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THESIS TITLE The Marketing of Instant Coffee Producing in Thailand
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The objec/ dod i ‘ ‘ tudy the production and
marketing of inst \\ \

of distribution , r rel s tex ms. It alsc covers government

\

acts concerning production and

d. The research covers

the study of the p. 2f the product, channel

aids offered to this
The approéch

e

marketing of the_inst, -,, & ',:'.:'_ 5 by way of selecting data from

“J

other reported ';'; e government and the

 private sector , iﬁl by %stionaires given to the
consumers , restr:.ctgd only to the ngkok Metropolltan area. F:.nally

o gathmdﬁ.,gg'} ﬁgd‘mqq SIADS e v i

sis were eval ted.

WG RS e IR i
1ncreas1ngly popular among the Thais. This is due to the increase in .
the country population ;s a wh;ile. Also higher stand_a.rd of living and

higher educational backgroﬁnd force people to better appréciate conve-

niences and speed.




In the oost » instant coffee are imported valuing ten of mill-
ions of baht a year. At present , there are two major local instant
producefs which are being supported by the government whose policy is
to utillize»local.resources to re@uce importing. However » the guanti-
ty and value of imported instant coffee remain high. This is due to

many problems which consequently restrict local instant coffee market

to expand. For example , . \’,/ problem of low quality coffee

bean which is importuo “be 4sse h ty coffee bean makes the in-.:
o —

stant coffee smell an

that coffee grower B

- ment and improvem

tunately s the study shows

of their product adjust-
ferénces. Despite the
fact that locally omparatively low in cost,
it is found that lcgal ': uqﬁf~‘: i1 "to pay bighef price . for a
better product , tha@ ig , o7 TR d to be quality'concious
more than money conci s "{J; ‘ » there are excessively . .

high quantlty of 111egal}y”iﬁbor" d instant coffee available in the ..

producers own a very

To solve these problems , thé market of locally made lnstant

o o R YA B ) G e e

: ports from vArious parties c%pcerned 1.e., the producers » the dlstri-

butorﬂ. w{fﬂﬁeﬁ %{HW’*@% E}ﬂzﬁ E]assonual. In-

perted roduct must be control in order to promote locally ‘made product

and encourage exportxng.
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