3)

(Conceptualization)

26 3

L (Arts)
12



24 2551

2551
2551
2551
30
1 2551
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.. 2547

2 2551

21 2551
19
29

28 2551
5 2551
28
2551
30 2551
2551



3
Sciences)

21

10
)
21 2551
8 2551
14 2551
13

2551
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(Basic Social Sciences)

]
2551
4 2551
13 2551
2551

(Applied Social
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2
2551
23 2551
16 2551
1
2551
Managing Director Hats Communication
9 2551
Senior Idea Strategist and Brand Analyst
Young and Rubicam 15 2551
( )
15
(Narrative)
(Folktale)
(Legend)

(Myth)



(Trait)

Murray, Allport,

Cattell

144
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18
Brandhouse ( .d.), Brandscape (n.d.), BrandZ (Walshe, n.d.),
Campbell (1968), Context Branding (2008), Corlett ~ Pearson (2003), Howard-Spink
(2003), Information Experts (2006), Jung (1978), Mark ~ Pearson (2001), Millward
Brown (2003), Moore  Gillette (1991), Pearson (1986, 1991), Tallman (2003),
Wertime (2002)  Y&Rchetype (BAV, n.d., William, 2002)

55

1
(Trait)
(Synonym)
15 ( 4.1)
1 Hero
Hero
2 Philosopher, Sage, The Wise, The Wise Man, Wise Old Man
Sage

(Gender)

Wise Man Wise Old Man
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Mother of Goodness

Earth Mother




10

13

14

-Everyman | I I | I I
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41 ()
o &
& B .
Archetypes i @ g oo @ (R
y @6, I% B ( CM CM r:o E cL
21y B E '} E B g7
g o? 99§n€%§m1 N
Maiden X X X
Innocent X X X X X X X X
Princess X
The Purist
» 1
galSM Mo
~ s oo wEEEEKE L.
King X X X X
Patriarch X X
Powerbroker X
Ruler X X X X
Emperor X

Boss X
Regular Guy 11 a A f
Orphan-;1lgl / (

Siren X

Enchantress X X

Seducer X X

The Seductress X

Charmer

3 Change Master, Magician, The Dreamer

Magician
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4 Champion, Ultimate strange, Warrior

Warrior
Warrior

5  Comedian, Enigma, Fool, Jester, The Joker, Trickster

Jester
Trickster

6  Adventurer, Explorer, Seeker, Wanderer

Explorer
Seeker
[

7 Altruist, Caregiver, Guardian

2

Caregiver

Guardian
8  Earth Mother, Healer, Mother, Mother of Goodness, Nurturer
Mother

9 Lover
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Lover

10 Innocent, Maiden, Princess, The Purist

Innocent Innocent

(Maiden)

11 Best Friend, Companion, Friend, Loyalist

Companion

12 Boss, Emperor, King, Patriarch, Powerbroker, Ruler

King

13 Everyman, Orphan, Regular Guy
Orphan

Orphan
Orphan Hero

14 Charmer, Enchantress, Seducer, Siren, The Seductress

Enchantress



15

15

The Rebel, The Outlaw

15

(Trait)

150

Rebel



151

(Hero)

2 (Historic Hero)

(Culture Hero) (Myth)
(Folklore)
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(Fairytale)
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Achilles Hector
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( , 2511)

( , 2513)

(Achieved Status)

(Acquired Status)



Blowup

157

Exaggerate

2512 )

L2512 )



158

(Hero)
(Anti-hero)
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(,2513)

AWIRINTAUNIINY 1Y
CHuLALoNGKORN UNIVERSITY
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a
‘ Hero Look up to”
(Product as a Hero)
Aspiration Problem Solver”
Mr.
Muscle
“Hero
Hero Reliable Up There Hero  Abuse
Pepsi
Pepsi
(Individual Hero)
(Collective
Hero) (Companion)
(Blue Collar)

Birdy
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(Warrior)

(Sage)

(Wise Old Man)

(Introspective)

(Acquired Status)



