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# # 5473354025 : MAJOR REAL ESTATE DEVELOPMENT

KEYWORDS: BOUTIQUE CAMPING RESORT/DEVELOPMENT PROCESS/TOURISM
RAPEEPUN THONGPRYWONG:THE DEVELOPMENT PROCESS OF
BOUTIQUE CAMPING RESORT : CASES STUDY OF KIRIMAYA GOLF
RESORT & SPA PROJECT AND FARM CHOKCHAI BOUTIQUE CAMP,
NAKORNRATCHASIMA PROVINCE. ADVISOR: ASSOC. PROF.TRIRAT
JARUTACH, CO-ADVISOR: ASSOC. PROF.MANOP BONGSADADT,129 pp.

The current tourism market is growing rapidly.The World Tourism Organization (UNWTO) forecasted that in
2020 approximately 1.5 billion people will travel internationally, and approximately 397 million people will travel in
Asia, which is an average growth of 6.5 percent per year.Thailand tourism revenue in 2012 from international
markets increased by 9 percent compared with 2011 with 846 million baht and 20.58 million people visiting the
country. A variety of hotels have been created to serve a range of tourists who are becoming more adventurous and
increasingly interested in ecotourism. As a result, the hotel development plans to make hotels more environmentally
friendly have lead to boutique hotels with more natural style with an emphasis on health and relaxation.There has
also been development of boutique camping resorts that are environmentally friendly.This research aimed to study
the process of boutique camping resort development and to propose improvements of resorts to serve the target
group and add value to the product. The study classified the boutique camping resorts into three groups which
analyze the room rates as follows: 1)Luxury 2)Mid range 3)Camp ground. The case study of the research are
Kirimaya Golf Resort & Spa and Farm Chokchai Boutique Camp, Nakornratchasima Province, which is the luxury
level and Mid range, respectively.

According to the study, the researchers found that an proportion of male females, aged between 30-39.
They stayed at the boutique camping resort once or twice a year and tended to choose the same hotel as they did
before. The major factors for choosing the boutique camping resort were design style, location, service, and
facilities, respectively.The major factors for choosing the type of hotel were a beautiful atmosphere, match to their
lifestyle preferences, and modern style, respectively. The majority of tourists think about the environmental impact.
The element of design should blend with nature. They want more privacy, a calm atmosphere and special service. In
addition, the researcher compared occupancy levels, income and the cost per square meter found that the mid
range creates better revenue.

It is recommended that due to the number of tourists choosing to stay during the high season, the
developer will adjust the marketing plan and promotion to attract tourists to stay during the low season. Thus the
development of Boutique camping resorts needs to focus on unique and market differentiation in element of hotel as
following: location, product, activity, service and experience. The project will be interesting and successful.

Accordingly the project should be related to nature for enhanced sustainable development.

Department : .......cccveeee Housing............ovve. Student’s Signature & ...
Field of Study : ....Real Estate Development.... Advisor's Signature: ...............coooen

Academic Year: ................ 2012 Co-Advisor's Signature : ..............o......
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3) #9UUsEANNIINITARIAVRILSILSNATUTDINIINITANANNUNE (Place 13
Distribution)

o o 1 = o a [ % 'y o vdg/ = o ””dg,
N17ARATUUNE N8N ﬂﬁ‘t‘]_l'luﬂﬁﬁ‘u'?N@mﬂm%ﬂ@ﬂiﬂﬂ\‘l@fﬂ@ ﬂﬁ‘ﬂi’l’ﬂﬂasﬁ'ﬂ

4
o

9 2 A & o vy PR A v o 2 @ o
@qﬂq?ﬂwqﬂ\‘iﬁﬁﬂsﬁﬂﬂuﬂqiﬂ NTLUNUNNTRNNAZNAITDINU AN AT AINANY

% 0%

doganaingangnan g nanllgagisina

ada o ] v o 1 | o v A
Asnnrvnadiasinaaslseusy wivaaniiiu 3 Anw AN

1
= 1%

1) namdienansatsawsd unisamihengnanaesisawsulngnes
| adl o O 1 d|| % 1 Yo o % acx 1
Thidgnnsdparmineidauazlszndnen 1Eane araniléuansds wu

- hudNunaeglsalsnIngnge (Walk-in)

- AN AN LAz Ingang

- aa9RuN9auRefiinviesi las

2) nrentngRIuFunuLalsaLsdiATatne WiunnsanineANNuAuN
p0alsausn uazlsausulupsatng azdqaluisasaaugniies iiadtaes
wlaunglunisngeelsawss

- rungEUAaLNUYeeluIn (Hotel Representatives) Lil1nnsan9
o = a o o dll ) ¥ dlv a
FOLNUUIDLTENAUNUN RN U N LR ATR L

- meanuarulssusn luATaLazd1tinausTALNINIA (Chain Hotels
and Regional Sales Offices or RSO) TIUTNLATRTN S LLILANNARZAINITE
o 1 v Qdd’g al a a

MUUNLAERTUTINUTTANBNINGS

3) NM3ANUUILHIUAINANNITARINUUNEY (Intermediaries) LlWN17a141NE

1
A o o

1 a 1 Azll 4ﬂl a tzll 1 o v 1
Hugsiiaviediiendus] NRANznsA s unuansaiueanty 1Hun
- UNTRA LBLAUT(Travel Agency) HiATaaniian WeasannFeuiiay

v £ [ nI/ o b2
Yentinn13eiesninaeslsaunsy Inesialddin i A muununisene

(Commission) Uszannd 10%

- 131915 (Tour Operator 38 Tour Wholesaler) 131n9ia5azsinnisidindn

o o o

Tesuswliag lulilsunsusing Aaflusonarinisdnamieginvieqinenanas
=<

Uik

- u‘%‘ﬁmﬁmﬂiz‘qmmzmmmLﬁmuumﬂmﬁﬁ@(MICE Organizer or MICE

Company) 1i3EMUszinnilsinazingsnaiulsausnuasssmyiasiengu’)



20

A BE/MURENNY FANaIaENunsiefien Fantiiiusananssray
FEUTINGNAIINIH LT Anavieafigausilssmelng uazdunanlsuslne
lusiu

- ruUNN9Aed e AaNNILARSIRIdNEN190U (Airines Computer
Reservation system or CRS) svuuAaNAawmairasaenisiiu gniinnld

sz laadlunnsansduAniazisnisaaslals

- 318 lRE N URUERRIN19gINA (Alliance)

4) §2UUFLANNIINITARIAURILFILTNATUNITRILEINNIFTARTIA (Promotion)
NIAETNNNINANA AD NIALEINNIITNE FtnATiAvEanaLNEnNIg
dll o a [ % V> a 1 R A Y a
N1IAa1A Wt NARTsTwarLEN1denel a3 lng
1) n3lamoun (Advertising)
N17IMEUN UNIEIDE NI NAUBLATNITAUATNNTINY ANAR WG
uazisnan W lfdeenizyarauazainnsnszy e duss s
2) nn9Uszandniug (Public Relations)
o o & =® o & a ] dln/ d’l
Mstlsranduniug vunene nstsznduiiuiareuAqNAANTINANNTNI AT
Aﬁl v o 9/=£‘ % o a 1 o
D419z 13T9AN NN 1A A UATLUINIBIANT AT A1 T0UTIV
3) NNFANLETNN9UNE (Sales Promotion)
NIAETNNIILNE UNBDR WATANIINIIAR AR NAATNAUNIe linsay
g dll -e:ll QI 1 Y o a o o A a o ¢=4I
NAYNINWNNITAAIA LiNaNaiNuy a1 IR UNaRd el viseLiansludunas
i iussqilunnenienisaaauazn1saensall
4) NN9RAARMIN (Direct Marketing)
NNIAAIARTI UNIEDE N1FRDA1INNNITAAIATNN WIINN1TRAIAEIN1TD
r-‘ll o v v = 2 o v
anansiugnAnlilaamss wazvisaannsalinsmeuiulnenseaingnin
5) ns1neineyAna (Personal Selling)
= o o Ddgl = 1 al
nnalnayans Aa NstauelataununALLETe 1 AWriTanINndn Tned

o/ o"ﬂl
QﬂQﬂ?Z@QﬂW@&%WH



21
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2.3.1 dayansAns NI TasluaNlsena

