219

93
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. . 2530
(Scheme advertising)
(Mass)
(Region, in-store, tailor-made promotion)
, 2545 )
(Integration) (
, 11 2547; , , 10 2547;
, 19 2547; ; , 23 2547,
, , 16 2547, S , 23 2547,
, 8 2547)
s 2540)
( oy 2526)
a o 2545)
(.15
WA 2547)
360 “Integration”
) 2547)
11 . A



IMC
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, 16 2547)

Below the line  Above the line

Transit ~ Non-transit
( 21 2547)
Marketing communications
Magazine
Create meeting point Meeting point

( 16 2547)

Bomb

( 24 2547)
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(Target audience)
( BB

(Completion)

“ 8§
Expose Walk
Shelf Copy Logo
Ingredient ? ?Radiospot  ?  Integrated
y Completion
(One voice)
(2546)
( , 16 2547)
“ One Voice Campaign ~ marketing
campaign  Advertising campaign Support Single

mind/single idea
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( 23 )
’ One voice
Factor One
voice "
(‘CPR
oy 2903)
(Hl I\/C ) I’”
2503)
( o 2546) (2545 , 2545 )
(Customer contact)
(2540 )

(Harmony) (Coherent)



126

Marketing synergy

( N 2547)
(2545 ) "
»
Outside-in ( , , 11 2547;
, 10 2547, , , 19
2547, , , 23 2547, , , 16
2547, , , 9 2547;
, 8 2547, , , 24 2547)

( , 20 2547)



! IMC
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Qutside-in, not inside-out planing Orange
#
Brand Orange
Insicle-out
( | 24 2547)
“ 2-3 Sales audit market share
Track Track
Awareness Loyalty
Distribution Product performance
Monitor k
( 9 2547)
“ Audience Audience research Employee
Systematic Communication strategy
Audience
Investor, Academic, NGO Stakeholder

Employee  Management

Strategy

General public



Product Consume
( 16 2547)
(Zero-based planning) ( , 1
, 16 2547: , 23
9 254T:
( 23 2547)

Resource  Filing

History  Pattern
snack History Brand
History  Snack '

Push Situation
History Case
Target group

( 7 2547)

128

Suppose

2547,
2547,

2 2547)

Launch
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Brand Brand
Consumer
Agency Happy  Service
Upset
Agency Product plan
Stuay Propose
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1
@
1
.. 2529 .. 2531 Ogilvy &
Mather
Ogilvy & Mather “Ogilvy Orchestration™
Orchestration 0 "
Orchestration Orchestration
360
360 360
( 19 2547)

Product development PR
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R&D
Research Research Consumer/market
survey Logo
Product beneft R&D
4 Decorate office
Sale outlets By the way
Teaser 360
Product Product Product
.. 2525 .. 2530
Ogilvy & Mather
Orchestration ( 8 2548)
20
(13 IW
Mass Semi-mass  Direct Above the line  Below
the line IMC
( 8 2548)
" IMC Gimmick Create

Advertising PR ”
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/ ( 1 2548)
PR R
Direct mail Advertorial Product
display
Event marketing Rally
Sales promotion Agency Promotion
Popularize Service
Agency
30-40 "
( 8 2548)
10 20

(One voice)
(Outside-in planning)

(Pitching)
"Agency 20 One voice

Qutside-in Pitching Test
concept
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Marketing oriented  professional Consumer behavior
Campaign
Agency Senfice Check Recall
Awareness ’
( 8 2548)
( 8 2548)
20
(Concept)

"One voice IMC

Integration Concept

Concept Concept

Advertising positioning statement  Qutside

Lever — Borneo  Diethelm

(0 2549

Message

One stop shop QOutside in
20 n



( 8 2548) 20
(Zero-hased planning)
" Zero-based Marketing
Zero-hased budgeting '
Action
0 & Zero-hased
marketing
Agency
Zero-hased Agency "’
Budget
Agency "
( 8 2548)
"Zero-based
Lever '
10%
15% 20%
( u 254)
20
" Percent of sale
P&G 20
Rejoice  Twoin one
Budget 100

134
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.. 2531 .. 2532 Lowe
Limited ( Lintas (Thailand) Co., Ltd. )
QOgilvy & Mather
“IMO”
( 2T 2547)
.. 2538
12
“Special Event"
Lowe
(* .. 2540)
.. 2542 Lowe
17.65%
Agency fee  17.65% ("
.y 2542) .. 2546 Lowe
3 Lowe
0 @ 3
(“3 o 2546) .. 2535 McCann-

Erickson (Thailand)
( , , 10 2547)
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Leo Burnett

“Total Brand Supporting” ( , 2540 )

& . 2540)

()

.. 2546 Leo Burnett

“Integrated Brand Communication”
1)
Leo Activition Promotion (2)
Activition P.R. 3) CRM iLeo (*
Chicago Leo Burnett
Communication (IPAC)
Leo Burnett

Leo Burnett

(

Young &Rubicam (DY&R)

( 2540 )
2537 .. 2538
DYR
DY&R

“Total Communication”

.. 2536

2542 (" ey 2542)
Leo Burnett
" Leo
. 1'2546)
Integrated Planning and
, 2539)
Dentsu,

Effective Brand Communication .

