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The purpose of this dissertation is to explore how integrated marketing
communications (IMC) has been developed and progressed  Thailand. The
methodologies used included documentary review; in-depth interviews with executives
of advertising agencies, marketing companies, and public relations agencies, and
marketing communications specialists; and focus group discussion and mail survey with
advertising, marketing, and public relations practitioners.

The findings show that IMC was first introduced ~ Thailand by Ogilvy & Mather,
an . . advertising agency 1986, Since then, IMC has become popularized among
advertising agencies and advertisers due to a number of factors. For example, there are
increasing amounts of competitors, advanced information and database technology,
and customer segmentation. However, various barriers of IMC implementation have still
existed, like misunderstanding of IMC, lack of capability, departmentalization. As
developed and tested, a new IMC model further suggests that having a marketing
communications specialist responsible for an overall IMC picture is the key in
implementing IMC. ~ addition, the possible trends of IMC implementation rely on
utilizing more technology, reaching more consumers with better understanding, ethically
dealing with one-to-one marketing, and continually developing new marketing
communications tools.
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