1) Singita Faru Faru Lodge, Singita Grumeti Reserves

v
o

‘17; 4 : Sarengiti National Park, Tanzania
AMUILHBINN 8 Luxury Suites (for 2 guests),

1 Villa Suite (for maximum 4 guests)
ROOM RATE : Luxury Suites : High Season 1225 $, Low Season 925 $ (per adult
per night)
Villa Suite : High Season 5285 §, Low Season 3975 $ (per night
for a maximum of 4 guests)
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Singita Faru Faru Lodge AaaeineiiAnzduanaes Sarengiti National Park @iflu
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dszaunnsallunsinianssuiainvanslua aiuiiaa lugnenuuienia Sarengiti

AWARDS : World’s Best Hotel - TRAVEL+LEISURE WORLD’S BEST, 2012
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AN 2.1 ULAAININTIN Singita Faru Faru Lodge
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AN 2.2 LAAINNNIINTRTRIRNULIL Villa Suite
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AN 2.5 LARINNABTIRARSLNUNetiia 1590 Singita Grumeti Reserves

2) Singita Mara River Tented Camp

17;?'1?\‘1 : Lamai Triangle, Serengeti National Park,Tanzania

RMUIUTIRINAN : 6 luxury tents - 16 guests (with 2 connecting family suites)
ROOM RATE : 1,275 $ (per person), 3825 $ (per person for 3 nights)
WHIAMNAANNTRENLUL Annsaeniuudlngd Contemporary African WauaTinng
ANWENNNE UL Funky, Bohemian V]iiﬂuzﬁ'ammﬂwua AIAANE LLM’T@@ﬁﬁNmﬁ

WHHANNNANNAUALNUD L ANINHIAFANLFNNLNYN Mara way salini31d

38



39

Eco-luxury concept works lunstsengnnasan llsunaudainden wazsyuy

4 U 1
T Mnlidenasianiseyined et dulinsiudundes

A 2.7 LEAINANIIN LaZAaIIndRT1NaN Mara River
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3) Lewa safari camp Resort

v
o

1’7; 4 : Lewa Wildlife Conservancy, Kenya
RUUIUTBIIN 12 Tents (9 Twin rooms /1 Double room / 2 Families room)
ROOM RATE : 410 $ (per person)

WWIAINAANNFRBNLLL LHWANNANNALTLAN T WWIARaNTa9R3NENRLEARG]N Lewa

v
a o

Inepanuuuliiesinideatlnnaanuug 1 iledudasssntiiléesnelnddn wianad
%o a o = - - - o PP
nslddanniesssnang Mutunnduesddsznauuaniinanssu Anaiaenldnuany
ANNANNauTLanINIIndaNsaL’) It Lewa Wildlife Conservancy RviAtianinfigaaees
TnALeL HANuanuaneeedndiig Black rhino Hatuiunelint0%, White rhinodl
Auaunalu15%ua9Auen, Grevy's zebra, W@a@nn3, 899 va«lnasalfannnisviaainen
v ' 1% e v 2 v =2 dl” al VY o da, all 1 o &
dinglasenisening uazliingnad WinnsAnwiyns aunutuliganuasunu At uazdns
1 iea31ennsvieaienuareyinFasi198sEiu
AWARDS :
- Best Community Safari Property in Africa — The Good Safari Guide, 2011
- Bronze Eco-rating Certification — Ecotourism Kenya, 2010/2011
- Top 20 - Condé Nast Traveler Readers' Travel Awards , 2010 & 2011

- Top 10 Hideaways for a Royal Honeymoon — The Telegraph, 2010

AN 2.8 WARININTIN Lewa safari camp Resort



A 2.10 udAININATTIRERIUNLNTRA U3nad Lewa Wildlife Conservancy
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3) Voyages Longitude 131°

‘1’7%[?13\1 . Uluru - Kata Tjuta National Park, Australia

RUMIUHBINAN : 15 luxury tents

ROOM RATE : 2,190 $ per room (2 persons), 1,800 $ per person
wwIrAARNIseENULL Annseanuunelad Safari Desert Camp fiflAanumgus
AEAINALNEY WiaNTaE A LNANNAUTLAN WIS TRINLLaNIE Simpson
Desert liijdininlidudatscauntsnfuuusuun ussannianzianaediiy
a33nm TaemnaeinlETussailhulnssuduanden

YV o

ﬁqaﬁﬁL@ﬁ%ﬂ@q%ﬂmmmlfﬁwﬂﬁ (Red Centre) a84nagasia N 1HEWN
ANNNIONBUTUNMANTURIZN19A12B9 Ayers Rock WATENENULINTIF Uluru Kata
Tjuta lAetnen
AWARDS : HM Award for Hotel & Accommodation Excellence, 2005
- NT Brolga Award - Unigue Accommodation, 2003

- Australian Tourism Award - New Product Development, 2002

AUSTRALIA

AN 2.1 LARININTIN Voyages Longitude 1371
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NN 2.13 uaasANEUEUsnA Wanssniuazdns T Uluru - Kata Tjuta National Park
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4) 1Tugiunia 11Aag 38850 (Banyan Tree Madivaru Resort)

17%[?‘1%\1 . North Ari Atoll, Maldives

AUIUTBINN : 6 tented pool villas (ﬁ”uﬁ 264 73.4.)

ROOM RATE : 69,030 U1 - 130,337 U

uwANARNseenuLL Anseenuuulnautiiuiiduieanidy 3 dou fns
denseluusiaz ey feawew feuluau fieud dkaei Anstindanmng
sssumAn1Flunnsanusis iy AWl lesTieesliidn nasmauiunsldisan
Canvas Tiiluasdlaznaundnaesaniilneanssu Tnsniseenuuusiaenaalidnng

o 4 o’

uwnsnsnegvinunaessngd Aanuiludousags M lgdninanHenaana a1

a a
v

Uha3 UL AT AN AENIH WEBNTIRNANTIHNINNIEIL 1FN1FARN
o” a o o’l ' oy d’l oy =3 oI/ = a
191 Uinngentiguenifasingu daan waizatnianlann Uanand winsanidan

NZLA WIEFATNLTIUNNIANTZONTIREIAN Q1

AN 2.14 LAASNTNTIN Banyan Tree Madivaru Resort
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NN 2.16 UAAIAANITNABEENWN Banyan Tree Madivaru Resort
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o g a a 2
2.3.2 TayansaiAnmninestasludsunalng

1) 1290315 Ffud 1Husl wanl auwasunaInn

(Four Seasons Tented Camp Golden Triangle)

69 : 499 3y 1 ANLAIREN ALNBITEILAL 29T 1Te9se
ANUIUTBIIN : 3 Deluxe Tents, 12 Superior Tents (ﬁu‘ﬂ 54 ;9.4.)
ROOM RATE : 74,000 - 92,000++ U

a Yy v s Y o a ay v 1 Y Aa = [
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uum?ﬁ?ﬁuma‘mmmiumnm&Lmu 191N WAt ngautiuulugausa ng
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ADUHTNTNTAY N19gun NM9lEauiIemIsing 819 Wi LaTNIIEEUEInTIRT1Y
WnnN9Iueinee) WiaNYIaNLEN9aLn, Uin1suseew, Uinisudanie, Uinshnsegsna,

a o Al a ¥ 1 v Y oa ' 1% o J o 1 tﬂl -dl
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o 4