"Total Media"
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(Strategic planning)
DY&R Wunderman (Thailand) Burson Marstellar 1
3
(* e 2540) DY&R
.. 2544
(,DY&R ..T'2544)
(u ,”2540)
Ogilvy & Mather, Lowe Limited, Leo Burnett, DY&R
.. 2539 ' 2
Thai Image Advertising Siam Vision
Thai Image Advertising
(Marketing consultant agency)
Siam Vision
“Circular” ,
( , 2539) Better impact Communication
(BIC)
2540
(
, 2543) 2 Better Impact Presentation
(BIP) Better Impact Broadcasting (BIB)

(" " 2540) (2539)



138

.. 2539
Full-service
.. 2540 2
Netscop
Integrated Group
Netscop
(" ey 2940) Integrated
Group
(" . 2540)
(2540 )
(2540)
(“
oy, 2540)
( 2540 )
Grey Worldwide: Thailand
.. 2541 Grey
Grey Direct Interactive
MediaCom Whiz Bang Art
(" v 2543) .. 2543 Grey

“Strategic Planning"
(* ey 2545)
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.. 2542 J.Walter Thompson
5
(1) Thompson Connect " 2)
Thompson Interactive Digita media ~ CD-Rom, Multimedia
Web site (3) Tnompson Promo
(4) Thompson Design ~ (5) Thompson Impact 5
¢
oy 2042; " vy 2542; ¢ ey 2542)
2543 J. Walter Thompson
(* ey 2943) .. 2544 J. Walter Thompson
2 Thompson Expresso Web
sitt Thompson Public Relations ? ("IWT .." 2544)
J. Walter Thompson Euro
RSCG Spa Advertising
.. 2542 Euro RSCG
Direct Impact .. 2542
Direct digital (Database marketing)
(* . 2544: " oy 2943) Euro RSCG
2 . .-2544 Euro RSCG Public Relations
40% 60%
(* oy 2044) .. 2545
Euro RSCG
(Customer relationship
management  CRM) “Euro RSCG Contact"
Euro
RSCG Strike Force

& sy 2545)



2546 Euro RSCG Flagship
2
(Pitching)
Euro RSCG '
Euro RSCG "Integrated marketing service”
Marketing service 1 (* ' 2546)
.. 2542 Spa Advertising
(Horizontal)
(* oy 2542)
( L2543 )
.. 2543
17
2 1
2543 (1) CVT &Bercia
wy 2543) (2) Saatchi & Saatchi
BBDO (4)
(5) Chuo Senko
(6) Flagship
(7 Thai Hakuhodo (

2543) 8 TBWA (Thailand)

Flagship

(Vertical)

140



141

(Customer relation)

"Taquilar” Interactive .. 2544 Taguilar
(* w2044, , 2543) (9) Prakit Publicis
(10) Fareast DDB
(1) Fame Line (12)
Siam Ad Net (13) Century Ad
(14) SC Matchbox
(15) Brain Asia (16) Big Head
( ,2543)  (17) Siamese D'Arcy
i oy 2543)
.. 2543
(2543)
.. 2543 MDK Consultants
(* - " 2543) Corporate Public Relations (CPR)
Consultant (CPR ... 2543)

Mediaedge (Thailand)

.. 2543 Media specialist
(" ey 2543)
.. 2544 2
Creative Juice\ GL
Emerald Biz

100%
Creative Juice\ G1



Production house

2544

.. 2545

4.1

x

142

Dentsu (Thailand)

oy 2044; "

.. 2546

(2505 )
2

.. 1990

(Media house)
. 2544) Dentsu (Thailand)
(H “III, 2544)
ey 2544)
. . 2529 . . 2544
.. 2525

. 2533 (Schultz, 1991)

.. 2525
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(.
2529-2531 (1986-1988)
2531-2532 (1988-1989)

2535(1992)
2536 (1993)
2537-2538(1994-1995)
2539(1996)
2539 (1996)