(Thesis)
(Anti-thesis)

!, Aristotle

(Thinker) '

Plato

162



163

(Knowledge)
(Wisdom) ]



(5D

(Wise Old Man)

24

(Scholar)

(Sage)

32

- 2539)

164



(Form)

165

(Content)

(Intelligence)
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Brand's
Brand’s "
(Brand Philosophy)
(Brand Think)
(Feature) (Functional Benefit)
Lux
(Play with Beauty) Dove
Campaign for
Real Beauty
The Body Shop

Nature’s Way to Beautiful Oriental Princess

Sunsilk
Life Can't Wait

Bioscope National Geographic
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(Magician)

(Magic)

Magician
Magician



(Wizard of Oz)

(Incarnation)

(Fountain of Youth)”

(Mana)

168



169

2500)



170

(Escapism)



1711

(Man Madk)

Transformation

(Warrior)

(Deathless) (Loyalty)



172

Warrior
Warrior

(11 t



(

"

2509)

540)

173



174

520)

(Romantic)
(Classic)
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(Tolerance)

Greenpeace

M150
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(Trickster) (Jester)



(Trageay)

Expectation)

(Type Character)

177

(Comedy)

(Deviation from Norm)

(Deviation from

Shakespeare

(Wisdom)

(Chorus)
Shakespeare
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(Folk)

. 2506)

. 2506)



179

2512 )



180

(Traditional)
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. (2549). : 1 2 2551,
http://www.monstudies.com/photo/seetanonchai.pdf

(Thmegne Tiei)
(Abu Nawas)
(Juan Pusong)
(Till Eulenspiegel) (
4.2)

(Eulen) (Spiegel)


http://www.monstudies.com/photo/seetanonchai.pdf

42

(Wipe the Arse)

Mouse Deer

0

182



183

227

(Jester)
(Trickster)

. (Goal Oriented)



Menthos
Virgin-— Apple 1
" Bad Guy
Barrier "
(Black Comealy)
(Seeker) (Explorer)
2 4

47 (.. 1893-2310)

184



185

(Harmony)



186

(Acquired Status)

Odyssey

(King Solomon’s Mines) Haggard

(Seeker)
(Explorer)



(Off Road)

(Helper)

(High Idealistic)

(Seeker)

(Sense  Insecurity)

Jeep

(Guardian) (Caregiver)

(Protect)

187



188

(Support)

(Territorial Spinit)

(Helper) (Guardian Angel)
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AWIRINTAUNIINY 1Y
CHuLALONGKORN UNIVERSITY
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(Mother)



191

(250

(Matrilocality)



192

(Holy Mother)

Omo



193

(Lover)

(Bourgeoisie)

Casanova



Cupid ~ Venus

(Polygamy)

(50

10

"

520)

194



195

(Myth

Making)

)



10

10,000

2,500

196

10

5,000



(Passion)
(Affection) (Cherish)

(Romantic story)

(Romantic Lover)

Wall’s Cornetto Love Sparks
Wall’s Tiramissyou ~ Wall's Cornetto Royal Sweetheart Brownie
Coffeemate

Coffeemate
(Enchantress)

197



(Innocent)

(Maiden)

198



, 2512 )

, 2512 )

15

60

199



{

, 2511)

, 2512 )

, 2512 )

200



3)

Y

201

)

2)

4)
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( 12516)

(Mother)

Club Med



203

(Companion)

(Ballac)
Lancelot

Arthur

(Clichd)
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AWIRINTAUNIINY 1Y
CHuLALONGKORN UNIVERSITY
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2512 )



206

(Vertical)
(Horizontal)



207

Hanami MK Suki

Fuji

Vita

(King)
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FWIaNnsaluEFneds
CHuLALONGKORN UNIVERSITY
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( , 2505)

,  2505)
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, 2500)

, 2500)

(Structure of Powver)



211

Toyota Camry Make others Follower
Yamaha Automatic Yamaha
(Loner) (Orphan)

