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The objective of this research is to study "image-making'
strategies of Kita Record's singers during 1989-1992. Effective components
involved in the successful process of image building and promotion were
analyzed. Image theory and product positioning were combined to be used as
a conceptual framework of the stu

Findings demonstrat 3 t factors play a vital role in
an effectiveness of the si "fi ion are:- (1) movie or
television star; (2) a ne .u_ > buil® wpon.the person's main characters
(3) good quality of song tr 10” target audience. The
strategic method was bzased e ' serxsonality (b) creativity of a
producer (c) type of prod "

In addition, thg romoticnal plans for media
channels. An emphasis' of #p \ ', elevision and printed
media for the sale of a ' ' singers. Radio Channels
were reserved specifig v singers who lacked of
good personality, To co ears to have a unique
style for their singers mpany always comes up with
new ideas of image to pro 5 \ is less likely to imitate
their competitors.
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