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transformation 3

1) (Journalism)

2) (Light Entertainment)

(good television)

3) (Drama)



Whannel

Current Affairs

LIGHT ENTERTAINMENT

Single plays

(Situation Comedy)

Garry Whannel (1992)

Variety Shows



Topical Magazines, Infotainment, Quizzes
Sit-Com, Soap Opera, Crime Series

Sport

, (Berger, 1990: 121)

Robert Park (1940)



Berger (1990) (Hard
News)
: : (Soft News)
, , (Berger, 1990: 123)
Tuchman (1978) (Spot)
(Developing news) (Continuing
news)

(Pre-scheduled)

: (Unscheduled)
(Non-scheduled)
1(McQuail, 1994: 218-219)
1
(Pre-scheduled) (Unscheduled) (Non-scheduled)

Warren Breed (1956)



White (1950) Gatekeeping
Galtung & Ruge 3
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3)
( )
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L. (News and human interest)

Breed

Helen McGill Hughes (1940)

Damton (1975)

(Public figure)
(Huges, 1981: 105)

2. (Storytelling Vs. Factual reporting)



Glasgow Media Group (1980)

3.1

3.2

3.3

3.4

3.5

Constative (

Performative ( ),

Herbert J. Gans (1980)

(People stories)

(Role reversals)

(Human-interests stories)

(Expose anecdotes)

(Hero stories)



3.6

(News Value)
BBC

(Important)

Ted Whiten
(Impact)
(Visual)
1. (Impact)
2. (Interest)

3. (Information)

(“Gee-whiz" stories)

(Interest)

(Interest)v

(News Elements)

(Information)
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(Visual)

(News Judgement)

(New Value)

(Timeliness)

(Proximity/Nearness)

(Prominence)

(Oddity/lUnusualness)

(Consequence)

(Conflict)

(Suspense/mystery)



8. (Human Interest)
(Emotion”

9. (Sex)

10. (Amusement)

11 (Change)

12 (Progress)

(Quality of News)

(Active)

Mitchell V. Chamley

(Qualities of News)

(News Evaluation)
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(Accuracy)

(Balance)

(Objective)

(Clear and Concise)

(Immediacy of Recentness)
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(Gatekeeper)

(Filtering) (Selecting)

(Characteristics of News)

(Ranking) (Agenda Setting)

(2536)

(Institutionalized Meaning)

i

" (News Values)

/

iy
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Parody
Caricature
Astérix
Satire
[ronic
Parody

Tragedy
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Satire

Satire
(Comic Strip)

Caricature

, Mad

Satire

Sarcastic

Comedy

Satire



Functionalism

Zijderveld
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Hayworth

(Kellner)

i

Habermas

(Refejalization)

Hayworth

" (Kellner 1990, xiii)

18
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Donald Hayworth



22

(public

communication) (public relation)

(spectator)

(Dahlgren 1995, 6-9)

FCC “* ”
(entertainment value)
(sensationalism)

(human interest) 1970
Happy Talk Happy News
(slapstick) (Dahlgren 1995, 48)

1980
(faster tempo)
Infotainment (news value)

(talk show)

(magazine-style show)

(public figure)

(display)
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Hvitfelt (Dahlgren, 1995: 55)

2
(media celebrities)
(concept) “
" (clothes make the man)
(neck-tie)
(
) “*
‘ " (display) '
(Pseudo-public)
3 (
( )
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Postman (1985)
(show business)

Nieman report (1998) (journalistic abasement)

“Full Quotation on Newsroom Ethics” Conrad Fink (Nieman Report, 1998: 3)

‘ " (market failure)

70-80 ( 20-30
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(double commodity) ‘ " (attention)

(Picard, 1998)

‘ " (audience quality) ‘ " (news quality) Bogart

" (McManus,

1992)

¢ " (news gathering)
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McManus
(serious news)
( MacNeil-Leher PBS
)
“ " (McManus,
1992: 791)
“Gatekeeper”
“All news are view”
(bias)
(value judgement)
(subjectivity)
(objectivity)
1 (2536) ‘-



4.1
4.2

(2540)

(2541)
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(2542)
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