TALNITEAEYI FBIN1TINATABITHENREY
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A o

Tnefivinuus AllInclusive azsanAeMTIAZIAIsRNAMFLE LR I sUAZL T
AWNl3udn uazeasauAINIE ALENNT ANRANIINTIIMUNAG Lmzmﬁ@m‘mﬁmﬁﬁuj 15
fots ustenaf A AN TRaANAMTL a1suAzIAtas ALY warAsdunEANAZAINLNY
dszinn IneAmualiiinednetias 2 Ausauiiana

AWARDS :

- 1 Property in the World - Condé Nast Traveler's 23rd Annual Readers’

Choice Awards, 2010

- Gold List - Condé Nast Traveler Readers' Travel Awards, 2011



A 2.18 WAANINTINTB9TIRINN Deluxe Tents, Superior Tents
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NN 2.20 uaasn nwianssuaaegdindn Tesusn 3 adud wiwi wanil aswaaunesan
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‘ THAILAND
fiumn 3aes wanil Taai (Hintok River Camp Resort) BOUTIQUE

v
o
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3.2.1 10UARNWLANT
naAnE ATyl newmungluuuTsausuiseiny Boutique Camping Resort #
o 1 dl dl [ a o a 2 :/J =® % & 1 dl
winnzaNiunsvieaneailulnsiusssNa A WianiaAnnfugLasAmesnivieaiien
a % o 1 tﬂl 1 v =®
WOANIIN, ANFRINIS, ANaWlavesinvieanaanguimane uazAnenginiuees
filsznaunig e liine uauesANFiesn s 19tinviaaieaNINIgn WiaNnsaunsn

v

QI | £ a =2 ¥ ] o A
Winyarn tfigean InafiansouuazAnsnlufnusiee Al

1% 1

- pugilsznaunis

it}

naAnedeyafiuniann fruniseenuuulasanis nsmulAsINIg
4 % 4 % a A 09; =2 % o 4 o o
493AANUNITARTA TBYARIUNNTRYE NTONTIANEIAUANENINW DDA LAY

guassaluniswmunTsausnszinyn Boutique Camping Resort

% o ! tdl 1 v

- puinviaunen (nqudszainaivang)
= = % 4 o 2 4
UNTANENAUINIALBIAANA Fe3ALITLTINTANERT WEANITH ANFBINNT

prNaulafae puianalauazaNAATIBN e AUILLLLNRN Reguae

a ai Y a tal =) 2 v Aa
ANNATAIN N1TLENT AINNDNTTIELENT RedegalaliinnliiEnig

3.2.2 URUAAAUNUNNTUAN TN

annsdnsadiayadnsnisdinwnueslsausuilsyinn Boutique Camping Resort 7

a

o a & , I . 9 a e " dl P
quuQuLWNmuﬂﬂ’]\imﬂLu@Q@qmﬂluLﬂmiﬁ‘qLL?Nﬂﬁ‘zLﬂmuTuquLLVI@QW@\‘]L‘V]?J']‘V]r]\‘]ﬁﬁ\ﬁ\llmr]m'ﬂ

1% ]

ANATYLTU ANETULINTIR

o

~ o A dl o = o
LnouailunisAniaanlsausunazinunFAnen A9t
1) ANEUTIRIUINATAINANAITAANNLEIA19 “Teausuyfn (Boutique Hotel)”
Cod 4 . .
annisviaameauislszmalng deagluilsyinn Boutique Camping Resort

2) 1fulsausndsziny Boutique Camping Resort iRN1seanuwuuiuenansnd

1
al o o o

waziflulseusuniaedaaflunianuecinvieiian Assegin enetindas 4andn
=
WATIVTAN
= o ¥ o 1a v
3) HawimauIntiaann ldifiu 100 ties

4) sndiasineslutdosssAUNaNeDNsEALILL A 9511979 3,500-35,000 1)



58

2
vy A

sy ¥ o Ao = - o - - -
@ﬁﬂmmsm’]\‘imuwﬂu NUNNNINITANEHIAR Iﬁ?\?ﬂ’]? ATNNEN NBAN FADIN LAUA

a1 uaz Iasenisvindnlaade yia wanil

3.3 menmuuanauilseding

1 dld 1 [~ | =
nguilszansndnen wiseaniilu 4 nqu Ae
1) nquiinvieaiienvialy

(e 1A | a o A a oA =
- ﬂ@qﬁ\luﬂ‘ﬂ‘ﬂﬂL‘VIE'NJ’]'JVLVIEILL@?,?’VJW’N?]’][ﬂ‘Vl'ﬂ‘ﬂ MAuneu e luaniun

1 1 1
ada o o a A A

VRNEINNEITHTANAATY LFAUIINANIsAN®E Wugnauuistn&n ney

2)  nquinviasmeandinWnissusy Boutique Camping Resort

a b4 o/

- nauinvieaigatalng wazanasiaarAndnwnulseusu Boutique
Camping Resort Mlunsirnm

3) ngui{ilsznaunig teausy Boutique Camping Resort Milunsal@n

1
=

4) Hdsaryfuniviaaieanazisusy annimieaiaauwisilsemelne

e

3.4 mauiusIusIndaya

o

1% v 2 a = PR o
1) mmumﬁmmgmﬂmw LHUAAITHAR ‘V]f]‘]:fg LASNNUIRENLNEFURN

[
a o a & o

Aupfrundiayaionans wwaraNAn noud) LazenuddannaadesiunisAnm
neruaunIeiIugtuuulsausa Boutique Camping Resort tngiutiaiflunisvndeayaianans
LAZINAdEIAEaUNNIAANA WaTianaNT AT Ul

2) NIINMLLADLNN

- WukuugeunxaIngdininlsausa Boutique Camping Resort 411491 100

ERHEN

& o 4 A A a P A A
- INULUUR|UDIN @’Wﬂ‘l«mi’]’ﬂ\‘iLV]EI’JV]QT]JV]L@%VI’]\‘]N’WI@\‘]LVIHQ Tuanunviaaneanig

¥
a o a A A

HIINTFNAATY UTIUARBATININISANEN 1911 anenuuis A lun A1uaw 100
Fiaaging
3) n1sdNNNE=d

1
a

- ﬁmﬂﬁwﬂiﬁzﬂ?zﬂ@um? 1991494 Boutique Camping Resort Milunstidnsn



59

- dunsnlfEstnydiunisviesiiaouaslsauen ludnsordunisaliuud

1AT945149 (Structured Interview)

3.5 NMFIATITHTDYS

1999N

a Y a o = K =X o‘d‘ dl ¥ o

TAszidiayaannianans $113e nstiAnm sanlitsundunieainnedesdiu

Boutigue Camping Resort

351  Ammeideyaiteliunn

1) Apsziiiayalsausu Boutique Camping Resort luusiazszAtsnm uazive
N9UNgNszaININTAIAL LAZARTINULILIADLANN AMNANAL UAITNNIBIATIZIT
mAmey tngliuanatmnisunAtsesas (Percentage)

2) Amrzsinan1saiitauaaslsusNainA1 Occupancy Rate %11/ RevPAR, AN
ADR LL@&%meﬁﬁ\‘]H@ﬁ"]Lﬁummiﬁ\‘iLL‘J:LI Boutiqgue Camping Resort TAANNTD
o = ] Y 1
ATWITUAN Cost, Rack Rate 28alsausn Tnan1snfsaumeudndouanssiuyuse

