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*® Commission of the European Communities, "Directive of the European Parliament and
of the Council on Consumer Rights," [Online] Accessed: February 17, 2018. Available from:
https://europa.eu/youreurope/citizens/consumers/shopping/guarantees-returns/index_en.htm

If you bought a good or a service online or outside of a shop (by telephone, mail order,
from a door-to-door salesperson), you also have the right to cancel and return your order within

14 days, for any reason and with no justification.
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>’ Guarantee of faulty goods

%9 Commission of the European Communities, "Directive of the European Parliament and
of the Council on Consumer Rights." Section 25, p.31.

Guarantees for faulty goods Free of charge, 2-year guarantee (legal guarantee) for all goods.
Under EU rules you always have the right to a minimum 2-year guarantee at no cost, regardless of
whether you bought your goods online, in a shop or by mail order.
This 2-year guarantee is your minimum right. National rules in your country may give you extra
protection: however, any deviation from EU rules must always be in the consumer's best interest.

If goods you bought anywhere in the EU turn out to be faulty or do not look or work as
advertised, the seller must repair or replace them free of charge or give you a price reduction or a
full refund.

As a general rule, you will only be able to ask for a partial or full refund when it is not
possible to repair or replace the goods. You might not be entitled to a refund if the problem is

minor, such as a scratch on a CD case.
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1 Zollers Frances E., Sandra N.Hurd&Peter Shears,, Consumer Protection in the European

Union: An Analysis of the Directive on the Sale of Consumer Goods and Associated Guarantee, 20

U. Pa. J. Int'l Econ. L. 97 (1999) (Pennsylvania: Penn Law:Legal Scholarship Repository, 2014).
2 Commission of the European Communities, "Directive of the European Parliament and
of the Council on Consumer Rights," [Online] Accessed: February 17, 2018. Available from:
https://europa.eu/youreurope/citizens/consumers/shopping/guarantees-returns/index_en.htm
The 14-day cooling off period does not apply to all purchases. Some of the exemptions are:
= plane and train tickets, as well as concert tickets, hotel bookings, car rental reservations and
catering services for specific dates

»=  goods and drinks delivered to you by regular delivery — for example delivery by a milkman.

= goods made to order or clearly personalized — such as a tailor-made suit

» sealed audio, video or computer software, such as DVDs, which you have unsealed upon
receipt.

= online digital content, if you have already started downloading or streaming it

»  goods bought from a private individual rather than a company

= urgent repairs and maintenance contracts — if you call a plumber to repair a leaking shower,

you can't cancel the work once you have agreed on the price of the service.
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ngmune UK Consumer Rights Act 2015 #lgdmsu ansverandng 19 Cooling

off period 14 U wWumeifiuannmelsy uwaddaunndsluseasdeaiuiaula

®Ibid., How to cancel a purchase.

 Ibid., Refund.

% Consumer Rights Act 2015 UK, "Consumer Contracts for Goods, Digital Content and
Services”. 2015 C.15 " [Online] Accessed: 18 February , 2018. Available from: :
http://www.legislation.gov.uk/ukpga/2015/15/enacted
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% Department for business innovation and skill. The Consumer Contracts (Information,

Cancellation and Additional Payments) Regulations 2013. Part 3: Right to cancel. Section 26 (2)

[Online] Accessed: 1 May, 2018. Available from:

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment data/fil
e/226625/bis-13-1111-the-consumer-contracts-information-cancellation-and-additional-payments-
regulations-2013.pdf

87 Section 26 (3)

%8 Section 27
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% Section 28 (1)
% Section 29 (3)
"' Section 29 (4)
"2 Section 34 (1).
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> Section 34 (2).
" Section 34 (6).
> Consumer Rights Act 2015 UK, "Consumer Contracts for Goods, Digital Content and
Services”. 2015 C.15 " [Online] Accessed: 18 February ,2018. Available from: :
http://www.legislation.gov.uk/ukpga/2015/15/enacted
Consumer Rights Act 2015 Section 45 - Right to a refund (3)
(3)A refund must be given without undue delay, and in any event within 14 days beginning

with the day on which the trader agrees that the consumer is entitled to a refund.
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’® Department for business innovation and skill. The Consumer Contracts (Information,

Cancellation and Additional Payments) Regulations 2013. Part 3: Right to cancel. [Online]

Accessed: 1 May, 2018. Available from:

https://assets.publishing.service.gov.uk/gsovernment/uploads/system/uploads/attachment data/fil

e/226625/bis-13-1111-the-consumer-contracts-information-cancellation-and-additional-payments-

regulations-2013.pdf

" Colleen Tressler, "Door-to-Door Sales and the Ftc’s Cooling-Off Rule," [Online] Accessed:
19 February,2018. Available from: https://www.consumer.ftc.gov/blog/2015/08/door-door-sales-
and-ftcs-cooling-rule
"8 But there are exceptions, including sales that are:
e under $25 for sales made at your home;

e under $130 for sales made at temporary locations;


https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/226625/bis-13-1111-the-consumer-contracts-information-cancellation-and-additional-payments-regulations-2013.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/226625/bis-13-1111-the-consumer-contracts-information-cancellation-and-additional-payments-regulations-2013.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/226625/bis-13-1111-the-consumer-contracts-information-cancellation-and-additional-payments-regulations-2013.pdf
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e real estate, insurance, or securities;
e vehicles sold at temporary locations, if the seller has at least one permanent place of
business; and

e arts or crafts sold at fairs or places like shopping malls, civic centers, and schools.

" “By law, the seller must tell you about your right to cancel at the time of sale, give you
two copies of a cancellation form, and a copy of your contract or receipt. Your right to cancel for
a full refund extends until midnight of the third business day after the sale. You don’t have to give
a reason for canceling your purchase. You have the right to change your mind.”

8 If you cancel your purchase, the seller has 10 days to cancel and return any check you
signed or refund all your money and tell you whether any product you still have will be picked
up. Within 20 days, the seller must either pick up the items left with you, or reimburse you for
mailing expenses.

8 Refund.
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wirs1wUnyaiinisAuasesduilan Fair Trading Act \lunguunenundesiuslan
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8 peter Ong. The Consumer Protection (Fair Trading) Act (CPTFA) Singapore Legal Advice,

"Unfair Sale Practices, Cooling Periods, and the Right to Cancel Contracts," [Online] Accessed: 19

February,2018. Updated: January 22, 2018. Available from: https://singaporelegaladvice.com/law-
articles/ unfair- sale- practices- cooling- periods- right- cancel- contracts- consumer- protection- fair-
trading-act/

# Cancellation period

1. The consumer has a right to cancel a regulated contract within 5 days (excluding
Saturdays, Sundays and public holidays) after —

(a) the day on which the consumer entered into the contract;

(b) the day on which the consumer information notice was brought to his attention, if the
consumer information notice was not brought to the attention of the consumer before or at the
time he entered into the contract; or

(c) where the regulated contract is a long-term holiday product contract, and neither the
information relating to the discounts or other benefits in respect of accommodation which the
consumer will acquire under the contract, nor the technical means of accessing such information
(e.g. password), was provided to the consumer before or at the time he entered into the contract,
the earlier of the following:

(i) the day on which such information is provided to the consumer; or

(i) the day on which the technical means of accessing such information is provided to the

consumer.
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# The Consumer Protection (Fair Trading) Act (CPTFA) Singapore Legal Advice, "Part 4:
Effect of Cancellation of contract.

#5(1) (b) “any sum which the consumer has paid under or in contemplation of the
contract to the supplier, or to any person who is the agent of the supplier for the purpose of
receiving that sum, shall be repaid to the consumer by the supplier within 60 days after the
consumer has given notice of cancellation of the contract to the supplier.”

8 5(5) “In the case of an action for a breach of duty under paragraph (1)(b), the value of

the claim shall not exceed $30,000.”
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8 TheCommissioner of Law Revision, Laws of Malaysia , Act 500 , Direct Sales Act 1993

(Malaysia: The Commissioner of Law Revision, 2006).
8 direct sale" means a door-to-door sale and a mail order sale within the meaning of this
Act; "door-to-door sale" means the sale of goods or services conducted in the following manner:
(a) a person or any person authorized by him--
(i) goes from place to place not being a fixed place of business; or
(ii) makes telephone calls,
% Mail order sales
(1) No person shall supply or advertise for the supply of, by mail order, any goods or services
except in accordance with this Act or the regulations.
(2) Any person who contravenes subsection (1) shall be guilty of an offence.
0 Contents of advertisement in mail order sales (1) An advertisement by any person for
the supply of goods or services by mail order shall contain--
(a) the name and licence number of such person;
(b) the address of such person, which address shall not be a postal box number;
(c) the telephone number of such person;
(d) a detailed description of the goods offered or services to be provided,
(e) the places and times where a sample of the goods may be inspected;
(f) the prices of the goods or services;
(g) the cost of delivery, if any, and the manner of delivery, of the goods; and

(h) the time when the goods or services could be expected to be delivered or performed.
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*I"cooling-off period" means the period of ten working days commencing on the day after

the date of the making of a direct sale contract.

%2 Part iv Direct sales contract
Requirements of direct sales contracts
(1) A contract in respect of a door-to-door sale for the supply of goods or services having such
value as may be prescribed, and a contract in respect of a mail order sale--
(a) shall be in writing;
(b) shall contain immediately above the place provided for the signature of the purchaser the
statement
"THIS CONTRACT IS SUBJECT TO A COOLING-OFF PERIOD OF TEN WORKING DAYS"
printed in uppercase in type not smaller than 18 point Times; and (c) shall be signed by both the
vendor and the purchaser. (2) Where a contract in respect of a direct sale is concluded by a person
authorized by the vendor, such person shall be deemed to be the vendor for the purposes of this
section. (3) A purchaser who enters into a contract to which subsection (1) applies shall be given
a duplicate copy immediately after the making of such contract.
(4) Failure to comply with subsection (1) shall render the contract void.
(5) Failure to comply with subsection (3) shall render the contract voidable at the option of the
purchaser.
Contents of direct sales contracts

(1) A contract in respect of a direct sale shall contain the following particulars:
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(a) a detailed description of the goods or services to be supplied or, if the contract provides for
the carrying out of work of a specified nature, detailed particulars of such work;
(b) the contractual terms of the contract including the total consideration to be paid or provided
by the purchaser, or if the total consideration is not ascertainable at the time the contract is made,
the manner in which it is to be calculated;
(c) the time, place and method for payment to be made; (d) the time and place for delivery of
goods or for the performance of services; and
(e) notices in such form as may be prescribed informing the purchaser of his right to rescind the
contract before the expiry of the cooling-off period.
(2) Failure to comply with subsection (1) shall render the contract void.

% Part V Cooling-off period and Rescission
Section 25
Goods or services not to be delivered or performed during cooling-off period
(1) Except in a case where subsection (2) applies, no goods shall be delivered and no services shall
be performed under a contract in respect of a direct sale until the cooling-off period has lapsed.
(2) Where a purchaser, who has entered into a contract in respect of a direct sale, has served on
the vendor a notice in writing requiring the vendor to deliver the goods or to perform the services
at any time before the expiry of the cooling-off period, he shall be deemed to have waived his

right to rescind the contract under section 26. Laws of Malaysia ACT 500
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Hvonnag LLﬁgULLUUﬂWiﬁWLaWWﬂﬁﬁ Act on Specified Commercial Transactions of Japan.

(3) Notwithstanding subsection (2), no notice under that subsection shall be served on the vendor
before the expiry of seventy-two hours from the time the contract was concluded.
(4) No vendor or other person shall accept any money or other consideration from a purchaser
under a contract made under this Act before the expiry of the cooling-off period.
(5) Any vendor or other person who contravenes this section shall be guilty of an offence.

% Rescission of contract
Section 26.

(1) A purchaser who has entered into a contract in respect of a direct sale may rescind the contract
by serving on the vendor a notice in such form as may be prescribed at any time before the expiry
of the cooling-off period indicating his intention to rescind or withdraw from the contract.

(2) A notice referred to in subsection (1) shall be served by delivering it personally to the vendor
or by sending it by registered post addressed to such vendor at the address specified in the
contract.
(3) Where a notice is posted in accordance with subsection (2), the notice shall be deemed to
have been served on the vendor on the expiry of three days from the date it is posted.

% Effect of rescission

Section 27. Where a notice of rescission is given pursuant to section 26--

(a) the contract to which it relates shall be deemed to have been rescinded by mutual consent
and never to have had effect; and

(b) any contract of guarantee relating to the contract shall be deemed never to have had effect.
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% Consumer Affairs Agency and the Consumer Commission, "Act on Specified Commercial
Transactions of Japan, Act No. 57 of June 4, 1976," [Online] Accessed: 17 February,2018. Available
from: http://www.japaneselawtranslation.go.jp/law/detail_main?re=02&ia=03&vm=02&id=2065

Articlel® The purpose of this Act is to protect the interests of purchasers,
etc. and cause the distribution of goods, etc. and provision of services to
be appropriate and smooth by ensuring fairness in Specified Commercial Transactions (transactions
arising from Door-to-Door Sales, Mail Order Sales, and Telemarketing Sales, Multilevel Marketing
Transactions, transactions arising from the Provision of Specified Continuous Services, and Business
Opportunity Sales Transactions; hereinafter the same) and preventing damages that may be caused
to the purchasers, etc. , so as to contribute to the sound development of the national economy”

T Article 3 When a seller or a Service Provider seeks to conduct Door-to-Door Sales, he/she
shall clearly indicate to the counterparty, prior to solicitation, the name of the seller or the Service
Provider, the fact that his/her purpose is to solicit the conclusion of a sales contract or a Service

Contract, and the type of goods, rights, or services connected with said solicitation.
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%8 Article 9 (1) Withdrawal/Cancellation of a Contract in Door-to-Door Sales., Article 40 (1)
Where a person engaged in Multilevel Marketing has concluded a Multilevel Marketing Contract
through that Multilevel Marketing, the counterparty to the Multilevel Marketing Contract (limited
to an individual who, without using a Store, etc., sells or arranges the sale of Goods that are sold
through the Multilevel Marketing or provides or arranges for the provision of services that are
provided through the Multilevel Marketing; hereinafter referred to as a "Multilevel Marketing
Affiliate" in this Chapter) may cancel the Multilevel Marketing Contract in writing, except for when
20 days have passed since the date on which the Multilevel Marketing Affiliate received the
document referred to in Article 37, paragraph (2) (or except for when 20 have passed since the
date the Goods were first delivered.

% Citizens’ Affaires Bureau Osaka City, Consumers ‘Center,, "If You Become a Victim..."
[Online] Accessed: 17 February,2018. Available from:
http://www.city.osaka.lg.jp/contents/wdu020/net/eng/02.html

1%“The Cooling off Period”
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1% Consumer Affairs Agency and the Consumer Commission, "Act on Specified
Commercial Transactions of Japan, Act No. 57 of June 4, 1976, Article 9(1) " [Online] Accessed: 17
February,2018. Available from:
http://www.japaneselawtranslation.go.jp/law/detail_main?re=02&ia=03&vm=02&id=2065

192 Article 9(2)

(2) The Withdrawal/Rescission takes effect when a document pertaining to Withdrawal/Rescission
has been issued.

19 Article 9(3)

(3) When Withdrawal/Rescission has been made, the seller or the Service Provider may not claim
damages or demand payment of a penalty pertaining to the Withdrawal/Rescission.

