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The objectives of this research are to analyze the level of development for women on
women’s programmes on Television of Thai, to analyze the images of women and perception, uses
and gratification of women's programmes woman audiences.

Results are as follows :

1. Women’s programmes presented light entertainment about beauty, health,
entertainment, housework, and travel. They ‘re not promote woman’s right issue to
develop process of thinking and social participation role of woman.

2. The programmes are touched on the development level and its progress.  *
revealed that 60% of the broadcasted issues was spent of self-development, 37%6
of the broadcasted issue was spent on social-cievelopment and only 3% of the
broadcasted issue was spent on family-cevelopment. They show clear focus the
most frequency on modern image of women followed by combination of modern
and conservative image of women and focus less on conservative image of
Women,

3. Perceived usefulness of woman audiences are related to their social context.
Public working woman audiences are beauty and healthy. Perceived of usefulness
of housewife and home working audiences are beauty and healthy issue but they
applied content of housework to their life. Uses and gratification of woman
audiences are ina good level

The research revealed that content of woman * programmes on television in 2002 that

not promoted woman’s right, equality of woman and social participation role are mainly from sponsor
and producer. \Woman audiences are admire on these programmes.
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