1% = ' 1
?Wﬁl%‘l InenaUFaNaEAFI9LNAS

352  AATeideyaltenmnnIn
o -e:ll ¥ a e4 2 o L a (-1
s lfainnisiazideyaidiaiunn dunnenl uarrenuAALILAIN
=

2 % ! dl dl v =® o/
f{;ljLﬂﬂ%‘ﬂﬁfy@’]uﬂ’]?ﬂﬂ\imﬂqLL@ZIN WIN Lva NI UDINILLINNNTAREN LN 90T

Boutique Camping Resort LLmﬁmﬁLmﬁzﬁuﬁﬂg@m?ﬁﬂw’]



3.6 WHUKNINITANLUUINUIAE

60

s a 4 i = 4
nszuaunsRaunlsIusy uia wanilil 3aain
NSOIANEN : ATNNEN Naan SAasN wausdt

wazwsnlande yhn wanil

A 4

1, WaANEINIZUIUNNIRRILN I99UsNL 2Ny Boutique Camping Resort ienauiunisiuingesnisvieaiiaa iy
URIALSTTNTR
2. \ialaNaLLELWININITFUL uazunTsausuilsziny Boutique Camping Resort A smnnzaniy

unvieaneanguilvang uaziiuyarngeqaliilsznaunig

v

:

dauansend

a a
" UUIANNAR M)

913N WAZAINENTNLEN

& 9
HNEUB

" gousnfayaniinaniungs

4
AATALINNNE 1A

\ALgILIINdeya

A 4

ARLRANNGNEIDEINS

A59UUUABLDNHN

}

A 9uuudNN1enl

A

A

A 4

NAFULUUADUNIN

Aunrmnifitdsznaunig

A 4

Augausandeya

srinana’NLLLAALNN

1gzananaaInnIsdunNEnl

A 4

agtnannsana

A

fayatlyuns

an I

" anAlsawsnuazdiayan
4. o ,
LNENUBINU Boutique
Camping Resort afiAdasya
o 4

nyiaaen

" dayalswsuimiunsdidnm
gluuy, Anusulsauss

Boutiqgue Camping Resort

A

Amszidiayanisaniiunig
" GlAZUHAN1IALTNIINLAY
139U3NAINA1 Occupancy
Rate #1#1 RevPAR, ANADR
LLmr‘imezﬁ'ﬁmm’hLﬁmm

XY Boutiqgue Camping

wnaaglldunwnlf@enainy: tamienswmmn

l

aguaniiideuariaauauuy




uNnN 4

BYAVBINTUANHN
4.1 Tayaiuzuanailndas

1) aniialdaasanne

g1netngdes Wiunsdnsaiiugne Wedui 12 nsngaan 2500 Hiud1ned

o [ % o

FIBLN NN ARZIUANTIRINTAUATINTAN BEUN9AINAINTAUATIITANN Usenn 85

Alawn? wazagieaInngamnaiiuag dssann 171 Alawes Hilleitlszunn 1,825.168

AN NN IALNAT 338 1,040,312.50 19

1.1)  aNLRRAS

fiemile AnsailSINaNINIAN(EININATELE) LaTa1NaAAY

a ] o o

v
AAnzduaan AAFaRUAILNaTItNLTEN

o [ %

Weld Anslaiusinalsyaunan(@audntlsnau]s) a1nelnng warenaLies
UATUNILN(RIUTALUATUNEN)

HAnzdunn AnseuaNaNINIMAN(EINIAATAIT)

1.2)  nsuLNlmnislnAsed

anatntesuiiviuinisinasaseeniiu 12 Aua 217 ugtinu G

- 11 ngas(Pak Chong) - 2UIN92 (Khanong Phra)

- naNeN(Klang Dong) - Tilmnaas(Pong Talong)

- quAn(Chanthuek) - AARNHNN(Khlong Muang)

- WNENg(Wang Katha) - Mum{ﬁLLm(Nong Nam Daeng)
- WYAMu Si) - 43lns(wang Sai)

- MUAIRUIE(Nong Sarai) - WaalﬂLﬁu(Phaya Yen)

2) N13VIBILNEN

' a ° ) a o a o 8% e A %o P
NN9YIANNERNB L NT B NﬂquLﬂuﬁ?ﬁ\lsﬂqmﬁgﬂ VI’]W‘L&WINLWHQ%?U@’]H’MVI

UTANE AATU AFDHININ INIZUANNIRNNOUW INRALWAUALNIITNAIININYBIDITNTNA



62

TnaiArumaInuane e neLaUeINIIviasiansne)du nsviesiianieiind nsviesien

a ! ¢=ll a o ' tzll a = t:ll ' Qi t:i
PINANAT NTNDINEILTINATNE ﬂ’]?Vl@QLVIEI"JLfﬂ%‘ﬂﬂ’]WLLZ‘]ﬁiﬂWq Inean unviasnean

Qo o ]

AnAty i granvuisafan g Wuiuhawalugdnununnan 2,160 aseilames

a A e , =2 4 Aa v A
'SLIﬂqqﬁﬁﬂqﬂﬁﬂqﬂmﬂ\i‘ﬂuﬂﬂqm\?LLmﬂqWNﬂquﬁNmu QUL AN LL@\?N'V‘W]Q@‘H@Q

a %

Uszmalne 1Hun thasiuien thasiudu Unasauuds Uniunanssas 1ised wananniles

o A o

wu T vjevedn handiugu e uiiuhdafinug isnnnda 2,500 91a Aauunas

©

&

amsuaznagaAuaasdndiiininnag 430 atin vidadmnann uazdndihin&goyiug
1Y dll = 1 dy 1 £ I a [~
2B FANE LBIAINAMNUAIMNNAIENINTINN aH denaliignanuuaafan e du
gnenuuiTANNLE N inviesnequll 2555° 04 852,772 Au kil tinvieaiiantng
ne 824,060 AL UAZINYIO WEFINEE 28,712 A A9F1BuuInNgalulszine
= ° Lo A e @ o @ A
Wasanndnathndesiiannansasaiuiulaenyifiulsenauiuiiunaugs
adugn vinllianmgieinialasviallidauduunizunnisindadnsaunlun uay

k7 1

= =KX A o I ] ] o o dl o o
NWUNNBRTNTTN @QNV\I’]?N‘IIH’]@IMQQJM@’]E]LL%Q WISl Ade mﬂwuummmﬁmm

D

o 1 o

tzll v & (53 o o -zill zall o tzlz:i ' tzll a ::ll o
unvesngalazanuininanafinenagun i lunn iy waziniedng @ unsnsnaAny

o

1 aa o A ] aa 1Y 1 s ] 1 =
wins antRsuna ldgassouanannana (lsdinalnanaugassn), livasanysald, lsagun

1
o Ce & o i = o ]

A - o e ~a o a =
ALAE, NTIUNRLLE, LATNITN WIBNIEINNNDUNINAN ATy LT ‘]J']@I’ﬂ, W?IZHW@@IW,

o

)}

o a o Ce o 1 6| -8 dl
NAATU IQLAE, I‘LILLWIJ’W, VL@W‘]J’]?@, ANBATLNART 4™

NN 4.1 uassanunvieaienlugnanuuias sty

o

* anmvnvieunaandinlUlugnanuuiesd T 2555 , #1NaNeuuiTng, NINgNeIuUMITIg

anfiluaziugie (foya od U7 6 6.A. 2555)



