2.1 (Demographic aspect)
2.2 (Information Acquisiti | eeking)
2.3 (Media Exposure)
21 (Demographic aspect)
2
( . 2542)
Active

(pattern of media use) Social



Differentiation

(Demographic categories)

(Religion)

(lifestyle)

(Exogenous Factors)

(Antecedent variable)

(lifestyle)

23
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2.2 (Information Acquisition)

" (Uses and Gratification)

Uses and Gratification
active

Information Acquisiti  / eeking

Situational Theory Grunig Theory
(situations)
3 (Independent variables) problem recognition,
constraint recognition, and level of involvement
2 Grunig
“Information seeking” Information processing”
active
passive (Grunig and Hunt 11983 :148)

Information seeking Grunig ‘active communication
behavior"

active



process
and Hunt 11983)

Clarke and Kline (1974) information seeking
scanning of the environment for message about specific topic”

(Windahl, H.Signitzer and T.Olson, 1992)

Atkin(1973) (The need for information)
“ cognitive uncertainty”

Extrinsic uncertainty

(Reward Value) (Expenditures)

(Avoidance)

2

(Grunig

" planned



(Reward value)

(Liabilities)

Atkin (1973)

(uncertainty)

a) Extrinsic uncertainty

b) Intrinsic uncertainty

¢) Intrinsic Desire

(Liabilities)

(Extrinsic uncertainty)

26



(Intrinsic uncertainty) (Intrinsic Desire)
( mediate Consummatory

Gratification)

, (Extrinsic
Uncertainty)

(Instrumental utilities)

(Benefits)
(Expenditures) (Liabilities)

(Obtaining) (Decoding)

(Avoidance)
Information seeking
Information yielding Information seeking 2

1 1

(process message)

Information seeking 2 1) Information search

2) Information

receptivity

(Cognitive uncertainty)
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Information vyielding

1 Information
ignoring Information avoidance

Information ignoring

(process content)

Information avoidance

(Extrinsic uncertainty )

‘ (Yielding”

Atkin (1973)
(Reward Value)

(Expenditures) (Liabilities)

(Information  Seeking)
(Information Ignoring)
(Information Avoidance)

(Information Yielding)
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(Information Seeking)

(Information Seeking) (Information
Ignorin (Information Avoidance)
g g

(Reward Value)

Information Processing Grunig "nassive communication
behaveior" process

information seeking  (Grunig and Hunt 11983)

Clarke and Kline “the unplanned discovery of
a message”

process information
(Windahl.H.Signitzer and

T.0lson, 1992 )

(Grunig and Hunt, 1983)

]

Information Seeking Information Processing Grunig 3

Problem recognition

(Windahl, H.Signitzer and T.Olson 11992)



problem recognition

(Information seeking)

Constraint recognition

Constraint recognition

Level of Involvement

active

(Information processing)

active

(Seeking)

passive

(Processing)

30



processing

2.3

Problem recognition Constraint recognition

active seeking

(Media Exposure)

(Selective Process)
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Individual Differences
Atkin (1973)
(Reward Value)n
(Expenditures) (Liabilities)

(Information  Seeking)
(Information
lgnoring)
(Information Avoidance)
(Information  Yielding)
Information seeking

Social Categories

Social Network

" (personal
influence)



24

Broadcasting)

(2544)

80.3

70-75

(2540

4.25

(100%)

33

(Spillover



20

1,200

76.92%
3.41%

(2521)

10

10

20

200

34

19.67%



10

18.00-22.00 .

kJ5 /A

10



	บทที่ 2 แนวคิดทฤษฎีและงานวิจัยที่เกี่ยวข้อง
	2.1 แนวคิดเกี่ยวกับคุณลักษณะทางประชากรศาสตร์
	2.2 ทฤษฎีการแสวงหาข่าวสาร
	2.3 แนวคิดเกี่ยวกับการเปิดรับสื่อ 
	2.4 งานวิจัยที่เกี่ยวข้อง