Orphan Hero
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AWIRINTAUNIINY 1Y
CHuLALONGKORN UNIVERSITY
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(Marginal)

(Loner)

Orphan Loner

Loner

(Public Ming)



OTOP

(Casual)

Avis

Hertz We Try Harder

(Enchantress)

(Underdog)

215

(Refine)



Mean

(Motive)

216



217

Scotch Collagen-E Scotch Collagen-M
Scotch Collagen-E

(Beauty Benefit)

(Rebel)

(Against)

(Persistence)
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(Otherness)

(Romantic Hero)



219

( - 2506)



(Melodrama)

(Shadow)

(Soap Opera)

(Bad Boy)

MTV

220



Hip Hop '

Robinhoad

Muji

Muji

221

Muji



Mji

15

341

(Disruption)

222

4.2
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4.2

(Archetype) (Trait)
(Hero) (Brave)
(Polite)
(Moral)
(Straightforward)
(Modest)
(Unselfish)
(Smart)
(Endurance)
(Restrained)
(Insistent)
(Ethical)
(Lion heart)
(Compassionate)
(Visionary)
(Dedicated)
(Efficient)
(Flirting)
(Respectful)
(Generous)
(Good-looking)
(Achievement striving)
(Patriotic)
(Deliberate)
(Praiseworthy)

(Gentle)



42 ()

(Archetype) (Trait)
(Sage) (Brilliant)
(Persevering)
(Self-confident)
(Self-esteem)

(Insulting)
(Egocentric)

(Condescending)
(Introspective)
(Narrow-minded)
(Well-educated)
(Thinker)
(Logical)
(Broadminded)
(Introvert)
(Subtle)
(Intelligent)
(Prudent)
(Fast learning)
(Reflective)
(Routine)
(Bright)
(Abstract-thinking)

(Deliberate)

224
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42( )

(Archetype) (Trait)
(Magician) (Impatient)
(Superstitious)
(Sacred)
(Lacking in confidence)
(Impersonal Power)
(Mysterious)
(Religious)
(Decent)
(Dependable)
(Private)
(Innovative)
(Peculiar)
(Judgmental)
(Cheerful)
(Acceptance-seeking)

(Non-disclosing)

/ (Able to change
others)
(Exciting)

(Imaginative)



42 ()
(Archetype) , (Trait)
(Warrior) (Strong)
(Deathless)
(Self Assured)
(Decisive)
(Show-off)
(Fearless)
(Dutiful)
(Loyal)
(Valiant)
(Well-trained)
(Obedient)
(Arrogant)
(Self-disciplined)
(Peaceful)
(Strict)

(Rule-conscious)
(Controllable)

(Perfectionistic)
(Unwaorried)

226



42( )
(Archetype) (Trait)
" (Trickster) (Humorous)
( empathetic)
(Dishonest)
(Exploitative)
(Insincere)
(Enthusiastic)

(Taking advantage)
(Supercilious)
(Amusing)

(Cunning)
(Searching for opportunity)
(Egocentric)
(Creative)
(Joyful)
(Subtle)
(Untrustworthy)
(Autonomous)
(Enjoyable)
(Anti-social)
(Equivocal)
(Sly)
(Conspiring)

221



42( )

(Archetype) (Trait)
b (Seeker) (Explorer)
(Divulging)
(Worrying)
(Nervous)
(Skeptical)
(Fact-finding)
(Outdoorsy)
(Careful)

(Curious)
(Introvert)
(Scientist)
(Distrustful)
(Ever-changing)

228

(Experience-seeking)

(Searching)
(Suspicious)
(Insistent)
(Planner)
(Tidy)
(Well-organized)
(Vigilant)
(Ambitious)



42 ()

(Archetype)

0 (Helper)

(Trait)
(Warm)
(Protective)
(Sympathetic)
(Venturesome)
(Responsible)

(Over-protective)
(Guarded)
(Supportive)

(Altruistic)
(Idealistic)
(Intentional)
(Goal-oriented)
(Ethical)
(Kind)
(Empathetic)
(Helpful)
(Concerned)
(Participating)
(Considerate)
(Thankful)

