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|
: 'The objective of this research are to analyze and find out the most
influential factors related to business newspaper purchasing behavior; it is
also de31gned to study the process and the type of sales promotion used by
bu51nes$ newspapers.

|

iThe studied sample group consists of marketing and promotion
managers from the four leading business newspapers namely Thansettakij,
Prachachatturakij, Kookangtupakij, and Phdchatkarn Weekly. The interview
targeted on the sales promotion activities of each newspaper from the period!
between 1994 to 1995. 3 » i

‘Results from the interview showed that Thansettakij relied heavily i
on organizing seminars, traifimg, and debates for its readers on topics ;

related to the countryﬂ:ﬁﬁgpnomy, toicreate a corporate image and to develop

its distrlbutlon channel

' Prachachatturakijy on the other hand, believed that handing out
supplementarles to 1teﬁp€adérs g1ves)£pe most satisfactory results. Similar
to Kookangturaklj who eved/that £ ee complimentary reading materials
such as a pocketbook co}Iittlon for its readers have boosted its sales.

JJ

As for Phuchatkarm weekly. the, ;actlc used is to provide its readers
with a. dlscount upon membership appllca ion.

|

Accordlng to a random. survey oﬁ,§Q MBA students from 5 un1ver51t1es,
both private and public, as readers of these business newspapers, results
were found that the most important factqrs for purchasing a business
newspaper were, quality of the centent, . cover, front page headlines and
toplcs,vand lastly, sales promotion. .

-

tThe most 1n£lﬁent1a1 tools for promoting saies were supplementary

handouts, followed by membership discounts. §

,From the Chi-square hypothesis test, constmer behavior to buy or
not-to-buy did not varygsaccording to gender, study major, and income, having
a statistical 31gn1f1cance of /005 ¢ "However ;) consumer:-behavior was found
out to vary by age and ‘managerial level w1th a statistical significance of
at least 0.05.
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