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The purposes of this research were to study the public relation strategies and
effectiveness of the moderation society project. Documentary study, in - depth
interview and survey were used to collect the data. For survey research, the samples
were 400 people in Bangkok. Questionnaires were used for data collecting. SPSS of
Windows was employed for data processing. The data were analyzed  terms of
percentage, mean and standard deviation

The result of the study revealed that the Moderation Society Project use of
systematic public relation process. However, its evaluation process is not effective
and thus needed to he improved, Moreover, the principal public relation strategies
used were personal media and mass media

terms of the effectiveness of the project, the people were moderately
exposed to the information, had knowledge of the project at the medium level, had
medium attitudes and moderately practiced according to the public relations
campaign of the project.

The result of the assumption were as follows :

1. There was exposed to the information not correlation with the knowledge

of the project

2. The knowledge of the project correlation with attitude of the group

sample
3. Attitude of the project not correlation behavior group sample.
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