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1ISanlar

(Physiological Needs)

(Safety Needs)

(Social Needs)

(Esteem Needs)
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il

. (Self-Actualization)

(Self-fulfillment)

(1982)
(Travel Motivation) (Push Factors)
(Pull Factors)

1 Push Factors (Unmet Needs)
11 Physical
(Mill, 1990)
1.2 Escape (ibid, 1990)
13 Novelty (ibid, 1990)
1.4 Esteem/Prestige (ibid, 1990)

15 To know and understand/Educational Vacation
(Fasher and Price, 1991)
16 Social - Kinship and New People

2. Pull Factors (Destination Selected)
(Coping)



(Tourism) ( , 2545)

(World Tourism Organization, 2004)

“ " 3

1 1

2 2

3 3

(Tourism)
;%0
L (Tourists)
24 (
) 90
(
1978: United Nations Department of Economics and Social Effects)
11 (Foreign

Tourist or International Tourist)
1.2 (Domestic Tourists)



2. (Excursionists)
24 ( )
1

2.1 (Foreign Excursionists)

2.2 (Domestic Excursionists)

2.3 (Visitors)
L Leisure Tour

Recreation Tour Holiday Tour

2. Business Tour

Business Travel Professional Travel

3 Incentive Tour



4,
Convention & Exhibition Tour

5.
Special Interest Group Tour

11

12

13

14

1.5

1,208

21,311

14

Meeting

. 2525

.. 1984



11

12

13

14

Multiplier Effect

, 4

(Physical Motivation)

(Cultural Motivation)

(Interpersonal Motivation)

(Status and Prestige Motivation)



41
42
43
44
4.5

4.6

51

5.2

53

54

55

5.6

. 2546)
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(Wildlife)

6.1

6.2

(Natural Attractions)
(Climate) (Scenery)

(Manufactured Attractions Manmade)
(Recreational Tourism)

(Cultural Tourism)

i



*
2 (International
Tourism) (Internal Tourism)
L (International Tourism)
2
11 ' (Quthound Tourism)
(Thai
traveler) (Foreign  Traveler)
(Outbound  Tourist)
(Generating Country)
12 (Inbound Tourism) :
(Malaysian
Tourist) (Foreign Traveler)
(Inbound  Tourist)
(Destination)
“ " (International Tourist)
1 1 n



2
.. 2541 25,073
3,742
4,486
5,934
1,448
2 (Internal Tourism)
2
21 (Domestic Tourist)
2.2 (Inbound  Tourist)

28,815

19



20

2,
2
2.1 (Regular Business Travel)
2-3
(Mobile phone)
(Business Center)
(Local Call) ,
(e-mail)
2.2
(Meeting, Incentive, Conference / Convention /
Congress, and Exhibition: MICE) 4



(Information Society)

kli

|t i W R 108

(Special Interest Tourism)

(The Third Wave)

" (Order Made)



31
Tourism)

(Hard-core Nature Tourism)
(Dedicated Nature Tourism)
Tourism)

3.2

3.3

22

1] n (ECO-

(Linberg K.)

(Mainstream Nature
(Casual Nature Tourism)

(Agro-Tourism)

(Health Tourism)

(Sport Tourism)
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35

3.6

37

(Organized Learning)

(Adventure Tourism)

(Cultural  Tourism)

(Ethic Tourism)

(Educational Tourism)
!

23



311

312

373

3.7.4

315

3.7.6

307

3.78

24



379

L
(Package Tour)
1 1

package)

(Group Inclusive Tour: GIT
Inclusive ~ Tour:  AIT) 1

(First Visitor)

(full

All



(Jones, 1996)

(FIT - Foreign Individual Tourism)

26



21

(Nash, 1953) “ " (Leisure)
(Free Time)

) " (Play)

" (Recreation)

(Godbey, 1976)

(ETM-European Travel Monitor)
(Youth Travel)

1 15-26 (WTO)
15-24 15
2523 18 2531
4
L (Europe Primary)
40-50
2. (Europe Secondary) '

15-20



50

20-25

28

(Overseas Primary)

(Overseas Secondary)

(, Sand, Sea)
(Town, City Sightseeing)
(Sports, Outdoor Recreation)
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?
18-22 )
?
(Identity)
= , 2525)
(Walsh, 1973)
L (Academic Subculture)
2, (Nonconformist Subculture)
(Aggressive Nonconformist)
(Lifestyle) :
(Hippies) (Bohemians) (Political
Activist) (Rebels) (Apathetic Students)

(Alienated Students)



3

(Collegiate Subculture)

(Vocational Subculture) ,

(On-the-job Training)

(Joseph Kauffman: , 2530)



1984)

11

12
13

2.1

2.2

2.3

2.4
2.5

2.6

(2524)
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(2523)
1721

(2524) 18-22
1 2525)
(2525)

1 (1)

(2)
3) (4)
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(Peer Culture)
2

(Student Culture)

(F.R. Jevons and H.D. Turner, 1972)



2529)

— =
_ o

(Arthur

. Chickering, 1974)
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36

(2536)
5
(2537)
(1)
®)
( )
( )
( )
( )
3,701 38.9 61.2
15 §7.2 “(1)
4.0
16.26
866 2) 525
184 (3) 1
629,589,521 478 (4)
(%)
(6)
37,7
%



(Open End Question)
3l

(Structured) 15
( 1-3)

o Q

(Unstructured)

3l
3
29
25
13

— D oo oo o

3

3l

3

29

25

16

31
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(2539)

3

A

25

21

14

12

3
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3
4,
5
b
(2541)
390
(2542)
80 15 5
(2542)
900
(2544)

Multinomial Logit Maximum Likelihood ¢



Exhibition)

53.5

1,484.11

40

/ - /
Business MICE(Meeting Intensive Conference
(2544)
(2544)
230
46.5

3

(Multiple Regression Analysis)
(2545)



(3)
@
(2547)
2546
)
(Flash, 1972) ¢
30 103
32 22
19 17 17
15 15
12 12 12

1 1

16

400

14

21

1

16

41



42

(1984)
“ 1982 560
’ 2004
2010
‘ 2004 196 216
2010 ) 104 14 (1)
3.08 2004 298
2010 34 (2)
66 604 2004 644 2010 (3)
89 2004 121
2010 353 (4)
42 54 2004 78 2010 (5)
40.1 004 42 2010
4.6 (6) 0776 2004 100
2010 (7) 3.1 2004
42 2010 368

(Roski,1989)



; S (Luzar, Diagne, Gan and Henring, 1994)

Multinomial Logic

(Nirundon Thapachai and Waryzak, 1997)

400
Victoria University of Technology |

(Tideswell and Faulkner, 1999)

(Regression  Analysis)

2,280 ¢
(Low, 2002)
1994 - 2002
1994 20 2002
8

(Shenoy Sajna, 2005)
(1)

43



44

(4) (Food
Tourism)
4 6 11 2004
2 (E-mail)
830 349 38.1
61.9 1.4
49.7
0.70
0.65
1
0.8
0.85

0.73
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