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Multinomial Logit (MNL) 2 1)
(5€x) (Age)
(Income) (Passenger) (Chonbourr)
) (Route Attributes)
(TimeSavedi)) (Toll .
(MediumTFj  HeavyTFj) (Access)
%
(Income)
(Access)

(Percent correctly predicted)
60-70

5 6 10
19 10 10

98.8
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