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ABSTRACT

Pickeup trucks enjoy the highest sales volume in the automobile
sales industry. This papularity comes from the facts that the pick-up
is reasonable in prices and consumes less fuel than others. Besides
the pick-up is also versatile and works well on the existing road
net-works of Thailand. Hence, the need for the pick-up is continuously

on the increase.

This thesis is a market study of Thailand's pick-up trucks
industry. To find out about market trends, the researcher studies
the manufacturing pattern and sales volume both in ﬁhe past and
the present. This thesis also studies various marketing functions
such as the function of product, price, channels of distribution

and the sales promotion.

The research method of this study is done through collecting
and analysing primary and secondary data., The primary data on
price, channels of distribution, the promotion of sales and its
problems were collected from questionnaires asking six local
distributors to respond to the 15 questions listed. The secondary

data on volume of production and sales as well as pricing were



obtained from interviewing distributors and from the information
printed in the newapapers, magazines and other marketing papers.

All data was analysed by hand.

From the analysis of the data, the following findings were
obtained:

1. Most automabile manufacturing plants are not operating
at their full capacity.

2, Dwring the past five years, the volume of sales of
pick-up trucks shows a definite increasing trend.

3., Pricing is done so that each distributor may maintain
his market share, thus he may have to cut his price in order to
stay competitive,

‘4, The channels of distribution begin with the manufacturers,
the distributors, the dealers and finally the consumers. Most distri-
butoxs are either the shbsidiary of or affiliated with the manufacturers.
Whereas the deaiers may be independent or may be affiliated with the
distributors. At present, there are 40-60 dealers for each brand in
Thailand.

5, The strategy used in the sales promotion is done through
television. Each year some 100 million baht is spent on television
advertising by the distributors.

‘ 6. The future trend is bright and it is expected that the
volume of sales will certainly increase.

7. The marketing problem is the fierce price competition
among varions_makeg of thé pick<ups, The cut<throat prices usually

result in minimal or almost no profits,



From the above finaings,the researcher would like to
recommend that in order to avoid the monopolizing of the market
by major distributors, the government should step in and set a
maximum and minimum selling price control as well as set up a
quide~-line for strategies in the sales promotion and recommend

reasonable budget to be spent in the promotion of sales.
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