1% Article 9(4)

(4) When Withdrawal/Rescission has been made, the seller shall bear the costs required for taking
back or returning any goods already delivered or any rights already transferred under the sales

contract.
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Protection (Fair
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105 Article 9(6)
(6) When Withdrawal/Rescission has been made for a Service Contract, the Service Provider shall
promptly return any money it has received in relation to said Service Contract to the Purchasing

Party.



45

AT Laws of Malaysia, £ 10 Ju 1aidl aidl
Act 500, Direct
Sales Act 1993
iﬁﬁu Act on Specified i 8 Ju Taidl 17
Commercial YD)
Transactions of 20 U
Japan T
MLM

uaﬂmﬂﬁ?ﬂuﬂammzwmﬂizwm Hveuniunslaansidndygn lulseian s1a1
vidoviiauesdudmieuinig fiaunsoasdldl wu
1) Fududeusnisuszianiideuiy deualaedne wu aenld eamisuas
WS
2) AUAINIUSNISUSELANAINE BaNALISABNNILADS LU LAUADNNILABS
F9le Aweuns niede TUsLAsUABNRILMES waunaadulnsdnrideie
HewAsvaseulatfinilnannioaniuiwd souie 38 737 wie
N SHDaNnuE?
3) AufdssiniliAsadestumaradiuoundly Wy gaduly gadieth geeng
aundly uazdudamzynaa 1usu
4) ﬁué’m%au’%msﬁﬁgam Usyued 775 - 1,800 U
e gvIesnsUsTna il
N, ans1veNandng yarwiiuvsetosndt 42 Yaud w3e 1,800 UM
U, Useinaansgewsni yar Weendt 25 aeaaniansy vise 775 U
A Uszmadu yardinda 3,000 1y %38 900 UM

[

PNNSANT WUINSLTaNSIandY 1ML Cooling off Period Tunnaz Uszinesl

A7}

¥ 14 a a g

528ZAMLANANAY LaznuIndinsiruadesniunsitansidndyyldldiuduaiung

Uszian vila wazsimld leefinnUssmadivualifuRuifudiuau daunisaundnsiue

¥ v A

o Y v Qll ¥ < =) VY oa ! v A A 1 Y 1 1
mnualvilunthnvesuieiduguniuau vieliguilaadinduaulaglideanldinguaylsl

Y

a o [

Aotuanunanatunsldanaidndyny Awsiviusasusewaiinisinunsieazdendns

D Ag7)



46

Andygvangegrawandialuarnnisidmualilunguunevesdsemelnedagdu gaazle

P lUrinnsimsievisall



uni 4
N15ATIERNSIEanSIandyguasnsTuAuRaadualulssmalnewazaaUssma

[

PNMSANBINUIINITANATIUILIAARuNSIEaNSIEndyan Tuusewmelnalad

W3zT1UUYRUIENTIMAZAAIALUUATY W.A. 2545 Wunguinedimuauiiuguanisviigsia
Wesnmindsenvulalaedelagianizlugadagduniinisiauinalulaginmiieds

I o § VY a [ aM o U a Y 1 a A A IYEYAPN va
5357 g uslameglunngnlienadndulalaedsdine welalonaliguilaalafiansan
AlsauABUBNATY 38T sruzianasuInacule ielninsesdnase e “Cooling off
period” Fadunslddndidndayandunisiuseslaeundygfvesngmuney

NHVUIBVILATIALAAIALUUATI 11951 33 83 1051 37 laimundnsiandeye

<

¥

S28LLANNTEANS LY 7 U TukaTuNlesuauAIM3aUSNNS nedenidedananaanunluee

U

UseNoussnavIensavseusenauginanalauuunss dmiugsiavensiusinaazudeluds
Hanvedasevsomunuuensaiie el

] (% A a v o ad A4 adqa 1A a v v Yo 1 a

dmfunisAudua nsgiilalag 2 35 AeiduwsndsAudusnludaddminedasy
Y A ¥ a Ql =) A a v v v
AILUYIEASE M3aRUsEnaUssAavIenselunslin1sviense vsederuaualuduusenay
g3nana1RuURss Tunsdinatnuuunss wse3snaes tiusnwdumlinelussesiian 21 Ju

¥

Tuusdunldansidndyay lnediminedase AMununenss §UsenaugsnavIense 1ok
UNBUgINImaIALUUATY uiuwansal 1nsuau o Qildnunvesguilan uangUsenaussneg
YnTINIeRUTZNaUTIAIAINLUUATY YeliiuslnAdsruduamalsuddlaes sniiudu
Yangnie meluszeziaa 21 Tu denan guslaadesderuduiiunumvevesusenay
5509

nvunedlaiinsseytesniulmdndadiussinvsevtinlaldensld@nsidandayayn
Y A = Y a vvy Y - LA a o ¢ a v a4
17 fiilgasey Sosmaivinwdusly 21 Tu iienseuiunisdsriundnsdue lngduanduy
vondsdelavaninldenaiuinulinislussezinaidingrs havshwvinunauasisnis
guarswianIn Wenuivuatiuudy Juslaassiuinuduiiulivielufld

Tudiun1sAutu JUsgnaussiavienss wsedUssnaugsnanaInkuunsaAuRuaY
° Ay a ] = X a v oA a & ° [YAY) lw At ve
Pwunguslaadeluienistedudmiousnistunmelumnuaial 15 Ju duwdiunlasu
WA LAAILINULANA YY)

MNMsAnwINgManftsUsTAnUANLANAsaInNg e inglunaeUseiau

AalugAnwlasiusiunsldandidndyaiveingmunsannmelsy ansigerandns Ussmna

Y

ansgenisng Ussinadaalls Ussmanaide uasUssimagu WiefnwiSeuiieunsil



a8

4.1 szt lunsgansSandun

v v

a

UTELnALazAuLALAIY 9 H35z8za1nsItansiandyyiunnaisainuszmelng

InggAnynihudseuiieuls sl

USLnA/Aunau segzaan ()

annmelsy 14
inszeza MmNl Tungn

AMUUAIANLVLEAUDITUYINISH ALY

ANSNYBIUNANST 14
LAY 10
i 2

(20 Jud w3y MLM )
ng 7
danlus 5
(Lisyrfwansoninduaz Tungn)
ANSFOLUSN 3

(Auaniesru v iuafinduay Tungnsiwnis )

AT 1 szezansidandiandypussivanig o

& o o a1

MneaUTsurisunsidandiandygrussiiudrynuiaulafesseziainisly

anstanuinUszimansannmglsld 14 3u dszoznamueluiungaimuainaiazueie
uiafuriinsdaly ans1venandng 14 fu Usemannaie10 fu guu 8 Fu waz 20 fu
dufugsiainietnenensmanstu (MLM) Ussnadsalu$ 5 fudsldnutuasorfnduas
Fungn Usemaanizenini 3 Fusudaiesduvesiuilansliuiueinduas fuvgasivnis

o o

dmsuluvnenUsemelneg agednaneqfie 7 Tu Fadfnwnniudi 7 Jufuiey
WgaNNgRsITUAENIHUTENOUNTIINIMALHUTINA waliAdstiusiniunenvnis Tunen
muUszingl Feuszmalneunsgatazifungafnsedudunaiuiu 4 w3e 5 Ju duszih

Tijuslaadeuieu Avnegnusenadealuslitunuiuaionfinduasfunen aonndesiu



a9

meannmglsuinsseziamualuiungaivuaanazveigaudsiuinisialy uasUseme

ansgouisnmmruakuuenisnespulaelituiveinduay Junensivns

[

=1 a v 4 o W ya a a
NIUANTYT UIEN LhaULIY (‘LJiSWIﬂ‘l‘VIEJ) 1in Tuszezaansigansidndonn

v v
a [

NSANYINUIMNGUREATUA1 ) NsuTEnilszesiianisidansidndygyiuag

[

mssuRuNaniueiwanesiudadunagnsnensi uenmileannnguuneiviun Aangany

2

< vo &
anunsaazuilumsnawanalisad

nNEUNEAS srezaan ()

LASDINTBIUN LATBINTBIDINTA LATDIAS?

90
weundaiuLazlodn
gunsainseeslua gunsaldnsundndne
A1 LAdesdens Aedaaiunnsung !
NANNARSAILUTUADY ( Aisaudviing ) 7 uag 14 Tunsaldndatatnu
NER FsiLeNgduNNUTELAN 1dU LaTy
9T 13eE1019 YANATeIRma ¢ laddatan

N Ya a a % a o & o w
M5 2 Mslansandagves U weung (Uszmalny) 91in

Useifuhaulaiilddnunuinduuioniidnsasyiulnegsaiiean 60 U Tu
AseLiueIung 100 Ussnerhlansudesandlnendn 30 3 s q Aidnnsuuseiuaiy
wolaunguslaalun1sldd@nsidndyyiludndaalaegdulvgvewandusigulaauilan
1nn31 500 18m15 sxiliiteanieddiuadede wieinseni nipnseseIna wiewd
weundaiunarledn Tavsnely 90 u duaniuiidesuluadaiuiunieTuiitessyluly
SuuseAufideAuudon

fodunm ganwiiiuindunsldmsfulssiuaudifiniuaniingnnefinnds
nagmsvansmaneiiuiemdn q viefuszneunsaglmivieuldenn Ussneutumasiy

"

ssfavesuiEmdunisveneniotnefnneiuluniauiinlnddnnivelesduiaeduiusiv

pgsnlnedlugvilreradunisandymilunsldansiandyginaynsAundndue



4.2 dauniiunsidansidndeyan

v

a

PnnMsEnEINUITunaneUssmelivesn Ul lildandiandy i lundnsiug

AN % e Y Y = &
YaNYNItU %ﬁ%ﬂﬂﬂqlﬁﬁ'ﬂ‘UiﬁmLLﬂfﬂQl’lLUiEJ'UW]EJ‘U Q]

Uszime/Auuau toaniiu 38115
e 1aidl 1aid]
annnglsy il Aasesiy salu Aouldse

o 6

50

RN

N15909L595Y TOLYN N1SIALALINTY

JU FUAIDIMITHALLATDIAY
fuAdwinaneyana
BonAwITIAle/Aeuiiunesignidanil
& aa o fal Yo ¢
Wamndvassulatilasunisanig
18NS BARIUIILA"
AUANYIINYAAATITUA

N390UUTATAIUNANITIANG

pd)}

ANINVDIUNANT
I a Y a4 A | 1% 2
N1 AUPMELNNY LEeUALASINSD
WU Aenldl 9IMSLAZLATOIAY
AuAnduanigsny wmzyAaa

(Personalized or Custom-made)

a

9

il

AuAuazUINIUaAT 42 Yaus viseties

aa aa A 6 cY o U
YA HIN NIBLONALITDINAATIUIENU

YUND LNUABLNIIABS N1STDIULNY 717

s v A
waENNEUAS nisde TusLAT

ABLNILFDS LBUNAATUINTANYI T8

USN19ANULaALALEASUIY N1SLEUNNS

WU

WiNNITUNYA Timeshares wagiumgn

[y

AU



51

d)}

anigolsm Weunin 25 Aeaansansy dmsu
someivhituvesiuilna vy
visouenn Uauni1 130 Aeaa1sansy
dmdumsneiiluanuditansm wu
Tssusuviseeariinlsawsy Tudia Audnis
Uszyunuuansduavses1ueIms
pdwnsunIng Useiu visenanning
seud, 104, mmmmﬁamuauﬁﬁlu 9

guNIUE N luanUNTIAS I

nMsTIENAULAEUIY FRI19199U Lay

pd)}

A9alus

AN591UN

1aidl

pd)}

LnaLe Tad

a = a v A @ A = 1o i
yyu X 31ANEUAININYLTUNRUAANYAAIAINI
3,000 L8
a Y a o ¢ 9 ¥ &4 o
duAndndueiguamitldvieuilan
I~ 1 | U A
WigeunedIu IWunstnwenyise
\A30sdlAlInaIINNITD LIuLARL
= < [y & o
fimsuszmeduaednualonys
LinsounquInaud uAN
wanalusuewgle Wi gatulu yadne
11 gaensewndly AuAnanizyana

%

AU
MTNN 3 TosnIunslvanSiandygUszimanig ¢

nuanNIsAnyIlunguuesslsema Tteeniunslddnsiandnya Tussan

A7}

- a a v oA a aa A vee & v gV [
IAMEeTInvesduAvEaUsNsTTveNe NHANwIuItaansaUsuldivUsendalneld wu



lngdagdudssinalneg 155av18v89 w1991 33 (N151980

52

AUAIUIAUINISUSLLANTILEeYNE LEUALA89Ne LU aanldl 9 1u1sway
LASDIR

a ¥ A

AUANTIAUINITUSELANAIN A DONAWISABUNILADS LTU LNUABUNILADS

o

AL AINYUNS UU9dD 1USWASUABLNRILADS wWoUNALATuUlNsAnNiled

aa o

Weninavasaulaufnniulvannseansuliawan 52U09 T6 A6 u

o o

Nl

AW IAnnudn

auiussnniiisadestumanadiuewsle wu gadulu yained gaens
audly uwavduAnansuana (Judu

ﬁuﬁm%au?maﬁﬁgam Usganad 775 - 1,800 UMM AUAI8E1NHUUNY
saUszna fil

n. answeIandng yaAwhiuvsetesndt 42 Yeus vse 1,800 U

U, Useinaansgewisni yam Weendt 25 aeaaniansy vse 775 um

A Uszmadu yardinda 3,000 1wy %38 900 UM

a a [

sLandsyayn)

