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(Survey Research)

(Quantitative Research)
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1,100 (Convenience Sampling Method)
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and Michael, 1983)
5
4
3
2
1
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Beverage) / (Tourism  Information and

Tourism  Services)
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1
(Content Validity)
2. 5
3.
4, 30
. 1 (Alpha Coefficient’s) (Cronbach,
2002) SPSS
/\ I2 1"
1 -
K1 V s*2 J
K c
P -
) =
97
L
2.
2.1
2.2

2.3
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(Percentage)
( ) t-test (Mean; X)
(Standard Deviation; S.D.)
(One Way Analysis of Variance; ANOVA)
(Scheffe’

Method)
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