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##C650236 :MAJOR MASS COMMUNICATION
KEY WORD: PERCEPTION AND OPINION / THAI CONCEPTUALIZATION / ADVERTISEMENT

MEYAPIM SOMPRASONG : PUBLIC OPINION TOWARDS "THAI CONCEPTUALIZATION"
OF TELEVISION ADVERTISEMENT. THESIS ADVISOR : ASSO.PROF. KANCHANA
KAEWTEP Ph.D. 195 pp. ISBN .974<«631-232-4

This “kesearch aims at studying receiver's knowledge and
understanding about "Thai conceptualization" from both direct experience and
advertisement, and also studying public opinion and perception towards
"Thai conceptualization" and "Big Idea" presented in television advertisement
with the theoretical framework of advertising process's concept, selective
exposure model and perception concept

The result of focus group

rview shows that the "eleder

@i conceptualization" better than the
periences. Moreover, the
advertising message if it's
nd, the "new generation"

"new generation"groups because t
"eleder generation"groups are
against their previous
groups easily coincide with because they have less
experiences. Therefore,tele . can create "Thai conceptuali-
zation" among the "new generatig S thoWsame time, it's also reflects
this concept from the aspg \ _for the perception of the
receivers towards the"Bi derstand ideas of the most
presented advertisements. 3 n towards ™Thai conceptuali-
zation" of television adver 4 the ed e; ation"groups still have
good opinion about "Thai 3 zati . the"new generation™groups
think that "Thai concept ] Y ecay .
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