W5z IR RVIIATINAZAAIALUUATI W.A. 2545 lanuuneniiunistsauld du Uszian

va o 1

5701 MIertnvesduvIauInIg inmualunseswngufn walilinisdy

4.3 52ULIAINTITSUAUNARAN

lunguaneuseinanng 9 Muuaszezialigusenaugsiasuiundnduenain

Y @

Y
Austnakaneeiy Fefnwianansaagliieuiieuls deil

Uszina/Auuau AUUATZEZLIAN szzIa1()
avnnglsy Hl 14
ANINVDIUNTNT g 14
ansgeLusn il 20
Ine E 21
Famlus Taid] -
WLaLTe g -

i Laidl -

o

MITNT 4 5TELATUAUNBRAIUTELNARTT 9



53

TudrureanisAuduriwazusnisnuintuwmasyssnailauwanananuly
a &
SYATLDYNAD
4.3.1 avamglsy
AUslaAansaudsligAmsukazdsruduamlunanaeliu fregradu laenis
A o v & Y] ¢ v v U a v a. N A \ & AN
WinAdnduanednualdneshunssunvdumndamislusedlenselaenisdasnndusediua
lneduslaadesdeduanlilaldfunielu 14 Ju vdsainudsdigusenaunisamaulagly
v a 1 v
fosdsaldane
1% ¥ A < a Y A 1A A v 1 <
AusEnaunsAUTIeeIdliiseniiuiduainguilaalunisdsdudus egslsh
mugUsEnaun1sieaLdsliusiaansumnagdesitseAlginglunsaududn mnldudali
131U Juslaalddeietudmiumsaudun gussnaunszseadednldinglunisau
aurnedlagguilaalidesdelddrglagmnlilasunds
dmsuduivualvg wu gunsaliasedldluaiusouvunalveg Husznaunisnes
WRAIANTIUANUSEUIUNISAURUAN FUAITNTIUINNINITUVIBWUU Door-to-door kazinas
Tagsadlasuudalaeriuiiguiu egnalsinunsiufvesdualdinevesdussnouns
4.3.2 @NIIVOIUINNNT
& a o ¢ A Yy v v v a a ) A I\ a YA Y a
nsAuNdndugilalaldaueudiazivnatdn 14 Ju wedadumeu lneguslan
aunsaudsligusenaunisnsukardsaudunilunansie ity Aregraau lagnsiiuds
< ) & o % U oa v A s \ & N =
Wuangdnuwalonuwstunsaunvaumndmnalusedianialnenisaswnngrsiadia
Y al 1o I~ 4 & a ¥ (v & a [ v I 1
Auslaaladndudeshududnluussduniiy widemssgeuliuulaiiussyly
o aM 1o v o v Yy ° a v aa a
anwaueliviiideye guseneunisasnsaveligusinatiseRulamniddadememsie
Lilaussgegegnaes viseanRuiiAuldvnyiliduadeun W dauseavinesnauuen
a 1 ¥ =3 ¥
LAZLAUAINAIIARNINT LUUNY
4.3.3 Useineanigaisn
mnguigldlalvwuunesunisendn guslaeanunsalisuanvaneendntalagly
d' Yo (Y] a [ @ [ a 1 [ ¥
Ivanentasunissusesuasiindnguluiaiasutulunisds Tnennglu 20 Tu fusenaunis
P v o a v A & Y A A a I v 1§V Y a Yy A a YA a v
fpuniuaumiull vie Autuamdnddiduuilnamnguieduseunaylvidefuiud

lngdumdesegluanmAliuiednudislasu mnguslaalilainuiinnas viealuguge

€

a

deruduan guslaadensniunigladyayinistensy

Y

a

dmiulsemalng n1sAududl nszvilalag 2 35 AedSusndeAuFualudag

Igdasy Munuenss viiegusznauginaviensilunsanisvienss visedsruduaily



54

aa 4

fauszneugsianainsuunsslunsdaaiawuunss wieisnassdenuinwaudliniely
szezian 21 Ju duudtunldansidndya Tneddmedasy fmunuvienss gUsenaugsia

UAT MTOHUTENDUTININAINUUUATI LAIWANTUNNTUAY o AIANWITRIUSIAR Ui

A a 1%

d
U58NaUssnIvIensavsegusenaugsianalnwuunss volvguslaaderuduamisluseald

Tnedsnuitufuaiens nelussezioan 21 Yu dndm fuilnadosdsiududdunudve
YOIRUTENOUTINA

ag3lsfinnuluiing 11ms1 3¢ voansEsYUygRvIensMAZAAIALUUAT WA,
2545 l¢ivunin ndninaeitazisnislunisAvauduazuinstnduluamuiidinuely

ngnsenTRkavuslnalidnsnasdaniidumbiliauninaglasufuluiguilaadglulunis

a ¥ L

godua wilulagtudaliliniseanngnsensadanan

a IS ] v

AAnwnuImannaeikazdsnislunisfuduiuasuinisiianudidgyseduilan

kY

PAUAITAINUALATALIY &NFIDEINTY LAUNINADNNTITANS AN U A8n UL bADITE

fusznoumsiesue TnedsduimslsuddlasiSnsamedounazlvieoriuiivasian
Usgstunslsuddlaoivdngniluaiesuiudunsldandidndygdaduinuannsing
e sEInAfIna1LazdiaenndostuNan AN TiiuIm T uaszegainsld
Avdidndnan 7 Yu tulddussfungassnsausenadnediu feussmalnesndfunga
Fasaiuvrale I

4.4 S3UZANITAURY

TunguunennUssinafmuabigusznevgsiafuduwnguilaanudiviuninely

'
a

APUANANALTNADTZEZIAINITAURU 1sUTeinALazAULAUAIN 9 JA1UATEEZIaINT

AU BaAnwansnsoasule dadl

Ussina/Auuau AMRUATZELLIAN seezanAutunely ()
annmelsy i 14
ANIIYIUIINT i 14
1LaLge aid] -

i i il
e 3 15
danlus i 60
ansgeLusn i 10

MITNT 5 5282AINITNITAURUUIZNARN 9



55

NnMaUIsuIfisuszeznandsimunlifusenougsiadesdutiuniguilaa
WU Useinanisanamglsy wag ansivorandnsld 14 Tu Uszinauialeliiissy
Useiadanlud 60 Fu Usemaansgowini 10 Tu dawluussmadiuimuslsifuiuiiganig
snidndyyguilaadeaduduaednuvalsnusmfouluadafeatuniseniandeluaniin
w3033N158u q uardslugauitniinng laeldanmunedlésunisiusesnisdndamiouinis
FodefifuuseAudy q "Acceptance-recorded Mail" #3e "Simplified Registered Mail" 1fiu
dunmsudsfeunazduiinmsindduiaieiufuioonlnelusvildnienandnddliluiien
wagynldUnsiasintunsindyadesdwmildeudasusuazidnisendnluliuieniasin
Tunanfeaniu

dwSulsemealngazegnansy Ae 15 Su Fegdnuwdiuii uhzmnzandigisssy
m'aﬁqﬂﬂizﬂaumiqiﬂﬂumimLuummazguﬂm

Tnefinguaneg 1as 36 vesnsesvdydRvenTauasnaInkuunss e, 2545 14
ANUATY Lﬁ@;ﬁﬁiﬂﬂ%’ﬁw%ﬁﬂﬁ@m TR muedase AMunuvense §Usenaugsnave

=

A v a A a 2 o Ay a ] 44' & a v
[N Vﬁ@ﬁjﬂﬁgﬂ@Uﬁqiﬂ"\]@aqmLLUUW?QQULQULWNQWU?NWEﬂ‘UiIﬂﬂf\nﬁleULW@ﬂ']ﬁ?j@ﬂUﬂ']‘Wi@

dd‘ﬂl

vsnstunglumnuanaiduiniutvuaiuilasuniideuanaanunandya uaglunsaliin

54

gdase MUNUUIERT JUTENoUssiavensmsedusenaugsianatawuunselalipu
Rumudruiuiazargluimuaszegiainuassanils Wdminedasy funuvense §

Y

Usgneaugsnavensavisegusznaugsianatauuunssludsedeyiumudnafamuenssunis
Usgnmafmualiunguslaa 39 1WeUsu Wnanludnsinenidedmiugnaituisedey
(Minimum Retail Rate) ¥8¢5w1AN5NTaNE §17i9 W) UINEU (MRR.+10) siad ng MRR.

UaguResosas 7.120 wiesiuudinduiosas 17.12 Aol Fedeilunshunsesuslaaia

4.5 unasy

a

PMNNTAATIZAUIBUTIBUNUIINTIENSIEndy g1 Cooling off Period Tu
wiazUssinalszuznanuanseiuiulsenalneg nguuneveasiwiasUsemaiissesand

wansinsfudnteslunisdunseduilnadsemenns q Tudsenutanguuneises ansian

[ [

dya Bnsldans FBuFvRAeAuNEnSeingusng q aufssreznaldansiandyyn s

A g

AUNGR U9 Larn1TAuEY %wﬁammaagﬂlmmmdﬂu



56

n1sluansIandegy1mu Cooling off Period Tuwsiazussimaiisunuiszmealng

Ussne

annmelsy

AN
DI0U19NT

an3geLsnd

Asalus

=
ULALYY

yangwang

Directive of the
European
Parliament and
of the Council on

Consumer Rights

UK Consumer
Rights Act 2015
FTC’s Cooling-off

Rule

The Consumer
Protection (Fair

Trading) Act

Laws of Malaysia,
Act 500, Direct
Sales Act 1993
Act on Specified
Commercial
Transactions of

Japan

31/13i8
Cooling
off period

=
by

pd)}

pd)}

pd)}

pd)}

pd)}

S2YLLIAN
Cooling off
period
14 3
f3zYTIEaN
nualuIunen
ANUALIANY
YYIYIUDTTY
nsanlu

14 Ju

3
~ A -
UDNNYIAU
Taisuiu

REAY

TUNYATIVNS

59U
laisuduans
o induay

Tuvgn

10 U

e
20 U
YANSU

MLM

WYSLIA | ITYSEIAT

=] =] a
AU AU
NANN N
14 U 14 Y
14 Ju 14 Ju
20 U 10 Yu
il 60 U
Taidl aidl
il YIUN



57

Iy wszsvdyaAvIe i 7% 21 Ju 15 Ju
ATILATAAIAULUY
MTI WA 2545
M5 6 nsldansiandeygina Cooling off Period TulsiazUszine
dmsuluraeiuseinalng nguunegurensaninue Cooling off Period i8¢

A Y o A oA a v L3 Y I a Y = yee
NANAAD 7 WU TLYSIANTUNIDEIAUNAANUN 21 1U LasTLULIANAULNU 15 U VINANYN

e

'
I a

wnNUsmnzaniefsssuseniUsznaunsgsnauaziuilan udszesainisldansian

Soa

b

gty 7 Juldmisdusiniuveasvnis Tunganiudssndl Fausemalneuistisianaed

2°

a 1 [y

< A [y [y [ VY a a = (YY) 1
qummmaﬂuwunmmu 4 %38 59U E)U"\]SVHIVE‘\JIUﬂﬂﬂLﬁEJLUTEIU AIRIBYNIUTTLNA

ade

denlUslitusiniuansonfinduazTunen aonrdesiunisanninglsuinssesiiainuniy
TungafimunaIazre1eaudsiuiinsiall warUseinAansgowsnimvuatiuauieies
AulagldiuTueniinduag Jungasiunis
wonantulunguinedialseine ddesniunislddansiandmyayn Tuussian s1an
4 a a Y A a = [
W3vlinvesduAmsousnig Nanunsoasula wu
1) AudA1vseuinisuseianidenis deumilagdie 1y aanlll 9amisway
LASBIAY

a ¥ A

2) AUAIMNITBUSNISUSELANAINE 9aNAWISABURILMDS LIU LNUADUNILAD

allo

aa s v A a s a (% o/ € A
A0le Aneuns nilsds TUsunsuAsuRILADS LaUunalatulnsAniidene

(%
a Y

W911A3 a0 UlauNnlnannsaansulanal S2U09 A A6 K39
FNALITAIUANTNLAL
3) Aumuszianiifgidestumgnaniueude wu yaduly yadiedl gagna

a o

awndly wazdudamsyana Wuduy

a ¥ A a )

4) AuAmIeuININNYAAT Useuin 775 - 1,800 UM MufI9819n MY
snadspine il
N, ansIvenandng yarwiiuvsetosndt 42 Youd w3e 1,800 UM
U, Useinaansgeilsni yam Ueenii 25 aeaaniansy vse 775 um
A Uszmadu yardinda 3,000 1y %38 900 UM
Tudrunguunedsemalneddduinisivuatesniiunisldandiandygy Tu

UIELAN 1PN DYRAVDIAUANNSBUSNITHADE1ILA



uni 5

unasUuazdaiauauue

Tuthigiuszmalveladnszsvlygfvenswasaainiuunss w.e. 2545 10y
AvanefimuauiiuguansUsEneUgsiavIeasazaaaLUURsLTUNSIaNNE Ui
Wigaulafamihmamalulanisiadedoasediann dnsidenloasznitayanaeis
90157 dewansznusiedeny Finanuduey M3f msamu dnmsvheainludnuaueiidibs

¥

NUSLNALAENISLEUDVILAUAINIOUSNISHANUSIAALALATY (1 AD1UNDLYDAE N191191U %38

U Y

e

S Y o 1

Ao ag 1 a < a a v 2 = I
amuwauﬂ%miﬂizﬂauqsmL‘Uuﬂﬂm TagdNI1MUN8PaTE AIUNUVIEATI UTONITEBAITHIU

Y

=) aa a v

do 17 ng dediannsedind lunisedune a1dn dnganseliduslnauanaanuinauiuiiiote
dudiwazuinas tnglanizn1sdeviedudinazni1syingsnssunieneufianesiduiidey
wnsnane Bnviadinisviniseatauauuds Fngelivszrvudnudueseviedudidnvuey
nsvaenaluuwesgnld suduniseaiadegniiibiduslareglunngnliensd adulald
1 i = L] 1 Y a [~ o/ =
agesounay aneglugiuziduseunelviinanuliidusssunazauasuanludeny g
o & v o s & a 1% Y o = ] 9 & g v !
Pududsngunaeiduiiiavlunisduasesiusiaaiuandrsanrannganeteueldiueg
TuUszaanguiswnaasnale 1H9a1NN13T0UEAUAIIINNITUIYATILATART ALUUATS
Y a M Y & 1 14 v = [ & o =
Austaalilmdudeuansanuimeainusesnisvesnuesnilouiunisaevielaeialy dnns
T tnaulimssdndulansedygrinaglvnausslouisnge
aaiunguneuenslalalendliguslnalaiatsanglvseuasudnass Sunid
a A ] a & = . . = Ya a a o
szgwiaacuInasul iielnsnsesdnase e Cooling off period san 1stdanSIANdyaN
< o = <) v Y oa =K% 1 o -
Jwaan 7 3w ieilunisduasesusiaaudndeliifinnudaiausesveuunssagiaiuay
Toentiun1IAUNAnAugiveuIlna
inAnwdsdnwInguinsrenseneUssmaluUssumsldandidndgyayiiay
v A a b =) a b ! Y U a a s
SURUAUAYSEUINIT 73U 6 Usewa Laun annnglsy ansvenandng ansgewsni dewlus
ey wasd@uu Wedwdunwimaausiuzuiuldunsnisduasesusinalinunzay

IOLAUTITU

5.1 ayunan1sAnun

[

PMNATUATITAUTB U UNUINNISIEa@NTIandayayin1u Cooling off Period Tu

A7)

a a a o a aqa

! )~ PN 1 YR d' aa va a
wiagUszmaliszegnaruanansiunuvussndlngludes @ndidndyan 38n1514@nS 35



59

v Qll (% a Y (3 1 1

JuRneiundadaanguang 9 sudessesianldansiandyyn Mshundndue waznis

q

c

'
=

AR BejAnwaguladesteluil

[

nslyanSIandayImu Cooling off Period Tuwsiazuszimariisunuusemealng

Useine Yangvag 31/l STYLIAN | FTEZLIAN | STEan
Cooling | Cooling off Au AUNY
off period period NARAN
annmelsy | Directive of the 3 14 14 14 Ju
European 01528a0
Parliament and Al unge
of the Council on AVUALIAIDY
Consumer Rights VYIYAUDITY
nsealy
FNINY UK Consumer i\ 14 Tu 14 Tu 14 Tu

9IU1INT Rights Act 2015

anigawsnn | FTC’s Cooling- off il 39U 20 u 10 Ju
Rule quiaiieadiu
Taiyudu
GEGE
TUNYATIYANT
aeAlus The Consumer il 5 T Taidl 60 U
Protection (Fair laisawduians
Trading) Act 19induaz
Tungn
1LaLTe Laws of Malaysia, il 10 U Taidl Taidl
Act 500, Direct
Sales Act 1993
aji'ju Act on Specified il 8 Ju Taidl ViUl
Commercial %39 20 Ju
Transactions of AU

