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Thesis Tittle The Export Marketing of canned fruit to the Middle

East Countries

Name Miss Nareetip Thoongkavee
Thesis Advisor Associate Professor Surachana Vivadhnajat
Department Marketing

Academic Year 1982

' "s..
Fruit cannin e o b haila kSwone of export - oriented
agro = industries tha fofd Prometior RN leges from the govern-

ment. The Middle a new high potential

g,
market for Thai canied £ A THe i ernment has included in

its Fifth Five - year Ecghomi#siand 88gial Bevelopment Plan (1982-1986)
a policy to penetrate this 1 ket and capture a large share

for Thai canned frog lore export revenues

as well as fully 5’:— "“ capacity,
raw materials, and wiemployed lobor,

= P I ARG e

demand and higHllpurchasing pma‘r and therefare bemmes a very highly
- RANEA TRHATIRHAGH = =
as agricultural products. The Kingdom of Saudi Arabia is the largest
mml.-kat in the region for Thai canned fruits,but the country's rules
and regulations discourage a large number of foreign businessmen.
Moreover, the country is still lacking a systematic and orderly way
of doing business and efficient system of communication. The State
of Kuwait, The United Arab Emirates, The State of Bahrain, The State

of Qatar and The Sultanate of Oman have the most highly developed

/]



business systems eguivalent to those of the Western Europe, but they
can be considered as a small market because of the small size of
population. Another important market in the region is the Islamic
of Iran which nowadays is likely to continue to depend heavily on

many types of imported goods for demestic consumption.

There has been rowth in the trend of importa-

_ es from Asian countries.
Qﬂ: the result of an

fruits or other pro-

tion of canned fruits b
The growth in canned
import substitution
cessed fruits. Thai ' 38, of canned fruits to
the Middle East - g du ring the past five years,

and canned pineapple : \\ \ G percent of such export.

Other Thai canned fr ining more and more market
share in the region are capple = filled rambutan
and longan. The largest i canned fruits are Saudi

Arabia, The United-hiab Emirates and Kuwal®€, "\ ¥he Federation of

-#ﬁ;'..—. of China are
]

Malaysia, The Rep b IR

major competitors ir th:l.B market.,

o ﬂuﬁ TEHTIE TN T E pap—

Thai canned f its to the Middle East t. Firﬂt, nsumers in

or BT RIS B NPT FH B

of canned fruits from Thailand, with exception of canned pineapple.
Mareover, the price of Thai products is much higher than the competitors,
Second, Thai exporters are having to export their products indirectly

to the Middle East countries through import agents. If any Thai ex-
porter attempts to bypass these import agents and exports his merchan-

dise directly to the importers or wholesalers, he will have difficulty



o

in finding prime customers in the market, Third, sales promotion
activities in the Middle East countries are seriously limited by
the high cost of advertising. Fourth, business contracts are
usually done on personal basis, and there are local brokers who

will provide all business contracts and make the necessary arrange-

ment for foreign businessmen apd prters. Fifth, Thai exporters
are still facing a number ) and must go through a
number of red tapes s&ament agencies eventhough
there have racantly. t of government pro-

en = \ "-
cedures. Sixth, the T 2 : \\ provide the private

sector with aﬂaquate AT N Formati \\ - blic relation services,

From an analygfs 1) the ' ' : some solutions have
been developed and are The manufacturers and
exporters should modify '2' ducts as well as the

packaging acmrding to the .t erences of the consumers

——=f§'-a"*,_

in the Middle East- .it.ies for an increase

; T 29
in consumers' demarnd.fo fiction technigues should
be improved to lowe pmduct-i.nn costs. The possibility of direct

e ) SRENANY ARG e

in all trade f&irs held in the midr:lle East regmn should be arranged.
ARV R SR TREITE B o
a trade cﬂlegata committee to the Middle East countries annually.
Thai Trade Information and Trade Center should be established to
provide manufacturers and exporters with efficient trade information.
The government should provide financial support and laydown law and
regulations which would facilitate export business. The government

should provide the private sector with information on new markets

A




and government news through public relation services. Implementa-
tion of the suggested solutions,should greatly enhance the export
growth of Thai canned fruits, which would ultimately result in a

reduction, to some extent of the country's existing huge deficits

in the balance of trade with the Middle East countries.
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