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2.4.1 Ar91aNga (Balance) 11 BSC

FatmgiinantafedimuiuazAnae BSC luusiazasdnaiy NAusaTNeeNFN
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2.5 Total Quality Management (TQM)
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Quality Assurance (QA)

Qc QcC Promotional
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Motivational Approaches

Instrinsic Technology
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The Seven QC Tools

1. fawnslm (Pareto Chart)

FauAAIMALAZHAUTERAA19AN (Cause and Effect Diagram)
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Falmunsa (Histogram)

WHWYNALAN (Control Chart)
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The Seven New QC Tools
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unud Feuuunguana nAe (Affinity diagram)

2. WHUNNWUAAIATNANNUS (Relation diagram)

3. N wsilel (Tree diagram)

4. UHUNINGNAT (Arrow diagram)

5. wkuRN196inAula (Process Decision Program Chart 38 PDPC)

6. NNFRATITERYAULLAITNUNYENT (Matrix data analysis)

3) 38N19M"NAGA (Statistic Methods)

1. Testing and Estimation

2. Design of Experiments 38 DOE

3. Correlation Analysis

4. Regression Analysis

5. Multivariate Analysis 484
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