Japan MLM



60

Iy wszsvdyaAvIe i 7% 21 Ju 15 Ju
ATIULALARIAUUY

$199 W.A. 2545

[

91NAN51N3MEENEIENS Y191 Cooling off Period luusiaguseina agulanail

a o

5.1.1 szEzaInsidansiandyan

[

srEeIaNsidansiandyinuinussimenisananeglsuld 1470 dszesiia

g7

nualuiuvegafmuana1azvergauisivinisanly ansvenandng 14 Tu Usemeaniaide
10 Tu Ysgiwmagdu 8 Ju wag 20 JudwSuginaasevigviensmatedu (MLM) Usewne

a

derlus 5 Tu Felunuiuasonfinduasiuven Ussmaanigewini 3 Jusufuiesfiuves
U Idl =

Funanuliduiuofinduaziuneasivnis dwsululseinalng avegnans o fe 7 Ju Fay

Anwiiudn 7 Sumnzaudiefsssuseiadusenounisgsnauaziuslon

5.1.2 ANSSUAUNANN g
TudIUYRINISAUAUAILALUSNISWUIN I ULAAZU TS NATAINNLANATIN WY

Yy Y

Tgazldgnfe annmglsy way ans1ve1andns a1elu 14 Ju fuilanaiunsaudalvigan

Y

a 12

= = [ QI ) Y] [~ (v & % v a v r.:l'n
NIUkATAIAUAUAL LA LRYINY InensiiuAdduanednealdneslnseunuaduafids
melusualdnIelaunisdannnduiodina lneduslaaludeuded1lddng diulseine
ansgausnduilanaiunsalduuunesunisenianvieliguannunenlasun1ssuseuas

[ Y a 1 [y} [ v YN Y a & v =l
wangulutasasutulunisds lneatglu 20 Ju guseneunisagsdesnsuausnnuld vise
A a I U 1§ VY Y a B a A YA a v Y a MY o P
AuduAdaddiiuduslnamnguieBuseunasdsruausla smnguilaalilaviaiuian
as viseiligugendsaudungusiaadinsniuneladygyinisdeus dmiuusemalng
nseihldlag 2 35 Aesusndsiuduilududminedasy Mununensvisedusenaugsna

A ada A 2 W A Y Yy v v A YA a a o v
vsodsnassmeiuInwdudlinnglussuziian 21 Ju duwdiunlddansidndyy tney
IIMUTATE MUNUVILATY UTENOUTINIVIENTE Y3 UTENBUTININAIALUUATIL LG

= v A a o YV al 1Y ¥ VY a 1A a ¥ = =
nsel 1nfuAu a Qidnuvesusing widueveliguilaadedududnielusualdlaesen
Aulduvatenie agluszezian 21 Tu finann Juslaadesdsfududiuniudiveresy

[

Usznougsne diunszurunisdsfundndusnduvendeiislasaninlionaiuinwle



61

neluszeziianding TmAusneInIunaIkazIsNIsoUAISEAANIN LHDNRUAINUATULAD

Auslamaziusnududiulivieldila

5.1.3 N13AURY

NansAnwINUITUNguIenUssmaligUsenaugsivfesfutduunduslaauiu
Frunufidneld TneflszoznarAubuwandrsfudntesie Ussimansannmglsy was
an31e10dnsly 14 Fu Ussmaanigowing 10 Tu Ussineadealus 60 Tu uasussine

a0 Yy a o oA = ° A a vy A
guulinuduiug luraeiivssmalng nguunenmunszeznaInsaululing1s q Ae 15

v q

1
% =

Ju FeFnwiudn dnesmunzaufigisssuseduilaawagiusenaunisgsiatunisaiiunis

daunndnannguinelseina fe lunsangaminedase dunuense g

Y

Usznaugsnavensimseuszneugsnanaiauuunsslalifutuanuduiuuazngluivua
SrelIa1nLTIANTe T miedase Mmunuuense JUsenaussnauensvisesusenay

§309Ma1AkUUN TIN5 T8 USUMN UTENIAAMENTTUNITUIEATILALAAIALUUATIATUA

=

F9 WUy WaaludnsmenidedmiugnArtuisiedes (Minimum Retail Rate) 983
suImsngelneg 1R @) vIndu (MRR.+10) si9d'% Tag MRR. Jagiuneseeay 7.120

P35IUBAYINNUSeEaY 17.12 Aal %aL“f]umiﬂﬂ‘f]aﬂmaﬂiz‘[mﬁ%mﬂuﬁmL“f]uasmﬁ

5.1.4 dauniiun1slgansiandyan
Han1sAnwlungrsnesslsema Tdssniunisidansidndya ludssian s1a

1%

wsevtinvesdurmuazuinisegadneiudefnwaunsaasulacsil
1) AUAINIBUSANISUSLLANTLFSNNE LFDUALABGNE LU ABNLY DIUITWAY
A A
LASBAY

aa o

2) AUAINIBUINITUSLLANARNA TONALITABUNIADS LU LNUADUNIILABDS 17LD
6 v A a s a % U L= = dy
ANBUAS NUIED TUSWASUABURILADS haUNALATUINSANNIale 1Hann
aa o ¢l = A a P o Aa a A & fal a
faviaeaulatfnnulnanvsoansudanad 52U Th Aln seweNAWISITA
NTNLAR
3) AuAdssianiifetdesiuwgnaniueundy 1wy yatuly yadieul 9ee1

audly AuAnanizyaaa [usuy

1% dinauennssunisAuasesuiing, aau.dunsAuasasuilan, v 351,




62

1) AudmieuinnsiidyarivIeosiarUszana 775 - 1,800 uIn Fadaegna
npmnessUspinalaeUsvana il
N, @ans¥eaNIng yarwiiuvsetesnit 42 Youd w3e 1,800 U
U, Useinaansgenisni yam Weenin 25 Aeaansansy vse 775 U

A, Uszimagdu Yar1eIndT 3,000 LU 138 900 UM

= 1

= = Y 44' =
NKANITANYINYNUIEA1sUsEImAUSsufisuduUsemalnely 4 1509f0

o [ o

SEELANNISIANSENANNN NMSSUALNANAN NSAURY WazUosNIUNSIaNSIANdeN

A A

6 a

PUIT NITSUAUNAA U TNITIAUNINEDNNITAIAUNEA AU bARI8AULeliAaI5D

)=

AUsEnaun1sTeemenisdduinislusuildlagisnsamaidounag vt oloriuiiuaziian

o [ '

Usziiunslusedldlasiindnguluadasuiudunsldanidndygdadufinuanmsine

o

ngvanessUssinalunatgysemealazaiunsaundymnisinsedminedasensediuny

NMensalila lnenusenalnegnishivduaduslaaiioat 21 T Tunsdsunseliguieunsy

=

AU
Tudrunisfutungruislifuaudiuiunigly 15 Tu fazduazdeadodeusy
mugnAaenssUMIimuegnsneniledesazdmivanaduiisedesvessuinisngilneg

9710 (W1TW) UINAU (MRR.+10) 69U 921a0Ledl30990uUlnszezaIn1sidansiandayy
wazUasnIuNITAUNEAS M9 Fangruneviensslulssinalvedeldiimvuaveuivanay
PTeopniiululszan sinvseviinvedunvisusnishiusegidle

[

srgraINsidansiandyarlunguunesdisdseina ganwvinuindnisiinue

g7

o [y

YU TaRuNFLAe L AT YTIWILIY WY S158esamMuAluTUNEAMNLALIAT

~ o o ) - o A a - ' o ¢ a ¢ ) & v =
gvguAURTIUIINSanll Wierulaneshu viseluniniuaiseninduas Tungn Wusiu &
Uszmalnedavinninudaiau Qﬁﬂw%ﬁu*jﬁmﬁmamsﬁﬂmﬁmﬂ%’ﬂ%ﬁw‘Viu@%mw

WaALYesTzEziian 7 Ju veensitansiandygi lidatauilasaindszwmalnedndiunye

]

J LY LY

inuazusaiaRndefuateu Tnefinistussesnamuusznanguunouiauas ndve
g1 ligUsenaunisuazuslaalinsiukaglaignla wu u1ns1 193/4 Tuneadiaiiy
Tun9T19n13 ¥IeNgIAINTAILAE gRaIvnTTy YU Mu18ANI1 La1vinITALTLe
uuntulnenguue fdsma vie sudeudodsdu vienavhnisnuunivesianisiiy

waausnsdl dunng 193/8 driugavinevasszezaniuiungaiinisaiudsznimiu



63

yanavisenuszind I Tufl Suvhnslnddeainfuiivgashnmstudutugeiine ves
SLUTLIAY

Tugrutesniunisldansidndyyimuinnguunedislszmanivuadesniiuld
1Hun duduieusnisuszianiideonie deuailaedne Fudmdeusnisuseanadva
golduasaeuiumeioing 9 durUssaniiieadestuimapasuondiolanzyana wazdud

wioUsNsifiyaAUssaatiosndn 775 v WWusu

5.2 YoLauamus
WoN13iAULAN1TUTENBUTINIVIEATILALARIARUUATIIT AN dRLUS 09
YouLRsTEEhawazdeenIunsAundndualunsldansidndyayrvesiuslandeaunisi

= < o = wee Ny 2 a o &
asunansanwiidunuimeluldlulsemalnede@nwivoiauouusifiaiunsl

1. szeghansansiandoyn

szevaIsldansiandygiasimunveulnlvidaaudiedegusenaunisuag

A

a

Auslanfe 7 Tu lddusiwTuneavesusenauns Jungasnenis Junganiudsemne a1
sruzIaualuiuvgaliversauisiuyiinsialy Fassmalneuiagisiaiasifungn
a 1w < = LY [ o YY a = = L

Ansiaiuduiaiuiu 4 vie 5 Tu suashliduilaadeiey wazn1stuainiudssana
nguinewnskazdivdlunguunegniluguslandiluvglansivuazliiinla Asiaegis
Uszinadaaluslidusiuaioniinduayiunen aannassiunisanaimglsuansseziin
Al TungAiMuAaIIzve1eaudsiuiinsanly wasUssmAanszasnmiuaLu ey

dunespulaglaitduiueinduay Junensnwns

2. MANNATILAEITNSTAUEUAN
PANLNUNWALITNTAURUA L AUNINEDNNITAIAUNAR AN AN 8AULDI LA DY

saUsENaUNTTeveniesasdusmlusuddlngisnisamelounaslvitiooniunuas

nalszriuaslusvdldlasiinangruluiasasutuiunislddansidndygrsaduiinuain

o

nsAnwIngmaneiwseinalunaieUssmalazanunsauilyvinisindegimiedasevise

fknunensabile

3. Upeniunsldansiandaye



64

AIsiinsmMuuatesnIunsldansidndygilulsson e vteviinvesdunnie

14 A =

U305 tawn (1) AUAInTausn1sUsennM@eniey @auanlagdne v aanldl 91m1sway

aa v

= A 2 v A v A a I3 & a & 1 a &
AT LUUAY (2) AUAINTDUINISUSLLANAING FONALITABUNILIDT LYU LNUABUNIILADS

a [

Filo nmeuns wilide Wsunsureufinmed weunandulnsdwsiode (omnasvaseulatl
Fiatinanvioansufiowdn sude 35 /35 wSeverdusilaninugy Wudu (3) dudude
UinsUssianiliierfestumanadiuounddinyaea Wy gadulu gndnet war gaens
iy WHudu uay (@) ﬁu?’fm?au‘%miﬁﬁgaﬁhﬂizmmﬁaaﬂi’l 300-500 U Wiewfieuiiv
Jadomamsugho mnududdualdselunisiums msdanslumsiuunaniam g

Anwaualisiunisinnisisedussly



S18N15919949
awlng

VARGD)

v

USEN woudd (Useinalng) 9110, gilad1iugsnaweund njunnuniuas: Lsaiun

Az IuDan, 2560.

[

gy danesd. Uszananguuneuwnsuasnidiye ussw 1-6 atuauysal ,UsIn2 11931 386

NILNNUYUAT BNAEN Tiauiley, 2559.

Inlseud 81ashwn. A1eSulenguingensikaznalauuuasiaiuanysal). Runasan 2.

nyunnavuAs: ddnfiundisssy, 2560.

A5ENeY Ugyleynna. NOUNIEUIEAIIAUeIYYINITIUNINATYFAIUTTLANWY SNl

faa

N3aMNaUAT: dTiniunilisssy, 2551.

1 '
3 v

———. RIYYINTIUNUATEFAI:Economic Crime .WUNWATIN 7. NTUNNUNIUAT:

faa

AUNAUNTRSIIY, 2557.

Auvingal landiug. A1eSuiedfinssudyan Auassi 20, ngannuviuas: Jaay, 2559.
dlinauauznITunsAuaseuIlan. aau.dunisfuaseduslan. Auasan 17.

NFAVNUNIUAT: L3INUN anan.a1an31a, 2558,
quu Andad. Meduienguuneifeiunisnatn. AUNATIN 2. NTENNUNIUAT: Ty,

2553.

au1Aun13Yenseing (TDSA). @ilelien13Ane) §309918ATLAIIAAIALATOUE.

nyunnavuas: Tsafiuingfueen, 2554,

——— gileliian3Any Entrepreneur 1110453573858 AINY §37ATOVIE.. NTUATIIN

[V
v a

L34, FNAATIT L NFnnEuAs: LsaiuningJusen, 2556.

e dnNus/1u38

Uszan navle. JaninisusauldwsesivUyafuiunsitaznainuuunss w.aA. 2545,

ginusUTyyrumdudin, arvivdfaans augdfiaians awiasnsal
UMINYNA8Y, 2550.

WA wesansal. Jgminguanefendugsiawensy. Inerinususaanaumdada, a1

TAmmans Auzllfimans Yainsaluvninendy, 2542,

ASANG Uaamed. N13ANATRINUSIAAAIUNT IV TYAY18ATILALATI WA, 2545,

a a s a v a aa s a 1Y) I
’JV]EJ']UWUﬁU'iQJJEy)']MM’]UﬂJGV]m, ALUSURNAEARNT UN1INYIRYTTTUAARNT, 2549.



66

LONEIS

N3eUNgRvIEnTHaEARIALUUASY RUUN 3) W.A. 2560. 318A3YUNYI134,530(17

NeNIAN 2560) : 80.
N3e31YU YAV N TIALAAIAKUUATY W.A. 2545 513A931YUNW atungeinl 119,40 N

(w8 2545) : 1.

9613

Wy ASTUNTUN. Thailand’s Most Admired Brand & Why We Buy 2018.BrandAge 213_2
(unsnAu 2561): 76.

awn Anding nazedygRvionsauazaainLuunss na. 2545 Ussiiudengmanefinasyih

AU NTAINNNINY PNAINTAUUNTINENEY 22, 2 (NUAWUS 2547):142-161.

v A a 4 1 <@ as noa s <@ as
NUIADWUNLADEWIILIBDT LUALITA. 10 ﬂqﬂmiﬂﬂaﬂﬂaimﬂh’]ﬂqm. LABSNWIALADT bUFLATA

14,334 (1-15 4ns1AN 2561):1.

dodidnnsaling

nesRNATRNEUSLNAMUEIIAvIEnTaznanaLuUnse.  Jymdedeuseuneatugsiaue

954 [ooulatl]. 2553. unasiiun:

http://www.ocpb.go.th/ewt_news.php?nid=779 [rdudle 11 NUANIS 2561]

o w

USun waung (Usewelng) 31in. [eaulatl]. 2561. wrasiun: :

https://www.amwayshopping.com/amwayshopping-

frontend/shopping/contentPage?pageKey=amway.office.aboutamway.thailand

[ihdadle 25 nuawug 2561]

a &

3N @Uqeying. Uanla vieassive? [peulail]. 2558. Unaaiian:

http://www.forbesthailand.com/commentaries-detail.php?did=588 [Lsﬁﬂﬁutﬁla 2

NUANUS 2561]

dlinauanenITINTANATENEUSIAA. g3lanensILaznA1awUIUnse [paulatll. 2560.