2540 (1997)
2540 (1997)
2540 (1997)
2541 (1998)
2542 (1999)
2542(1999)
2542 (1999)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2544 (2001)
2544 (2001)

36

.. 2529

Ogilvy & Mather
Lowe Limited
McCann-Erickson
Leo Burnett

DY&R

Thai Image Advertising
Siam Vision

BIC

Netscop

Integrated Group
Grey

J.Walter Thompson
Euro RSCG

Spa Advertising
CVT & Bercia
Saatchi & Saatchi
BBDO

Bates

Chuo Senko
Flagship

Thai Hakuhodo
TBWA (Thailand)
Prakit Publicis
Fareast DDB

Fame Line

Siam Ad Net
Century Ad

SC Matchbox
Brain Asia

Siamese D’Arcy
Big Head

MDK Consultants PR
CPR PR
Mediaedge
Creative Juice\ G1

Dentsu (Thailand)

. .2544

PR
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.. 2535 Inchcape
(Distributor)
“ (Integrated communications)"
Inchcape
(Corporate identity)
(One voice) Inchcape
( , 2536)
Advance Info Service (AIS)
.. 2537
Cellular 900 Digital
GSM ( , 2541) . ( )
" .. 2537 (
, 2545)
( , 16 2547)
.. 2537
Toyota Toyota Motor (Thailand)
.. 2540 Toyota Motor
( , 2540)
Toyota “Toyota
Soluna Vios IMC Plan Contest” .. 2546 (* ' 2546)
“r (Brand Australia)”
( , 2542)
.. 2540

("Advertiser 2...," 2545)
5
e () DTAC DTAC
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DTAC (* o 2545)

2) Isuzu Faster Z Isuzu
.. 2541
Business task
Communication task Isuzu
(Image differentiation) (Product
differentiation) (* ey 2543) Isuzu
Isuzu  Max .. 2545 (*lsuzu D-Max...,” 2545)
(3) Amway Amway
( , 2541) (4) Birdy
( )
( , 2543)
(5) The Pizza Company Minor Food Group
Pizza Flut .. 2541 (
, 2544) .. 2546 Mediaedge: CIA
(* ..1' 2546)
6
.. 2542 (1) PCT True
Corporation ( TA Corporation )
PCT
( , 2544) (2)
FBT Foothall Thai Sporting Goods
13
( , 2542) (3)

( | 2542) (4



(* o 2542) (5)
¢
(Challenger)
2542
(* o 2542;
30 "
(2542)
C
2542
12
2543 (1)
2543) (2) UBC Cable TV
, 2543) (3)
. | (
Group ( )
Avon

.. 2543

Avon Cosmetics (Thailand)

146

A4, 2542
()
. 2542)  (6)
vy 2542) .. 2545 “
350 (* vy 2545)
(* ey 2545)
. 2542
.. 2542
(Organizer)
.12542) .
(" oy 2542)
(2543 ) .. 2543
LG ( |
(
( , 2543) (4)
) ( - 2543) (5) Nation Multimedia
Time
The Nation
( ! , 2543 ) (6)
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Web site (*
o 2544) (7) Whisper P&G
.. 2543 90
(Teen) 13-25 (" .1'2543) (8)
Sizzler Minor Food Group (9) Dairy Queen
Minor Food Group (10) Burger King Minor Food Group (11)
Swensen’s Minor Food Group (* . 2543 (12)
()
(Market leader)
.. 2543 (* ' 2543) .. 2545 (*
s 2045; o 2545; ¢ oy 2545)
.. 2545 300 200
100 (" o 2545)
“30 " (" o 2545)
.. 2544 il
(1) Dutchmill Dutchmill
‘ —e o 2543) (2)
()
.. 2544 (“DY&FO...1' 2544) (3) Mazda Mazda Sales
(Thailand) (* Yellow...,” 2544) (4) Ban for Men
Bristol-Myers Squibb
(* ' 2544)
(5) Buana Vista International (BVI)
Pearl Harbor
.. 2544 (*Pearl Harbor...," 2544) (6) Tipco Cool 40%
Tipco Food Group (“Tipco  ...,”2545) (7) Coke

( , 2544) (8) Bezz c.p. Interfood (Thailand)
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( , 2544) (9) Motorola UCOM
Group ( , 2544) (10) Red Bull Extra Red
Bull Beverage (1 , 2545) (11) Double A
Advance Agro ( )

Double A
(* " 2544) Double A

(H
ey 2544)
.. 2544
(H I“”12544)
(2544) .. 2544
.. 2545 ' 38
(2545) .. 2545

1 (2545  Anantachart (2001a)

