2)

3)

11

12,

(Conceptualization)
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11

(Archetypes)

1.2

Sampling)

3.

Sciences)

D

(Conceptualization)

(Trait)

(In-depth Interview)

(Purposive

26 3

(Arts)

12

(Basic Social Sciences)

(Applied Social
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2)
(Key Indicators)
(Traits)
1
2
21
1
2.2
(Initial Scale)

(Interval Scale)

15

Churchill (1979)

341

(Attributes)

(Survey Research)

Likert’'s Scale

129



(Content Validity)
(Face Validity)

15
1 20 341
(Item Analysis)
(Pretest)
50
(Reliability)
Consistency)
(Cronbach’s Alpha Coefficient) .10
2.3
( , 2547)
2
1
341
(Jung, 1968, 1978)
(Nonprobability Sampling)
Sampling)

2 2551 500

130

25

(Internal

(Purposive
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20
(Hair, Anderson, Tatham, & Black, 1998)
25
500 1 550
506
2.4
(Self Administration)
341
2.5
(Exploratory
Factor Analysis) (Construct Validity)
(Factor Extraction) Principle Component Analysis
(Orthogonal Rotation) Varimax Rotation
(Trait)
Eigenvalue 1 (Hair, Anderson, Tatham, &
Black, 1998) Scree Plot
Factor Loading 30 (Hair et al., 1998; Maholtra, 1999)
3.1 30
(Churchill, 1979)
3.1 hi=.05

(Factor Loading)

30 350
39 250
40 200
45 150
S0 120
95 100

. Hair, J. F., Jr,, Anderson, R. E., Tatham, R. L., & Black, B. (1998). Multivariate
data analysis (5th ed.). Upper Saddle River, NJ: Prentice Hall, p. 112,
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2.6
341 72
(Factor Loading)
(Refined Scale) ( )
72
(Internal
Consistency)
10
2.1 (Refined Scale)
(Initial Scale) 12
Likert Scale 5
500
2 2

( , 2550)

2.8 (Developing Norms)

(Key Indicators) 2
(Correlation Matrix)
(Multitrait-Multimethod Matrix) (Campbell & Fiske, 1959)
(Convergent Validity) Heteromethod Block
(Divergent Validity) Heterotrait-Heteromethod

Triangles Method-Halo Effect Heterotrait-Monomethod
Triangles ! (Pearson’s Product
Moment Correlation)

(Split-half Method) Spearman-Brown
.05
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15

Thailand’s Most
Admired Brand and Why We Buy 2009 (Thailand’s Most Admired Brand and Why We

Buy 2009, 2552) .. 2008 ( . . 2551)
1 .. 2008 ( . . 2551) 2009 ( . . 2552)
1,596 4
1) Pantene 2) Sunsilk 3) Clinic Clear 4) Head & Shoulders (
3.2) 4
3.2
2009 2008 2009 2008
1 1 Pantene 3991 4522
2 2 Sunsilk 2143 16.85
3 3 Clinic Clear 9.34 1091
4 4 Head & Shoulders 8.21 8.28
5 5 Dove 7.02 6.55
b 6  Rejoice 3.88 3.01
7 10 Feather 2.44 0.29
8 6 Clairol Herbal Essences 2.26 3.01
9 10 Twin Lotus Extra 1.19 0.29
10 9  Qlean 0.75 0.30

- Thailand’s most admired brand and why we buy 2009. (2552). mo , 70(1),
94,
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Pantene Sunsilk |
(Emotional Benefit) Clinic Clear
Head & Shoulders
(Functional Benefit)

3 (1) 2)

Thailand’'s Most Admired Brand and Why We Buy 2009 (Thailand's Most
Admired Brand and Why We Buy 2009, 2552) (3)

Likert's Scale 5

5 4
3 2
1

12 ( )
33 2
50
3.4 18-55
(
, 2547)
Krejcie Morgan (1970, as cited in Reinard, 2001)

Krejcie  Morgan %2 Z % 2.05

2205 5
5 95
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%2NP (1-P)
d2 (N-1) + X2p(1-p)

Krejcie Morgan (1970, as cited in Reinard, 2001)

P
X2 Chi-Square
d
N
= 3.841 *4,159,040 * 0.5 * (1-0.5)
(0.05)2 (4,159,040 -1) + 3.841 * 0.5 * (1-0.5)
= 384
Krejcie Morgan (1970)
.. 2550 4,159,040
( 50, 2550)
384 95
400
50 , 2548)
(Multi-stage Sampling)
(Probability Sampling)
(Simple Random Sampling) 50
8
(Quota
Sampling)

50 400
(Self Administration)

H |0
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3.5 t ', " (Reliability) 3
(Internal Consistency)
(Cronbach’s Alpha Coefficient)

3.6 (Descriptive Statistics)

3.3

(Moderately Scheduled) (
, 2550)
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Churchill (1979)
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Neuman (1997)
(Rating Scale) 5

_ N W B o

(Qualitative Data)
(Document Analysis)

Neuman (1997) (Unit of
Analysis)
4 1) 2)
3) 4)
(Quantitative Data)
SPSS for
Windows (Descriptive Statistics)

(Inferential Statistics)
(Factor Analysis)
(Pearson’s Product Moment Correlation Coefficients)



(Campbell & Fiske, 1959)

139

(Multitrait-M Utimethod Matrix)

(Measurement)
4
(Mean)
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