WETINN:  http://www.ocpb.go.th/ewt_news.php?nid=779 [Wnduile 2

NUANUS 2561]


http://www.ocpb.go.th/ewt_news.php?nid=779
https://www.amwayshopping.com/amwayshopping-frontend/shopping/contentPage?pageKey=amway.office.aboutamway.thailand
https://www.amwayshopping.com/amwayshopping-frontend/shopping/contentPage?pageKey=amway.office.aboutamway.thailand
http://www.forbesthailand.com/commentaries-detail.php?did=588
http://www.ocpb.go.th/ewt_news.php?nid=779

67

av1a 552%3na. TDSA AWARD 2017 aanavnensdlng [eoulard]. 2560. uasdian:

http://m.prachachat.net/news_detail.php?newsid=1498729738 [Leflj’lﬁﬂl,ﬁla 3

NUAUS 2561]

gind aslan. p1suedudmndumesidadussisnaiauuunsiidesannziiouse aau.

[ooulail]. 2560. uwaafiun: http://www.ocpb.goth/download/pdf/a8.pdf

[ihdadle 12 nuawug 2561]

AIDINE

Book

Frances E. Zollers, Sandra N.Hurd and Peter Shears,. Consumer Protection in the

European Union: An Analysis of the Directive on the Sale of Consumer Goods

and Associated Guarantee, 20 U. Pa. J. Int'l Econ. L. 97 (1999). Pennsylvania:

Penn Law:Legal Scholarship Repository, 2014.

The Commissioner of Law Revision. Laws of Malaysia , Act 500 , Direct Sales Act

1993. Edited by 2002, F. R. Malaysia: The Commissioner of Law Revision,
2006.
Website

Amway Global. Global Facts & Figures [Online]. 2018. Available from:

https://www.amwayglobal.com/newsroom/facts-and-figures/ [13

February,2018]

Colleen Tressler. Door-to-Door Sales and the Ftc’s Cooling-Off Rule [Online]. 2015.

Available from: https://www.consumer.ftc.eov/blog/2015/08/door-door-sales-

and-ftcs-cooling-rule [19 February,2018]

Commission of the European Communities. Directive of the European Parliament

and of the Council on Consumer Rights [Online]. 2008. Available from:

https://europa.eu/youreurope/citizens/consumers/shopping/guarantees-

returns/index_en.htm [February 17, 2018]


http://m.prachachat.net/news_detail.php?newsid=1498729738
http://www.ocpb.go.th/download/pdf/a8.pdf
https://www.amwayglobal.com/newsroom/facts-and-figures/
https://www.consumer.ftc.gov/blog/2015/08/door-door-sales-and-ftcs-cooling-rule
https://www.consumer.ftc.gov/blog/2015/08/door-door-sales-and-ftcs-cooling-rule
https://europa.eu/youreurope/citizens/consumers/shopping/guarantees-returns/index_en.htm
https://europa.eu/youreurope/citizens/consumers/shopping/guarantees-returns/index_en.htm

68

Commissioner of Law Revision. Laws of Malaysia , Act 500 , Direct Sales Act 1993.

[Online]. 2011. Available from:

http://www.agc.gov.my/agcportal/uploads/files/Publications/L OM/EN/Act%205
009%20%20-%20Direct%205ales%20and%20Anti-
Pyramid%20Scheme%20Act%201993.pdf [February 17, 2018]

Consumer Affairs Agency and the Consumer Commission. Act on Specified

Commercial Transactions of Japan, Act No. 57 of June 4, 1976 [Online]. 1976.

Available from:
http://www.japaneselawtranslation.go.jp/law/detail main?re=02&ia=03&vm=0

28id=2065 [17 February,2018]

Department for business innovation and skill. The Consumer Contracts (Information,

Cancellation and Additional Payments) Reeulations 2013. Part 3: Rieht to

cancel. [Online] Accessed: 1 May, 2018. Available from:

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/

attachment data/file/226625/bis-13-1111-the-consumer-contracts-

information-cancellation-and-additional-payments-regulations-2013.pdf

Glen Stephenson.Getting Caught up in Pyramid Schemes, [Online] 2014. Available

from: http://www.monsterpiggybank.com/getting-caught-up-in-pyramid-
schemes/ [13February,2018]
Osaka City, C. A. B, Consumers ‘Center,. If You Become a Victim... [Online]. 2018.

Available from:
http://www.city.osaka.lg.jp/contents/wdu020/lnet/eng/02.html [17
February,2018]

Peter Ong. The Consumer Protection (Fair Trading) Act (CPTFA) Singapore L egal

Advice, "Part 4: Effect of Cancellation of contract," [Online] Accessed: 17

February,2018. Updated: 31st July 2009. Available from:
https://sso.agc.gov.sg/SL/CPFTA2003-565-2009?DocDate=20161208#pr5-



http://www.agc.gov.my/agcportal/uploads/files/Publications/LOM/EN/Act%20500%20%20-%20Direct%20Sales%20and%20Anti-Pyramid%20Scheme%20Act%201993.pdf
http://www.agc.gov.my/agcportal/uploads/files/Publications/LOM/EN/Act%20500%20%20-%20Direct%20Sales%20and%20Anti-Pyramid%20Scheme%20Act%201993.pdf
http://www.agc.gov.my/agcportal/uploads/files/Publications/LOM/EN/Act%20500%20%20-%20Direct%20Sales%20and%20Anti-Pyramid%20Scheme%20Act%201993.pdf
http://www.japaneselawtranslation.go.jp/law/detail_main?re=02&ia=03&vm=02&id=2065
http://www.japaneselawtranslation.go.jp/law/detail_main?re=02&ia=03&vm=02&id=2065
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/226625/bis-13-1111-the-consumer-contracts-information-cancellation-and-additional-payments-regulations-2013.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/226625/bis-13-1111-the-consumer-contracts-information-cancellation-and-additional-payments-regulations-2013.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/226625/bis-13-1111-the-consumer-contracts-information-cancellation-and-additional-payments-regulations-2013.pdf
http://www.monsterpiggybank.com/getting-caught-up-in-pyramid-schemes/
http://www.monsterpiggybank.com/getting-caught-up-in-pyramid-schemes/
http://www.city.osaka.lg.jp/contents/wdu020/lnet/eng/02.html
https://sso.agc.gov.sg/SL/CPFTA2003-S65-2009?DocDate=20161208#pr5-

69

Singapore Legal Advice, T. C. P. F. T. A. C. Unfair Sale Practices, Cooling Periods, and

the Right to Cancel Contracts [Online].  Available from:

https://singaporelegaladvice.com/law-articles/unfair-sale-practices-cooling-

periods-right-cancel-contracts-consumer-protection-fair-trading-act/ [19
February,2018]

UK Consumer Rights Act 2015. Consumer Contracts for Goods, Digital Content and

Services”. 2015 C.15 [Online].  Available from: :

http://www.legislation.gov.uk/ukpega/2015/15/enacted [18 February ,2018]



https://singaporelegaladvice.com/law-articles/unfair-sale-practices-cooling-periods-right-cancel-contracts-consumer-protection-fair-trading-act/
https://singaporelegaladvice.com/law-articles/unfair-sale-practices-cooling-periods-right-cancel-contracts-consumer-protection-fair-trading-act/
http://www.legislation.gov.uk/ukpga/2015/15/enacted

AMARNUIN



71

NARNUIN AN.
DIRECTIVE OF THE EUROPEAN PARLIAMENT AND OF THE COUNCIL
on consumer rights

https://europa.eu/youreurope/citizens/consumers/shopping/guarantees-returns/index_en.htm

Chapter I
Consumer information and withdrawal right for distance and off-premises contracts
Article 8
Scope

This Chapter shall apply to distance and off-premises contracts.

Article 9

Information requirements for distance and off-premises contracts
As regards distance or off-premises contracts, the trader shall provide the following
information which shall form an integral part of the contract:
(a) the information referred to in Articles 5 and 7 and, by way of derogation from Article 5(1)(d),
the arrangements for payment, delivery and performance in all cases;
(b) where a right of withdrawal applies, the conditions and procedures for
exercising that right in accordance with Annex |;
(c) if different from his geographical address, the geographical address of the place of business of
the trader (and where applicable that of the trader on whose
behalf he is acting) where the consumer can address any complaints;
(d) the existence of codes of conduct and how they can be obtained, where
applicable;
(e) the possibility of having recourse to an amicable dispute settlement, where
applicable;
(f) that the contract will be concluded with a trader and as a result that the

consumer will benefit from the protection afforded by this Directive.

Article 10
Formal requirements for off-premises contracts
1. With respect to off-premises contracts, the information provided for in Article 9 shall be given in
the order form in plain and intelligible language and be legible. The order form shall include the

standard withdrawal form set out in Annex I(B).


https://europa.eu/youreurope/citizens/consumers/shopping/guarantees-returns/index_en.htm
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2. An off-premises contract shall only be valid if the consumer signs an order form and in cases
where the order form is not on paper, receives a copy of the order form on another durable
medium.
3. Member States shall not impose any formal requirements other than those provided
for in paragraphs 1 and 2.
Article 11

Formal requirements for distance contracts
1. With respect to distance contracts, the information provided for in Article 9(a) shall
be given or made available to the consumer prior to the conclusion of the contract, in
plain and intelligible language and be legible, in a way appropriate to the means of
distance communication used.
2. If the trader makes a telephone call to the consumer with a view to concluding a
distance contract, he shall disclose his identity and the commercial purpose of the
call at the beginning of the conversation with the consumer.
3. If the contract is concluded through a medium which allows limited space or time to display
the information, the trader shall provide at least the information regarding the main characteristics
of the product and the total price referred to in Articles 5(1)(a) and (c) on that particular medium
prior to the conclusion of such a contract. The other information referred to in Articles 5 and 7
shall be provided by the trader to the consumer in an appropriate way in accordance with
paragraph 1.
4. The consumer shall receive confirmation of all the information referred to in Article 9(a) to (f),
on a durable medium, in reasonable time after the conclusion of any distance contract, and at the
latest at the time of the delivery of the goods or when the performance of the service has begun,
unless the information has already been given to the consumer prior to the conclusion of any
distance contract on a durable
medium.
5. Member States shall not impose any formal requirements other than those provided

for in paragraphs 1 to 4.

Article 12
Length and starting point of the withdrawal period
1. The consumer shall have a period of fourteen days to withdraw from a distance or
off-premises contract, without giving any reason.
2. In the case of an off-premises contract, the withdrawal period shall begin from the

day when the consumer signs the order form or in cases where the order form is not
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on paper, when the consumer receives a copy of the order form on another durable
medium.
In the case of a distance contract for the sale of goods, the withdrawal period shall
begin from the day on which the consumer or a third party other than the carrier and
indicated by the consumer acquires the material possession of each of the goods
ordered.
In the case of a distance contract for the provision of services, the withdrawal period
shall begin from the day of the conclusion of the contract.
3. The deadline referred to in paragraph 1 is met if the communication concerning the
exercise of the right of withdrawal is sent by the consumer before the end of that
deadline.
4. The Member States shall not prohibit the parties from performing their obligations
under the contract during the withdrawal period.
Article 13

Omission of information on the right of withdrawal
If the trader has not provided the consumer with the information on the right of withdrawal in
breach of Articles 9(b), 10(1) and 11(4), the withdrawal period shall expire three months after the

trader has fully performed his other contractual obligations.

Article 14

Exercise of the right of withdrawal
1. The consumer shall inform the trader of his decision to withdraw on a durable
medium either in a statement addressed to the trader drafted in his own words or
using the standard withdrawal form as set out in Annex I(B).
Member States shall not provide for any other formal requirements applicable to this
standard withdrawal form.
2. For distance contracts concluded on the Internet, the trader may, in addition to the
possibilities referred to in paragraph 1, give the option to the consumer to
electronically fill in and submit the standard withdrawal form on the trader's website.
In that case the trader shall communicate to the consumer an acknowledgement of

receipt of such a withdrawal by email without delay.

Article 15
Effects of withdrawal

The exercise of the right of withdrawal shall terminate the obligations of the parties:
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(a) to perform the distance or off-premises contract, or
(b) to conclude an off-premises contract, in cases where an offer was made by the

consumer.

Article 16
Obligations of the trader in case of withdrawal
1. The trader shall reimburse any payment received from the consumer within thirty
days from the day on which he receives the communication of withdrawal.
2. For sales contracts, the trader may withhold the reimbursement until he has received or
collected the goods back, or the consumer has supplied evidence of having sent back the goods,

whichever is the earliest.

Article 17

Obligations of the consumer in case of withdrawal
1. For sales contracts for which the material possession of the goods has been
transferred to the consumer or at his request, to a third party before the expiration of
the withdrawal period, the consumer shall send back the goods or hand them over to
the trader or to a person authorized by the trader to receive them, within fourteen
days from the day on which he communicates his withdrawal to the trader, unless the
trader has offered to collect the goods himself.
The consumer shall only be charged for the direct cost of returning the goods unless
the trader has agreed to bear that cost.
2. The consumer shall only be liable for any diminished value of the goods resulting
from the handling other than what is necessary to ascertain the nature and
functioning of the goods. He shall not be liable for diminished value where the trader
has failed to provide notice of the withdrawal right in accordance with Article 9(b).
For service contracts subject to a right of withdrawal, the consumer shall bear no cost

for services performed, in full or in part, during the withdrawal period.

Article 18
Effects of the exercise of the right of withdrawal on ancillary contracts
1. Without prejudice to Article 15 of Directive 2008/48/EC, if the consumer exercises
his right of withdrawal from a distance or an off-premises contract in accordance
with Articles 12 to 17, any ancillary contracts shall be automatically terminated,

without any costs for the consumer.
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2. The Member States shall lay down detailed rules on the termination of such

contracts.

