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lTne purposes of this research were (1) to study communication
strategiés in the bill board Al:lvertisin located on the Express Way;(2) to

! il , r of 1996. Survey of 174
Bill Board Advertisements alBng-witl spehifiterviews of ad agencies were

undertakgn within a conce Tamewot , ication strategy
appruach.i n '
:Results indicated an/adver t1sing et was a dominant factor

boards. There was a
2gories , g various classes of
prns;:ect:{ Advertising of gfall estat prode ts was found to be predominant
among utl'[ers. Their presenta on,ﬂf#é giks were @ emphasis on more verbal
than visl.ral messages. To co 1ffie problem was found as the main

factor td facilitate the populapif Ll board advertising as the way
they are.J
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