(Walshe, 2008)

D. Aaker (1996)

D. Aaker

Siff (2006)



Temporal (2002)

(Identity)
(Walshe, 2008)
(Knapp, 2000)

Lazarsfeld (1934)

(Psychoanalysis)
(Behaviorism)
(Gestalt Psychology) -
(Figure & Ground) (Humanism)
(Personality Psychology)
(e.g., J. Aaker, 1997: Keller & Richey, 2006; Sheth,

Mittal, & Newman, 1999)

(Archetypal Theory) (Jung, 1968)



(Collective Unconscious) Jung

(Brand Archetype) (Mark &
Pearson, 2001) (Brand Myth) (Holt, 2004; Levy, 1959)
(Brand storytelling) (Woodside & Chebat, 2001)

r (Myth)

(Brand Myth) (Solomon, 2002)

(Randazzo, 2006)
Levy
(1981) Lévi-Strauss (1977)
Goodman, Duke ~ Sutherland (2002)
Mountain Dew Holt (2003)
(Hero) (Rebel) Holt
Thompson (2004)
Stern (1995)

(Hero) (Maiden) (Enchantress) (Jester)
(Patriarch) (Sage) (Warrior) (Lover)
Hercules
Odin
Cl Chulainn ( )
(Kongkananda, 1982)
(Praphaphithayakon, 1982) (Bhurahong,



1982) (Vechasat, 1982)

(Lévi-Strauss, 1963,

, 2531)
Jung (1959/1968)
(Collective Unconscious)
Jung
(Universal)
Freud (1990/1997) (Subconscious)
(Repressed)
1

(Bodkin, 1963)

(Core Identity) (Brand Essence)



Nestlé ! (Maiden)

Virgin
(Explorer)
Virgin (Jester)
(Enchantress) (Virgin Airline)
(Williams, 2002)
(Character) (Storyline)
(Howard-Spink, 2002)
(Goodman et al., 2002)
Maso-Fleischman (1996, 1997)
Goodman (2002) Tsal
(2006) Nike Walle (1986)

Budweiser

(e.g., Brandhouse, n.d.; Campbell, 1968; Context
Branding, 2008; Corlett & Pearson, 2003; Goodman et al., 2002; Howard-Spink, 2003;
Information Experts, 2006; Jung, 1954/1968; Mark & Pearson, 2001; Millward Brown,
2003; Moore & Gillette, 1991; Morris & Schmolze, 2006; Pearson, 1991; Pearson,



1998; Tallman, 2003; Tsai, 2006; Walshe, n.d.; Wertime, 2002)

(Jung, 2001)

(Archetype) (Brand Myth)
(Brand Archetype)

(Trait)
(Cultural Value)



26

15
341
12

(Multitrait-Multimethod Matrix) Campbell Fiske (1959)

Pantene, Sunsilk, Clinic Clear Head & Shoulders

400
.. 2581 .. 2552

(Brand Archetype)

(Jung, 2001) 15

(Tsal,
2006)

15



15

400

500

12

Churchill (1978) 3
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