Article 19

Exceptions from the right of withdrawal
1. In respect of distance contracts, the right of withdrawal shall not apply as regards the following:
(a) services where performance has begun, with the consumer's prior express
consent, before the end of the fourteen day period referred to in Article 12;
(b) the supply of goods or services for which the price is dependent on fluctuations
in the financial market which cannot be controlled by the trader;
(c) the supply of goods made to the consumer's specifications or clearly
personalized or which are liable to deteriorate or expire rapidly;
(d) the supply of wine, the price of which has been agreed upon at the time of the
conclusion of the sales contract, the delivery of which can only take place
beyond the time-limit referred to in Article 22(1) and the actual value of which
is dependent on fluctuations in the market which cannot be controlled by the
trader;
(e) the supply of sealed audio or video recordings or computer software which
were unsealed by the consumer;
(f) the supply of newspapers, periodicals and magazines;
(g) gaming and lottery services;
(h) contracts concluded at an auction.
2. In respect of off-premises contracts, the right of withdrawal shall not apply as
regards the following:
(a) contracts for the supply of foodstuffs, beverages or other goods intended for
current consumption in the household, selected in advance by the consumer by
means of distance communication and physically supplied to the consumer's home, residence or
workplace by the trader who usually sells such goods on his
own business premises;
(b) contracts for which the consumer, in order to respond to an immediate
emergency, has requested the immediate performance of the contract by the
trader; if, on this occasion, the trader provides or sells additional services or
goods other than those which are strictly necessary to meet the immediate
emergency of the consumer, the right of withdrawal shall apply to those

additional services or goods;



(c) contracts for which the consumer has specifically requested the trader, by
means of distance communication, to visit his home for the purpose of
repairing or performing maintenance upon his property; if on this occasion, the
trader provides services in addition to those specifically requested by the
consumer or goods other than replacement parts necessarily used in performing
the maintenance or in making the repairs, the right of withdrawal shall apply to
those additional services or goods.

3. The parties may agree not to apply paragraphs 1 and 2.

Article 20

Excluded distance and off-premises contracts
1. Articles 8 to 19 shall not apply to distance and off-premises contracts:
(a) for the sale of immovable property or relating to other immovable property
rights, except for rental and works relating to immovable property;
(b) concluded by means of automatic vending machines or automated commercial
premises;
(c) concluded with telecommunications operators through public payphones for
their use;
(d) for the supply of foodstuffs or beverages by a trader on frequent and regular
rounds in the neighbourhood of his business premises.
2. Articles 8 to 19 shall not apply to off-premises contracts relating to:
(a) insurance,
(b) financial services whose price depends on fluctuations in the financial market
outside the trader's control, which may occur during the withdrawal period, as
defined in Article 6(2)(a) of Directive 2002/65/EC16 and
(c) credit which falls within the scope of Directive 2008/48/EC.
3. Articles 8 to 19 shall not apply to distance contracts for the provision of
accommodation, transport, car rental services, catering or leisure services as regards

contracts providing for a specific date or period of performance.
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NANUIN U.
Consumer Rights Act 2015 UK

http://www.legislation.gov.uk/ukpga/2015/15/enacted
PART 1
CONSUMER CONTRACTS FOR GOODS, DIGITAL CONTENT AND SERVICES

Chapter 2
Goods

20  Right to reject

(1)The short-term right to reject is subject to section 22.

(2)The final right to reject is subject to section 24.

(3)The right to reject under section 19(6) is not limited by those sections.

(d)Each of these rights entitles the consumer to reject the goods and treat the contract as at an
end, subject to subsections (20)and (21).

(5)The right is exercised if the consumer indicates to the trader that the consumer is rejecting the
goods and treating the contract as at an end.

(6)The indication may be something the consumer says or does, but it must be clear enough to be
understood by the trader.

(7)From the time when the right is exercised—

(a)the trader has a duty to give the consumer a refund, subject to subsection (18), and

(b)the consumer has a duty to make the goods available for collection by the trader or (if there is
an agreement for the consumer to return rejected goods) to return them as agreed.

(8)\Whether or not the consumer has a duty to return the rejected goods, the trader must bear any
reasonable costs of returning them, other than any costs incurred by the consumer in returning
the goods in person to the place where the consumer took physical possession of them.

(9)The consumer’s entitlement to receive a refund works as follows.

(10)To the extent that the consumer paid money under the contract, the consumer is entitled to
receive back the same amount of money.

(11)To the extent that the consumer transferred anything else under the contract, the consumer
is entitled to receive back the same amount of what the consumer transferred, unless
subsection (12) applies.

(12)To the extent that the consumer transferred under the contract something for which the same
amount of the same thing cannot be substituted, the consumer is entitled to receive back in its

original state whatever the consumer transferred.
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(13)If the contract is for the hire of goods, the entitlement to a refund extends only to anything
paid or otherwise transferred for a period of hire that the consumer does not get because the
contract is treated as at an end.

(14)If the contract is a hire-purchase agreement or a conditional sales contract and the contract is
treated as at an end before the whole of the price has been paid, the entitlement to a refund
extends only to the part of the price paid.

(15)A refund under this section must be given without undue delay, and in any event within 14
days beginning with the day on which the trader agrees that the consumer is entitled to a refund.
(16)If the consumer paid money under the contract, the trader must give the refund using the
same means of payment as the consumer used, unless the consumer expressly agrees otherwise.
(17)The trader must not impose any fee on the consumer in respect of the refund.

(18)There is no entitlement to receive a refund—

(a)if none of subsections (10) to (12) applies,

(b)to the extent that anything to which subsection (12) applies cannot be given back in its original
state, or

(c)where subsection (13) applies, to the extent that anything the consumer transferred under the
contract cannot be divided so as to give back only the amount, or part of the amount, to which
the consumer is entitled.

(19) It may be open to a consumer to claim damages where there is no entitlement to receive a
refund, or because of the limits of the entitlement, or instead of a refund.

(20)Subsection (21) qualifies the application in relation to England and Wales and Northern Ireland
of the rights mentioned in subsections (1) to (3) where—

(a)the contract is a severable contract,

(b)in relation to the final right to reject, the contract is a contract for the hire of goods, a hire-
purchase agreement or a contract for transfer of goods, and

(c)section 26(2) does not apply.

(21) The consumer is entitled, depending on the terms of the contract and the circumstances of
the case—

(a)to reject the goods to which a severable obligation relates and treat that obligation as at an end
(so that the entitlement to a refund relates only to what the consumer paid or transferred in
relation to that obligation), or

(b)to exercise any of the rights mentioned in subsections (1) to (3) in respect of the whole contract.
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21  Partial rejection of goods

(DIf the consumer has any of the rights mentioned in section 20(1) to (3), but does not reject all
of the goods and treat the contract as at an end, the consumer—

(@)may reject some or all of the goods that do not conform to the contract, but

(b)may not reject any goods that do conform to the contract.

(2)If the consumer is entitled to reject the goods in an instalment, but does not reject all of those
goods, the consumer—

(a)may reject some or all of the goods in the instalment that do not conform to the contract, but
(b)may not reject any goods in the instalment that do conform to the contract.

(3)If any of the goods form a commercial unit, the consumer cannot reject some of those goods
without also rejecting the rest of them.

(4)A unit is a “commercial unit” if division of the unit would materially impair the value of the
goods or the character of the unit.

(5)The consumer rejects goods under this section by indicating to the trader that the consumer is
rejecting the goods.

(6)The indication may be something the consumer says or does, but it must be clear enough to be
understood by the trader.

(7)From the time when a consumer rejects goods under this section—

(a)the trader has a duty to give the consumer a refund in respect of those goods (subject to
subsection (10)), and

(b)the consumer has a duty to make those goods available for collection by the trader or (if there
is an agreement for the consumer to return rejected goods) to return them as agreed.
(8)Whether or not the consumer has a duty to return the rejected goods, the trader must bear any
reasonable costs of returning them, other than any costs incurred by the consumer in returning
those goods in person to the place where the consumer took physical possession of them.
(9)Section 20(10) to (17) apply to a consumer’s right to receive a refund under this section (and in
section 20(13) and (14)references to the contract being treated as at an end are to be read as
references to goods being rejected).

(10)That right does not apply—

(a)if none of section 20(10) to (12) applies,

(b)to the extent that anything to which section 20(12) applies cannot be given back in its original
state, or

(0)to the extent that anything the consumer transferred under the contract cannot be divided so

as to give back only the amount, or part of the amount, to which the consumer is entitled.
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(1)1t may be open to a consumer to claim damages where there is no right to receive a refund,
or because of the limits of the right, or instead of a refund.

(12)References in this section to goods conforming to a contract are to be read in accordance with
section 19(1) and (2), but they also include the goods conforming to the terms described in section
17.

(13)Where section 20(21)(a) applies the reference in subsection (1) to the consumer treating the
contract as at an end is to be read as a reference to the consumer treating the severable obligation

as at an end.

22 Time limit for short-term right to reject

(DA consumer who has the short-term right to reject loses it if the time limit for exercising it passes
without the consumer exercising it, unless the trader and the consumer agree that it may be
exercised later.

(2)An agreement under which the short-term right to reject would be lost before the time limit
passes is not binding on the consumer.

(3)The time limit for exercising the short-term right to reject (unless subsection (4) applies) is the
end of 30 days beginning with the first day after these have all happened—

(a)ownership or (in the case of a contract for the hire of goods, a hire- purchase agreement or a
conditional sales contract) possession of the goods has been transferred to the consumer,

(b)the goods have been delivered, and

(c)where the contract requires the trader to install the goods or take other action to enable the
consumer to use them, the trader has notified the consumer that the action has been taken.
(4)If any of the goods are of a kind that can reasonably be expected to perish after a shorter period,
the time limit for exercising the short-term right to reject in relation to those goods is the end of
that shorter period (but without affecting the time limit in relation to goods that are not of that
kind).

(5)Subsections (3) and (4) do not prevent the consumer exercising the short-term right to reject
before something mentioned in subsection (3)(a), (b) or (c) has happened.

(6)If the consumer requests or agrees to the repair or replacement of goods, the period mentioned
in subsection (3) or (4) stops running for the length of the waiting period.

(7)If goods supplied by the trader in response to that request or agreement do not conform to the
contract, the time limit for exercising the short-term right to reject is then either—

(a)7 days after the waiting period ends, or

(b)if later, the original time limit for exercising that right, extended by the waiting period.

(8)The waiting period—
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(a)begins with the day the consumer requests or agrees to the repair or replacement of the goods,
and
(b)ends with the day on which the consumer receives goods supplied by the trader in response to

the request or agreement.

23 Right to repair or replacement

(1) This section applies if the consumer has the right to repair or replacement (see section
19(3) and (4)).

(2)If the consumer requires the trader to repair or replace the goods, the trader must—

(a)do so within a reasonable time and without significant inconvenience to the consumer, and
(b)bear any necessary costs incurred in doing so (including in particular the cost of any labour,
materials or postage).

(3)The consumer cannot require the trader to repair or replace the goods if that remedy (the repair
or the replacement)—

(a)is impossible, or

(b)is disproportionate compared to the other of those remedies.

(4)Either of those remedies is disproportionate compared to the other if it imposes costs on the
trader which, compared to those imposed by the other, are unreasonable, taking into account—
(a)the value which the goods would have if they conformed to the contract,

(b)the significance of the lack of conformity, and

(c)whether the other remedy could be effected without significant inconvenience to the consumer.
(5)Any question as to what is a reasonable time or significant inconvenience is to be determined
taking account of—

(a)the nature of the goods, and

(b)the purpose for which the goods were acquired.

(6)A consumer who requires or agrees to the repair of goods cannot require the trader to replace
them, or exercise the short-term right to reject, without giving the trader a reasonable time to repair
them (unless giving the trader that time would cause significant inconvenience to the consumer).
(7)A consumer who requires or agrees to the replacement of goods cannot require the trader to
repair them, or exercise the short-term right to reject, without giving the trader a reasonable time
to replace them (unless giving the trader that time would cause significant inconvenience to the
consumer).

(8)In this Chapter, “repair” in relation to goods that do not conform to a contract, means making

them conform.
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AARUIN A.
The Consumer Contracts (Information, Cancellation and Additional Payments) Regulations 2013
Part 3: Right to cancel

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment data/fil

e/226625/bis-13-1111-the-consumer-contracts-information-cancellation-and-additional-payments-

regulations-2013.pdf

Application of Part 3

26.—(1) This Part applies to distance and off-premises contracts between a trader and a
consumer, subject to paragraphs (2) and (3) and regulations 6 and 27.

(2) This Part does not apply to contracts to the extent that they are—

(a) for the supply of a medicinal product by administration by a prescriber, or under a
prescription or directions given by a prescriber;

(b) for the supply of a product by a health care professional or a person included in a relevant
list, under arrangements for the provision of services as part of the health service, where

the product is one that, at least in some circumstances is available under such

arrangements free or on prescription;

(c) for passenger transport services.

(3) This Part does not apply to off-premises contracts under which the payment to be made by
the consumer is not more than £42.

(4) In paragraph (2)@) and (b), expressions defined in regulation 7(5) have the meaning given

there.

Limits of application: circumstances excluding cancellation

27.—(1) This Part does not apply as regards the following—

(a) the supply of—

(i) goods, or

(i) services, other than provision of water, gas, electricity or district heating,

for which the price is dependent on fluctuations in the financial market which cannot be
controlled by the trader and which may occur within the cancellation period;

(b) the supply of non-prefabricated goods that are made on the basis of an individual choice
of or decision by the consumer, or of goods that are clearly personalised;

(c) the supply of goods which are liable to deteriorate or expire rapidly;

(d) the supply of alcoholic beverages, where—

(i) their price has been agreed at the time of the conclusion of the sales contract,
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(i) delivery of them can only take place after 30 days, and

(iii) their value is dependent on fluctuations in the market which cannot be controlled by
the trader;

(e) contracts where the consumer has specifically requested a visit from the trader for the
purpose of carrying out urgent repairs or maintenance;

(f) the supply of a newspaper, periodical or magazine with the exception of subscription
contracts for the supply of such publications;

(g) contracts concluded at a public auction;

(h) the provision of accommodation, transport of goods, vehicle rental services, catering or
services related to leisure activities, if the contract provides for a specific date or period

of performance.

(2) Sub-paragraph (e) of paragraph (1) does not prevent this Part applying to a contract for—
(a) services in addition to the urgent repairs or maintenance requested, or

(b) goods other than replacement parts necessarily used in making the repairs or carrying out
the maintenance,

if the trader provides them on the occasion of a visit such as is mentioned in that sub-paragraph.
(3) The rights conferred by this Part cease to be available in the following circumstances—
(a) in the case of a contract for the supply of sealed goods which are not suitable for return
due to health protection or hygiene reasons, if they are unsealed after delivery;

(b) in the case of a contract for the supply of sealed audio or sealed video recordings or
sealed computer software, if the goods are unsealed after delivery;,

(c) in the case of any sales contract, if the goods are, according to their nature, inseparably

mixed with other items after delivery.

Right to cancel

28.—(1) The consumer may cancel a distance or off-premises contract at any time in the
cancellation period without giving any reason, and without incurring any costs other than any
under these provisions—

(a) regulation 33(3) (enhanced delivery chosen by consumer);

(b) regulation 33(9) (value of goods diminished by consumer handling);

(c) regulation 34(5) (goods returned by consumer);

(d) regulation 35(4) (service provided at consumer’s request).

(2) The cancellation period begins when the contract is entered into and ends in accordance with
regulation 29 or 30.

(3) Paragraph (1) does not affect the consumer’s right to withdraw an offer made by the
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consumer to enter into a distance or off-premises contract, at any time before the contract is

entered into, without giving any reason and without incurring any costs.

Normal cancellation period

29.—(1) The cancellation period ends as follows, unless regulation 30 applies.

(2) If the contract is—

(a) a service contract, or

(b) a contract for the supply of digital content which is not supplied on a tangible medium,

the cancellation period ends at the end of 14 days after the day on which the contract is entered
into.

(3) If the contract is a sales contract and none of paragraphs (4) to (6) applies, the cancellation
period ends at the end of 14 days after the day on which the goods come into the physical
possession of—

(a) the consumer, or

(b) a person, other than the carrier, identified by the consumer to take possession of them.