(2545)
.. 2545
2545
2
(H I“’H 2545)
2545 (1) Bangkok Airways (2) MK Restaurant (
, 2545) (3) BSC |.c.c. International ( ) (

, 2546) (4) Siemens C45 Siemens (Thailand) (
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1, 2546) (5 ( ,
2545) (6) Printer ~ Scanner Canon Canon Marketing (Thailand)
( , 2545) (7) 12 Plus
( . , 2545) (8) Fisho Thai
Union Frozen Products ( ) ( , 2545) (9) Toshiba
Toshiba (Thailand)
30 (* . 2545) (10) Berman (*
2545) (11) (1991)

(12) Heineken
Heineken (Thailand)

Mass
premium beer ( , 2545 ) (13) Shell Pura Diesel Shell
(Thailand)

(" o 2545) (14) Citibank (“Personal
solution...," 2545) (15) ( )
300
(*  IMC..I' 2545)
(16) Orange True Corporation ( TA
Orange )
(Message)

(" , 2546; ,
2545 ) (17) Qishi Green Tea Qishi Group ( ,
2545 ) (18) (19 (20) ( ,

2545) (21) Wonderful ( , 2545 ) (22) Central
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(23) Zen
(Trendy) (24) Emporium
(
, , , , 2545)
(25) Tros Bio Consumer Product (26)
Eversense Bio Consumer Product (27)
Fineline Bio Consumer Product ( , 2545 )
(28) Alacta Bristol Meyer Squibh
(“Alacta kidlympic...,”
2545) (29) IBM (Thailand)
(* " .. 2545 “Ogilvy " 2546) (30) Habitat
CRM
3
5,000
(" ,
2545) (31) The Body Shop ( , 2545)
(32) McDonald’s ( | 2541)
4C’s
(" ey 2545)

McDonald's (Globally integrated
marketing communications GIMC)

(A single voice)
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( , 2545) (33) Sta'bucks
(Brand
knowledge) (Concept) Starbucks
(Third place) 1 2
( | 2545)
(34) Pizza Hut 30
(“,1 2545) (35) Loreal Loreal
(Thailand) (" "y 2545)
10
Skin Natural Mabile 5-6
(" oy, 2545)
(36) Pond’s Unilever Thai Trading Ltd.
(37) Nevia
(38) Pias (“Beauty and...," 2545)
.. 2546 ' 9 '
(1)

(Above the line)
(Below the line)

CRM 10
Websales
Websales
( 254 ) () Armin Systems
Ping, Spalding, lolla, ~ Ogio (*
2546) (3) Veta Cerebos (Thailand) ("
2546) (4) Hitachi Hitachi Sales (Thailand) (

12546) () - ()0



.. 2546) (6

152

Fanta Neo Trio

¢ " (“ - e
2546) (7) Mini Mini (Thailand)
"Mini AdAward”
("Mini Ad...,"
2546) (8) ( ) ("ThaiBrand ..., 2546)
(9) People Media 1
Pocket book Web site (* ey 29406)
.. 2546
(‘I
ey 2546) .. 2546
(Organizer)
(" ey 2546)
(“Below the...," 2546) (2546)
10%
.. 2525 .. 2546 4.2
86

36



4.2
.. 2525

(

2535 (1992)
2537 (1994)
2537 (1994)
2540 (1997)
2540 (1997)
2541 (1998)
2541 (1998)
2541 (1998)
2541 (1998)
2541 (1998)
2542 (1999)

. 2542 (1999)
2542 (1999)
2542 (1999)
2542 (1999)
2542 (1999)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)

2543 (2000)

2543 (2000)

2543 (2000)

2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)
2543 (2000)

2544 (2001)

.. 2546

Inchcape

AlS

Toyota

DTAC

Isuzu

Amway

Birdy

The Pizza Company
PCT

FBT

LG

UBC

The Nation

Avon

W hisper

Sizzler
Dairy Queen
Burger King
Swensen’s

Dutch Mill

Fast Food

Fast Food

Fast Food

153
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42( )

() /

2544 (2001)

2544 (2001) Mazda

2544 (2001) Ban

2544 (2001) Buana Vista
2544 (2001) Tipco Cool '
2544 (2001) Coke

2544 (2001) Bezz

2544 (2001) Motorola

2544 (2001) Red Bull Extra
2544 (2001) Double A

2545 (2002) Bangkok Airways
2545 (2002) MK

2545 (2002) BSC

2545 (2002) Siemens

2545 (2002)

2545 (2002) Canon Printer, Scanner
2545 (2002) 12 Plus

2545 (2002) Fisho

2545 (2002) Toshiba

2545 (2002) Berman

2545 (2002)

2545 (2002) Heineken
2545 (2002) Shell
2545 (2002) Citibank

2545 (2002)

2545 (2002) Orange

2545 (2002) Oishi Green Tea
2545 (2002)

2545 (2002)

2545 (2002)

2545 (2002) Wonderful



42( )

(.