229



42( )

(Archetype) (Trait)
(Mother) (Responsible)
(Merciful)
(Thoughtful)
(Soft)
(Family oriented)
(Compassionate)
(Empathetic)
(Not Self-indulgent)
(Warm)
(Careful)
(Endurance)
(Follower)
(Eternal loving)
(Possessive)
(Sacred)
(Dedicated)
(Affectionate)

(Preserving)
(Unconditional loving)
(Forgiving)
(Trusting)

230
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(Archetype) (Trait)
(Flirting)
(Refined)

(Insincere)
(Sensitive)
(Sentimental)
(Endearing)
(Passionate)
(Heterosexual)
(Ever-changing)
(Extrovert)
(Artistic)
(Empathetic)
(Well-mannered)
(Experience-seeking)
(Unctuous)
(Complicated)
(Trendy)
(Autonomous)
(Tender-minded)
(Affectionate)
(Aesthetic)



42( )

(Archetype) (Trait)
"1(Innacent) (Shy)
(Immature)
(Pure)
(Young)
(Clean)
(Naive)
(Stupid)
(Compliant)
(Colorful)

(Guileless)
(Unpretentious)
(Adolescent)

(Genuine)
(Hesitant)
(Lively)
(Submissive)
(Cherishing)
(Feminine)
(Conflict-avoidance)
(Soft)
(Dacile)
(Timid)

%

232



2 ()

(Archetype) (Trait)
(Companion) (Cooperative)
(Friendly)
(Modest)
(Honest)
(Responsible)
(Compatible)
(Insightful)
(Trustful)
(Sincere)
(Same Attitude)
(Close Relationship)
(Replaceable)
(Empathetic)
(Accommodating)
(Consistent)
(Intimate)
(Reliable)
(Easily Accessible)
(Involved)
(Accepting)
(Unsuspicious)

233
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42( )

(Archetype) (Trait)
(King) (Emotionally stable)
(Decent)
(Farsighted)
(Fair)
(Impartial)
(Powerful)
(Balanced)
(Leading)
(Bossy)
(Charismatic)
(Clever)
(Elegant)
(Prudent)
(Dominant)
(Respectful)
(Honest)
(Gentle)
(Persevering)
(Mature)
(Masculine)
(Forceful)
(Truthful)



2 ()

(Archetype) . (Trait)
6 (Loner) (Inferior)
(Lone)
(Hard-working)
(Undiscouraged)
(Lucky)
(Ordinary-looking)
(Persevering)
(Industrious)
(Serious)
(Neutral)
(Surviving)
(Hopeful)
(Regular guy)
(Flexible)
(Down to Earth)
(Easy-going)
(Independent)
(Humble)
(Calm)
(Fortunate)
(Enthusiastic)
(Adaptable)

" U0
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(Archetype) (Trait)
(Enchantress) (Insincere)
(Playful)
(Demanding)
(Trendy)
(Egocentric)
(Friendly)
(Good-looking)
(Attractive)
(Elegant)
(Desirable)
(Charming)
(Well-mannered)
(Well-educated)
(High-class)
(Luxurious)
(Beautiful)
(Affected)
(Understanding)
(Talkative)
(Glamorous)
(Cute)
(Attentive)
(Captivating)
(Happy-go-lucky)

236
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42( )
(Archetype) (Trait)
(Rebel) (Aggressive)
(Cool)
(Uncompromised)
(Audacious)
(Uncontrollable)
(Show-off)
(Anti-social)
(Insistent)
(Hardened)

(Challenging)
(Freedom Loving)
(Ambitious)
(Self-confident)
(Antagonistic)
(Obstinate)
(Naughty)
(Tough-minded)
(Careless)
(Fearless)
(Self-conflict)
(Unique)
(Impulsive)
(Undisciplined)
(Fighting)

(Jester)
(Explorer)
(Guardian) (Caregiver)
(Maiden)
(Orphan)

oo o O T o
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