(4) If the contract is a sales contract under which multiple goods are ordered by the consumer in
one order but some are delivered on different days, the cancellation period ends at the end of 14
days after the day on which the last of the goods come into the physical possession of —

(a) the consumer, or

(b) a person, other than the carrier, identified by the consumer to take possession of them.

(5) If the contract is a sales contract under which goods consisting of multiple lots or pieces of
something are delivered on different days, the cancellation period ends at the end of 14 days after
the day on which the last of the lots or pieces come into the physical possession of—

(a) the consumer, or

(b) a person, other than the carrier, identified by the consumer to take possession of them.

(6) If the contract is a sales contract for regular delivery of goods during a defined period of

more than one day, the cancellation period ends at the end of 14 days after the day on which the
first of the goods come into the physical possession of—

(a) the consumer, or

(b) a person, other than the carrier, identified by the consumer to take possession of them.

Cancellation period extended for breach of information requirement
30.—(1) This regulation applies if the trader does not provide the consumer with the information
on the right to cancel required by paragraph (1) of Schedule 2, in accordance with Part 2.

(2) If the trader provides the consumer with that information in the period of 12 months



85

beginning with the first day of the 14 days mentioned in regulation 29 (2) to (6), but otherwise in
accordance with Part 2, the cancellation period ends at the end of 14 days after the consumer
receives the information.

(3) Otherwise the cancellation period ends at the end of 12 months after the day on which it

would have ended under regulation 29.

Exercise of the right to withdraw or cancel

31.—(1) To withdraw an offer to enter into a distance or off-premises contract, the consumer
must inform the trader of the decision to withdraw it.

(2) To cancel a contract under regulation 28(1), the consumer must inform the trader of the
decision to cancel it.

(3) To inform the trader under paragraph (2) the consumer may either—

(a) use a form following the model cancellation form in part B of Schedule 3, or

(b) make any other clear statement setting out the decision to cancel the contract.

(4) If the trader gives the consumer the option of filling in and submitting such a form or other
statement on the trader’s website—

(a) the consumer need not use it, but

(b) if the consumer does, the trader must communicate to the consumer an acknowledgement
of receipt of the cancellation on a durable medium without delay.

(5) Where the consumer informs the trader under paragraph (2) by sending a communication,
the consumer is to be treated as having cancelled the contract in the cancellation period if the
communication is sent before the end of the period.

(6) In case of dispute it is for the consumer to show that the contract was cancelled in the

cancellation period in accordance with this regulation.

Effect of withdrawal or cancellation

32.—(1) If a contract is cancelled under regulation 28(1)—

(a) the cancellation ends the obligations of the parties to perform the contract, and

(b) regulations 33 to 37 apply.

(2) Regulation 37 also applies if the consumer withdraws an offer to enter into an off-premises
or distance contract.

Reimbursement by trader in the event of withdrawal or cancellation

33.—(1) The trader must reimburse all payments, other than payments for delivery, received
from the consumer, subject to paragraph (9).

(2) The trader must reimburse any payment for delivery received from the consumer, unless the
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consumer expressly chose a kind of delivery costing more than the least expensive common and
generally acceptable kind of delivery offered by the trader.

(3) In that case, the trader must reimburse any payment for delivery received from the consumer
up to the amount the consumer would have paid if the consumer had chosen the least expensive
common and generally acceptable kind of delivery offered by the trader.

(4) Reimbursement must be without undue delay, and in any event not later than the time
specified in paragraph (5) or (6).

(5) If the contract is a sales contract and the trader has not offered to collect the goods, the time
is the end of 14 days after—

(a) the day on which the trader receives the goods back, or

(b) if earlier, the day on which the consumer supplies evidence of having sent the goods

back.

(6) Otherwise, the time is the end of 14 days after the day on which the trader is informed of the
consumer’s decision to withdraw the offer or cancel the contract, in accordance with regulation
31.

(7) The trader must make the reimbursement using the same means of payment as the consumer
used for the initial transaction, unless the consumer has expressly agreed otherwise.

(8) The trader must not impose any fee on the consumer in respect of the reimbursement.

(9) If (in the case of a sales contract) the value of the goods is diminished by any amount as a
result of handling of the goods by the consumer beyond what is necessary to establish the nature,
characteristics and functioning of the goods, the trader may recover that amount from the
consumer, up to the contract price.

(10) An amount that may be recovered under paragraph (9)—

(a) may be deducted from the amount to be reimbursed under paragraph (1);

(b) otherwise, must be paid by the consumer to the trader.

(11) Paragraph (9) does not apply if the trader has failed to provide the consumer with the
information on the right to cancel required by paragraph (1) of Schedule 2, in accordance with Part
2.

(12) For the purposes of paragraph (9) handling is beyond what is necessary to establish the
nature, characteristics and functioning of the goods if, in particular, it goes beyond the sort of

handling that might reasonably be allowed in a shop.

Return of goods in the event of cancellation
34.—(1) Where a sales contract is cancelled under regulation 28(1), it is the trader’s

responsibility to collect the goods if—
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(a) the trader has offered to collect them, or

(b) in the case of an off-premises contract, the goods were delivered to the consumer’s home
when the contract was entered into and could not, by their nature, normally be returned by
post.

(2) If it is not the trader’s responsibility under paragraph (1) to collect the goods, the consumer
must—

(a) send them back, or

(b) hand them over to the trader or to a person authorised by the trader to receive them.

(3) The address to which goods must be sent under paragraph (2)(a) is—

(a) any address specified by the trader for sending the goods back;

(b) if no address is specified for that purpose, any address specified by the trader for the
consumer to contact the trader;

(0) if no address is specified for either of those purposes, any place of business of the trader.
(4) The consumer must send off the goods under paragraph (2)(@), or hand them over under
paragraph (2)(b), without undue delay and in any event not later than 14 days after the day on
which the consumer informs the trader as required by regulation 31(2).

(5) The consumer must bear the direct cost of returning goods under paragraph (2), unless—
(a) the trader has agreed to bear those costs, or

(b) the trader failed to provide the consumer with the information about the consumer bearing
those costs, required by paragraph (m) of Schedule 2, in accordance with Part 2.

(6) The consumer—

(a) is not required to bear any other cost of returning goods under paragraph (2), and

(b) is not required to bear any cost of collecting of goods under paragraph (1).

Provision of service in cancellation period

35.—(1) Under a service contract, the trader must not begin the supply of the service before the
end of the cancellation period provided for in regulation 29(1) unless the consumer has made an
express request on a durable medium.

(2) In the case of a service other than provision of water, gas, electricity or district heating, the
consumer ceases to have the right to cancel a service contract under regulation 28(1) if the service
has been fully performed, and performance of the service began—

(a) after a request by the consumer in accordance with paragraph (1), and

(b) with the acknowledgement that the consumer would lose that right once the contract had
been fully performed by the trader.

(3) Paragraphs (4) to (6) apply where a contract is cancelled under regulation 28(1) and a service
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has been provided in the cancellation period.

(4) Where the service is provided in response to a request in accordance with paragraph (1), the
consumer must (subject to paragraph (6)) pay to the trader an amount—

(a) for the provision of the service for the period for which it is provided, ending with a day

not later than the last day before the trader is informed of the consumer’s decision to

cancel the contract, in accordance with regulation 31(2), and

(b) which is in proportion to what has been provided, in comparison with the full coverage of
the contract.

(5) The amount is to be calculated—

(a) on the basis of the total price agreed in the contract, or

(b) if the total price is excessive, on the basis of the market value of the service that has been
provided, calculated by comparing prices for equivalent services provided by other

traders.

(6) The consumer bears no cost for provision of the service, in full or in part, in the cancellation
period, if—

(a) the trader has failed to provide the consumer with the information on the right to cancel
required by paragraph (1) of Schedule 2, or the information on payment of that cost

required by paragraph (n) of that Schedule, in accordance with Part 2, or

(b) the service is not provided in response to a request in accordance with paragraph (1).

Provision of digital content in cancellation period

36.—(1) Under a contract for the provision of digital content not on a tangible medium, the
trader must not begin provision of the digital content before the end of the cancellation period
provided for in regulation 29(1), unless—

(a) the consumer has given express consent,

(b) the consumer has acknowledged that the right to cancel the contract under regulation

28(1) will be lost, and

(c) the trader has provided the confirmation required by regulation 12(5) or 16(3).

(2) The consumer ceases to have the right to cancel such a contract under regulation 28(1) if
before the end of the cancellation period provision of the digital content has begun after the
consumer has given the consent and acknowledgement required by paragraph (1).

(3) Paragraph (4) applies where a contract is cancelled under regulation 28(1) and digital content
has been provided, not on a tangible medium, in the cancellation period.

(4) The consumer bears no cost for provision of the digital content, in full or in part, in the

cancellation period, if—
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(a) the consumer has not given prior express consent to the beginning of the performance of
the digital content before the end of the 14-day period referred to in regulation 29,

(b) the consumer gave that consent but did not acknowledge when giving it that the right to
cancel would be lost, or

() the trader failed to provide confirmation required by regulation 12(5) or 16(3).

Effects of withdrawal or cancellation on ancillary contracts

37.—(1) Without prejudice to Article 15 of Directive 2008/48/EC of the European Parliament

and of the Council of 23 April 2008 on credit agreements for consumers, if a consumer withdraws
an offer to enter into a distance or off-premises contract, or cancels such a contract under
regulation 28(1), any ancillary contracts are automatically terminated, without any costs for the
consumer, other than any costs under these provisions—

(a) regulation 33(3) (enhanced delivery chosen by consumer);

(b) regulation 33(9) (value of goods diminished by consumer handling);

(0) regulation 34(5) (goods returned by consumer);

(d) regulation 35(4) (service provided at consumer’s request).

(2) When a trader is informed by a consumer under regulation 31(1) or (2) of a decision to
withdraw an offer or cancel a contract, the trader must inform any other trader with whom the
consumer has an ancillary contract that is terminated by paragraph (1).

(3) An “ancillary contract”, in relation to a distance or off-premises contract (the “main
contract”), means a contract by which the consumer acquires goods or services related to the
main contract, where those goods are supplied or those services are provided—

(a) by the trader, or

(b) by a third party on the basis of an arrangement between the third party and the trader.

(4) Regulation 6(1)(b) (exclusion of financial services contracts) does not limit the contracts that

are ancillary contracts for the purposes of this regulation.
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AMANUIN .

FEDERAL TRADE COMMISSION 16 CFR Part 429
Trade Regulation Rule Concerning Cooling-Off Period for Sales Made at Homes or at Certain Other
Locations
PART 429 —RULE CONCERNING COOLING-OFF PERIOD FOR SALES MADE AT HOME AND OTHER
LOCATIONS

(a) Door-to-Door Sale—A sale, lease, or rental of consumer goods or services in which the seller or
his representative personally solicits the sale, including those in response to or following an
invitation by the buyer, and the buyer’s agreement or offer to purchase is made at a place other
than the place of business of the seller (e.g., sales at the buyer’s residence or at facilities rented
on a temporary or short-term basis, such as hotel or motel rooms, convention centers, fairgrounds
and restaurants, or sales at the buyer’s workplace or in dormitory lounges), and which has a
purchase price of $25 or more if the sale is made at the buyer’s residence or a purchase price of
$130 or more if the sale is made at locations other than the buyer’s residence, whether under

single or multiple contracts.

The Federal Trade Commission has approved a final amendment to its Cooling- Off Rule that

increases the exclusionary limit for certain “door-to-door” sales. The Cooling-Off Rule previously
provided that it is unfair and deceptive for sellers engaged in “door-to-door” sales valued at more
than $25 to fail to provide consumers with disclosures regarding their right to cancel the sales

contract within three business days of the transaction.

Under the final rule, the revised definition of “door-to-door sales” distinguishes between sales at
a buyer’s residence and those at other locations. The revised definition retains coverage for sales
made at a buyer’s residence that have a purchase price of $25 or more, and it increases the

purchase price to $130 or more for all other covered sales at temporary locations.

In retaining the $25 limit for in-home sales, the Commission stated that the rulemaking record
reflected significant concern about high-pressure sales tactics and deception that can occur during
in-home solicitations. Because the sellers’ practices did not appear to be as problematic when
sales were made away from consumers’ homes, the Commission concluded that raising the value
to $130 for those sales would reduce compliance burdens for sellers while still protecting

consumers who make purchases from sellers located in temporary locations.


https://www.ftc.gov/system/files/documents/federal_register_notices/2015/01/150109coolingofffrn.pdf
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The final rule amendment follows the Commission’s December 2012 notice proposing to increase

the $25 limit to $130 to account for inflation. Friday, January 9, 2015



https://www.ftc.gov/news-events/press-releases/2012/12/ftc-concludes-regulatory-review-cooling-rule-proposes-increase
https://www.ftc.gov/news-events/press-releases/2012/12/ftc-concludes-regulatory-review-cooling-rule-proposes-increase
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AARUIN .
The Consumer Protection (Fair Trading) Act (CPTFA) Singapore Legal Advice, "Unfair
Sale Practices, Cooling Periods, and the Right to Cancel Contracts"

https://sineaporelegaladvice.com/law-articles/unfair-sale-practices-cooling-periods-risht-cancel-

contracts-consumer-protection-fair-trading-act,
PART 4
EFFECT OF CANCELLATION OF CONTRACT, ETC.

Effect of cancellation of contract

5.—(1) Where a contract is cancelled under regulation 4 or section 9(12) of the Act

(a) the contract shall cease to be enforceable;

(b) any sum which the consumer has paid under or in contemplation of the contract to the supplier,
or to any person who is the agent of the supplier for the purpose of receiving that sum, shall be
repaid to the consumer by the supplier within 60 days after the consumer has given notice of
cancellation of the contract to the supplier;

(c) the consumer or any person on his behalf shall have a lien on any goods in the possession of
the consumer or any person on his behalf for any sum payable to the consumer under sub-
paragraph (b) or paragraph (2)(b);

(d) any security which the consumer has provided in relation to the contract shall be treated as
not having had effect and any property lodged with the supplier solely for the purposes of the
security shall be returned by the supplier within 60 days after the consumer has given notice of
cancellation of the contract to the supplier;

(e) subject to regulations 6 and 7, no sum or other consideration may be recovered by or on behalf
of the supplier from the consumer in respect of the contract; and

(f) any other contract arranged by the supplier and entered into by the consumer for the purposes
of the contract prior to the cancellation shall not be enforceable against the consumer.

(2) In the case of a trade-in arrangement, if the contract is cancelled under regulation 4 or section
9(12) of the Act, the supplier shall either —

(a) return the goods delivered by the consumer under the trade-in arrangement to the consumer
in a condition substantially the same as when they were delivered by the consumer; or

(b) pay to the consumer a sum equal to the trade-in allowance.

(3) When a consumer recovers an amount equal to the trade-in allowance, then, if the title of
the consumer to goods delivered by the consumer under the trade-in arrangement did not pass
from the consumer, the title shall vest in the person entitled to the title under the trade-in

arrangement.


https://singaporelegaladvice.com/law-articles/unfair-sale-practices-cooling-periods-right-cancel-contracts-consumer-protection-fair-trading-act/
https://singaporelegaladvice.com/law-articles/unfair-sale-practices-cooling-periods-right-cancel-contracts-consumer-protection-fair-trading-act/
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(4) Subject to paragraph (5), the breach of any duty imposed by these Regulations on a supplier
or consumer shall be actionable as a breach of statutory duty in a court.

