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(L)

1970 (van Reil, 1995)

& Hartley, 1998) (Kitchen et al., 2004)
10 . . 2525( . .1982)
1990 . . 2533 (Schultz, 1991)
2B
1980

(Gronstedt &Thorson, 1996)
Ogilvy & Mather

2531 (. . 1986-1988) Ogilvy & Mather
“Ogilvy Orchestration" Ogilvy Orchestration
“360 ’ (
2547)
. . 2525 . . 2530

10

210

1980 (Pickton

(2545 )

. . 2529-

, 19

, 8 2548)

20



(Zero-based planning)

( , 8 2548;
i 2548)
.. 2531 .. 2532 ( . . 1988-1989)
Lowe Limited ( Lintas (Thailand) Co., Ltd. )

Ogilvy & Mather
“IMC"
McCann-Erickson (Thailand)
.. 2535 .. 1992)
Leo Burnett
“Total Brand Supporting"
Dentsu, Young &
Rubicam (DY&R)

“Effective Brand Communication”

.. 2531 .. 2538 (. . 1994-1995)

90
69

21

.. 2536 ( . .

1993) Inchcape
(Distributor)
(Integrated communications)”

Inchcape

(Corporate identity)
(One voice) Inchcape
Caywood
2 Caywood
.. 2534 (. . 1991) (Kitchen & Schultz, 1998)
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9.1
Advance Info Service (AIS)
. 2537 (. . 1994)
Cellular 900 Digital
GSM : ( )

( , 16 2547)
.. 2537 (. . 1994)
.. 2539 (. . 19%) Thai
Image Advertising Siam Vision (
2539)
“Increase your marketing effectiveness with IMC” ( , 2539)
Blackwell
2530 (.. 1987)  (Hutton, 1996) .. 2543
( . . 2000)
20
17
2 1 .. 2545
36
1980

Punyapiroje, Morrison Hoy (2002)
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I
1970 IMC (van Reil,
I 1995)
1980 IMC (Pickton &
Hartley, 1998)
(Kitchen et al., 2004)
1980
IMC (Gronstedt & Thorson, 1996)
Schultz IMC
Ogilvy & Mather  H IMC ( , 1986 (Cook, 2004)
, , 19 2547)
IMC
1987
Blackwell (Hutton, 1996)
IMC
1990
(Schultz, 1991)
Caywood
1991 IMC (Kitchen & Schultz,
(2536) I 1998)
IMC Inchcape 1993
IMC
IMC (
, 2539) 1993
Thai Image
Advertising Siam Vision IMC (
, 2539)
2000
IMC
2002

IMC
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2
189 90% 20
9.5% Anantachart
(2001 )
Ogilvy & Mather Lowe Limited
51
92.7%
42
76.4%
41 74.5.%
AIS

DTAC
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24
%%
2 88%
3 12% 4%
.. 2540
Kitchen Schultz (1999
Caywood (1997, as Cited in Kimet al., 2004)
(Kitchen et al,
2004)
(Cook, 2004;
Kitchen &Schultz, 1998, 1999) ( 9 2547)
(E-business) (M-business) ( ,
2546)

Real time (Electronic Ticket  E-T) (“Majorcineplex.com
oy 2045) SMS (Short message service) (“SMS
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ey 2045) ( 1
, 2544)
(Media fragmentation)

Beard (199%)  Eagle  Kitchen (2000)

(Fragmentation of mass media)
(Garber &Dotson, 2002)

(Kimet al., 2004)
(Kitchen &Schultz, 1998) Duncan (2002) ~ Kitchen  Schultz (1999)

Garber  Dotson (2002)

(Segmentation) Beard (1996)
(Market demassification)

Schultz (1999)
Caywood (1997, as

cited in Kimet al., 2004)

(Eagle &Kitchen, 2000; Kitchen
&Schultz, 1998, 1999) Duncan (2002)
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Kitchen (2004)  Kitchen  Schultz
(1999)

3 .
2545 Lowe Limited Ogilvy & Mather McCann-Erickson

Duncan (2002)
Whalen (2000)
Bluth (2000)
Anantachart ( 2001a)
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(Kitchen &Schultz, 1999)

6
12 38.7%
5 16.1%
3.2%
Kallmeyer  Abratt (2001) '
5
1%

15%

(Acquisition) 1% 13%

10% 8% 6%
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DY&R Ogilvy & Mather Grey
Worldwice; Thailand Lowe Limited TBWA (Thailand) Euro RSCG

Better Impact Communication CVT Bercia Creative Juice\ Gl
1
86 .. 2525 .. 2546
36 .. 2529 .. 2544
14 38.9%
66 76.7%
(One voice) (Outside-in planning)
(Zero-based planning)
.. 545
8 30.4%

.. 2544

53 18.9%



.. 2546
50 17.9%

(2543 )
Schultz (1993p)  4As "

(Stages in IMC development)  Kitchen  Schultz (1999)
2.25 (Tactical
coordination of marketing communications)
2
(Redefining the scope of marketing
communications)

Anantachart (2001 )
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(12

Kitchen

Investment)

.. 2052

Schultz (1999)

Schultz ~ Kitchen (20000)

Schultz

Percy (1997)

(1993)

281

Duncan (2002)

(Return on

I

Shimp (2000)
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Duncan (2002)

(247) Y |

(Kitchen et al., 2004)

Duncan (2002)

(One-to-one marketing)
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(Submodel) 2 1

( 9.2) Garber  Dotson
(2002)

(Marketing communications mixes)
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( , 10 2547)
Account Manager

SUBMODEL 1

A tadandanaiiiansld IMC
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Garber  Dotson (2002)

V0ice)

(Liano, 1993)

Biuth (2000)
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Schultz (1993p)
(Speak with one

Duncan (2002)
Whalen (2000)
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1

Schneider (1998)

Moriarty (1994)  Rust  Varki (1996)

Schultz
Kitchen (1997)



.. 2546

Duncan (2002), Liano (1993)  Gronstedt
(199)

Anantachart (2001h)

Kallmeyer  Abratt (2001)

Thorson
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Duncan  Everett (1993)

| 2545)

(One voice)
(Integration) (Outside-in planning)
(Zero-hased planning)

Microfilm Microfilm
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.. 2542

. .2531

(Macro)
(Micro)
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3

(Marketing)
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