-
n_mmuth:ﬂmmmﬂm

ks 7 -
to Prachinburi I.d',-hl._l I

At T ]
View point O

i O
Ehao Eleaw

1.|"|u
nmvmmau'}kn 'n'u.ﬁm
Ehao Eleaw Shrine

e

Deer grasaland

mrafmniamadia ﬁﬁ‘lﬂ
Mo 8ing To reservolr

~
=~ Wi S=r L
dvmniwlvs \ i Office Em.27., ,» LKo o
’ r@ 1‘1 o \.Il
+ i -*—“;ig J;hl H
N 1 B HKim. L h % sl
- pkmmm e — 2= T - h Hrmiln
=N R MwolWang Jam Phi
- 3 \ b
. . wafory Km0 B T
P L
sé"'_n,:!'-’ % Tiger crossing | =4 R ;
e H Fhuk Chi O . T
siwmion ke W wa:::l‘:ing it i \.\I
Eleph EREet T}
4 ﬂ.l:ll';q; g Bm2a Boul, N~ !
hy -
Km.30 ‘Q‘“!Ilﬁ’b =R Co-
O _ view point =77 f« (Gaur crossing =
\\1 . ',.--—"-’
Kmas =™, .
.
——— O‘JI
dla
Bamboo Fen

—— Tl (Road)
—— W -RAEN (Stream)

e == W@ (Wildness trail)

g . " " . & =
i srrradsig AL TN T LW AOURAARLI
I'JMI‘I'Illmiﬁﬁ‘ﬂ\'lﬂ Fheuo :3“ shrine Camping site
Fhao Yai station o - .
‘ﬂm o (Waterfally
-HOD'O = -
e 3 fuLBU= TN
— Thanarat Rd.
20
Tmnlnand T WA
to Pakchong market to Muak Lek
27 Km. =20 K.,

NN 4.2 udeAUULRADIvIaaes TugnenuuistnEn uny



A 4.3 haAanIngaNgnuiviaansq luanalindas

64



65

4.2 dayansaiAnm
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GOLF » RESORT = 5PA KHADTAI 3 « THAILAND

2

A9 1/3 1.6 05U 6.UYA 0.11N183 2.UAFINTANT 30130

Concept : {5 l1us9508115 (Distinctively Natural)

Style: Local Chic Style @annilnenssuuazni1sa Lo 85981 AN NaN iy
o s % al = o 1

wnaneoiuesriasnu wazinalulagade luy

Target Group : 1nviasmegsine @ 919851l il daene uaz@salilfiilumnan

o |

IneAunNaNiennlen 1nseiane Inesiudungu High-end NRszauseliuas

q

v
o & s o &

b2 4 tﬂl del v dl A v o
1ANTRQN HINNIINDINEUILUINATUNE WNABINITATINAINNAATY Wralie9da

o

Do

o o

UALBINAIHINITNNIWULN
Project Details :

Building 1-5/ Tented Villa 1-4
Lobby / Restaurant / Pool / Outdoor Terrace / Spa / Conference room

Multi Propose room / Club house / Fithess / Pro-shop / Golf Course

BNl

AN 4.4 1aA9ETIN TA29N1T ATNNEN Naav Faain uaus f1ln
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AN 4.5 LAAINUNAIRNAae TAsINaT ATNNEN neaW Saev waws aln

6) Room Types : Room Rates :

- 30 Plantation View rooms (Lower level / 42 sg.m) THB 9,000 ++
- 22 Horizon View rooms (Upper level / 42 sg.m) THB 10,000++
- 4 Terrace Suites each with terrace (84 sq.m) THB 17,500++
- 4 Tented Villas with private spa pool (180 sg.m) THB 33,000++

30 Plantation View rooms / 22 Horizon View rooms / 4 Terrace Suites

Plan eaticn Wi - Terrace Suiee
Haorzon View

AW 4.6 LAAITIANNN Plantation View room, Horizon View rooms, Terrace Suites
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4 Tented Villas @ @ 18.0 @ @1_4

6.0 6.0 6.0

£
o A

AN 4.7 Uanal e Hieenn Tented Villas

AN 4.8 nanasiuuutiadiin Tented Villa
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4.2.2  vinlzade ysa wanil (Farm Chokchai Boutique Camp)

FARM CHUKCHAL

CAMP

1) F6%a - 159-160 0.5A2NMN A ULBNUAY 2.11NT84 4. UATITALA 30130

2) Concept : Back to Basics in Touch of Nature

3) Style: Boutique Camping Style

Target Group : invieaifien feannwanuilainlanzesnisutedi vitevgafiuan
AUINTINANIA wazLssaundLdinan AL s TN RS TiaR Tnaliunaangu
MICE (Meeting Intensive Conventional & Exhibition) ngxiilnusneiiluassng Tnaiinnsdn
Funun Sousininanisviasvieaiionluinfu uas Team Adventure dniunyanus fiasns
a5pruansiaalumsinaudufin uasngueaseua®s Feanisgnanviesiiendonsms
Agro Tourism Mnfanssunelunnf LazinWnHauyinunaNassuEIAnanatl

4) Project Details :

- Boutique Tents
- Lobby/ Restaurant / Conference room

- Agro/ Farm Tour, Ice cream work shop, Cowboy show “@a

NN 4.10 wanaissan Tasenns Wndulaede yia wand
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1 &
NINT 4.11 wasiuigdaunas Tasenns Wninlaade yia wanl

5) Room Types : Room Rates :
- 68 Boutique Tents (14 sg.m) THB 3,500 ++

68 Boutique Tents

NN 4.12 uaasgtluundiessin Boutique Tents
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NANISANE

annisAandayalunszununisWamunlasenis Boutique Camping Resort B9l
nadneluseazBualaedonisiiuuLaaunn waziuudun el InaasauAguly

(2
o a

dutszneufaedeyasng fall

wuugauaN dayaninsieansinvienes waAnssunisdann Usznaudiae

daua 5 daulaun

a

1
4 [

doufi 1 :m@g@mqiﬂmmﬁﬂv{mﬁm
dudt 2 - $panlunnadiagin uazdiayan9dinwn Boutique Camping Resort
gaqinviadien
dudt 3 - tladalunnadaniin Boutique Camping Resort gaarinyindiien
fouf 4 - dnwnusiuildsanaes Boutique Camping Resort fviuaulauas
ARTIANAN
wuudNM e filsznaunistsninsanluniswmiunlasenis Boutique Camping
Resort annsalAne laelneavidendsenaufae 2 dauléun
doui 1 :%@H@quiﬂmmimqmi
- AunEnIw
- AUniImane
- Aunnsku
- AunisUimsiasenng
dowit 2 : oy gulassa uaztiednialunsirunlasenis

wULRNANEE JTEaToyfrunitavieaiiaouazissuan DeauAniuludaunes

WUININNIARINLEN TATINAT LaziualiiuniIvias Lﬁﬂ'ﬂuﬂuqﬂ[ﬂ
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51 NANNSIATIERLLLAALAINENYIauTEdludIudayaANARINS uasilaqs

v
o

lun1siaanin Huazianfall

5.1.1 dagavaliluasindeuiies fdsindilausunsdiinm uaz thviesfien
il T msvinuuLgauntas T 200 fathe fnaasdaansAnmingagueeil
1) VWA ﬁﬂvimﬁmﬂumm@aﬁﬂmu 113 AU ARLTIY 56.5% WWATY /119U 87

