L

2. (Globalization of Mass Communications
Media)

3. (Global Media)

4.

)

6.

1. (Media Organization)
L

(The elements of Time), (Character),
(Movement) (Background) (Kinsey, 1973: 17)
Jeremy G. Butler (1994)
L (Aesthetic)
(Naturalism)

(Abstraction)

Live Action



(Physical Law of Nature) (Abstraction)
(animator)

(Physical Law)
UP.A (United Production of America)
Gerald McBoing - Boing, Rooty-Toot-Toot

, 1 , , (Physical Law of
Nature)
(Exaggerate) NAnes
( . 2546)
(Physical Laws of Motion) (Entertainment Cartoon)

(animator)



(Simplification)

(Exaggerate)
(Physical Laws of Nature)

(Live action film)

(Live action film)

(Halas  Manvell, 1969; 61-68.)

(Sound) (Music) (Dialogue)
(Sound Synchronized)
2. (Technology)
(innovation)
1
(Winder  Dowlatabadi, 2001: 12) (Animator)
(Animator) (Animator)

(Animator)*

(Animator)

(Kurtti, 1998: 26)



2

3 (Industrial-business production)
1
4-6 2
( , )
20
0-1100 2 3
(Creative) (Animation Assistants),
(Backgrounds), (Trace and Paint), (Checking
departments) 13 (service staff)
(Camera Operators), (Editors), (Progress Managers),
(Producers)
(Halas,1990: 37)
( ,2539: 32)
L
11
(Animator), (chief key animator), (Artist or Illustrator)
12
2

: (Aesthetic),



(Technology), (Economics), ]

2, (Globalization of Mass Communications
Media)

AOL Time Warner,
Disney/ABC, AT&T  Microsoft

Friends
50 ..2002 Spiderman
Home Vdo Entertainment
(Sony) (Vivendi
- Universal) Soap Opera
Friends ,
, (genre), (iclea)

(internet)



European Union (EU) ~ North American Free Trade Agreement (NAFTA)
. .1989 EU

: (Internet),

(Cultural Proximity) (Language)

(Gag), (Slang), ,

(Slang) (Gag)

29



30

The Simpsons

(animator) , (Gag)
(sit- com) Seinfeld
Baywatch
(Straubhaar, 2004: 463-467)
1
(Slang), (Gag)

3. (Global Media)

(Global Media) 1980

1990

20



3

1
(Columbia) - (Twentieth Century-
Fox) (Wamer-Brothers)
(Pathe) 7
2
1960
1980 225

4 (. 1984-1988)

19 . .1996

(Star
Television) News Corporation

(Disney)

1 ¢ " (Think Global, Act Local)



Disney ABC Disney
Disney
ABC Disney
(Micky Mouse)
1933-1935 1 25

24

(Unesco, 1998 , 2546: 32)



(Market Logic)

4,
[
( ,2539: 19)
Levitt) Harvard Business School
‘The Globalization of markets’ Harvard Business Review
1} )] (
(Multicorporation)

1 Levitt

33

(Theordore

1983

25%: 9)



34

L (Standardization)

Levitt ¢ "
(Globalization of Market) ,

2. (Localization)
(totally ~ differentiated
strategy)

3. (Hybrid Strategy)

“Globalization” Levitt



( 2533 10
2536:22)

(Narrative Theory)

( 2546: 1)

A AgY



11

12

13

14

15

21

2.2

(Plot)

5

(exposition)

(Raising Action)

(Climax)

(Conflict)

(Falling Action)

(Ending)

3



2.3

3

25%9: 16)

41

42

The twister

(Theme)
(Theme)

(Hurtik ~ Yarber, 1971: %4

2 ( , 2543: 51)
(Flat Character)

(Round Character)



51

5.2

6.1

6.2

6.3

(Setting)

, 2545: 30)

(

(Symbol)

(Pickering, 1993

- 2543: 60-61)



7
71
72
73
74

(

6

(. .2506)

(Schodt, 1989

(Paint of view)

4
1 (The First Person Narrator)

3 (The Third Person Narrator)

(The Objective)

(The Omniscent)

. 2539:19)

2543:9)

39

. .1963



40

( , 2543: 10)
L
' (Fantasy)
(Itakura, 1989 ;2543 7)
1
(Schodt, 1989: 15)
(complex) ,
(classic novel) ' (fantasy) (ALent, 2001 32)
(2526) 8
(
)
( )
2
(Folktales) (Mythology)

(Many Universal Elements)
(Global -~ Concerns)
(Environmental - Degradation)



between humanity and machine) (Levi, 2001; 36)

! (Izawa, 1997

(Levi, 2001: 36)

2539: 34)

41

(New Technologies that blur the devision

| 2543: 10)

"

| 2537)

(Flawed Hero)

2539: 12-14



The Lion King
Computer Imaging
Time Rice
2 (Content)
2538)
3
‘ 1 I
4

(1969)

42

600
Elton John
( , 6
S 2537 5)
1
(Media Organization)
Gerbner



43

McQuail (2000) 2

1 1

11 (Management)

12 (Technical)

13 (Media Professional)
2

( , 2542 116)
21 (Social and Political Pressures)

(Legal/Political Control),
(Pressure Groups and Other Social)

2.2 (Economic  pressures)
(Competitors), (News/information  Agencies),
(Advertisers), (Owers)

23
(Events plus constant information and culture supply)

24 (Audience

interest/demand)



2.1

malulad

YAAINSAIFLITIY

5
(McQuail, 1994: 14)
L (relations with society)
2. , , (relations with clients, owners and
suppliers)
3, (relations with resources)

4, (relations within the organization

between different kinds of role)
D, (relations with the audience)



(2542)

(243)



(2539)

46



(2540)

1) . 2498 - 2501
2) . 2502 - 2512
3) .. 2513 - 2519

. .2520 - 2538

5) . 2539 - 2540

1-3 3

(2545)
Pangpond The Animation  loeage

47
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