2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2545 (2002)
2546 (2003)
2546 (2003)
2546 (2003)
2546 (2003)
2546 (2003)
2546 (2003)
2546 (2003)
2546 (2003)
2546 (2003)

86

14

Zen
Central
Emporium
Tros
Eversense
Fineline
Alacta

IBM
Habitat
Body Shop
McDonald's
Starbucks
Pizza Hut
L'oreal
Pond's
Nevia

Pias

Armin Systems

Veta

Hitachi

Fanta

Mini

People Media

38.9%

Fast Food

Fast Food

155



36.1%

43

43

18.6%

66

5

16.7%

1

13.9%

14
13

36

1.2%

13

11.1%

38.9
3.1
139

2.8

2.8

2.8

2.8
100.0

16
3.5%
44

%9



44

.. 2529

66
16

86

157

"9
167
186
35
12

100.0

49)
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(1) (Establishing new departments or teams)
2) (Reorganizing firm structures)

(3) (Establishing new firms)

(4) (Forming business alliances)

(5) (Taking over other firms)

(6) (Merging with other firms)

12
38.7%

DY&R
Total communication

“Total Media”

(Strategic planning)
(" . 2540)
Ogilvy & Mather “360 Degree Brand Building” .. 2541 (
, 2542) N LT Interactive
Ogilvy & Mather R
2542)
.. 2542 J. Walter Thompson

5
(1) Thompson Connect (2) Thompson
Interactive Digital media ~ CD-Rom, multimedia ~ Web
site (3) Thompson Promo
(4) Thompson Design ~ (5) Thompson Impact 5

(" o
2542, 1 w2542 " e 2542) .. 2544
J. Walter Thompson 2 Thompson Expresso
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Web site~ Thompson Public Relations

(WT ...} 2544) .. 2543 J. Walter Thompson
(* oy 2543)
McCann-Erickson Interactive
2543 (* ey 2043) Grey Global Group
(Strategic planning)
(" .., 2543) Better
Impact Communication (BIC) IMC strategie Director .. 2543
(“IMC agency...," 2543)
.. 2546 Lowe
Consumer Activation
Corporate Communications
Lowe
. 2544 (3 . 25406) TBWA Next &
Triplet ( )
(Customer relation) "Taquilar" Interactive .. 2544
Taquilar
(.., 2544)
.. 2544 CVT &Bercia
CVT
2 (* . 2544) .. 2546
Leo Burnett (1)
Leo Activition Promotion (2)
Leo Activition PR (3) CRM iLeo (
o 2546)

MDK Consultants



12543) IBM (Thailand)

543 (¢

COBAS( 1 L2505 "Ogily [ 2546)

45

DY&R Total Communication

Ogilvy & Mather “360 degree Brand Building"

Ogilvy & Mather Interactive

J. Walter Thompson Connect, Thompson
Interactive, Thompson Promo, Thompson Design,
Thompson Impact

J. Walter
IMC
J. Walter Thompson Expresso  Thompson PR
McCann-Erickson Interactive
Grey Strategic Planning
BIC IMC Strategie Director
MDK Consultants
Lowe Consumer Activation ~ Corporate
Communications
TBWA Taquilar — Interactive
CVT &Bercia 2
IMC
IBV
Leo Burnett Leo Activition Promotion, Leo

Activition PR, iLeo

2531
2538
2542

2542

2543
2544
2543
2543
2543
2543

2544
2544

2544
2545

2546

(3.7)

160



45()

Leo Burnett
DY&R

Spa Advertising
TBWA

Lowe

BIC BP BB

Grey Grey Direct Interactive, MediaCom
Bang Art

Nation Multimedia Group

Creative Juice/ Gl Emerald Biz

Euro RSCG Euro RSCG Public Relations

Netscop

CVT &Bercia

Creative Juice/ Gl Media house
Production house

DY&R Nine East

Euro RSCG Direct Impact

Saatchi &Saatchi
Ogilvy & Mather
DY&R

Euro RSCG

/

Flagship
(%)

strike Force

2536
2537
2542
2544
2545

2540

2541

2543
2544

2544

2540
2543

2544
2544

2542
2546
2546
2546

2546

161

(16)

(129)

