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The objective of this research is to assess the potential and find out the barriers to develop agrogardens to
be agrotourist attractions in Rayong province

The study process starts from collecting the basic information by survey of attitudes about developing
agrotourist attractions from relevant people, comprise of the experts and scholars in tourism science : who also
define the weight of each criterion, farmers and farmland owners, officials of agriculture district and people related
to agrotourism of Rayong province.

order to measure the potential to develop an agrotourist attraction, 6 criteria are adopted to measure the
existing performance of such areas. Those criteria are by priority from hightest to lowest as follow ; value for tourist
attraction, tourism management, constraints to satisfy the tourists, attractive surrounding, approachability and
convenience. Many variables are generated from each criterion referring to the concept of geography and tourism
management. The variables are grouped by each criterion and analyzed by the weighted average technique.

The analysis result shows that there are 4 highest potential agrogardens in Rayong, which score between
72.27 and 86.54. One agrogarden getting moderate score during 58.00 - 72.26. Lastly, the low potential areas for
tourist attraction, ranging between 43.74 and 57.99.

Besides, the research indicates the adverse conditions and barriers of agrogardens for being the tourist
attractions. That can be explained in 3 groups as mentioned above ; the high, moderate and low potential groups.
Firstly, the high score group lacks of a little facilities. Secondly, the moderate score group has several drawbacks in
some aspects i.e. ;value aspect - no indigenous agroculture and tradition remained, convenience aspect - absence
of accommodation, restaurants, signs for plants description and advertising, surrounding aspect - difficulty to create
the attractive views and activities suitable to its conditions, tourism management - no media to educate the tourists
about agroscience, for instance, no handouts and guidebooks. Furthermore, lacking of demonstrative plantation or
greenhouse can cause the less activities for tourists to participate in and also inadequate advertising is still the vital
problem for development. Lastly, for the low potential group, it still has the deficiency in almost all 6 aspects
especially inthe value aspect owing to the less outstanding attractiveness of its resources and surroundings

(f?/@%«{:,\

Department.... Geography. Student’s signature

Field of study......... Geography. Advisor’s signature.
Academic year 2004




FWIAINTUUNIINY1E Y
CHuLaLoNGKORN UNIVERSITY



11
12
13
14

15
16
17
18

21

211
212
213
214

215
2.16



2.2

2.3
24

31

32

221

2.2.2

311
312
313

321
322
323

............................................ 30
.................. 30
2211 (Modem Agriculture).............. 0
2212 e K|
22.13 (Natural Farming).................. 3
22.14 (Organic Farming)................... 3
22.15 (Integrated Farming)........... 3
22.16 MOA
(MOA Nature: Farming)........uuuuuuereeeeveessssssssannns g1l
.............. 2
(Sustainable Tourism Development).... 38
............................................................ 4
......................................................................................... M
.............................................................. 4
.............................................................. M
.................................................................... 45
........................................................................ 45
RN s . 45
3132 —— 45
SEAGUNGRURN UNIVERSITY 45
......................................... 47
............................................................ 47
................................................................ 47
............................................................... 48
3231 —— 43
3232 ——— 50
3233 ———— 4

3234 55



33

34

41

411
4111
4112

32351
32352
32352
(Primary data)..........werveeeeeerssrnsennns
(Secondary Data)...........ewrrrreeeeeeen



4.2

51

4,2

421
42.2
423

424

42.5

426

4.2.1
428

511
512
513
514
515
516
517



518
5.2

521

522

523
5.3

531

532



11
31

3.2
3.3
34
3.9’
3.6

3.7
3.8

39

3.10
3
51
5.2
53
54
55

56

5.7

58



59

.................................................................. 115
510 116
511

.................................................................. 117
512 29 s 122
513 123
514 B3 124
515 QNI s, 129
L e R © T ————— 131

N Y 771 B NN OO 132



DI BLMBBEE 8L

(Tourism  System).........cevevrrreen



	ปกภาษาไทย


	ปกภาษาอังกฤษ


	หน้าอนุมัติ


	บทคัดย่อภาษาไทย


	บทคัดย่อภาษาอังกฤษ


	กิตติกรรมประกาศ


	สารบัญ



