(Qualitative Research) (Multi -
case study research) 2
1
2
4
1
11
) (
, 2538 :18-21) 3
11)
(SBM)

1.2) (Primary literature)



ROM INTERNET

12

19

.. 2546

1
16
17
19
20
22

(Secondary literature)

INTERNET

CD-



103

] ] 6
CD - ROM INTERNET
° al < o
msAn¥Lanas Auuzianuarslinestany
1. W5 U.NTANMILVNTNR W.A. 2542 — - -
; & oo
uaz LA loiaBN (R11U7 2) W.A. 1 WnsAnm SanasAuat o
2545 surandaya nsAnssideys
- - A\
2. mausmslanldlsafFeuihugni SBM () 2 nsliamsii@edensingn
3 dt ah v GJ- 2 ¥ o ﬂ ~ = ;
- NOBJANGTNUUIMUEN © 72911 3. WHINNNISARIUINITHAIUTINDD
wian1sutif (Functional Imperative) 'qmm'lumﬁﬁm?ﬁnm%uﬁug'm
4. uNsMAgdestunisiunslae 14
TraGeuiugnu uasmsiansidann
anen

o ; s X -
NTOUAMNAANNTINE : uvnmwﬁﬁﬁam:nmmmmuﬂnmmuwupu’lumﬁn

nsAnmwLuNdousu a9l Geuiugn




104

2. (Qualitative Research)
(Muli - case study)

2.1,
(purposive sampling)
)
) 1-6 ( 1-2)
2 1-6( 3-4) 2
3)
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1 18
4
) L( )
2) L )
) 2( )
2) 2( )
2 1-6(

1-2) 1,000
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1-6
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(key informants)
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24
(Participant observation)
(Non - Participant observation) (in -
dept interview) (Focus group)
2

1) (Participatory Observation)
2) (Non -participant Observation)
3) (in - dept interview)
4) (focus group)
2.5

)
(analytic induction)
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2) (triangulation)
2.1) (data triangulation)
4
50
2.2 ) (investigator triangulation)
2.3) (methodological triangulation)
2.6
4
1) (overt role)
2
1 2547 1 2
2 2547 1 2
2) 1 1
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2.1

1) (SBM)
4

1))
12)
13)

13)
15 )
Talcott Parsons

21)

(Expected Role) 38
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.. 2546
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(Actual Role )
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