4 -7 meals/ week

] Average more than 7 meals/ week

How long you began reading Korean novels?............... Years

How longsyoubegan reading Korean magazinesz?. ...« Years

How long you began having Korean food?.................. Years

After reading Korean novels, do you want to travel to Korea?

|:| Yes D No

After reacing Korean magazines, do you want to travel to

LI No

Korea? |___L] Yes

After having Korean food, do you want to travel to Korea?

D Yes |:| No

Do you think that Korean novels affecting traveling decision
to Korea?
L] Neutral

] Strongly agree L] Agree

] Disagree L] Strongly disagree

Do you think that Korean magazines affecting travéiing
deeisiontorKorea?
L] Neutral

(7] Strongly-agree &1 Agree

] Disagree [ Strongly disagree

Do you think that Korean food affecting traveling decision to
Korea?
L Neutral

L] Strongly agree ] Agree

[] Disagree ] Strongly disagree
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4.9 KOREAN COSMATICS

4.10 KOREAN MOBILE PHONES E.G. SUMSUNG,LG

4.11 KOREAN APPLIANCES E.G. SUMSUNG,LG

Do you use Korean cosmetics?

|:| Yes

[ No (skip to section 4.10)

Do you use Korean mobile phones?

|:| Yes

[ No (skip ta séction section 4.11)

Do you use Korean appliances?

D Yes

[ No (skip to section section 4.12)

Why you used Korean cosmetics?
L] Good Quality L] Cheap
] PopularD word-of-mouth / recommendation from others

[ Favorite actors, actress/singers are presenter of this product

Why you used Korean mobile phones? v
[ Good Quality: o [ Gheap

] PopularD word=0f-mouth,./ recommendation from others

] Favzrit?mbrs, actress/.ﬁingers are presenter of this

Why you used Korean appliances?
L] Good Quality ] Cheap
] PopularD word-of-mouth/recommendation from others

[ Favorite actors, actress/singers are presenter of this

] expected the Korean look (ex: white and smooth skin) product y p product
L] Others .o L] Othe’;/_ ..... ;, ......... L] Others. .o
o .
How long you began using Korean cosmetics?................. Years | How Iongjrﬁ)u Pegan Using Kc;}_eah mobile phones?....... Years | How long you began using Korean appliances?...........
& dd

-_)':I1 l;

Years

After used Korean cosmetics, do you want to travel to Korea

|:| Yes D No

F i [}
After used Korean mobile phoﬁg%_do you want to travel to

Fr o= ==
[Fesitass '::‘;_-"D No

Korea

After used Korean appliances, do you want to travel to

|:| Yes D No

Korea

Do you think that Korean cosmetics affecting traveling decision
to Korea?
L1 Neutral

] Strongly agree L] Agree

] Disagree ] Strongly disagree

Do you think thatKorean mobiléghd,hes affecting traveling

decision to Korea? 4

-

l:g—f{leutral

] Stﬂ?rjgly agree L] Agree

Do you think that Korean appliances affecting traveling
decision to Korea?
L Neutral

O] Strongly agree L] Agree

] Disagree L] Strongly disagree

Do you still use Korean cosmetics?
[ use

|:| No use BecCausSe.........cccooeeeeiiiiiiiiiiiiiieieeeee,

Because.....coooeeviiiiiiiiiiie,

] Disagree O Strongly disagree .

Do you still use Korean mobile phones?

[T use Bécaukel N1 0. WM &1 0.1
[ Notuse Because.......cmmecomeeeeeeee.

Do you still use Korean appliances?

|:| Use
|:| Not use

Because.....ooooeviiiiiiiiiiiie,

Because.....coooeviiiiiiiiiiii

Do you think using Korean cosmetics are worthy with thé
spending money?

] worthy ] Unworthy

Do Vou think'usingKarean mobile phones arejworthy with the
Spending money?

] worthy ] Unworthy

Do you think using Korean appliances are worthy with the
spending money?

] worthy L] Unworthy
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4.12 KOREAN LANGUAGE

4.13 TAEKWONDO

Do you know Korean language?

[ ves 1 No (skip to section 4.13)

Do you play taekwondo?

[ ves L No (skip to others suggestion, if any)

Where do you study Korean language from?
] School/University L] internet
] Watching Korean dramas/movies

] Listening Korean songs

[ Institutes Language school

[] self study

L] Others e

How long you began studying Korean

language?.......ccuee... Years

After study Korean language, do you want to

|:| Yes |:| No

Do you think that Korean language affecting
to Korea?

] Strongly agree ] Agree

] Disagree ] Strongly disagree

1 No

L] Agree L] Neutral

L] Strongly disagree

................... R

AULINENITNEINT

Thank you very much for your cooperation to answer this questionnaire.

AN TUNNINGAY



AULINENINYINS
ARIANTANNINGIAY
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Appendix H

Questionnaire in Thai Version
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