(129)

(100.)
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1 5 16.1%
DY&R
.. 2536
DY&R
DY&R (" vy 2040) Spa Advertising
(Vertical)
(Horizontal)
(“ IlI1I| 2542)
( 2543 )
TBWA Next &Triplet ( )
.. 2544
(IL ’ll
2544) .. 2545 Lowe Lirrited
200 15%
(‘3 ey 2040)
5 16.1%

Better Impact Communication (BIC) 2
Better Impact Presentation (BIP) Better Impact
Broadcasting (BIB)

(" e 2540) Grey
.. 2541

Grey Direct Interactive MediaCom Whiz-Bang Art
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(L' X
Creative Juice\ Gl Emerald Biz
(* vy 200)
Euro RSCG 2 .. 54
Euro RSCG Public Relations
(* . 2504)
Nation Multimedia Group ()
( 20 )
1 4 12.9%
Netscop ?
.. 2540
(* vy 2940) .. 2543
CVT &Bercia
-
oy 2043) Creative Juice\ G1
(Media house)
Production house
(" oy 2044) .. 2544
DY&R Nine East
('DY&RIj)..." 2544)
4 12.9%
Euro RSCG Direct Impact . . 2542
Direct digital
(Database marketing) (* oy 204; . 2543)
Ogilvy &Mather ~ DY&R Saatchi &
Saatchi
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( | 256)
3.2%
Euro RSCG Flagship
.. 2546 2
& . 2546)
!
(2545) Anantachart (200].a)
3
1) @ )

(Paint of purchase communication ~ POP) (4)
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(* ooy 2045)
( L2543 ) (Sweepstakes)
(* . 2540)
o)
(Prodluct, corporate, and community events)
6 5 Y]
(* .. 2542) ()
(Sponsorship marketing)
(Sport sponsorship marketing) “Quick Junior Football
Thailand Championship”
(* .25
( 245 )
(Cultural sponsorship marketing)
( A3 B3 L) 254D
(Program and
boardcast sponsorship marketing)
9( 2545 ) (
iYXYo Y]
)
(Packaging) Sailor Moon
Ultraman 5452 (Education
program) “
Road Show"

(" oy 2943) (3) (Sport sponsorship)
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' (" o 2945) (4)
0 N0 ()
( - 254) (6) (7
(* T o 2043) (8)
(Music marketing)
(" v 2949)
(" vy 295)
(" ' 2545)
.. 2546 (1)
(Modern trae) (2) (Traditional trade) (3)
(4 ) ()
(“ " .., 2546)
The Pizza Company
.. 5
( , 2544)
MK Restaurant
2545 ( ,
2545) McDonald's 5
L (1)
Leo Burnett (2) 8
“Ronald McDonald’s House"
Ronald’s Club

Ronald McDonald
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(Stakeholder) Franchisee @
() Web site
\Web site Ronald’s Club Card
" 3
( , 2541)
(1 2545 )
(  2545; . 2545)
Veta
.. 2546
(Bushody) ("
ey 2546) Bezz
.. 2544
(  2544)
.. 2543
(
 2543)
Birdy
.. 2543
( . 2543)
Starbucks .. 2545
(1) T
1 ) (Siren)

3) (High price)
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(@
Earth tone
(Signage) (Menu board)
(Daily offering board) (Light box)
(Shelf display)
(Position) 6 (Smell
(Coffee testing)
(6) (Promotion or communication)
Web site
(7
(Partner)
© (Merchandising)
©)
"Have a Grande Day”  "Good Luck” (9)
', (Impression card)
(10)
(Newsletter)
( , 2545)
Red Bull Extra
.. 2545
("  2545)
.. 2546

(Modern trade) (‘Tha Brand ..., 2546)  Qishi
Green Tea .. 2546



(* oy 2546) Alacta  Mead
Johnson Bristol Meyer Squibb (Thailand)
.. 2545 1-5
(Mascot)

("Alacta kidlympic...," 2545)

169

Dutchmill
58 (" oy 2043)
Avon . 2543
\Web site
(* oy 204) Loreal
2545
(* g 2045) 10
Skin Natural Mobile 56
(“ III’II
2545) BSC .. 2546
( , 2546)
The Boay Shop

LT
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(Recycle) (Reuse)

The Body Shop

(0
(Information
seeker)

(Good relationship)



(10)

(1)

The Body Shop

The Body Shop
(Earth day)
(Campaignable activities)
! 1
(Refill

(Customer hotline)

(  2545)

171



172

Whisper .. 2543
[
“Product Teen Launch"  “Wonderful Party” Whisper
Ultra Fresh
Whisper
(II I“'" 2543)
Berman .. 2545