AU ARLTIY 43.5% 9N BN N InA LAY

LWATNEl . LAY

WANANIAILNEN
43.5% 56.5%

a

WHUNHT 5.1 WAAAIWATINYIDNEN

2) a1 : unviesmedaulnnjangszning 20-29 1 Auau 78 Au Anilu 39%

)}

[

sadanTinviaanaandanyseiang 30-39 1 a1unu 74 v Astlu 37% Tag

!
inviaanaanguengiiungunininngaluddindinlaeusumanngn 40%uazviniu

Tapde yan wanil 48% muaduuazinvieainaalugaseny 50 Taul Afieeign

Wanuwaw 17 Au AeLTlu 8.5%



20-291]

37%
AgUNviaanel

aal o ! =
NI HNT 5.2 LAPNAIEWNTIBILNEY

3) Ayt : dnviasgndaulundryaiiing a1uau 161au Anflu 80.5% LAz
finagAaUIn 39A1 Ay 19.5 % FullunAnwAianl gy ewiEiu, sy,

)

LIagNY, A9Ails, d59LAd, AALEATLALA YA

NN
- W6 U )

ﬂ: 19.5%

o

AoUTH

@

[
=

UNNaINE

WHUNHT 5.3 wamATYTAneinyiesiien

4) ga1umw : dnvieafgagaulunTan unn ausd 11w 109 A Anflu

54.5% wazlan aauou 91aw Anilu 45.5% Fefsunnlndipaiulaedidindn
TnausunsAnEdaulunaouninausauio
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ADTUNN

WNNAUNEI

a

dl o 1 dl
LHUNT 5.4 LAAIANIUNINTDIUNTIDINE

5) ngANE : dnviaugadaulnnlsyauniadne luseAuBoynyiss auau
121a1 AnTlu 60.5% savasnndnisAnmasluszauiBoynynin Auou 43au

ARl 21.5% 209anuninvieutanguaAIet19iaINe

N1SANEN
—=T= V]| | V| ﬂ’ﬂv‘lﬂqLﬁﬂrJ ‘ITY

a

dl = o ' dl
IDNT 5.5 LAPNNITANRITDIUNTIDILNIER

6) 21w : sinvisaenipeunuugaunNdWluaTuninanwenTy A 91
v ALl 45.5% saeaennAenIgInadoudn Auan 55 Au Anll 27.5% uas

FUI1TNN/5FIUNAR AU 29 AU AR 14.5%mNANAL
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s = s]
unLFeu
11%
Sug1TnIg/
938NI AVEW WinU

15%

YAIUNNDUNLL ANty
45%

a

A = o p
NUANN 5.6 LAANANTINARAIUNNBILNEA

7) salasatian  invieufaadiulvnjmalfseinen 5211919 30,001-50,000

U [1uau 52 A Anili 26% aududaulvgjaedininnnainlaade ysa

a

U

wANTIE0e douraatnnianalfdainan 3511919 0-30,000 U HIUANWIL 45 AL

ALl 22.5% uaidmiuiidinwnisusuaTnen @aulnniseld 50,001-75,000

a

1 v
U 1£1auau 39 AUARLTIL 19.5% 1a4Knviadiienyianue

16%

22%
0-30,000 1M
30,001-50,000
s1elanaLnau
50,001-75,000
- 75,001-100,000
0
19% = 100,001-200,000

= 200,0013u 4l

aa Y o1 A % 1 dl
LRUANN 5.7 LL@@Q?WHiﬂﬁ]@Lﬂ’ﬂum@\‘luﬂVl@\‘iL‘I/]F;I"J
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8) vinwnnulas : dnviasnsadaulun)dininlsusuiuginauiu 81 Ay An

\u 40.5% Bailudaulugresdininilssusumanngn dousesasnndinindu

psaUATIRuaL 65AU AnLiu 32.5% Fuiludaulvgireddininivihiulaade

a | ¥
yia waniAae

]
NBU

L 1 Qs
18% A

VNWNAL? 5450

e

//:,//ﬁ%{aUn%‘a
- : // ' /"
) assh

o {

a

WKL AT 5.8 wansssaziaeanaidindulas seainviesiien

5.1.2 an911UNISIINAN WAETANANITIIINN
1) aMgIN19LNWA : T5ausn Boutique Camping Resort 1agtinviaaifien Inad
eazidanlnaaglasi dnviesnaedauln)diann 1-2 A3wiet] Andu 52% seean

<

1y 3-4m59sat] Asill 19%

1vae
16%

3-4A59 ,
19% (2 NS

TunsINn
1-2A59

52%

WKL AT 5.9 waneA N luN9dinin 2eninvieaiian



78

2) samviaann : doulunfldisnisaslugag 2,500-6,000 umAALTu 38% uay

789N TU 6,001-10,000 LAALTlL 26%

38%

e o 2,500-6,000 un
TIATUBINN

// " 6,001-10,000
| /// % 10,001-15,000

= 15,001-3u4

a

WHUAHTN 5.10 HARNIIYATLBEATIATIBIHN

3) WnyawnaARanNauUNINNBoutique Camping Resort NtAgWn AnLli 72%
FOBLMRNA LW TutauLssaINIA AanssunglulAsang N191L3N1T N1TABNLLIL
= A va a ] o [ O!I a [~1
AAunannay In&Tnassndni 1a4 d@aulinauniwngn Anlu 28% sauAna

wdanlual seuAuUANFNN Aeanismszaunisalludlunisindeu 1as

UNNAWNEI

NINND

1 12 1

WHBART 5.11 wapensWnanaesinyiesiien



4) Ts9usu Boutique Camping Resort MtAglUNNNILAY : Feannuan
- T5EEud 1AW wANTl ANNUALNNAIAT SNSRI

- Huamsweiuani Asudaniyau

o o =

- LTWL%HQL@@I?]’]L%]J AANNIATAL

3

e A g o o A 1
- wegldannia Faein aaudamas i 4as

% |

A1 5.1 waARS Boutique Camping Resort Minviaaineaiaain

v
1%

5) Wnvawnaqlasutiais 189l59KNA AN AZIBE AT ;

Aumasiiin 1l Artle 57%

- 15EM 1eIAuE 24%
- Desgnsamlaaanuw 12%

- e lwwnun 7%

12%

UNNDILNE?

\ a ¢ @ o
Sudnagnsatnda Aumasiiin, ol las
. 57% .

24% LaLaud

ARad1s, MR NNN

m Thelawun

a

WHUNAN 5.12 waReN133UeN9a19anTsansnTetinvieeiien

v
o o

a
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v
1o

6) inviaaifiznandlsusneaeng dauluafadl ;
- Inedwii/insans Aatlu 44%
- Bwmeduin wullaf Asdu 25%
- 1 REMeeE 21%

- punnannaesnisausninanse (Walk in) 10%

21%

0,
A8n15984 e TnsAnn Insans
Aunasiin,aulaa
UFHNLALAUT
25%

B N1229A2EAULAY

a

WHLRT 5.13 UAAIIBN19989l59uINTRINYIBeTEN

5.1.3 tlaqglun19i@anwn 199usu Boutique Camping Resort ya9iinviefien
nefieazdenlnaage
1) %qﬁﬁnv'lmLﬁmﬁﬁﬁqﬁamnﬁqﬂumitﬁ@nﬁn feasiBARNE LA

- alndnnreenuuulsanss anwau 69 au Anil 23%

VLT S119% 60 AU AR 20%

- N13UINNT AU 54 AL ARLTIY 18%

- Nanssunelie AU 48 AL AL 16%

- ReSEANNEZAIN S1uu 33 A AnTe 11%

FIANRNANN 2147 20 AU AALTIU 6.6%

ANLABAAE AU 16 AL ARALTIL 5.4%
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5.4%
6.6%
23% )
11% ’ﬂ‘lﬁ]ﬂﬂ'l‘i’ﬂ'aﬂu‘uu‘l:‘iﬂ WIN
0
o MLAanNma
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I N1TuU9INIg
= [-%3
lun1saannwn

