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RATT MUEANSRICHAI: PERCEPTION ON BRAND PERSONALITY OF MILK
PRODUCTS BY KINDERGARTEN KIDS AND PRE-TEENAGERS. ADVISOR:
SUTHILUCK VUNGSUNTITUM, Ph.D., 224 pp.

The research objectives (1) to study the use of brand personality in Advertisement
of Milk products’ companies. (2) how Kindergartens and (3) Pre-teenagers perceive the
brand personality. (4) to find out the differences between Kindergartens and Pre-teenagers

perception.

The researcher selected Foremost and Dutch Mill which both own a big market
share. By interviewing these companies brought out a clearer picture of their brand
personality and how they see their competitors by collecting information with Projective
Technique through children drawings their behavior and the consumption habit of the

children and their family.

The research indicates that Television Commercial Advertising is mostly used as the
way to communicate to their target group which is the parents or the person who has the
decision to buy in the family. Therefore the brand personality is conducted by either the
personality of parents or the personality of the children. There are 4 types of brand
personalities that children expressed from viewing the commercials: 1. Sincerity 2.
Excitement 3. Ruggedness 4. Competence. “Sophistication” is the personality that never
been formed in this research. In addition, children also viewed brand personality in term of
age and sex paralleled to their own age and sex. The relationship of children and brand are

positive in this finding.
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Product-related characteristics Non-product-related characteristics
Product category (Bank) User imagery (Levi's 501)
Package (Gateway computer) Sponsorships (Swatch)

Price (Tiffany) Symbol (Marlboro Country)
Attributes (Coors Light) Age (Kodak)

Ad style (Obsession)

Country of origin (Audi)

Company image (The Body Shop)
CEO (Bill Gates of Microsoft)

Celebrity endorsers (Jell-o)

Aun: Aaker, D. A. (1996). Building strong brand. New York, NY: Free Press, p. 146.
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Personality Creates Brand Equity)

Brand personality:

How it creates brand

Self-expression Relationship Functional benefit

Model basis model Representation model

A Aaker, D. A. (1996). Building strong brand. New York, NY: Free Press, p. 153.
TUN9E5NAARIIEBAT UARNNINATIAUATENANAWLAINAAMAIRIIAWAY B9
AaNN1I0LARIeaNlH 3 ANmMME @T19AMIAININAUAY (Creating brand equity) N&N%AD
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J. Aaker (1997) A9 lWmMuINNAIALARNAINATIAWAT (Brand personality scale) 1159

1
¥

BPS Ineiqailszasdinaldiiiuezesiialunisdnyadnninas@usnianaunsaasiangiy
1 dll A o dl % :/’ a Yo a a v I
WnadeneluszAlaIng 9 J. Aaker lassanyAgiulidn yrdnnnas@udiiiazdsznayly
o - : £ % =2 o o -
FneieAlsznaveias TelANNASLARIILANHIUZIANTZTRIN ]
TnanigsausandneuzienznsyAdnAWALAtWNN 1 lunsdayAdnANE AN
3 uwad AD NIAIIALYARNNINNINARTNEN (Personality scales from psychology) X16133
yaannmninnsaatatanld (Personality scales used by marketers) SIUASEIEIAUNIN
. . ¥ 1 o 1 = [ % a dl 2 = a 9
(Qualitative research) Tnglingusiae 99 DANHIENINYARNN NN D ARITEANDIATIR LAY
lamsaudmtslagieniy sinlilAssdedneuzianiznnyAdn I il Auauauisd
o 09; A 1 o 1 v o a Aﬂl Y a
309 Anwnr antiu Wingueanegneliinzuuudneuzianiznypannmnaiunsn e sung
paAuAn lusasiall augnaameumaniies 114 anmoy

d‘ Y o a % ¥ o [~ 1 o 1 oI/
LN@iﬂﬂﬂHth’ﬁW’]xW’Nuﬁ@ﬂﬂ’]WLLZW J. Aaker pLG‘@]‘V]"Iﬂ’1‘EJ‘Lﬂ‘].I‘I.I’i’JQ;IJ?N'WWﬂﬂ@‘ﬁdlF]’JT'ﬂF;I’N‘VI’J

Uszimpanigewiniatuu 1,200 au Ineldnsduindundanuazinnuinamunifiin

1
%

YARNNINAUWIL 37 A9AUAY Tnems@uAnmaniu luduiniaaununededyansnl

(Symbolic functions) 111 1@e £1 LAT9E1879 tven wseliludndniiulszlaminliuan

v '
Y o

AuAn (Utilitarian functions) 1M1 813WY e1ussinianni1sdan Wan sizaanaiiluldnadusnng

