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(Conceptual Framework)

_ o

(Individual Differences Theory)



(Stimula-
Response) S-R Theory
(De Fleur
, 2538; 185)
1
2
3.
4,
2.2 (Analysis of Audience)
2
( , . 2538: 187)

(General Publics)

(Specialized Audiences)
(Demographic and Psychographic Characteristics)



John R. Bittner (1983)

L

(Psychographic Characteristics)

(Demographic Characteristics)

( 2532: 112)

( 1 2538: 119)

10



11

(ICA Data 1978, Quoted in
Wilo, Goldhabers and Yates, 1980: 87)

( 2538: 114)

Comstock (
, 2534: 68)



( Socioeconomic Status) Schema
, 2534: 71)

Mcnelly (1968)

Bereison and Steiner (1964: 592-530)

2.3

(Abstraction)

White (1949

12



( " +259-260)

(Response)
(Gordon Allport: 246)

(Subjective)
(

(Situation)

(Carter V.Good :48)

1685)

13

(Objects)

(Howard H.kendle : 572)



- 666-668)
1

(Prejucice)

(Cognitive or Belief Component)

(Emotional or Feeling)

14



3.

Component)

L

2

(Culture)

(Family)

15

(Behavioral or Action



Reduction)

16

(Social Groups)

(Personality)

2
(Congruity Theory)
(Two Attitude Objective)

(Cognitive Dissonance Theory)

(Constant Relation) (Dissonance



( . 2)

Daniel Katz
(Adjustment-Utility)

(Ego-Defense)

4

17



18

3 (Value Expression)

4, (Knowledge)

( 590)

(Attitude Formation)

(Learning) (Source of
Attitude)
L (Specific Experience)
2 (Communication from others)

3, (Models)

4, (Institutional Factors)



24

(Krikelas, 1983: 5)

Chen

(Information Seeking)

Hernon (1982: 52-53)
3

(Information Seeking)

Klapper (1960)

19



(Charles Atkin, 1973: 36)

(Reward Valug) (Expenditures)
(Liabilities)
(Information Seeking)
(Information Ignoring)

(Information Avoidance)
(Information Yielding)
(Information)

(Entertainment)

(Wibur Schramm, 1973: 107)

= (Expectation of Reward)
(Fraction of Selection) (Effort Required)

20



« « "

twin moiUttTi '010
2l

2540: 40) | |
(Uncertainty)
L
(Extrinsic  Uncertainty)
2,
(Intrinsic Uncertainty)

(Intrinsic  Desire) ,
(Immediate Consummately Gratifications)
(Extrinsic Uncertainty)

" (Instrumental utilities)
(Charles Atkin, 1973: 208)



Katz (1974
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| 2534: 89)
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LV TN gRY

(nelMinang)

(McCombs and Becker, 1979: 51-52)

6

(Surveillance)

(Decision)

22
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4, (Participation)
) (Reinforcement)
0. (Relaxing and Entertainment)

Mcquail and Gurevitch (1983 162)



" (General System Theory)

(Ludwig Von Bertalaffy, 1975: 10-17)

24

. .2480
(Component)
(Property) (Function)
4 1) (Component) 2)
(Relationship) 3) (Boundary)  4) (Environment)
( (Brent  Ruben), 1330: 131-
148)
( 2538:
1)
(Receiver) (Message)
(Channel) (Source)
(Hierarchy)

(Demographic  Characteristics)
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, 2538: 104-107) ( 1)
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and Dan Voich, 1974: 124-133)

(Output)

(Output)

(Wholism)

(Transformation)

(Output)
(Interrelateness)

26

(William Shrode

(Purpose  Behavior)

(Input)
(Input)
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2.5 (Message strategy)
4
L (Cognitive  Change)
, (Public  Information/Education
Campaigns)
1

2 (Action Change)
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3. (Behavioral Change)

4, (Value Change)

(Message strategy)

, (Type of
Appeals) (Presentation style)



1 (Style)
2 (Content Appeals)
(One-siced Argument)
(Two-sided Arguments)

(Lumsaaine and Janis, 1953, Sawyer, 1973)
(537 131-13)

2
2

29



30

(Posttive vs Negative Appeals)
(Fear vs Rational
appeals) (Definite vs Open Conclusion)

3 (Presenter style)

(Presentation  Style)

(Presenter) o
E’resenter 4

31 (Reliability and Trustworthiness)

32 (Expertness)

3.3

34 (Dynamism)
(Berio, 1960)

(Message)
(Content)



2.6
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(Channel)

(Seeing)
(Hearing)
(Touching)
(Smeling)

(Testing)

(Media strategy)