@ NanssuAelu
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FAIDUILAMNAZAIN
a o
S1ANNNN

AMNUaanns

D
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WHUNHT 5.14 uaAAINAIReDelunNsRenAnaagtinyiadien

2) .AKNANLAANAN Boutique Camping Resort luatnadindas Nseaziden

v
v o A

ATNANALIASH

- AenndNdAsITHTIRLEANELTNANN ey A1uau 80 AuAALTY 40%
= 3| o o a |

- dpnuasuiludausa aauau 48 auAaily 24%

- Fesnnavieufaaidunsmg a1uau 27 auAnily 13.5%

- Fensvienaaipa iy Auni 26 AuAnLll 13%
a dl 1 ell a a o o a [~1

- HADUNYANNEATNEINARIUILNIN AU 12 AUAALTY 6%

- fieannsvieiendegan WAz A uan 7auAnly 3.5%

3.5%
6%
. FasnsdudasssuTRLIanaLEIInsaTlng)
LUBIMA b a0% - . i o
S Aanuasuiilugauma
NISLAANNN

¥ ARINNTNaLnaBUNYRAg
B ARINTNRWNLNTINAYNE
HAUNNAUNAUTIRIAINUIUNIN
23%
ABINITNAUTLUTIFUNINLASTANA

WHUNHT 5.15 LARIIMBINATILABNTN Boutique Camping Resort Tuginatlintas
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[

4) tlasglunsidangluuy Boutique Camping Resort H9M8aziBeARNAAL

g
U

ZR

- gneand WUIENNIANS AU 71 AuARLTIY 35.5%

- ANAUAMNTALLAY Life style 189m1LEY Aa1U43U 58 ARAALLIYL 29%
al o o [ a <

- RAausuaNs wilanlud a1uau 35 AuAale 17.5%

- AANasy WU NLAY A110 28 AUARLTIW 14%

aAa del & o o a [
- AMNNITTIVUIHNLALLLTIND AU 8 puAnLilU 4%

35.5%
LUBINA L1 .
a o /289N TUUFTENNIANR
17.5% NISLRANNN

nsanuanudauuaz life style aasnuias
NAnunuaNs wlanlug

- # HAANAIY L uduANLAL

0

AINNN5TIURIRNLALILLIAN

WHUNHT 5.16 wansiladelunisidangtuuy Boutique Camping Resort
= : e oA Ay oA e e e - =
ANNMIANEINLIN Tudauidnyieaneanidininy ATunen nadn 3ae5m weusd a1l 7
weandinintiestszinm Tented Villa daulunjiflungugin fiaansfudszaunisninauudan
T, Avnunnsing, Tignandnlutieasise, Hacuseeseesiuildaesniel, Ianw
n&%n naNNAWTLSsINTNF, Faenisanasl iudausings
anuluninvieafanazidandindinlulannafies Wy Honeymoon, JuAsusay
W, aaeduiAn, nsindeuviesnalszantliuaseunia 1as
o o zal o a = 14 o & t:ll
AniudeenngANaza9n kazianssungly AN nean 3aeim weud a4l 7
2 4 o dl = o o o 1 d”
fuinnaeunIngaEaenna AL Adsia
v
- Yleeeung

- A3E918Tin
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- ath

- AUINNBAN
[~ dg/

- asud
£ o

- PANANNWN

- wilasineawniin

NHLLA 1A

1
! =

P :// 1 dl ° o dIQJ v e |1 e &
NIANYNNLIN ADIUNNBUNLINATATY NHLUTANN ATHIEN naan TARN Laus 41

b

v
[

gavlnnfiganaan sl
- gnenuwiTIAn gy
- lgegu Indaiad, naaunewb
- yhiulnade
- 11dla(Palio)
- alunad(Smoke house)
YR Naaln(Primo Posto)
- YeNaNYIiAAL
- Tutiudd

- Jim Thompson Farm “a

=® 1 1 6 o/ a & o J dl 1] [~ 1
AnMeAnEwLn Tudauzesinfulaade Y wanil dnvieanesdaulunidungu
ATALIATY FIBINIINIGNNNYIBTEATUNTAT Agro Tourism NAANgsuN e lunIF uaza

a

o 1 1 a 1 = o/ [~1 v K] Y Y o/ 2 09;
WnneuvinunanesssNaAnaath Guduanuilusssuans sanas MU Wiaumis
Ugnandtinlunismasunusssugnm wianvisliinisiiunaiangs MICE (Meeting
Intensive Conventional & Exhibition) nguiilnusnenfluasdng Tnadinisdndunun 4n

=3 1 1 ‘dl 'S o % 1 dl v v

wininanTsviasvieaienlunniu was Team Adventure ANudLinajAny NfiadnN194319A N

ansiAAlun1gnnaniluny

1
o o 1 =

AMFURIBUEIANAZAIN wazianssung lunnFuTaade NnviaaReTauNin

1 lﬂl a -9
- YIANNETN AT AT

- Cowboy Show WazdR3Iaeauansn
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- lce cream Workshop
- Morning Trek

- Steak Hut

- Viesduuun

- @UNAaNTIN Camp Fire 49

1 12
o [

Weeavanudn anuivieaiieaiiinvieaiisa?idivingeylunniigamus sl
- gnenuwisTIAn gy
- yeNaNyIniAAL
- Lifepark (Greenery resort)
- 1hédla(Palio)
- wilunealn (Primo Posto)
- alunend(Smoke house)
- Sheep land
- lsgasony

] = o e

- lgequiindaiad, naruneus va

] 12
a v o

TudauaesinvesnaasandinngayliuinngamuaiAunsi

- guenuwiendan gy doulvg)iinfiansss il ausssuand dnsiln
wae Night Safari

' ] A o e &
- VLﬁ‘“ﬂ\!‘l«L LUNIRLAE, NTIUNDLLE

5.1.4 AanHUsNUN L Eaasua9 Boutique Camping Resort Ninviaaingd dula
a Y o o 1 dl 1 = 2 dl” dl k%

wazAnINANILUIAN dnvieaiandiulungiavubieanis seunuinliaesaedlsausy
TugtuusingAsiy

1) Lobby

dl 1 1 1 =l dl = |

- lavaung agvinunanes s Adasu Anlu 81%

- iAtannnaned lununlsuannie Aasl 19%

2) @5z28Un

- aszdnadusn luwsaziieain Aaoududausogs Anlu 64%



85

a3xdN8tngaunany agvinunaesssneg indelddaaniiesinani
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v 2 1
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= I 09/ | o v v A [
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s
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©
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©
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AnunNAda ludiesin edrailudndon Antlu 3%
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fanwludiasin anumin take view 1 Aaflu 51%
nasALilalag /Sky Light AaLili 22%

s \iflensentiin Jacuzzi Anuhs 17%
Hnszandng nesiuszwinatieueuiuifecir Anulu 10%
AUNARRINN/ARAN AiFaens

101-200 AN919L0AT ARLTIU 41%

41-60 A1319Nms ARLTlW 27%

61-100 AN919LKA3 ARLTIY 20%

14-40 p131aNms AaLili 12%

WU AFTTAN U TIBRINS

201-250 A3 NLNAT ARLTIY 49%

251-300 A3 NWAT ARLLIW 31%

150-200 AN319NAT AALTIU 20%
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TnaagUanwsiunldastanas Boutique Camping Resort itinviaeiiien awla uas
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ANNLIARANNINENTW WiaNiatiua N Tudausaga

