-~ o o £ < e o
UIRINTTINIINIONT 2 afm’)laﬂﬁzﬂ‘jm UTHN T'du

£
e L1033 Jeans

3nﬂﬂﬁwuéﬁLﬁuﬁauwﬁoﬁaqnwsaﬂvwmwmwéngmsﬂ?quLﬁsvgﬁwamsunwﬁm%m
AR ATHIAIENS
TufmIngnde  whasnstem)Inende
W.H.2537
ISBN 974-584-063~7

a r'e v o a o g o o
AANGD DI MBI ?ﬂﬂaoﬂsdnwwanawaa

114032039



PRODUCT INNOVATION : A CASE STUDY OF SONY CORPORATION

Mr. Kemarat Boonsit

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Economics
Department. of Economics
Graduate School
Chulalongkorn University
1994
ISBN 974-584-063-7



Hadamiwus  wiansamonieian : Ansiawiensi uim o

'e
To wn 1033 undng
A3 LATHIAERS |
P LY ('S a ~ [
DI HEEAERII9E 63, 3eimT LATad T \

v a a -~ ¢ a “ vah vy a a ( v X g <
VUG IMTINY ?ﬂ7a0ﬂ7mUﬂ77ﬂﬂﬁaﬂ ﬂgﬂﬂiﬂunjﬂﬂquwuﬁaﬂvulﬂuﬂ?uWUO

9233 AMAIMEINGe IS oMl

éﬁax;;’ <o A a i
(LY <5107 FONUR N o mnineisie ANV VU INBINE

< -~ ~
(AIA3I098 O5.0727 3950

ANENTIUNITFDVING WU

=== &gé§2£... .......... UsE5MUNTTUNT

é é
(FIFENTINIY 03, 5 UsvArdhlLATyg)

......... Q\( 1 %N"”’"""( o ee. DRNTES A

v f - ~ é
(Qﬁ?ﬂﬁﬁﬁ@??%ﬁ?é 7. INOMT Lﬂ?a?Tim)

o
ny o SINY
..... (???%%;......Qf?l...... N33UNIS

(389139379738 W Finsan)

. e.. NITUNIT

7@6@ ?a

{ a PN
Tunss) JyATEND)

u

'4
a By v oa oa -~ ¢ B [
anﬁnﬁnaqumﬂmanawaﬂ ?ﬁﬂﬁdﬂimwﬂﬁjﬂﬂﬁaﬂ



LONSS um§n§ C uTANs samNANARNE 1 Anwa Lewa ensBusenTen  (PRODUCT

INNOVATION : A CASE STUDY OF SONY CORPORATION) 0. MUEMu :

WALy, AaRdns  LASoarsm, 329 win. ISBN 974-584-063-7

anﬁqwuﬂumaqﬁﬂuqﬁwugt?aaﬁﬁa ({RoANUA TAS 9IRS, WATl uazAIudiniSYDY
AANS SRR 9 1uluNTEUIUNNI SRS SN, Yaduiifisnsnanona sUs rdunaaud e Fauar Lands zau
AANE L SAg0UTANT s3m0 S AR ua:nq7w7nqw§§h§muqﬂssvnéﬁéﬂunqsaguquuﬁhn77uua4
94ANS 35N 5ANWIRZUUAINT sUaUNT sUdRNs snoantOn 7 $humou Mo Basic policy, Idea
generation, Feasibility experiment, Product development, Production & Design,

Marketing waz Repeated innovation

LANTSAMEINUSY  NEEUMNAsHARNS sua L §uaIn  na s e tdavin ong s LT
uasnﬂ770U79uﬁbganﬂ4Lﬂﬂiuiaﬁuaznﬂsmaﬂm LﬁanﬁuﬁﬁﬁﬂuﬁﬂwfbnqwLﬁmﬂqquﬁntﬁuqﬁ%
nAnfeeivel  moanmiuazduna snadeunatu Sl lnvosuna Ansanan e waad T luema
ATUTRDAN Y 9 A IR NHARTEIIUUUL ASaduyse suonn Az (Juna s oonuuURER fam
uazﬁqtﬁﬁénﬂiuam LHondntams onazanana s 84ﬁhrﬁé4ﬁqxﬂunq71ﬁhaqu{hd§b§inﬂLﬁuaﬁb
Us e Tudhimoan@ndom  ndaannuAsdomn 14689 ALa 2 84ANT IR0 15UANYoUUN sUSUUT L HBR