3



3
(Frequency)
(Harrison, 1977)
2
(Rayetal., 1971)
3 (Timing)

(Hanneman et . 1973 Taplin)

32



(Feedback)

(Selective exposure)



34

(Selective perception) (Selective retention)
2
2.1 (Uses and Gratification Theory)
(Wenner, 1985;
2534: 19-20) (Media News Gratifications)

4
1 Orientational Gratifications

( Vote Guidance )
2. Social Gratifications

3 Para-social Gratifications

4, Para-orientational Gratifications



2523 25%)

(Galloway and Meek, 1981)

(Wenner, 1986)

X139 7134

35



2.8

(Interpersonal roles)
(Robhins, 1993)

Caroll  Johnson (1990)

Bemard (1938)

Simon (1960)

36

(Decision Making)

(Management roles)

(Information roles) Henry Mintzberg

(Decisional roles)

(Intelligence activity)



Robbins (1993)

(Design activity)

(Choice activity)

( 503)

(Step in Decision Making)
3

(Problem - identification)

(Information search)

(Evaluation of information)

37
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4 (Listing of Alternatives)
0] (Selection of Alternative)
(Selection of & course of action)
6. (Implement of Decision)
(Alexis
Wilson, 1967, Moore ~ Thomas, 1976 , 2923)
(2523)
(perceive)
1 1
Robhins (1993)
(Strengths)

(Weaknesses)



39
(perceiver) (target)
(Situation)

(The optimizing decision making model)
Robhins  (1993)

6
"1 (Ascertain the need for a
decision)
‘2 (Identify the decision criteria)
3 (Allocate weights to the criteria)
2
2 3
4 (Development the alternatives)

5 (Evaluate the altematives)



(Select the best altemative)

40
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(Effectiveness of Decision Making)
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1 1 (Action orienteq)
2 (Objective oriented behavior)




(Eowards  Tversky, 197; Cyert

259

2.9

(Objective)

(  2503)
(Personal Financial Resources)

( 24

4

Welsch, 1970 ,

(Personal Financial Management)



42

10.

11

(Personal Financial Management
Model)

(Career Choice) (Income) (Life

(Financial
Goal)



Personal Financial Management Model

Life Style

Career Choice < Income

Life Style

3 -

A

Financial Goals

A

( Tools of Financial Management )

Y Y

Short-Term Long-Term
Finanica! Planning Financial Planning
Cunent i 3 = Estate
Expenses B Al Hevsing [ 7 Building
Liquid Transportation Recreatlion and
Assets i i (1 P Retirement
Credit < > Insurance “(22:(’;?;0'

Guide to Personal Fnance Richard J. Stillman 1988



Managing Your Money

Vi
RETIREMENT
AND
ESTATE
PLANNING

DIVERSIFIED
INVESTMENT

PORTFOLIO

v
INSURANCE
‘PROGRAM

OBJECTIVE

' .
FINANCIAL
HEALTH

"
SPENDING
YOUR MONEY
WISELY

1
HOME AND
OTHER REAL
ESTATE

Indicates primary material
presentedpm t |sysect|on

ndicates interrelationship
f other material ~ the
00k to this section
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(Financial Management Toals)

(Short-term or current planning)
(Liquid assets)

(Term

Insurance) (Whole life Insurance)

(Long-term Planning)

(Personal Financial Planning
Life Cycle)
(Financing the Family's Life Cycle)
5 , 2543)
1 (The beginning family)

2 (The expanding family)



Concept) (

24

(The launching family)

(The middle-age family)

(The old-age family)

(Accumulation)

46

(Financial Goal

~ (Cash Inflow)



2.10

(Preservation)

(Purchasing  Power)

(Distribution)

( Roger & Shoemaker, 1971

(Characteristics of Innovation)
5
(Relative Advantage)

47

58)



(Compatibility)

(Complexity)
(Trainability)

(Observability)

(Adoption Process)
(Awareness Stage)
(Interest stage)

(Evaluation stage)

(Trial Stage)

(Adoption  Stage)

Levy & Windah

Preactivity

48



Duractivity
Postactivity

Rubin AM.

Ritualized Use

Instrumental Use :

E-SP STAGE

Eite

Hite Stage

49

E-P-S STAGE

E- S- p STAGE

Popularized



2.11

50

Specialized

! EP-S STAGE

E-P-S Stage

(2540)

(Rohinson)



5l

(Sears) (Freedman)

(253)
253
2 ,

(2540)

( 1114 2541)
5914
3 1 41.46%
2 ,

51.61% 3 6.93%



(Personality Trait)

(

(2541)

(53

11-14

2540)

52



(Conceptual Framework)
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