L (Perception)
2. (Attitude)
3. (Uses and Gratification
Theory)
4, (Edutainment)
(Perception)
(Perception)
, ( , 2536 : 20)
(Sensation)

(Perception)

(2529 :2-3) 1 12539 : 15)



1

(Select) (Organize) (Interpret)
(Filter)
( , 2534 : 71-73)
1 (Motive)
2. (Past experience)
3. (Frame of reference) -
4, (Environment) -
5. (Mood)
(selective
processes) (filters)

3 ( 2531 : 637 -639)



12

L (Selective Exposure or Selective
Attention)
“cognitive
dissonance'
1

(reinforcement information)

2. (Selective Perception or Selective
Interpretation)

3 (Selective Retention)



(Attitude)

Schiffman and Kanuk (1991)

Carter V. Good (1959) ‘

Fishbein and Ajzen (1975) '

Nirman L. Mun (1971) ‘

(Atitude)

2539 : 160)

13



M.I.Shaw

|.M.Wright (

2539 1 23)

(Cognitive Component)

(Affective Component)

(Behavioral Component)

14



15

Rensis Likert (1932)

(Learning) (Perception)
(Source of Attitude) :
L (Specific Experience)
2. (Communication from others)
3. (Models)
4, (Institutional Factors)
(Association)

(Transfer) (Needs Statisfaction)



16



Likert Scale

Rensis Likert (1932)

17

(Knowledge Function)

(Adjustment Function) -

(Value - expressive Function) -

(Self - defensive Function) -



18

(+)
()
"(0)
(Uses and Gratification Theory)
(.. 1930-1950)
(Hypodermic
Theory)
(passive) (
0534)

(larzarfeld)
1948



19

(active)

(What to the people to with the media)

(Katz et al., 1979 : 215 Berger, 1986 : 98)

(Herzog, 1942) ,
(Suchman, 1942) ,
(Wolfe and Fiske, 1949)
(Berelson, 1949)

(Katz, Blumler and Gurevitch)
1970



Katz

(1973)

20



» »

% 1» 11l »imna

2
Katz (1973)
(needs) 35
(gratifications)
1 4 2
2 4 1
(escape)
Katz (1973) 35
(rating scale)
(individual's need salience) 4
1)
2)
3)
(4)
Guttman's SSA (Smallest space analysis) Cluster analysis
Factor analysis (1-4)
Katz
(referent)



Katz

Katz

(1974)

22

(gratifications)

Katz
(escape)

(Pattern)



(Blumler and Katz, 1974 : 21)

(Katz étal., 1974)

23



(Functiononal Theory) (Carey and Kreilling, 1986)

24



25

(Blumler and Brown, Fiske, 1982 : 138)
4

(Personal Relationship)

3.
(Personal Identity)



(Self-explanatory)

(Surveillance)
(Opinion leaders)

(Blumler and katz)
(Social origin of audience needs)

26



27

(Edutainment)
(Edutainment)
2 ‘ " (Education)
‘ " (Entertainment)
(Singhal &

Rogers, 1989, , 2542)



28

(e.g. Nariman, 1993 ; Singhal & Svenkerud,
1994; Lozano & Singhal, 1993)
Lozano Singhal (1993)

Singhal Obregon (1995)

Lozano Singhal (1994)
(Soap Operas)



" (message testing)

3.

29



Everett M. Rogrs

A

(research & development)

(Singhal & Law, 1997)

30



1-3

895

9.00-12.00 .

(2531)

(Edutainment)

20.00-21.00 .

31



30

(2539)

32



(2539)
425

(2542)
2541-2543 I
Wenner (1986)

(Gratification Obtained)
(Surveillance)
/ (Entertainment/Diversion)

(Interpersonal utility) (Parasocial Interaction) 12

33



(Statements)
306

(2528)

(2535)

(2535)

, 20.00 .

30

34



(2536)

417 '

(2537)

il

(2539) "

1 NabQO00h7<

35



36

(2539)

(Edutainment)

(2532) "

51.82% 48.18%

65.96%
34.04%

62.5%%
37.14%



Kant Udompim (1997)

(2541)

(2525)

37



. 2498

(2528)
- 2516

19

19

19

38



39

(2529)

(Toshiko Miyazaki, 1981)

Rosengreen and Windahi
(1972) 183
23

(Elizanbeht M. Perse, 1986)
(Soap Open Veiwing Patterm) (Cultivation)

313



(Ritualistic Use)

(Instrumental Use)

40
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