AurEnededyaneaiuazidiulse laminlFfuananaduin e ranianes seadfinnuda



25

1A3aeRN tngenansuzienIznwyaannniiiusvaeninalingusae e nauLILAA NN
LAZTNANHOIELARNNNAAANHANNADARERIALAVAWAIN LAY
AINNMANHINDAN YARNNMAIEUEIa N sauLisaan1siilu 5 ngu (The big five) An
(1) nguyeana wuiLasela (Sincerity) Usznaulilding 4 ngueles Aa AnwUzLULAARY
(Down-to-earth) An®ULLUUTAZRST (Honest) ANBRIEWULNAIINANIN (Wholesome) WA
ANBOUZLLUTIIN (Cheerful) (2) mﬁmqﬁﬁﬂmwuuumﬁuﬁu (Excitement) Usznavuldfae 4
naNene AR AnEueLULNANNN&inie (Daring) zﬁ“ﬂwmumuﬁmmgqﬁu (Spirited)
ANHUTUULTINAUAUINNG  (Imaginative) uwazANEzULLUANY  (Up-to-date) (3) NgN
a v v 1 1 A o
YARNNIWHLILERAINAMN9D (Competence) Usznaulilfiog 3 ngueies Aa AnMolzuLIL
deNe  (Reliable) AN®MITLULRAIANANLNAN (Intelligent)  waTANEZLULUIZAL
AITNANTA (Successful) (4) NGNLARNNNLLLINIUIT (Sophistication)Usznausing 2 ngutint
A o aa [ % o = 16 . 1
AR ANBUTLHULAANTLAL (Upper class) Wazanwdzluudlawy (Charming) (5) naw
a v v 1 1 A o o
YAANAWLLLTNIUIGY (Ruggedness) dsznaulifion 2 nqutias A ANHOICULLITAUN

AanssNuantin (Outdoorsy) LAZANEL LU LN (Tough) (mmu‘émhumumw 2.2)

WAHUNTNA 2.2 LLzﬁmﬂ@;Nmﬂ\mmaﬂﬂ’]Wm‘ﬁuﬁ’] (A brand personality framework)

Brand personality

Sincerity Excitement Competence Sophistication Ruggedness
] ] ] ] ]
Down-to-earth Daring Reliable Upper class Outdoorsy
Honest Spirited Intelligent Charming Tough
Wholesome Imaginative Successful
Cheerful Up-to-date

Aun: Aaker, J. L. (1997). Dimensions of brand personality. Journal of Marketing Research,(Aug), p.352.
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UANAMNULANITANEITDY J. Aaker (1997) SanLan nguyAANAIWULILAsaA (Sincerity)
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TnennsAneunnsdauAANNINAIIALAY (A Brand Personality Scale) 38 BPS
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AN919% 2.2 UAPNIILAZIDATBINGNLARNNIWAIIALAN (A Brand Personality Scale)

A Brand Personality Scale (BPS): The Big Five

Sincerity Down-to-earth: family-oriented, small, conventional, blue-collar, all-
American
Honest: sincere, real, ethical, thoughtful, caring
Wholesome: original, genuine, ageless, classic, old-fashioned
Cheerful: sentimental, friendly, warm, happy
Excitement Daring: trendy, exciting, off-beat, flashy, provocative
Spirited: cool, young, lively, outgoing, adventurous

Imaginative: unique, humorous, surprising, artistic, fun
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Up-to-date: independent, contemporary, innovative, aggressive
Competence Reliable: hardworking, secure, efficient, trustworthy, careful
Intelligent: technical, corporate, serious
Successful: leader, confident, influential
Sophistication Upper class: glamorous, good-looking, pretentious, sophisticated
Charming: feminine, smooth, sexy, gentle
Ruggedness  Outdoorsy: masculine, western, active, athletic

Tough: rugged, strong, no-nonsense

fu: Aaker, D. A. (1996). Building strong brand. New York, NY: Free Press, p. 144,

%quﬁmifmqﬂaﬂﬂﬁwmﬂauﬁwm J. Aaker Bl \HuanmeinafldTunseenuuay
gnib i lethaunsuanslueidsedununniidng desnnuaenniasssninayaannwa
AUAIUATYARNNINIBIELTINA (Fennis, Pruyn, & Maasland, 2005; Govers,& Schoormans,
2005; Helgeson, & Supphellen, 2004; Khan, 2010; Maehle, & Shneor, 2010; Park, & Lee,

2005; Parker, 2009; Wang, Yang, & Liu, 2009)
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