AolUBn  1flonsndnfasviinansimnidtouas (Tuilfsgnlavosgus Tnnoy . due

- 3 J ' . ~ - !
JaduifisnsnasonasUs zavmaaudni §a uarlwuszdumanud i Favoudanssud 4 nau
- ] - - ‘ot . - 1 . . ~
Ao 1. nguguivasszauge 2. nauuagaﬁﬂaéﬁfuaznq7ﬁmma§aﬁq7 3. NRNATHNITERIA
1] - - 1 - N ] g - L] J
WaT U, nguamInuazAfINns shofasuuetdniIdnluaAns Taunqataduniunasaans 1 oungai

AdNSNaTRURNSTQ

Lﬁﬁﬁqnqvﬁﬁhﬁmuﬂﬂfzqnﬁﬂéﬁunq7a§Uﬁuquﬁ A1 sUSUR Ius suvdi Aoaudindus
A uduuudasouramaiflos 7sw€q4LnﬂTuTaﬁuﬁmﬁmﬁuazLﬂﬂiuiaﬂanuﬁnazxﬁuéuéﬁaﬂ4nﬂ7
A1 5AN T MUANT SRR AUA 2R 1A 1UD01ANS TR sUTRNS SN WWasauano 1N s 1USuuwlas
W douleme 9 uazn1sUsUMlussur1a  ANAMAIIMAN oY 1AWl s snaudadund sulRuas

- L - o 1
nAnfeflosAnsonaasaoanisiuout s azidunauiaannisudnns suurtou11ludagou

3 LATWSANARS o, M \GVV\}T W N\ .
DIV e LRSI AABIS e ayuovoOUAN ..........0.. RS M & A 5 0L

LR s L2 & 2 D eI dMlinm 5&16“”%/
J
i

<
n
< < & 4
Unmsanw ... 2536 . ANUNOBODIVIIINUI VIV oo



## C260078 : MAJOR ECONOMICS
KEY WORD:  pPRODUCT INNOVATION

KEMARAT BOONSIT : PRODUCT INNOVATION : A CASE STUDY OF SONY
CORPORATION. THESIS ADVISOR : ASST. PROF. JITTAPATR KRUAVAN, Ph.D.

329 pp. ISBN 974-584-063-7

The purposes of this thesis are to study the structure, function
and relationship of activities concerning the innovation process, factors
influencing success and failure of product innovation, and application of
theory of the firm to the innovation process. In this study, innovation
process has been classified into 7 stages; basic policy, idea generation,
feasibility experiment, product development, production & design, marketing,

and repeated innovation.

The finding indicates that an innovation process begins with the
firm determining operation targets, identifying appropriate technologies and
gathering market informations to generate creative idea of the new product.
The new idea will be tested and new technology developed. The prototype will
then be developed and begin introducing into the market. When the product
was ready to be launched, the firm will educate consumers about the usefulness
of product. The product will be constantly developed to make it novel and
attractive to consumers.

Factors influencing the success and failure of the new product can
be classified into 4 groups; top management, information and communication,
marketing and quality and enthusiasm of personnel. Among these groups,
marketing is the most influencial.

The finding of an appliéation of theory of the firm is, in the
short-run, the changing relationship between product and production
technologies is a major consideration in determining the firm's decisions and
capabilities for innovation to meet changing conditions. In the long-run,
the alternatives of factor combinations and products, which the firm will
need in future, have been the results of some kinds of innovation at present.
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