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2.7 HACHETTE

FILIPACCHI POST COMPANY LIMITED ELLE
" ELLE Bangkok Fashion Weekl

2.2

THE EMPORIUM SIAM DISCOVERY CENTER
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" BUSY BRAINS meet BUSY FINGERS 1 "



2.2.2

SIAM DISCOVERY CENTER

HACHETTE FILIPACCHI POST COMPANY LIMITED

ELLE

ELLE

ELLE Bangkok Fashion Week

(created event)

borrowed effect
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5: borrowed effect ?

6 : (Grand )

ELLE BANGKOK FASHION WEEK

BANGKOK INTERNATIONAL FASHION rar

BIFF
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( Message )

Scott

(Channel )

M. Cutlip, Allen H. Center Glen M. Bloom ( 1999)

( Receiver)

99



Bottom up
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Rogers
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Shoemaker ( 1971 )

(The 7 c’s of Communication)

, 2542 )

" (27227)

Cutlip & Center ( 1978 )
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(2540 ) .

Rogers (1979)

(2536 )

( Synergistic Erects ) *“



( Marketing Public Relations (MPR ) )

Visibility leads to success



Center Jackson ( 1995)

( Special Events )
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1 ( Guideline ).

Reply Mail
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