(Above the lin)
(Below the line)
(Tradke promotion)

(Co-promotion) (" oy 2045)
Canon
.. 2545
( , 2545) Hitachi
.. 2546

( , 2546)
Double A
.. 2544

"Double A Angel Twin"
Presenter "

Double A

Double A Office Building
(Event sale)
(" o OOM "

2544)



173

Bjana Vista International (BVI)

Pearl Harbor . . 2544
(Talk of the town)
(Standee) (TVstandeg)

(Hand bl

“Pearl Harbor;
National Geographic

(Model contest) Red Bull Extra, Movie Walk, ~ Tamiya

Pearl Harbor
(“Pearl Harbor...,"2544)

Mazda
.. 2544
Prew Super Model Loreal
Miss Thailand World Big-C
Banner
(Teaser display)
(*  Yellow.." 2544) ISUzu
lsuzu  Max .. 2545
(Teaser ad)
(Landmark)
Showroom standee
Panel standee Istizu Family Day 1 (“Isuzu -
Max..." 2545)
|Suzu |suzu
.. 2542
(Gimmick)
(Mediia) (Non-

media) 7
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.. 242
2
Bangkok 2000 Count Down
Isuzu Carnival
Isuzu Isuzu Family
Training center Isuzu
Isuzu
10 5,000
Isuzu Super Saving @ 2543)
Isuzu ( , 2544)
FBT
. . 2542 \
( ,2542)
! . . 2543
( 12543)
. .2545
( , 2545)
Habitat . . 2545
@

(Newsletter)



@

(Demonstration program)

(Launching program)

Tabletop (3)
5%
20%
6 1 (Private sales)
(Credit card promotion) 4
1

(Design consultant)
(Home delivery service)
(Gift voucher) ©)
(6) (In-store display)

(Window display)

, 2545)
Armin Systems

Ping, Spalding, lolla, Ogio

2546
¢ 25

Motorola

.. 254

175



(

.. 2545

Lounge”

PCT

marketing)

(

AIS

- 25)

Zen

. 2541;

176

, 2544) Siemens
.. 542
( 1,540
.. o4
Central
.. 2545
The Zen Selection
The Emporium
.. 2545
2
“Executive
(Event
. 2545)
(Service)

, 16 547)  orac
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DTAC . 2541
DTAC (* ..., 2545) DTAC
( , 2544)
. .2545
. . 2545
. . 2545
, 2545)
Citibank . . 2545
1
Major Cineplex
VIP Major Bowl 1 10
Entertainment Web site ("Personal
solution...,” 2545)
Bangkok Airways
. 245
( - 2545)
UBC Cable TV . 543
( 589)
Inchcape . 2536

( 25%)
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2542
( . 2542
« )
(VDO Clip) * ..,” 2542)
CNN NHK (* ...,” 2545)
. . 2544
Road show
(“DY&Ra..,” 2544)
. . 2542 (Teaser)
7.5 (Advertorial)
(“
ey 2542) ?
. 2542
( , 2542)

4.6
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4.6

AD PR DM EM SP 1A WM PS PA ME
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46( )

AD PR DM EM SP IA WM PS PA ME
Double A
Mazda
Isuzu v
FBT v
BVI

y v

Armin Systems

Central
Zen v
The Emporium v
Citibank v
v
v
Bangkok Airways v
UBC v v
Inchcape
v
55 51 37 14 42 41 21 2 17 4 8
: AD=Advertising ( ), PR=Public Relations ( ), DM=Direct Marketing
( ), EM=Event Marketing ( ;, SP=Sales Promotion (
), IA%In-store Activities ( ), WM=Word of Mouth (
), PS=Personal Selling ( ), PA=Packaging ( ),

ME=Merchandising ( ), LI=Licensing ( )

LI
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Ogilvy &Mather
Ogilvy & Mather 360
Web site
( , 2545)
Interactive (* ey 2043,
oy 2043) ( , 2543)
Ogilvy & Mather
8

(
, 19 AT, , 23 AT,

, 2543, , 2545)

6 Lowe Limited
.. 2546 "Consumer Activation”
“Corporate communications”
Lowe . 254
20% 80% ("3 oy 2940)
Draft
“Inhouse research” ( ,
20 2547)
Lowe (
2543) Grey Global Group 1
.. 2545
6
Grey Direct Interactive
Web site

