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‘ This research is conducted to explore advertising men's opinion and
attitude toward the role of advertising in social development. It also
focuses upon the future trends of the role of advertising in social
dévelopment. In depth interview of thirty-six advertising men in client
service department and creative department of twenty-three advertising

agencies in Bangkok were conducted to collect the data for this study.

The results indicate that advertising men believe that advertising
can affect the society at psychological and behavioural aspect of .its péople.
The role of advertising in the past is different from today due to higher
technology, more interest from private sectors, higher potential of
advertising men and people's better attitude of advertising. Most of
advertising men think that the direct social development advertising can
create awareness and behaviour among people in the area of social
development. They also believed that sometimes commercial advertising
can also be considered indirect social development advertising. Government's
control and advertising men's social responsibility will increase the quality
of advertising. The improved production of social development advertising
will be possible if there is support from both government and private

sectors.
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