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The puipose of this research was to investigate the relationship between the audience’s
use of music and his/her identity, particularly on the social obligation identity. ~This study was
based on two theoretical frameworks : (1) Symbolic Interactionism, and (2) Media uses and
gratification.

this qualitative study, 32 participants at Chulalongkom University were chosen by quota
sampling technique. They specifically were those who had participated and those who had not
participated in social development activités. The former were believed to be more concerned
about social obligation identity, while the latter were believed not to be concerned as much as
the former. The data were gathered by survey questionnaires and In-depth interviews.

The result answered the research questions that both groups of participants who differed
in social obligation identity were exposed to the same kinds of music. Reportedly, they utilized
music for certain purposes (1) entertainment, (2) social interactions with others, (3) information
collection, and (4) personal identity enhancement. Particularly, they, however, were exposed to music
to fullil their other needs and satisfactions (i.e. entertainment and social integration) rather than
“social obligation” identity construction / enhancement. Hence, music uses for esthetic and social
purposes were found to be hardly related to "social obligation" identity of the participants.
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