11X

\Y,

( formation Age)

( , 2542: 25-27)

(2529 : 145)



(Public Relations) (Publicity)
(Publicity) (Publicity)
(Publicity)
(Roman G. Hiebing.JC. .Scott
Cooper, 1990 : 226)

(One Way Process)



( : , 2537:24)

(Publicity)
(Roman G. Hiebing, JR Scott
Cooper ,1990 : 225)
( , 2539 : 64)
(
, 2539 :17)
(Publicity)
1
(Nolte, Lawrence . Dennis L. Wilcox,1984 : 10)

Jeanette Smith (1995 : 7)



, 2542 : 239)

( 1 239)

( ,2543 : 11)

(Multilateral) (Bilateral)
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FM 99.5 MHz

AM NETWORK ( ) 6
AM1104KHZ ( ) 1 AM1152KHZ  ( ) 1 AM1107KHZ (
AM1251 KHz ( ), AM1503KHZ ( ) AM 1738KHZ (

(Doug Newsom, Judy Vanslyke Turk

Dean Kruckeberg 11996 : 36 )

)
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(Agenda-Setting)

(Agenda-Setting)
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