5.3 N9TUAUNITWAUITFILGH Boutique Camping Resort ARINTUANEI WL
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FEnlasenistaanislfuilauunednannipsdluan lunAurisasy was
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Wrasiuinvieaneaanguil Inadinnseenuuuliiiiavuluassu s AunaAnees
T3qusNARNA WNessNTNG (Distinctively Natural) @ ln@niseaaniuy Local Chic
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1 tzll a.udl v -dl A 2 o o o X
VieaNeEawUIRAnysiE §NFean19a319ANanTY 1ira liisedanusiaies Aalng
WAIUNA2R1ANINWN 1-5 42151187119 Lobby wazdail Tented Villa

IANITRANULLLEUNTHANNATULNNIFAANULLILWA Tropical +Safari
. X A & o cY QI o % QI
Concept + Local Chic style asiin1silszenalananuniviasnu 4an luiiedanu 10
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a 2 v [~1 o A 1 v a
snsssnanf wiuldludluuan wlewjantjnsssuan
TnanInsNaInNMsAnEINIzUINN WA UN TATINITATNNEN NadW Taain
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waus 811 Aeaziasasaasalili

1
i Renovated i Design / Concept
i Khaoyai Country Club i * Gflvaiwiesssnad | l Hotel Construction
1 1
I+ Club House i * Local Chic Style + | .
[ . ’ / Constructed 1 Constructed 2 Constructed 3
i - H Safar Camping Style
I Marketing /ALILA 1 VA I ®* M&E * TentedVilla * Landscape
b e
I | ® Bazament * Lobby * Intericr
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* Event * Room/Resident
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* Accounting
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Department of Housing
Faculty of Architecture Chulalongkorn University

Thesis questionnaire
The development process of Boutique Camping Resort.

Cases study hotel in Pakchong ,Nakornratchasima Province.
Rapeepun Thongprywong, Graduated student in Real Estate Development

Faculty of Architecture, Chulalongkorn University.

(Cases study of Boutique Camping Resort : Kirimaya Golf resort &Spa and Farm Chokchai

Boutique Camp)

Part1 : Tourism background information. (Please choose by v'inO which most you are)

1. Sex O  male O  remale
2. Age 0  under20 O 2029
O 3039 O 4049
0 overso
3. Nationality O  Thai O others (please specify)..............
4. Status O Single O wmarried
5. Education O  under Graduated O Bachelor degree
O Master degree O pha
6. Occupation O  student O Government employee
O  Private companies O  ser employed
O others (please specify)......coveviiiiiiinn,
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7. Revenue per month
0  0-30,000 Baht [0 30,001 -50,000 Baht
0 50,001-75000Baht [ 75,001 -100,000 Baht
0 100,001 - 200,000 Baht 1 more than 200,000 Baht
8. Who are you going to stay with?
O Couple O Family
O  Friends O others (please specify)......

Part 2 : Frequency of staying in Boutigue Camping Resort.

1. Have you ever stayed at the Boutique Camping Resort? If yes, how many times per
year?
CINever OJ1-2 Times  [J3-4 Times  [J5-6 Times  Clmore than 6 Times
2. Would you ever return to the Boutique Camping Resort again?
Cdves DNO, (=12 0] (R o N PP
3. What is usually rates of Boutique Camping Resort rooms that you ever been?
O  2,500-6,000 Baht 0 6,001-10,000 Baht
O  10,001-15,000 Bant 1 15,001 Bant Up
4. Which source do you get news about the Boutique Camping Resort?
O  internet /Web Site O Agency
O Newspaper /Magazine O Bilboard
5. How do you make a reservation for your room in Boutique Camping Resort?
O  internet /Web Site O Agency
O Telephone /Fax O wakin
6. Have the brand of hotel effect on decision-making in your selection of Boutique
Camping Resort?
O Very effect 0  Moderate effect O Nothing
7. Do you ever to stay in others Boutique Camping Resort?

|:| Never |:| Ever, Where. ..o
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Part 3 : Factors for choosing the Boutique Camping Resort of tourists.

1. The most convincing reasons to choose the Boutique Camping Resort. (Please choose

3 items)

O Design and Style of Hotel O Room Rate

O Location O  service

O Amenities and Facilities O Safety

O Activities O Others (please specify)............
2. The reason to select the Boutique Camping Resort in Pakchong. (Please choose 2
items)
O Would like to enjoy the atmosphere of KhaoYai. O Privacy and Relaxing
O would like to visit Agro tourism O  Have many Eco tourism attractions
0 Travel for Health Tourism [0 Travel for Adventure Tourism

OO0  Others (please specify)...................
3. What are the most interesting styles of Boutiqgue Camping Resort that attract you?

(Please choose 2 items)

O  suitable to my life style O  Attractive and Good environment.
0 Modem and New O auietand Privacy
O  Friend’s recommendation OO  Others (please specify)..................

4. Why do you choose Tented Villa? Which occasion? (Such as; Honeymoon,Birthday

etc.)

5. The most favorite activity / facility in Boutique Camping Resort? (Please choose 1-5

subsequently)

O Golf Course O  Pro-Shop O Fitness

O spa O Meeting room O Saminar room
O Restaurant O swimming Pool O Lobby

O Organic Farm
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O Agro Tour O  icecream Workshop O Steak Hut
O Cowboy Show O Dinner/Morning Trek
OO0  Others (please specify)....................

6. The most favorite place/attraction in Pakchong district ? (Please choose 1-5

subsequently)

O Khaoyai National Park O Palio O  Primo Posto

O Suwan Farm O  winery

O Chokchai Farm O Sheep Land O Bonanza

O Tongsomboon Club O Dasada Gallery O Panther Creek
O Smoke House O  Jim Thompson Farm

OO0 Others (please specify)...................

Part 5 : What is the attractive functional design that you will be satisfied for the rates of

rooms. (Please choose 1 item per 1 question)

1. Lobby

O Open space with natural

O  Ar conditioning with stunning views 0 Others (please specify)............
2. Pool

O  common swimming pool, easy approach from rooms

O  Private pool in each room. O Others (please specify)...............
3. Restaurant

O  The design blend with natural

O on top of the building with panorama view

O  outdoor with activities such as Party, Bar.B.Q

O Getting to easily outside the hotel OO Others (please specify)...............
4. Guest Rooms

O  Finished lounge

O  Private pool / Jacuzzi inside the room

|:| Private Bathroom / Walk in closet inside the room
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O  Private Balcony in the garden

[0 Private kitchen

O Different styles of decorations in each room

O Unique outstanding functions for connecting with green area

O Others (please specify).........

5. Bathroom and Toilet

O Open roof, Sky Light O  Jacuzzi

O Surrounding by garden O  curtain wall between bedroom and bathroom
OO Others (please SPecify)....................

6. Size of Guest Room

O  28-40sqgm. O  4160sqm. O  61-100 Sq.m.
O  101-200 Sg.m. [0  Others (please SPeCify)..........cccccevieeeeiii..
7. What is the suggested amenities ,facilities in guest room which you want ?

8. Size of Swimming pool

O  150-200 Sq.m. O 201250 Sg.m O  251-300 sq.m.
9. Any suggestion to improve the common area and function to make the resort becomes

outstanding.

Thank you for your encouragement
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WLLANAEOL INSIRNUS 1389 NTEUIUNTITWAUITSIUTH Boutique Camping Resort
NFAUANESLIN LBLIAAILNE UNNTRd R9KIA WATIITAN

Tael w19a129NNITOL NaINT18NA BAM BN ara W adanisuning

APRTUANNIT ARUADNTRENIINAEAT QNAINTINNINENAE
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& A
- PUNANUNTATINIS

- Plan uaz1uIAT8411891WN Type A197 (Tented Villa, Terrace Suite, Horizon View,

Plantation View)
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