(5) In the case of an action for a breach of duty under paragraph (1)(b), the value of the claim
shall not exceed $30,000.

(6) If, apart from these Regulations or section 9(12) of the Act, a consumer could have cancelled
the contract under any rule of law or any contractual right or other arrangement with the supplier,
the fact that the consumer has cancelled the contract pursuant to these Regulations or section
9(12) of the Act shall not prejudice his right to any compensation that he would have if he had
cancelled the contract under that rule of law, contractual right or arrangement.

(7) In determining the amount recoverable in a claim for compensation under a right referred to
in paragraph (6), the court shall take account of any compensation which has been given to the
consumer in satisfaction of any claim for a breach of duty under these Regulations relating to the
cancellation of the same contract.

(8) In determining the amount recoverable in a claim by a consumer for a breach of duty under
these Regulations, the court shall take account of any compensation which has been given to the
consumer in satisfaction of any claim for compensation referred to in paragraph (6) relating to the

cancellation of the same contract.
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AIAKUIN Q.

Laws of Malaysia , Act 500 , Direct Sales Act 1993
http://www.agc.gov.my/agcportal/uploads/files/Publications/L OM/EN/Act%20500%20%20-
%20Direct%20Sales%20and%20Anti-Pyramid%20Scheme%20Act%201993.pdf
PART Il
DOOR-TO-DOOR SALES AND MAIL ORDER SALES

Calling at any premises for the purpose of negotiating door-to-door sales

17. (1) No person shall call at any premises for the purpose of negotiating door-to-door sales on
such days and between such hours as may be prescribed.

(2) Any person who calls at any premises for the purpose of negotiating door-to-door sales shall
immediately indicate the purpose of his visit before entering the premises and shall leave the
premises at the request of the occupier of the premises or any person acting with the actual or
implied authority of the occupier.

(3) Any person who contravenes this section shall be guilty ofan offence.

Persons negotiating door-to-door sales to produce identificationcard and authority card

18. (1) Any person negotiating a door-to-door sale shall produce to the prospective purchaser—
(a) his national registration identification card; and

(b) his authority card which shall contain such particulars asmay be prescribed.

(2) Any person who fails to produce his national registration identification card or authority card or
who produces an authority card which contains any false or misleading information shall be
guilty of an offence.

(3) Any person who issues any authority card which contains any false or misleading information
shall be guilty of an offence.

Mail order sales

19. (1) No person shall supply or advertise for the supply of, by mail order, any goods or services
except in accordance with this Act or the regulations.

(2) Any person who contravenes subsection (1) shall be guilty of an offence.

Contents of advertisement in mail order sales

20. (1) An advertisement by any person for the supply of goods or services by mail order shall
contain—

(a) the name and licence number of such person;

(b) the address of such person, which address shall not be a postal box number,

(c) the telephone number of such person;

(d) a detailed description of the goods offered or services to be provided;

(e) the places and times where a sample of the goods may be inspected;


http://www.agc.gov.my/agcportal/uploads/files/Publications/LOM/EN/Act%20500%20%20-%20Direct%20Sales%20and%20Anti-Pyramid%20Scheme%20Act%201993.pdf
http://www.agc.gov.my/agcportal/uploads/files/Publications/LOM/EN/Act%20500%20%20-%20Direct%20Sales%20and%20Anti-Pyramid%20Scheme%20Act%201993.pdf
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(f) the prices of the goods or services;

() the cost of delivery, if any, and the manner of delivery, of the goods; and

(h) the time when the goods or services could be expected to be delivered or performed.

(2) Any person who contravenes subsection (1) shall be guilty of an offence.

Offence to furnish false information in advertisement

21. Any person who furnishes false or misleading information in an advertisement for the supply

of goods or services by mail order shall be suilty of an offence.

Goods to be available for inspection

22. (1) A person who supplies goods by mail order shall make

available a sample of such goods for the inspection of the public at such places and at such times
as may be specified in the advertisement.

(2) Any person who contravenes subsection (1) shall be guilty of an offence.

PART IV
DIRECT SALES CONTRACTS

Requirements of direct sales contracts
23. (1) A contract in respect of a door-to-door sale for the supply of goods or services having such
value as may be prescribed, and a contract in respect of a mail order sale—
(a) shall be in writing;
(b) shall contain immediately above the place provided for the signature of the purchaser the
statement “ THIS CONTRACT IS SUBJECT TO A COOLING-OFF PERIOD OF TEN WORKING DAYS”
printed in upper case in type not smaller than 18 point Times; and
(c) shall be signed by both the vendor and the purchaser.
(2) Where a contract in respect of a direct sale is concluded by a person authorized by the vendor,
such person shall be deemed to be the vendor for the purposes of this section.
(3) A purchaser who enters into a contract to which subsection (1) applies shall be given a duplicate
copy immediately after the making of such contract.
(4) Failure to comply with subsection (1) shall render the contract void.
(5) Failure to comply with subsection (3) shall render the contract voidable at the option of the

purchaser.

Contents of direct sales contracts

24. (1) A contract in respect of a direct sale shall contain the following particulars:
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(a) a detailed description of the goods or services to be supplied or, if the contract provides for
the carrying out of work of a specified nature, detailed particulars of such work;

(b) the contractual terms of the contract including the total consideration to be paid or provided
by the purchaser, or if the total consideration is not ascertainable at the time the contract is made,
the manner in which it is to be calculated;

(c) the time, place and method for payment to be made;

(d) the time and place for delivery of goods or for the performance of services; and

(e) notices in such form as may be prescribed informing the purchaser of his right to rescind the
contract before the expiry of the cooling-off period.

(2) Failure to comply with subsection (1) shall render the contract void.

PART V

COOLING-OFF PERIOD AND RESCISSION
Goods or services not to be delivered or performed during cooling-off period
25. (1) Except in a case where subsection (2) applies, no goods shall be delivered and no services
shall be performed under a contract in respect of a direct sale until the cooling-off period has
lapsed.
(2) Where a purchaser, who has entered into a contract in respect of a direct sale, has served on
the vendor a notice in writing requiring the vendor to deliver the goods or to perform the services
at any time before the expiry of the cooling-off period, he shall be deemed to have waived his
right to rescind the contract under section 26.
(3) Notwithstanding subsection (2), no notice under that subsection shall be served on the vendor
before the expiry of seventy-two hours from the time the contract was concluded.
(4) No vendor or other person shall accept any money or other consideration from a purchaser
under a contract made under this Act before the expiry of the cooling-off period.
(5) Any vendor or other person who contravenes this section shall be guilty of an offence.
Rescission of contract
26. (1) A purchaser who has entered into a contract in respect of a direct sale may rescind the
contract by serving on the vendor a notice in such form as may be prescribed at any time before
the expiry of the cooling-off period indicating his intention to rescind or withdraw from the contract.
(2) A notice referred to in subsection (1) shall be served by delivering it personally to the vendor
or by sending it by registered post addressed to such vendor at the address specified in the
contract.
(3) Where a notice is posted in accordance with subsection (2), the notice shall be deemed to

have been served on the vendor on the expiry of three days from the date it is posted.
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Effect of rescission

27. Where a notice of rescission is given pursuant to section 26—

(a) the contract to which it relates shall be deemed to have been rescinded by mutual consent
and never to have had effect; and

(b) any contract of guarantee relating to the contract shall be deemed never to have had effect.
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NIANUIN V.

Consumer Affairs Agency and the Consumer Commission, Act on Specified Commercial
Transactions of Japan, Act No. 57
http://www.japaneselawtranslation.go.jp/law/detail_main?re=02&ia=03&vm=028&id=2065

(Withdrawal/Cancellation of a Contract in Door-to-Door Sales)

Article 9(1)Where a seller or Service Provider has received an offer for a sales contract for goods or
Designated Rights or an offer for a Service Contract for services at a place other than a Business
Office, etc. , where a seller or Service Provider has received an offer for a sales contract for goods
or Designated Rights or an offer for a Service Contract for services at a Business Office, etc. and
from a Specified Customer, where a seller or Service Provider has concluded a sales contract for
goods or Designated Rights or a Service Contract for services at a place other than a Business Office,
etc. (excluding where the seller or the Service Provider received the offer at a Business Office, etc.
and concluded the sales contract or Service Contract at a place other than a Business Office, etc.),
or where a seller or Service Provider has concluded a sales contract for goods or Designated Rights
or a Service Contract for services at a Business Office, etc. and with a Specified Customer, the
person who made the offer or the purchaser or the service recipient (hereinafter referred to as the
"Purchasing Party" in this Article through Article 9-3) may withdraw the offer for a sales contract or
Service Contract or cancel the sales contract or Service Contract (hereinafter referred to as
"Withdrawal/ Cancellation” in this Article) in writing; provided, however, that this does not apply
where eight days have passed since the date on which the Purchasing Party received the document
referred to in Article 5 (or from the date on which he/ she received the document referred to in
Article 4, if the Purchasing Party received the document under Article 4 at an earlier date than that
on which he/she received the document referred to in Article 5) (if the Purchasing Party did not
effect a Withdrawal/Cancellation by that time limit because he/she was under the misapprehension
that information about Withdrawal/ Cancellation that the seller or the Service Provider had
misrepresented to him/ her, in violation of the provisions of Article 6, paragraph (1), was true, or
because the Purchasing Party was overwhelmed due to the seller's or the Service Provider's use of
intimidation, in violation of the provisions of paragraph (3) of the same Article, the first part of this
paragraph does not apply when eight days have passed since the date on which the Purchasing
Party received a document delivered thereto by the seller or the Service Provider pursuant to the
provisions of ordinance of the competent ministry that contains a notice to the effect that the
Purchasing Party may effect a Withdrawal/Cancellation with respect to said sales contract or Service
Contract).

(2)A Withdrawal/ Cancellation takes effect at the time said Withdrawal/Cancellation is set forth in

writing.
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(3)Where a Withdrawal/ Cancellation has been effected, the seller or Service Provider may not
claim damages or demand the payment of any penalty in connection with the
Withdrawal/Cancellation.

(4)Where a Withdrawal/ Cancellation has been effected, the seller bears the costs required for
taking back or returning any goods already delivered or any rights already transferred under the
sales contract.

(5)Where a Withdrawal/Cancellation has been effected for a sales contract for goods or Designated
Rights or for a Service Contract, the seller or Service Provider may not demand that the Purchasing
Party pay money equivalent to any profits earned through the use of the goods or through the
exercise of the rights, nor may the seller or the Service Provider demand that the Purchasing Party
pay consideration or any other money for services under the Service Contract, even if the goods
delivered based on the sales contract have already been used, even if facilities have already been
used or services have already been provided due to the exercise of the rights, and even if services
have already been provided based on the Service Contract.

(6)Where a Withdrawal/Cancellation has been effected for a Service Contract, the Service Provider
shall promptly return any money he/ she has received in association with the Service Contract to
the Purchasing Party.

(7T)Where the Purchasing Party under a Service Contract or a sales contract for Designated Rights
has effected the Withdrawal/ Cancellation of a Service Contract or sales contract, if the existing
state of the Purchasing Party's land, building, or any other structure was changed in connection
with services that were to be provided under the Service Contract or the Designated Rights, the
Purchasing Party may demand that the Service Provider or the seller of the Designated Rights take
the necessary measures to restore it to its original state at no charge.

(8)Any special provisions of a contract that run counter to the provisions of the preceding
paragraphs and that are disadvantageous to the Purchasing Party are hereby invalidated.
(Withdrawal/ Cancellation of a Sales Contract, etc. for Goods of a Quantity That Considerably
Exceeds What Is Normally Required, etc.)

Article 9- 2(1) A Purchasing Party may withdraw an offer for a sales contract or a Service Contract
that is categorized as any of the following contracts, or may cancel such a sales contract or Service
Contract (hereinafter referred to as "Withdrawal/ Cancellation" in this Article); provided, however,
that this does not apply when there are special circumstances that make it necessary for the
Purchasing Party to conclude the contract:

(i)a sales contract for goods or Designated Rights of a quantity that considerably exceeds what

would normally be required in the Purchasing Party's daily life or a Service Contract for the
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Purchasing Party to be provided with services of a frequency, period or quantity that considerably
exceeds what would normally required in his/her daily life; and

(iNa sales contract or Service Contract for which the seller or Service Provider has received an offer
or that the seller or Service Provider has concluded with the knowledge that performing its
obligations under the sales contract or Service Contract would cause the quantity of any of the
Purchasing Party's goods or Designated Rights of the same kind as the goods or Designated Rights
under the sales contract to considerably exceed what would normally be required in the
Purchasing Party's daily life, that performing those obligations would cause the frequency, period
or quantity of any services the Purchasing Party was being provided of the same kind as the services
under the Service Contract to considerably exceed what would normally be required in the
Purchasing Party's daily life, or with the knowledge that the quantity of any of the Purchasing Party's
goods or Designated Rights of the same kind as the goods or Designated Rights under the sales
contract already considerably exceeded what would normally be required in the Purchasing Party's
daily life or that the frequency, period or quantity of services the Purchasing Party was being
provided of the same kind as the services under the Service Contract already considerably
exceeded what would normally be required in the Purchasing Party's daily life.

(2)The right under the provisions of the preceding paragraph shall be exercised within one year
from the time of the conclusion of the relevant sales contract or Service Contract.

(3)The provisions of paragraphs (3) through (8) of the preceding Article apply mutatis mutandis to
a Withdrawal/Cancellation under the provisions of paragraph (1). Where such is the case, the term
"the preceding paragraphs" in paragraph (8) of the same Article is deemed to be replaced with
"paragraphs (1) and (2) of the following Article and paragraphs (3) through (8) as applied mutatis
mutandis pursuant to paragraph (3) of the same Article."

(Rescission of the Manifested Intention to Offer a Contract in Door-to-Door Sales or to Accept Such
Offer)

Article 9-3(1)Where a Purchasing Party was under the misapprehension specified in each of the
following items as a result of the seller or the Service Provider engaging in the conduct listed in
the relevant item in soliciting the conclusion of a sales contract or a Service Contract through Door-
to-Door Sales, because of which the Purchasing Party manifested his/her intention to offer a sales
contract or Service Contract or to accept such offer, he/she may rescind his/ her manifested
intention to offer such contract or to accept such offer:

(Dmisrepresentation in violation of the provisions of Article 6, paragraph (1):  the misapprehension
that the information being represented was true; or

(ii)intentional failure to disclose a fact, in violation of the provisions of Article 6, paragraph (2):

the misapprehension that the relevant fact did not exist.
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(2)The rescission under the provisions of the preceding paragraph of the manifested intention to
offer a sales contract or Service Contract arising from Door-to-Door Sales or to accept such offer
may not be duly asserted against third party without knowledge.

(3)The provisions of paragraph (1) do not preclude the application of the provisions of Article 96
of the Civil Code (Act No. 89 of 1896) to the manifestation of intention to offer a sales contract or
Service Contract arising from Door-to-Door Sales prescribed in said paragraph or to accept such
offer.

(4)The right to rescind under the provisions of paragraph (1) extinguishes by prescription if it is not
exercised within six months from the time that a contract can be ratified. The same applies when
five years have passed since the time that the relevant sales contract or Service Contract was

concluded.
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