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This research was aimed to examine: (1) brand loyalty scores at various
product involvement levels, (2) marketing factors influencing brand loyalty at various
product involvement levels, and (3) relationship between brand loyalty and the
marketing factors. Survey method was used to collect data from males and females,
aged 20 - 45 years old living in Bangkok. By using the multi-stage sampling
procedure-composed of purposive sampling, simple random sampling, and
convenience sampling-400 samples were reached and interviewed. Mobile phone and
photographic film were used as representatives of high and low involvement products,
respectively, in this stuay.

The findings showed that consumers had higher levels of brand loyalty to the
low involvement product than to the high involvement one.  addition, the marketing
factors that influenced brand loyalty in the high involvement product were significantly
different from those in the low involvement product. They were product quality, product
necessity, product warranty, price acceptability, convenience of the store’s location, in-
store service, store image, and marketing communications. Lastly, brand loyalty was
significantly and positively related to the marketing factors studied in both mobile
phone and photographic film products.

Department___ Public,Relations Student' s signature...\M.q.s.i. :a.tpfwfim?” boon
| ol e

\ ] / . \
Field of study .. Advertising Advisor’ s signature. /. g/Nrz VL .Abbp\,naz'ltmj/w\l
Academic Year 2001



AWIANNSAUUNIINYIA Y
CHuLALONGKORN UNIVERSITY



© © O I~ © © o









31

3.2

41

4.2

4.3

4.4

4.5

4.6

4.7

4.8

4.9

4.10

411

4.12

4.13

4.14

4.15

4.16

4.17

4.18

4.19



4.20
.......................................................... 108
4.21
................................................................ 110
4.22
.................... 110
423 e m
424 S () T e, 113
425 N DR et 116

51 /BRI e, 132



21
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2.3 The FCB Involvement Grid
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