(Survey research method) (Quantitative
research) (One-shot study)
(Questionnaire)
20 - 45
1
20 - 45 .. 2543 2,492,239
Yarnane (1970, - , 2537)

1+Ne



2,492,239
5 0.05
399.94

(Multi-stage sampling)
(Probability sampling)
probability sampling)

50 . 2542)
16
L (Simple random sampling)
16 50
2. ' . (Convenience sampling)

(e =0.05

400
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Foote, Cone & Belding

Nokia  Siemens

31

Nokia
Motorola
Siemens
Ericson

Philips

AC Nielsen

70

FCB Grid
(Ratchford, 1987)

31

. 2544

(%)

20

15



Konica

3.2

(Questionnaire)

3 (

Kodak
Fuji

Konica

ACNieisen

(Open-ended questions)
)

71

Kodak, Fuji
Kodak  Fuj
3.2
. 2544
(%)

47
28
21
6

(Close-ended questions)

(Demographics)

" 5

“



3
39
(Validity)
(Reliability)
(Content validity)
Pre-test
20
(Coefficient alpha) ~  Cronbach
Alpha (
2537)
a k -

Vi

Vi
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1 Chaudhuri (1999)

(Brand attitude) 0 (Brand
satisfaction) (Brand commitment)
(Intent to buy)
11 (Brand attitude)
2 Chaudhuri (1999)
7 (Semantic differential)
0.89 5 (Likert scale)
12 ' " (Brand satisfaction)
3t: ( 4 )
Garbarino Johnson (1999), r ' ,  Seines (1993)
Westbrook Oliver (1991) 7 (Semantic

73



differential)

(1995),

Geurts.

13

Bruner

14
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5 (Likert scale)

(Brand commitment)

( - )
(Aaker, 1991, 1996) Beharrell Denison
Hensel (1992) 0.77, Chaudhuri (2001)

0.83 Garbarino Johnson (1999)
7 (Semantic differential)

5 (Likert scale)

(Intent to buy) "

2 Whitlark,

Swenson (1993) 0.89



5 (Likert scale)

scale)
satisfaction)
(Intent to buy)
2.
i
1
Showers
2

Waller  Ahire (1996)
)

(Brand attitude)
(Brand commitment)

(Country of origin)
Showers (1993)

(Product quality)

I oo/

0.87

5 (Likert-typed scale)
(

5
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(Likert

(Brand

15



4,
Lee
5.
Tan, Lee,
6.
(

16

(Product necessity)
Beharrell ~ Danison (1995)

(Brand familiarity)
Lou (1995)

(Product warranty)
Umn (2001) 2

0.88

(Brand pioneer)

Alpert  Kamins (1995)

)

081
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1 (Perceived quality / Price - value)
Zeithaml (1988) 4

8. (Price acceptability)
Lichtenstein, Bloch,  Black (1988)

9 (Price sensitivity)
Sirvanci (1993)

10. (Convenience of the store’s location)
1 oodside  Trappey (1992)
!

11 (Price of its product)
Woodside Trappey (1992) 1
12, I! (In-store service)
Dotson Patton (1992) 5



13. (Store type)
Lumkin McConkey (1984) 3
14, (Store image)
Yoo, Dorithu, ~ Lee (2000) 3
?
0.70
15. (Marketing communications)

Graeff (1995), Hauss (1993), Hawes Rao, Baker (1993), McArthur Griffin
(1997), Mnlhern Padgett (1995) Yoo, Donthu, Lee (2000)
IV 6
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. . 2545

(Editing)
(Coding) SPSS (Statistical Package
for the Social Sciences) for Windows
1 (Descriptive statistics)
(Frequency) (Percentage) (Means)

(Standard deviation)

2. (Inferential analysis)

(Hypothesis testing)

- Paired samples t-test



Correlation analysis

Factor analysis

Varimax rotation

0.05
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