Whiz-
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Bang At  (“ oy 0085 2543) Grey
( , 2543)
1 14 TBWA (Thailand),
Leo Burmett, Euro RSCG, Integrated Group, J. Walter
Thompson, CVT &Bercia, Fareast DDB, Fame Line, Bates,
Prakit Publicis, Siam Ad Net Century Ad, Brain Asia,
BIC 5
(" . 25" w202, ,
2543; « oy M oy 2045 , 2539; “
oy 2040 oy A3 .1 2543; “Agency tools...,” 2545)
Spa Advertising
4
( , 2543) Big Head
McCann-Erickson DY&R
4 Spa Advertising
Big Head McCann-Erickson DY&R '
( ,
10 04T, , 243, oy 2040)
Netscop 3
(* vy 2940)
" Chuo Senko Flagship
.. 2543 2
SC Matchbox
.. 2543 2 Chuo Senko
Flagship SC Matchbox
( ,
2543)

4.1



4.1

Ogilvy & Mather

Lowe Limited

Grey

TBWA (Thailand)

Leo Burnett

Euro RSCG

Integrated Group

J.Walter Thompson

CVT & Bercia

Fareast DDB

Fame Line

Bates

Prakit Publicis

Siam Ad Net

Century Ad

Brain Asia

BIC

Spa Advertising

Big Flead

McCann-Erickson

DY&R

Netscop

Chuo Senko

Flagship

SC Matchbox

25

: AD=Advertising (

EM=Event Marketing (

), WM=Word of Mouth (

)

»

AD PR DM =Y} SP IA
Y v
Y U B
Y Yy oy Y
Y Y Y v
Y Y ¥y oy
Y Y Y Y oy
VAR GRS 0 A
Y N Y &2y
=X, ¥ S
VI R NIRNY
== AN NN
Yol Yo
Vv [ TS Y
e Yo} Y
et N
.
Y e Yy
A Yy
Y ooy Y ooy
Ay Y v
[y y oy
Y oy Y
Y
Y o
Y
5 24 18 2 20 3

), PR=Public Relations ( ), DM=Direct Marketing (
), SP=Sales Promotion (

), PS=Pe-sonal Selling (

).

). IA=In-store Activities (

), PA=Packaging (
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92.1%
16.4%
37
21
ot 3%
24
88%
60%
2%
3

h
42
i T4.5%
67.3%
49.1%
?
30.9%, 255%, 145%  7.3%
Hitachi
AIS  DTAC
96%
2
20
18
12%

4%
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(2545)
Anantachart (1999, 2001a)

(Impact)

(Campaign) (Theme)
(Brand equity)
(2546 )
1
(1) (Creative integrity/ one look-one voice)
¥ (Consistent messages)
(individualized selling propositions)

s (Unbias INC

recommendations)



(Better use of media)

(Greater marketing precision)
(Operational efficiency)

(Cost saving)
(Easier working relations)

(.1 B

Cost control
Strict IMC

JNGKORN; 2547)

(., 2547)
(16 254 (

186
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23 2547)

N —

o Ol B L

( ,2546)  Anantachart
(2001h) 1 !

(" ey 2046
., 2545)
(* v 2042)
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(“ " 2545)
¢
" 2546)
(° 12545, .7 2544)
(“CPR  ...,”2543)
(" " 2544)
( 2542; 2546 )
( 1, 2545
Anantachart, 2001a) (
, , 23 2547)
( , 16 2547)
( , 100 54
( , 2546 )
Fanta Neo Tro
.. 2546
3t - .. 2540)
Lo
2545)
(u ...,”
2544)
2
( ,2541)

(" ' .7 2542)
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(" oy 2549) ' (2543 )
Double A 500 1,000
1
Breeze (“Agency tools...,” 2545)
Isuzu
.. 2542 40.1%
ISuzu (*
oy 2043)
Habitat 10%
30-40 ( , 2545)
3,
(Anantachart,
1999)
( , 9 B4
(“ThaiBrand ~...,"

2546)
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4,
( , 2546 )
(Brand
Loyalty) (* )
5 (.54
(Experiential marketing)
(* oy 2049)
b
.. 2540
( , 2540 )
( 256 )
(Package)
(‘CPR ..., 2543
(* oy 2942)

(* . 2543)  Anantachart (2001 )



| 3 2547)

2547)

(M
Grey Global Group
(" oy 2545)
.. 2541-2542

Walter Thompson
2 542 43

.. 2542
4 2,350
DY&R
DY&R

Y,

CVT &Bercia
(H

0 547)

‘

" 505)

Grey

249 (¢

. 2543

L 2503 (M

(1

‘

L 254)

191

(

. 2540)
B;

W O59)
]

054

3
15%

" 25)

7 2540)

0 0%
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