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The pur, 25 \R\\ lize ‘the morality content

of mass media which were

urvey students' opinions

hose mass media.

These:;i‘ of mples ”_@; in the study. The random

sampling tech first group of samples

which was 4,313% ds pub11c1zed in those masé media during January 24 to

February il?w E categories : production
advert151nqg an pub ic re atlon a vertlslng. ree hundred and six
“RRTRYN TN I TR

auspigces of the Department of General Education, Bangkok Metropolis,
who were obtained by the multi - stage sampling technique, were the

second group of samples participated in the study.

The morality content analysis form for analyzing the morality
content in advertising, and a questionnaire to survey students' opinions

were employed to collect data. The data were analyzed by means of




o~

percentage, and chi - square.

/
The results of the study revealed that: <

1. Most of the ads in the three kinds of mass media was

production advertising, which its total sum of frequency of morality

content was higher than

positive morality conte: /_ation advertising was higher
— #

than production advert g “Alme f the negative morality content

tion advertising. The means of

was presented in p& Most of the positive

morality content “those ac ere patriotism, attachment

to religious val vectively. Most of the

negative morality \\\ religious values.

2. al ehir its oplnlons, concerning the

4
morality content in adv‘iln..u.g

-

.Mz

an analysis of .mora ising. The students could

consonant with the result of

be able to uselrh ;]g topics of their

: I ;
conversations. _!Bose ad r changes of morality values

as well as their mbpality behaviogsand they could be able to apply

- umml WIWEINT
AWIAND ?ﬂdiﬂﬂ ANEIAY........

sexes, thelr parents' marriage status and occupations, family income,
and students' message receiving behavior, and the effect of their

opinions or behavior changes from the receiving of advertising message.
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