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The purpos h Xper 5=.,_’ sarch was to study the
: » ‘ad on television upon
children's choice & TL»; : ? “U--upilu in Prathomsuksa
one, Minburi School. %ibee ’E Vs & ;535 girls with average age

of 7.77 years in aca ' _;3 5y :Tmpparatus.consistﬂd of a

ﬁtj ts and friuts.

There were two axper}mantal rooms, a television watching room and a

ot Y A AT BIR e =

variables, sdujacta were rund?mly aelacted and devidaﬂ into 3 groups,

- RIRINTA PR PR o

Suhjec in the control group and experimental group I were children
who did not choose the sweets advertised on television in the
experiment and subjects in experimental group II were children who
had chosen the sweets advertised on television in the experiment
before viewing the advertisement. The experiment was performed in

two parts. In part one, subjects in all groups viewed cartoocn movie



and sweets product advertisment every day for a period of one week.

On the last day of the week data were collected by observing
children's choice of food products. In part two, the adult's criticism
of sweets advertised on television was treated in experimental

group I and II everytime right after they viewed cartoon movie and

iod of one week. On the last

ﬂsrving children's choice
—~
ow up data were collected

sweets product a&vartismm:_r\i =3 ’/
day of the week data
of food products.
again. The data ising Binomial Test,
Arcsine Transform ey test for significant

differences betwee

Results in sweets advertised on

television in the ex ficant difference

(P < .05) between the choies d after viewing cartoon movie

and sweets product adverti ;rtrt:-l group and within

experimental gr e and sweets product

advertisement theng is no s:.én’ cant in choﬂng the sweets advertised
on television, in a‘ iment between control group and experimental
group I, mﬁaﬂmmﬁm ;ﬂ ‘Ij choose significantly
the swee erti otiﬁ“ iﬁe i:ﬁﬂgj:thnsain
the col :jua ghi ﬂﬁﬂr:lp ﬁEPi ese results
apparently indicate that the advertisement does have an effect on
motivating children's choice of food products but it does not completely
and simultaneously determine their choice. In part two, adult's
criticism upon food product advertised on television was treated in

experimental group I and II. The result shows that more children in

the control group choose significantly the sweets than experimental



group 1 and II (P < .001), and there is no significant difference
between experimental group I and II. It can be concluded that the
adult's criticism of food product advertised on television has an
effect upon children's choice in the way that they avoid choosing

sweets. Focusing on the sweets advertised on television in the

experiment, the result shows G
choose significantly
experiment than experimental grqup w}, but there is no
significant differcncé Letye NS -

II. These results i€afel that adult's criticism can decrease the
l not eliminate the effect

: \ \ ollow up study a week

later repeat the result: shown d -. sntal periocd. These

effects of televisi
of internal motivation
results indicate that reated variables still exist

for a period of time. '_;t.-:-".l;'ﬁfi_# 2 W
) = P e ]

The finc n this u‘LJ ndicate that food

product ad-mrtisaﬂnt on television has ameﬂotivating effect on
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