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KEY WORD : INTEGRATED MARKETING COMMUNICATIONS / INDUSTRIAL
PURCHASING BEHAVIOR / EFFECTIVENESS
RACHANEEKORN DUANGLEKA : EFFECTIVENESS OF INTEGRATED
MARKETING COMMUNICATIONS PROGRAMS ON INDUSTRIAL
PURCHASING BEHAVIOR OF ULTIMATE CONSUMERS. THESIS
ADVISOR : ASSIST. PROF. SARAVUDH ANANTACHART, Ph.D.,

185 pp. ISBN 974-13-1162-1

This survey research was aimed to study : (1) ultimate consumers’ awareness on
integrated marketing communications (IMC) of industrial products, (2) their attitudes on IMC
and on industrial brands, (3) the relationship between their IMC awareness and purchasing
behavior, and (4) the relationship between their IMC and brand attitudes and purchasing
behavior. Questionnaire was used to collect data from 445 males and females aged 25-44 years
old in Greater Bangkok. By using the multi-stage sampling method, the researcher first
selected sampling areas (stratified sampling), set the number of samples in each area (quota

sampling), and then purposively chose distribution outlets in each area as survey sites.

The results showed that while the survey respondents were aware of cement products
and ceramic wall & floor tiles IMC programs, those with different demographic backgrounds
would have different levels of awareness. The respondents’ attitudes toward IMC was
positively correlated with those toward the brands. In addition, the relationship of IMC

awareness and of IMC and brand attitudes to purchasing behaviors were significant and

positive.
Department....... Public Relations......  Student’s signature.................cooevviiviininnnn.
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URLATNA 2.9 - LUVTIa0INGBHNITNTLIRWMAAA (A Simplified Version of the Theory of

Reasoned Action)
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River, NJ: Prentice Hall, p. 207.
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upun N 2.12 . msasveyadeunau lunszyaumsuilannunuiedoya (Methods of

obtaining feedback in the decoding process)

STEPS IN PERSUASION PROCESS

EFFECTIVE TEST

Circulation, Reach

Listener, Reader, Viewer Recognition

Recall, Checklists

Brand Attitudes, Purchase Intention

Recall over Time

Scanner Data, Inventory Checking

11 : Adapted form Assael, H. (1998).

BRZ NS el P L, =

EXPOSURE

!

ATTENTION

v

COMPREHENSION

'

MESSAGE ACCEPTANCE

'

RETENTION

INDIRECT FEEDBACK

!

PURCHASE BEHAVIOR

Cincinnati; OH: South-Western College, p. 372.

DIRECT FEEDBACK

Consumer Behavior and Marketing Action (6th ed).
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Marketing Communication of Traditional View Model)

Advertising Perception Attitude Changing Purchase

Through ® Awareness | @ Preference ® Conviction Behavior

The media ® Knowledge

N Adapted from Schultz, D. E., Tannenbaum, S.I. & Lauterborn, R. F. (1995). Integrated

Marketing Communications. Lincolnwood, IL: NTC Business Books, p. 110.
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